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ONSOZ

Yeni medya ekosisteminde igerik liretme ve tiiketme siirecleri farklilasmig ve
her kullanicinin tretiiketici konumuna gelmesi miimkiin olmustur. Dijital icerik
iretim ve tiiketim siiregleri oncelikle geleneksel ve yeni medya olmak tizere kiiltiir,
siyaset, ekonomi, sanat gibi tiim toplumsal formasyon bi¢imleri iizerinde hizla ve
stirekli doniigen, potansiyel olarak kiiresel bir etkiye sahiptir. Bu etki, yapay zekanin
enformasyon iiretim siireglerine dahil olmasi ve veri toplama/isleme kapasitelerinin
artmasiyla birlikte, bir yandan iilkelerin ve sirketlerin veri yonetimi ve gozetim
kapitalizmi baglaminda diger yandan ise kiiltiir ve sanata etkisi, dijital kiiltlir ve
dijital sanat baglaminda tartisilmaktadir. Dijital igerik tiretim ve tiikketim siirecleri,
giindelik yasam pratiklerinden enformasyonel kapitalizme kadar farkli kapsamlardaki
tartigmalar1 icermektedir. ~ VII. Uluslararast Yeni Medya Konferansi dijital igerik
iiretim ve tiikketim siireglerinin medya ve toplum iizerindeki ¢ok boyutlu etkilerini
tartigmaya agmaktadir.

Toplumsal cinsiyet, dijital kapitalizm, enformasyonel kapitalizm, gozetim
kapitalizmi, izleme/izleyici aligkanliklari, iiretim-dagitim-gosterim pratikleri, dijital
platformlar, denetleme ve/veya sansiir mekanizmalari, dijital platformlar ve algoritma,
podcast, metinlerarasilik, gostergebilim/gostergebilimsel ¢oziimleme ve kisisel veriler
alt temalar1 izerine kurgulanan konferans agik bilim anlayisini benimsemektedir. Agik
bilim, dogru ve bilimsel bilginin herkes tarafindan erisilebilir olmasi temeli {izerine
kuruludur. Bu anlamda bilgiye erisimdeki esitsizlige vurgu yaparken, séz konusu
esitsizligi ortadan kaldiracak yontemler aramaktadir. Bir baska deyisle kamunun
bilgiye erisim hakkini savunur. Ayrica, bilimsel ¢alismalarla elde edilen bilgilerin
herkese agik olmasi ve arastirmacilarin kendilerinden 6nce yapilan c¢alismalara
erisiminin saglanmastyla, yeni ¢caligmalarin ortaya ¢ikmasi, yeni aragtirmalarla bilime
katki sunulmast ve dolayisiyla bilimin ilerlemesi de desteklenmis olacaktir. Acik
bilim, ayn1 zamanda ortak c¢alismay1 ve isbirligini de tesvik ederek daha giiclii bir
bilimsel {iretim firsat1 yaratma amaci tagimakta ve bunun igin alanlar yaratmaktadir.
Dijital Igerik Uretiminden Tiiketimine Medya ve Toplumsal Déniisiim basligini
tastyan bu konferans, bilimsel bilgiye erisimin kisitlanmamasi gerektigine ve ortak
calisma ve isbirligi ile bilimin ilerlemesinin desteklenmesine olan inanci sebebiyle;
bilimsel bilgiye erisime getirilen siirlarin yeni bir esitsizlik yarattig1 diisiincesi ile
acik bilim ilkesini benimsemistir.

Istanbul Gelisim Universitesi Iktisadi Idari ve Sosyal Bilimler Fakiiltesi Yeni
Medya ve Iletisim Boliimii ile Radyo Televizyon ve Sinema Boliimii tarafindan
diizenlenen VII. Uluslararast Yeni Medya Konferansi’na katki sunan tiim katilimcilara
tesekkiir eder; bildirilerin yukarida belirtilen ¢ergevede yapilacak tartismalara katki
sunmasini temenni ederiz.

7. Uluslararasi Yeni Medya Konferansi Diizenleme Kurulu
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PREFACE

In the new media ecosystem, the processes of producing and consuming content
have been differentiated and it has become possible for every user to become a
producer-consumer. Digital content production and consumption processes have
a rapidly and continuously transforming, potentially global impact on all forms of
social formation such as culture, politics, economy and art, primarily on traditional
and new media. With the inclusion of artificial intelligence in information production
processes and the increase in data collection/processing capacities, this impact is
discussed in the context of data management and surveillance capitalism of countries
and companies on the one hand, and its impact on culture and art, digital culture and
digital art on the other. Digital content production and consumption processes include
discussions in different scopes from daily life practices to informational capitalism.
7th International New Media Conference opens the multidimensional effects of digital
content production and consumption processes on media and society to discussion.

The conference, which is built on the sub-themes of gender, digital capitalism,
informational capitalism, surveillance capitalism, viewing/viewer habits, production-
distribution-display practices, digital platforms, control and/or censorship
mechanisms, digital platforms and algorithm, podcast, intertextuality, semiotics/
semiotic analysis and personal data, adopts an open science approach. Open science
is based on the principle that accurate and scientific knowledge should be accessible
to everyone. In this sense, it emphasizes the inequality in access to information and
seeks methods to eliminate this inequality. In other words, it defends the public’s
right to access information. In addition, by making the information obtained through
scientific studies open to everyone and enabling researchers to access the work
done before them, the emergence of new studies, contributing to science with new
research, and thus the progress of science will be supported. Open science also aims
to create a stronger scientific production opportunity by encouraging collaboration
and cooperation and creates spaces for this. This conference, titled Media and Social
Transformation from Digital Content Production to Consumption, has adopted the
principle of open science because of its belief that access to scientific knowledge
should not be restricted and that the advancement of science should be supported
through collaboration and cooperation.

We would like to thank all participants who contributed to the 7th International New
Media Conference organized by Istanbul Gelisim University Faculty of Economics,
Administrative and Social Sciences, Department of New Media and Communication
and Department of Radio, Television and Cinema.

Organizing Committee of the 7th International New Media Conference
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GEVRIM iGi HABER SITELERININ TIK TUZAGI UYGULAMALARI:
MANSET HABERLER UZERINE NiCEL BIR DEGERLENDIRME

Ahmet Sinav’

0z

Kitle iletisim araglari, izleyici/okuyucu/takipei kitlesini reklamverenlere
pazarlamak gibi ticari bir kaygiya sahip olabilmektedir. Reklam gelirleri,
pek cok kitle iletisim araci i¢in en 6nemli gelir kalemidir. Geleneksel medya
reklam ficretlerini tiraj ve reyting lizerinden hesaplarken internet gazeteleri
icin bu hesaplamadaki belirleyici faktor tiklanma sayilaridir. Daha c¢ok
tiklanma sayisina ulasabilmek ve dolayisiyla daha fazla reklam geliri elde
etmek amaciyla uygulanan yontemlerden biri, aldatici haber bagliklarina
dayal tik tuzag (clickbait) uygulamalaridir. Internet gazeteciliginin 6nemli
etik sorunlarindan biri olan tik tuzagi uygulamalari, haber {iretim siirecinde
olusturulan yaniltict kurguya dayanmaktadir. Bu ¢alismanin amact ana akim
haber sitelerinde yer alan tik tuzagi uygulamalarini nicel olarak analiz etmektir.
Bu dogrultuda Tiirkiye’de en ¢ok ziyaret¢i sayisina sahip olan Hiirriyet,
Sozcii ve Sabah gazetelerinin internet sitelerinde yer alan manset haberler
arastirma kapsamina dahil edilmistir. Calisma kapsaminda 9-15 Eylil 2024
tarihleri arasinda ii¢ gazetede yer alan toplam 478 manset haber, igerik analizi
yontemiyle analiz edilmistir. Arastirma bulgularina gore her li¢ gazetede yer
alan toplam manset haberlerin yiizde 46’sinda tik tuzagi uygulamalarindan
en az birine yer verildigi saptanmistir. Tik tuzagi uygulamalarinin en sik
basvuruldugu haber kategorileri saglik, spor, magazin ve ekonomi haberleridir.
Bu ii¢ gazete arasinda haber sunumlarinda en ¢ok tik tuzagi uygulamalarina
yer veren gazetenin Sabah gazetesi oldugu belirlenmistir. Internet haber
siteleri tarafindan en ¢ok uygulanan tik tuzagi yontemlerinin “yarim ciimle
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kullanilmas1”, “6znenin ya da nesnenin gizlenmesi”, “sok-flas-bomba-son

99 ¢ 9 <c

dakika ifadelerinin kullanilmas1”, “g6riintiiniin 6n planda tutulmas1”, “icerigin

abartilmas1”, “gizem yaratma/muglak birakma”, “hatali i¢erik verme” oldugu
ortaya konmustur.

Anahtar Kelimeler: Tik Tuzagi, Clickbait, Kapan Manset, Aldatict Haber
Basliklar1, Haber Siteleri, Internet Gazeteciligi

1 Dr. Ogr. Uyesi, Istanbul Gelisim Universitesi, iktisadi Idari ve Sosyal Bilimler Fakiiltesi, Yeni Medya ve Iletisim
Béliimii, E-posta: asinav@gelisim.edu.tr ORCID: 0000-0002-2825-5369
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CLICKBAIT PRACTICES OF ONLINE NEWS SITES: A QUALITATIVE
EVALUATION ON HEADLINE NEWS

Abstract

Mass media may have the commercial concern of marketing their audience
of viewers/readers/followers to advertisers. Advertising revenues are the most
important income item for many mass media. While traditional media calculate
advertising fees based on circulation and ratings, the determining factor in this
calculation for online newspapers is the number of clicks. Clickbait practices
based on deceptive news headlines are one of the methods used to reach more
clicks and thus generate more advertising revenue. Clickbait practices, one
of the major ethical problems of online journalism, are based on misleading
fiction created during the news production process. The aim of this study is
to quantitatively analyze clickbait practices on mainstream news websites.
Accordingly, the headline news on the websites of Hiirriyet, Sozcii and Sabah
newspapers, which have the highest number of visitors in Turkey, were
included in the scope of the study. Within the scope of the study, a total of
478 headline news in three newspapers between September 9-15, 2024 were
analyzed by content analysis method. According to the research findings, 46
percent of the total headline news in all three newspapers included at least one
of the clickbait practices. The news categories where clickbait practices are
most frequently used are health, sports, magazine and economy news. Among
these three newspapers, Sabah was found to be the newspaper that used
clickbait practices the most in its news presentations. It has been revealed that
the most common clickbait methods used by online news sites are “using half
sentences”, “hiding the subject or object”, “using shock-flash-bomb-breaking
news expressions”, “prioritizing the image”, “exaggerating the content”,
“creating mystery/obscuring”, and “providing incorrect content”.

Keywords: Clickbait, Clickbait Headline, Deceptive News Headlines,
News Sites, Internet Journalism
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ISRAIL — FILISTIN CATISMASININ TURKIYE'DE KAMU
YAVINCILIGINA YANSIMASI: TRT HABER VE TRT WORLD
UZERINE BIR IGERIK ANALIZI

Emre Yiksel

0z

Israil - Filistin arasindaki gerilim on yillardir siiren ve her zaman diinya
glindemini yakindan ilgilendiren bir konu olarak varligint siirdirmektedir.
Gegtigimiz yil ¢atismalarin yeniden baslamasiyla birlikte haber akiglarinin
iist siralarina yerlesen bu konu diinyada oldugu gibi Tiirkiye’de de yakindan
takip edilmektedir. Tiirkiye’de izleyiciler ve okurlar tarafindan haberlerin
takip edildigi en 6nemli kurumlardan biri kamu yaymecilig1 yapmakla gorevli
olan TRT’dir. Kurum son yillarda yalnizca Tiirkiye’ye yayin yapan bir kanal
olmaktan ¢ikmis, yeni kurulan TRT World ve dijital kanallar TRT Deutsch,
TRT Arabi, TRT Russian, TRT Espanol ve TRT Frangais gibi kanallarla
hedef kitlesini farkli dillerin konusuldugu cografyalara dogru genisletmistir.
Bu caligmada ise adi gecen kanallardan TRT Haber ve TRT World’iin web
sitelerinde yer alan Israil — Filistin ¢atismas1 haberleri karsilastirmal1 olarak
incelenecektir. Semrush ve Similarweb gibi web analizi platformlarindan
elde edilen verilere gore TRT Haber’in okur kitlesinin biiyiilk ¢cogunlugu
Tiirkiye’deki web kullanicilariyken TRT World’iin  okur kitlesi ABD,
Hindistan ve Ingiltere gibi iilkelerdeki web kullanicilaridir. Ayni kurum catis
altindaki iki farkli haber mecrasinin farkli kamulara sesleniyor olusu, ayni
konudaki haber yaziminda kullanilan dili ve iiretilen sdylemi incelemeye
deger kilmaktadir. Ayrica kullanilan dil, kelime tercihleri, vurgulanan ifadeler
ve lretilen sdylemin incelenmesi bir kamu kurumu olan TRT nin ideolojik
pozisyonuna dair yorum yapmaya da imkan saglayacaktir. TRT Haber ve
TRT World’iin Israil — Filistin ¢atismasina dair iirettigi haberler, ¢er¢eveleme
kurami temelinde ele alinacaktir. Bir y1l 6nce baglayan gatigmalarin ardindan
yapilan haberlerin i¢inden rastgele drnekleme yontemi ile 6rnek haberler
secilecektir. Haberler incelenirken icerik analizi yontemlerinden biri olan
frekans analizi yontemi kullanilacaktir. Frekans analizi; tercih edilen
kelimelerin sikliginin tespiti ile haberlerin analiz edilmesine ve dolayisiyla
medya kurulusunun ideolojik pozisyonun yorumlanmasina ve editoryal
tercihlerinin degerlendirilmesine yardimci olacaktir.

1 Ars. Gor, Istanbul Gelisim Umveriltem Iktisadi idari ve Sosyal Bilimler Fakiiltesi, Yeni Medya ve Iletisim
Boliimii, E-posta: €YU sel ge 1ISim.edu.tr oRrCID: 0000-0002-7126-8915



7TH INTERNATIONAL NEW MEDIA CONFERENCE: MEDIAAND SOCIAL TRANSFORMATION FROM
4 ‘ DIGITAL CONTENT PRODUCTION TO CONSUMPTION (OCTOBER 10-11, 2024): ABSTRACTS

Anahtar Kelimeler: Israil - Filistin, Kamu Yayinciligi, TRT Haber, TRT
World

THE REFLECTION OF THE ISRAEL-PALESTINE CONFLICT ON PUBLIC
BROADCASTING IN TURKEY: A CONTENT ANALYSIS ON TRT HABER
AND TRT WORLD

Abstract

The tension between Israel and Palestine has been going on for decades
and has always been a topic that closely concerns the world agenda. With the
resumption of the conflicts last year, this issue, which has been at the top of
the news flow, is closely followed in Turkey as well as in the world. One of
the most important organisations in Turkey where viewers and readers follow
the news is TRT, which is responsible for public broadcasting. In recent years,
the organisation has ceased to be a channel broadcasting only to Turkey and
has expanded its target audience to geographies where different languages
are spoken with the newly established TRT World and digital channels TRT
Deutsch, TRT Arabi, TRT Russian, TRT Espanol and TRT Frangais. In this
study, the news on the Israeli - Palestinian conflict on the websites of TRT
Haber and TRT World will be analysed comparatively. According to the data
obtained from web analysis platforms such as Semrush and Similarweb,
the majority of TRT Haber’s readership is web users in Turkey, while TRT
World’s readership is web users in countries such as the USA, India and the
UK. The fact that two different news channels under the same organisation
address different publics makes it worth examining the language used and
the discourse produced in news writing on the same subject. In addition,
examining the language used, word preferences, emphasised expressions and
the discourse produced will also provide an opportunity to comment on the
ideological position of TRT as a public institution. The news produced by TRT
Haber and TRT World on the Israeli - Palestinian conflict will be analysed on
the basis of framing theory. Sample news will be selected by random sampling
method from the news reports made after the conflicts that started one year
ago. While analysing the news, frequency analysis method, one of the content
analysis methods, will be used. Frequency analysis will help to analyse the
news by determining the frequency of the preferred words and thus to interpret
the ideological position of the media organisation and to evaluate its editorial
preferences.

Keywords: Israel - Palestine, Public Broadcasting, TRT Haber, TRT World
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GOCUKLARIN DIJITAL SERMAYE OLUSUMUNDA EGITiM
KURUMLARININ ROLUNU ANLAMAK: OKULLAR AILEYi TELAFi
EDEBILIR Mi?

Ayse Candir!

Oz

Egitim, bir sosyal kurum olarak giindelik hayatta sistematik ve yapisal
esitsizlikleri nasil yeniden tirettigi konusunda, farkli disiplinler ve bilim dallar
cercevesinde genis kapsamli bir aragtirma alani haline gelmistir. Buna karsilik,
bireysel caba, zeka ve istekle dikey toplumsal hareketliligin miimkiin oldugunu
savunan bireyci ve neoliberal anlati, 6zellikle is diinyasinda hala gegerliligini
korumaktadir. Egitim siirecinde, 6zellikle okul hayatinin erken yillarindan
itibaren ihtiya¢ duyulan beceri setleri siirekli olarak giincellenmekte, bu
stirecte farkli toplumsal smiflardan 6grenciler arasindaki ayrimlar giderek
derinlesmektedir. Bu beceri setlerine, bilgi ve iletisim teknolojilerinde
meydana gelen doniisiimlerden haberdar olmay1 ve bu teknolojileri kullanmay1
iceren dijital beceriler de dahildir. Bilgi ve iletisim teknolojileri alanindaki
gelismeler, izole bir ortamda ortaya ¢ikmamakta; bu yenilikler, mevcut
teknolojilerin yer aldigi ekosisteme entegre edilerek sunulmaktadir. Yeni
teknolojileri benimseme siireci, bireylerin ge¢mis deneyimlerine baghdir.
Bu deneyimler, bireylerin yeni teknolojileri anlamalarini ve kullanmalarini
saglar. Her yeni teknolojiyi 6grenme ve anlama siireci, kullanicilarin dijital
hazirbulunusluk diizeyine gore degisiklik gosterir. Dijital sermaye, bireylerin
dijital teknolojilere karsi hazirligini ve bu teknolojilerle olan etkilesimlerini
belirleyen onceden tayin edilmis bir egilimler setidir. Tipk: diger sermaye
tiirlerinde (kiiltiirel, ekonomik, sosyal ve sembolik) oldugu gibi, dijital sermaye
de bireyleri harekete gecirerek belirli hedeflere ulagmalarini sagladigr gibi,
mevcut esitsizliklerin yeniden iiretilmesine veya yeni esitsizlik kategorilerinin
olugmasina yol acabilir. Bu ikilik, sosyal aktor olarak g¢ocuklarin ¢evrimigi
deneyimleri ve dijital teknolojilerle olan etkilesimlerinde de kendini gosterir.
Bu c¢alismada, doktora tezim kapsaminda gerceklestirdigim saha ¢alismasi
sonuglarina dayanarak, egitim kurumlarinin ortaokul 6grencilerinin dijital
sermaye formasyonu tizerindeki etkisini kargilastirmali olarak inceleyecegim.
Nitel ve nicel arastirma yontemlerinin bir arada kullanildigi bu doktora tezi,
Istanbul’un Cekmekdy ilcesinde gerceklestirilmstir. 2009 yilinda ilge statiisii

1 Kadir Has Universitesi, iletisim Blimleri Doktora programi, Doktora Aday1, E-posta: aysecandirS@stu.khas.edu.tr
ORCID: 0000-0002-1250-9651
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kazanan Cekmekoy, ozellikle 1980 sonrasi gogle gelisen bir yerlesim iken,
1990’lardan itibaren giivenlikli sitelerin insasiyla hizli bir biiylime siirecine
girmistir. Bu baglamda, Cekmekdy’iin mekansal olarak parcalanmis ve hibrit
sosyal dokusu ile fiziksel mekansal ayrismayi, ilgede bulunan devlet ve 6zel
ortaokullarin varligi ¢ergevesinde diisiinerek, bu okullarin 6grencilerin dijital
sermaye formasyonu tizerindeki etkisini karsilastirmali olarak ele almay1
hedefliyorum.

Anahtar Kelimeler: Digital Capital, Childhood Studies, Digital Media
Use, Research With Children

CAN SCHOOLS COMPENSATE? UNDERSTANDING THE ROLE OF
EDUCATIONAL INSTITUTIONS IN CHILDREN’'S DIGITAL CAPITAL
FORMATIONS?

Abstract

Education, as a social institution, has become a broad field of research
that examines how systematic and structural inequalities are reproduced in
everyday life across various disciplines and fields of study. In contrast, the
individualistic and neoliberal narrative that suggests vertical social mobility
is possible through personal effort, intelligence, and determination still
maintains its validity, particularly in the business world. Throughout the
educational process, especially from the early years of schooling, the required
skill sets are continuously updated, leading to a growing divide between
students from different social classes. These updates also include digital
skills, which encompass being aware of and using the transformations in
information and communication technologies. Developments in information
and communication technologies do not occur in isolation; these innovations
are introduced by integrating into an existing ecosystem of technologies. The
process of adopting new technologies depends on individuals’ past experiences,
which help them understand and use these innovations. The process of
learning and understanding each new technology varies according to users’
level of digital readiness. Digital capital is a predetermined set of dispositions
that influences individuals’ digital readiness and their engagement with these
technologies. Just as with other forms of capital (cultural, economic, social,
and symbolic), digital capital both activates individuals to reach specific goals
and contributes to the reproduction of existing inequalities or the creation of
new categories of inequality. This duality is also reflected in children’s online
experiences and their interactions with digital technologies as social actors. In
this study, based on the results of the fieldwork I conducted for my doctoral
thesis, I have comparatively examined the impact of educational institutions
on the formation of middle school students’ digital capital. This doctoral
thesis, which employs both qualitative and quantitative research methods
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such as participant observation, semi-structured interviews, and surveys, was
conducted in the Cekmekoy district of Istanbul. Cekmekdy, which became a
district in 2009, developed particularly through migration after 1980 and has
experienced rapid growth since the 1990s due to the construction of gated
communities. In this context, I aim to analyze the spatially fragmented and
hybrid social fabric of Cekmekdy alongside its physical spatial segregation,
considering the presence of both public and private middle schools, and
to investigate the comparative effects of these educational institutions on
students’ digital capital formation.

Keywords: Digital Capital, Childhood Studies, Digital Media Use,
Research With Children
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DIJITAL DONUSUMUN HABERCILIKTEK] YANSIMASI:
GAZETECILERIN YOUTUBE KANALLARI

ibrahim Sena Arvas' Rizacan Kiirtiinl(2

0z

Dijitallesme yogun bir sekilde yasanmaktadir ve toplumsal hayat igerisinde
biitiinciil bir doniisim s6z konusudur. Dijitallesme olgusu, her alanda
dontistimii beraberinde getirdigi gibi 6zellikle medya ve iletisim alaninda goz
ard1 edilemeyecek bir yenilige araci olmustur. Kitle iletisimi ve gazetecilik,
her ¢ikan yeni teknoloji araciligiyla habercilik pratiklerinde yeni bir boyut
kazanmistir. El yazmasi kiiltiirden basili kiiltiire, elektronik kiiltiirden dijital
kiiltiire kadar olan siirecte gazeteciligin yasadigi doniisiim, giincel olan
habercilik pratiklerini anlamak adina énemlidir. Bu nedenle haberciligin sozli,
basili, elektronik ve dijital donemi, literatiir analizi araciligiyla aktarilmistir.
Detayli literatiir arastirmasi sonucunda her yeni ¢ikan iletisim mecrasinin
kendinden 6nce geleni doniistiirdiigii ancak tamamziyla ortadan kaldirmadigi,
bir yakinsama kiiltiiriiniin hakim oldugu sonucuna erisilmistir. Habercilik
alaninda yasanan doniisiimii gostermek amaciyla, 6ncesinde konvansiyonel
medyada haber programi yapmis gazetecilerden, daha sonrasinda kendi
adiyla YouTube kanali aganlar se¢ilmistir. Bu segilen gazetecilerin YouTube
kanallarindaki istatistikleri ile daha oncesinde calismis olduklar televizyon
kanalinin mevcut istatistikleri ile kargilagtirmali analiz gergeklestirilmistir.
Ayni zamanda segilen YouTube kanallarinin genel 6zellikleri, konu sec¢imi
iizerine degerlendirilmesi, videolardaki habercilik adina temel teknik igerik
ozellikleri incelenmistir. Bu hedefle Ciineyt Ozdemir, Fatih Altayli ve
Ozlem Giirses YouTube kanallar1 ile CNN Tiirk, Habertiirk TV ve Halk TV
kanallar1 nicel perspektifle ele alinan betimsel kategori analizi yontemiyle
karsilastirilmigtir. Arastirmanin son kisminda ise incelenen {i¢ YouTube
kanalinin kendi aralarindaki karsilagtirilmasi bulunmaktadir.

Anahtar Kelimeler: Gazetecilik, Youtube, Izlenme Oranlari, Etkilesim

1 Dog.Dr., Istanbul Universitesi Iletisim Fakiiltesi Gazetecilik Boliimii, E-posta: ibrahimarvas@jistanbul.edu.tr ORCID:
0000-0002-5558-6913 .

2 Istanbul Universitesi Sosyal Bilimler Enstitiisii Genel Gazetecilik Anabilim Dali Doktora Ogrencisi, E-posta:
rizacankurtunlu@gmail.com
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REFLECTION OF DIGITAL TRANSFORMATION IN JOURNALISM:
JOURNALISTS’ YOUTUBE CHANNELS

Abstract

Digitalization is being experienced intensively and there is a holistic
transformation in social life. The phenomenon of digitalization has brought
about transformation in every field, and has been a tool for innovation that
cannot be ignored, especially in the field of media and communication. Mass
communication and journalism have gained a new dimension in journalism
practices through each new technology. The transformation that journalism
has experienced in the process from manuscript culture to printed culture,
from electronic culture to digital culture is important in order to understand
current journalism practices.

In order to demonstrate the transformation in the field of journalism,
journalists who previously produced news programs in conventional media
and later opened YouTube channels under their own names were selected.
A comparative analysis was conducted on the statistics of these selected
journalists on their YouTube channels. For this purpose, the YouTube channels
of Ciineyt Ozdemir, Fatih Altayli and Ozlem Giirses were compared using
a descriptive category analysis method from a quantitative perspective. It is
expected that the analysis and comparisons in question will pave the way for
understanding the state of journalism on YouTube through quantitative data
such as the appearance of their channels, the number of followers, interaction
and program duration. The comparison of these three YouTube channels is
limited to the data for May 2024. The data of the YouTube channels included
in the study is limited to the number of programs, variety of programs,
program durations, follower numbers, viewing rates, and interaction rates. An
observation-based method was developed to include this numerical data in
the study as follows: The feedback / interaction data for the main programs
of the YouTube channels in question belong to the night of the 10th day after
the upload of the relevant program. The reason for waiting for these 10 days is
that it was observed that the feedback / interaction data were followed every
day and only stopped undergoing a significant change at the end of the 10th
day. In summary, the feedback/interaction rate that a program receives on
the relevant channel showed a significant change until the 10th day, and this
change did not show a significant increase after Day 10. For this reason, data
from the night of the 10th day after the content was uploaded was included in
the research.

Keywords: Journalism, Youtube, Viewing Rates, Interaction
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SOSYAL MEDYANIN SIVASAL ILETISIM SUREGLERINDEKI
ROLUNUNBABALATV MEVZULARAGIK MIKROFON PROGRAMI
UZERINDEN INCELENMESI

Nisanur Yavuz', Serta¢ Kaya?

0z

Teknolojinin ilerlemesiyle birlikte, internet ve sosyal medya platformlari
giderek daha yaygm hale gelmistir. Ozellikle sosyal aglar, baslangicta
sosyallesme ve eglence amaciyla kullanilirken, zaman iginde siyaset, is, egitim
gibi bircok alanda da faydali olabilecegi ortaya ¢ikmistir. Siyasal iletisimde
dijitallesme, politika aktorlerinin ve kurumlarinin dijital teknolojileri ve
iletisim araglarmi kullanarak halkla daha etkili bir sekilde iletisim kurma
stirecini ifade etmektedir. Bu durum ise siyasal iletisimde karsimiza propaganda
faaliyetlerinin daha kolay yiiriitilmesi ve se¢mene ulasimin daha hizlhi
olmasi yoniiyle karsimiza ¢ikmaktadir. Bu ¢alismanin amaci, politikacilarin
Babala TV YouTube kanalindaki yaymlarinda yaptiklart sdylemlerin,
kullanicilar arasinda nasil farkli yorumlara ve tepkilere neden oldugunu
analiz etmektir. Calisma kapsaminda YouTube platformunda da Babala
TV’nin “Mevzular Ac¢ik Mikrofon” programi ele alimmistir. Arastirmanin
veri kiimesini olusturmasi agisindan bu videolar, secimin 14 Mayis 2023°te
yapilacaginin agiklandigr 10 Mart 2023 tarihinden sonraki cumhurbagkani
adaylarimin konuk oldugu boliimlerden se¢ilmistir. Google YouTube Data API
ve Python programlama dili kullanilarak toplanmustir. Orneklem kapsaminda,
bu videolarin her biri i¢in 11 ve iizeri begeni almis {ist diizey yorumlardan 100
tanesi incelenmistir. Toplanan yorumlar, icerik analizi ile analiz edilmistir.
Calismanin sonucunda sosyal medyanin, kullanicilarin siyasal siireclere aktif
olarak katilim gosterdigi ve goriislerini paylastig1 bir ortam sundugu sonucuna
varilmistir. Bu durum, izleyici yorumlarinin ve tepkilerinin analiz edilmesini
kolaylastiran ve politik soylemlerin gercek zamanli olarak nasil karsilandigini
anlamak i¢in degerli veriler sagladig1 goriilmiistiir.

Anahtar Sézciikler: Dijitallesme, Dijital Iletisim, Propaganda, Siyasal
[letisim, Sosyal Medya

1 Yiiksek Lisans Ogrencisi, istanbul Aydin Universitesi, Lisansiistii Egitim Enstitiisii, Yeni Medya Anabilim Dals,
E-posta: nisanuryavuz3@gmail.com ORCID: 0000-0001-5597-9939

2 Dog. Dr., Istanbul Aydin Universitesi, Iletisim Fakiiltesi, Gazetecilik Boliimii, E-posta: sertackayal@aydin.edu.tr
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EXAMINING THE ROLE OF SOCIAL MEDIA IN POLITICAL
COMMUNICATION PROCESSES THROUGH ‘BABALA TV MEVZULAR
ACIK MIKROFON’ PROGRAM

Abstract

With the advancement of technology, the internet and social media
platforms have become increasingly widespread. While social networks were
initially used for socializing and entertainment, over time, it has become
evident that they can be beneficial in various areas such as politics, business,
and education. Digitalization in political communication refers to the process
by which political actors and institutions use digital technologies and
communication tools to communicate more effectively with the public. This
situation manifests in political communication as an easier way to conduct
propaganda activities and faster access to voters. The purpose of this study is
to analyze how the statements made by politicians in the broadcasts of Babala
TV’s YouTube channel lead to different interpretations and reactions among
users. In the study, Babala TV’s “Mevzular A¢ik Mikrofon” program on the
YouTube platform was examined. For the dataset of the research, videos were
selected from the episodes featuring presidential candidates after March 10,
2023, when it was announced that the election would be held on May 14,
2023. The data was collected using the Google YouTube Data API and Python
programming language. Within the sample, 100 top-level comments with 11
or more likes were analyzed for each of these videos. The collected comments
were analyzed through content analysis. As a result of the study, it was
concluded that social media provides an environment where users actively
participate in political processes and share their opinions. This situation
facilitates the analysis of audience comments and reactions, providing
valuable data to understand how political statements are received in real time.

Keywords: Digitalization, Digital Communication, Propaganda, Political
Communication, Social Media
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KATHARINA BLUM'UN GIGNENEN ONURU FILMINi MEDYA
ETIGINE ILISKIN SORULARLA HAKIKAT SONRASI CAGDA
YENIDEN DUSUNMEK

Selda Tung¢ Subasi’

0z

Bugiiniin giderek genisleyen dijital diinyasinda, medya etigini sorgulayan
iceriklerin (film, dizi, belgesel) olduk¢a sinirli oldugu soylenebilir. Var olan
iceriklerin de etik konusunu vurguluyorsa eger, gazetecilik etigi baglaminda
iiretilmis kiilt filmler oldugu gériilmektedir. Ornegin, Alan J. Pakula’nmn
Baskamin Tiim Adamlari (1976), Billy Ray’in Asilsiz Haber (2003) ve
Tom McCarthy’nin Spotlight (2016) filmi gibi. Sektorel olarak gazetecilik
pratikleri, medya alaninda Internetin de varligiyla oldukca degismistir.
“Siradan insanin” medyaya katilimi, gazetecilik pratiklerini kdkten degisime
ugratan onemli unsurlarin baginda gelmektedir. Sosyal medya araciligiyla
olaylara, haberlere iliskin yapilan yorumlarla birlikte, ¢esitli platformlarda
hikaye anlaticilig1 yoluyla kisilerin birbiriyle olan etkilesimi giderek artmstir.
Fakat basin ozgiirliigii, gozetim ve mahremiyet gibi iletisim etiginin temel
kavramlari, igerik tiretiminin gergeklestigi sosyal medya gibi yeni mecralarda
giindem (trendtopic) olmadikga tartisgiimadan birakilmaktadir. Ornegin, sosyal
medyada bir anda viral olan, blurlanmas: gereken bir goriintiiniin ilk elden
yayinlanmasi ya da izinsiz fotograf ve video ¢ekimi gibi eylemler toplumda
herhangi bir infiale yol agmadan unutulmaktadir. Etik bir diizlemde yer alan
mahremiyeteiligkin bu 6nemli konular, kendisine bir tartigma ortami bulamadan
¢evrimi¢i ortamlarda hizla soniimlenmektedir. Bu sorunlar c¢ercevesinde,
bu ¢aligmada, Alman yazar Heinrich Boll’un Katharina Blum un Cignenen
Onuru (Die verlorene Ehre der Katharina Blum ya da Wie Gewalt entstehen
und wohin sie fiihren kann) romanindan uyarlanan ve yapim yili 1975 olan,
yonetmenligini Margarethe von Trotta ve Volker Schlondorff’un yaptigi
film, basin ozgiirliigii, mahremiyet ve gazetecilik etigi agisindan yeniden ele
alinip tartismaya agilacaktir. Calismada yontem olarak sosyolojik film analizi
yontemi kullanilmistir. Calisma, iletisim etiginin temel ilkelerini bir filmin etik
unsurlarla yeniden ele alinmasiyla sinirlamistir. Bu tartismada, algoritmalar,
tik odakli gazetecilik, sansiir gibi glincel kavramlar kullanilacak olup filmin
gozetim ve mahremiyete iliskin sordurdugu temel sorular, yeni medyanin

1 Dr. Ogr. Uyesi, Istanbul Gelisim Universitesi, Radyo Televizyon ve Sinema Béliimii, E-posta: setunc@gelisim.edu.tr
ORCID: 0000-0001-7009-4848
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sundugu olanaklar ve olanaksizliklar iizerinden tartismaya agilacaktir. Bu
caligma, kiilt bir filmi, iletisim etigi iginden gilincel sorunlarla yeniden yoruma
acmaktadir. Calisma ayrica, mahremiyet ve gézetim gibi temel etik konularm
cesitli platformlarin dijital igeriklerinde daha fazla yer almasini ve daha farkli
zeminlerde tartisilmasini saglamay1 amaglamaktadir.

Anahtar Kelimeler: Iletisim etigi, Katharina Blum’un Cignenen Onuru,
Hakikat Sonras1 Cag, Mahremiyet

RETHINKING THE LOST HONOR OF KATHARINA BLUM WITH
QUESTIONS OF MEDIA ETHICS IN THE POST-TRUTH ERA

Abstract

We can say that content (films, series, documentaries) is quite limited that
questioning media ethics in today’s expanding digital world. If the existing
content also highlights the issue of ethics, it can be observed that these are
cult films created within the framework of journalistic ethics. For instance,
Alan J. Pakula’s All the President’s Men (1976), Billy Ray’s Shattered Glass
(2003), and Tom McCarthy’s Spotlight (2016). Journalism practices as a sector
motivation have changed considerably with the Internet in the media sphere.
The participation of the “ordinary people” in the online media platforms is one
of the most important factors that radically changes journalistic procedures.
The interaction between people has gradually increased through storytelling
in various platforms, with comments of incidents and news on social media.
However, important concepts of communication ethics, such as freedom of
the press, surveillance, and privacy, are left undiscussed unless they become
trending topics in new media, like social media, where content production
occurs. For example, the picture suddenly goes viral on social media and
should be blurred, or taking photos and videos without permission are forgotten
without causing any scandal in society. These significant privacy issues, which
are ethical level, are quickly disappearing in online environments without a
forum for discussion. Along with the issues mentioned above, in this study,
the film adapted from the novel The Lost Honor of Katharina Blum (Die
verlorene Ehre der Katharina Blum ya da Wie Gewalt entstehen und wohin sie
fithren kann) by German author Heinrich Boll, produced in 1975 and directed
by Margarethe von Trotta and Volker Schlondorff, will be reconsidered and
discussed in terms of press freedom, privacy and journalistic ethics. This study
used sociological film analysis method, which was limited to just one film. In
this discussion, recent concepts such as algorithms, click-based journalism,
and censorship will be explored, along with the fundamental questions the
film raises about surveillance and privacy, examined through the possibilities
and limitations presented by new media. This study aims to re-interpret a
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cult film considering contemporary issues related to communication ethics,
ensuring that critical topics such as privacy and surveillance are more broadly
integrated into the digital content across various platforms and discussed from
diverse perspectives.

Keywords: Communication Ethics, The Lost Honor of Katharina Blum,
Post-Truth Era, Privacy
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MUBI PLATFORMUNUN “FILM HEDIVE ETME”
UYGULAMASININ DUYGULANIMSAL EMEK KAVRAMI
UZERINDEN DEGERLENDIRILMESI

Burhan Kili¢!

0z

Dijital izleme platformlarinin popiiler olmasiyla izleyici veya kullanict
sayisini artirma gayesinde olan platformalar ¢esitli tanitim yollar1 belirlemeye
baslamigstir. Bu tanitim yollarinin bir 6megi de MUBI platformu tarafindan
kullanilmaya baslanmistir. Uyeligi olan kullanicilar bir filmi izledikten
sonra karsilarma ‘filmi hediye et’ uyarisi ¢ikmakta, begendigi filmi bir
tanidigina gonderebilmekte ve bu kisiler platforma iicretsiz {iye olmasi
kosuluyla filmi izleyebilmektedir. Bilgilerini platforma giren ve iicretsiz bir
sekilde tiye olan kullaniciya kisa siireli olarak VIP iiyelik tanimlanmakta
ve boylece kullanict platformun kullanim mantigini anlayarak bir deneyim
yasamaktadir. Platformun buradaki amacinin duygulanimsal emek olarak
adlandirilan kavram iizerinden izleme ve kullanici sayisini artirmak oldugu
one siiriilmektedir. Tiim bu siire¢ duygulanimsal emek kavrami {izerinden
okunabilir. Bu calismada MUBI platformuna tiye olan ve bir tanidigina film
ya da iiyelik hediye eden 5 ve bir tanidigindan hediye film ya da iiyelik alan
5 kisi ile yar1 yapilandirilmis goriismeler gerceklestirilerek ‘film hediye et’
uygulamasmin ger¢eklesme siirecindeki duygulanimsal emek durumlariin
izleri striilmiistiir. Duygulanimsal emek, insan etkilesimi ve iletisiminin
anlarina gémiilmiistiir ve bu emegin {irlinleri elle tutulamayandir: bir rahatlama
duygusu, iyi hissetme, doyum, heyecan, tutku, hatta baglanmislik duygusu
ya da cemaat duygusunu igerir. Bu emek duygulanimlarin yaratilmasinin ve
manipiilasyonun bulundugu insani bir temas tizerine kurulmustur (Hardt 1999,
96). MUBI platformunun da séz konusu uygulamasinda film hediye edecegi
kisiyle arasinda bir cemaat ya da baglanmislik duygusu olan bireylerin bu
durumundan yararlandig1 sdylenebilir. Boylece yeni iiyelere ulasilabilecek
ve platform kullanimi artirilabilecekti. MUBI platformunda film hediye
etme uygulamasinin yaninda belirli bir iicret karsiliginda 3 ay ya da 1 yillik
tiyelikler hediye etme uygulamasi da bulunmaktadir. Bu uygulama yine
duygulanimsal emek baglaminda okunabilir. Bu hediyelerin kisilerin duygusal
yakinlik kurdugu bireylere 6zel giinlerde gonderilebilme ihtimali ¢alismanin

1 Dr. Ogr. Uyesi, Istanbul Aydin Universitesi, Radyo Televizyon ve Sinema Béliimii, E-posta: burhankilic@aydin.edu.
tr ORCID: 0000-0002-0894-129X
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hipotezini destekler niteliktedir. Bu ¢alismanin amaci; MUBI platformunun
baslatmis oldugu “film hediye etme” uygulamasinin ve iiyelik hediye etme
uygulamalarmin isleme siirecindeki duygulanimsal emek pratiklerinin
saptanmasidir. Caligma, literatlire dijital platformlarin kullanim pratiklerinin
duygusal emek kavrami noktasinda nerede yer aldigini sorusturma agisindan
bir kaynak olmay1 ummaktadir. Onemi de emegin yeni bigimlerini sorusturma
¢abasindan kaynaklanmaktadir.

Anahtar Kelimeler: Emek, Duygulanimsal Emek, Dijital Izleme
Platformlari, Dijital Kapitalizm

EVALUATION OF MUBI PLATFORM’S “MOVIE GIFTING” APPLICATION
THROUGH THE CONCEPT OF AFFECTIVE LABOR

Abstarct

With the popularity of digital viewing platforms, platforms aiming to
increase the number of viewers or users have started to identify various ways
of promotion. An example of these promotional way has been used by the
MUBI platform. After watching a movie, users with membership will be
prompted to gift the movie, and they can send the movie to friends who they
like, and these friends can watch these films provided that they are a free
member. A short-term VIP membership is granted to the user who enters
their information into the platform and becomes a member for free, thus the
user understands the logic of using the platform and has an experience. It is
suggested that the platform’s aim here is to increase the number of viewers
and users through the concept of affective labor. This entire process can be
read through the concept of affective labor. In this study, semi-structured
interviews were conducted with 5 people who were members of the MUBI
platform and gave a movie or membership as a gift to an acquaintance, and 5
people who received a movie or membership as a gift from an acquaintance,
to trace the affective labor situations in the process of implementing the ‘gift
a movie’ application. Affective labor is embedded in moments of human
interaction and communication, and the products of this labor are intangible:
they include a sense of relief, well-being, satisfaction, excitement, passion,
even a sense of connectedness or community. This labor is based on human
contact, where emotions are created and manipulated (Hardt 1999, 96). It can
be said that the MUBI platform also benefits from this situation of individuals
who have a sense of community or attachment to the person they will gift
a film to in its application. In this way, new members can be reached and
platform usage can be increased. In addition to the gifting of movies on the
MUBI platform, there is also the gifting of 3-month or 1-year memberships
for a certain fee. This practice can again be read in the context of affective
labor. The possibility that these gifts can be sent to individuals with whom
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people have emotional closeness on special occasions supports the hypothesis
of the study. The purpose of this study is to determine the affective labor
practices in the process of the “film gifting” application and membership
gifting applications initiated by the MUBI platform. The study hopes to be
a source for the literature in terms of investigating where the usage practices
of digital platforms are located in terms of the concept of emotional labor. Its
importance also stems from the effort to investigate new forms of labor.

Keywords: Labor, Affective Labor, Digital Monitoring Platforms, Digital
Capitalism
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INSAN VE YAPAY ZEKA ILISKISININ ILK ORNEKLERINDEN
KNIGHT RIDER TV SERISINE ARKETIPAL PSIKOLOJI VE
GAGDAS YAPAY ZEKA CALISMALARI TEMELINDE KURAMSAL
BIR YAKLASIM

Ali Baris Kaplan'

0z

Bu calismanin amact Knight Rider TV serisindeki yapay zeka-insan
iliskisinde, insan1 asiste eden yapay zekanin eslik¢i islevini giinlimiiz yapay
zeka calismalar1 ve arketipal psikolojinin ileri siirdiigli eslik¢i arketipi
lizerinden anahatlariyla ortaya koymak ve cagdas yapay zeka calismalarinin
insani nasil asiste etmekte oldugunu Knight Rider TV serisindeki yapay zeka ile
karsilastirmali olarak analitik bir bigcimde serimlemektir. Kiiltiirel ve biyolojik
adaptasyonunun bir pargasi olarak insan alet imal eden, kullanan, gelistiren
ve bir sonraki jenarasyona kullanim bilgisini aktaran tarihsel diyalektik bir
varliktir. Gliniimiizde basit uygulama ve botlardan, Chat GPT gibi gelismis
versiyonlarina kadar tiim Al iglevli dijital aletlerimiz hayatin bir ¢ok alaninda
bireysel, toplumsal ve kurumsal gereksinimleri karsilamak tizere her gecen
giin geliserek kullanilmaktadir. Knight Rider TV serisindeki Yapay zekaya
sahip otomobil insanla birlikteliginde kurdugu iliskide problem ¢&ziicii bir gok
islev iistlenmekte ve kullanicisini asiste etmektedir. Yapay zeka-Insan iliskisi
ve iletisiminin nitelii baglaminda giiniimiizle karsilastirmali olarak, insan-
Yapay zeka birlikteliginin iglevsel ilk 6rneklerinden bir olan Knight Rider TV
serisini analitik bir sekilde incelemek bu bakimdan 6nem arz etmektedir. Bu
calismada Knight Rider TV serisindeki insan-makine (Yapay Zeka) iligkisi
arketipal psikoloji kuraminin eslik¢i arketipinden hareketle psikanalitik
yontemle irdelenerek serimlenmekte ve giiniimiiz dil doakli ve Big Data
tabanli gelistirilen yapay zeka programlarinin islevleriyle karsilastirmali
olarak analiz edilmektedir.

Anahtar Kelimeler: Knight Rider, Yapay Zeka, Big Data

1 Dog. Dr., istanbul Universitesi, Iletisim Fakiiltesi, Radyo Televizyon Ve Sinema Béliimii, E-posta: abkaplan@
istanbul.edu.tr ORCID: 0000-0002-7104-4866
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A THEORETICAL APPROACH TO THE KNIGHT RIDER TV SERIES,
ONE OF THE PIONEER EXAMPLE OF HUMAN-AI RELATION, BASED
ON ARCHETYPAL PSYCHOLOGY AND CONTEMPORARY ARTIFICIAL
INTELLIGENCE STUDIES

Abstract

Based on Al-human relationship, the aim of this study is to outline the
companion function, that asserted by Archetypal Psychology, of artificial
intelligence that assists human in the Knight Rider TV series and analytically
to reveal how contemporary artificial intelligence programmes assist humans
in a comparison with pionner Al-Human relation in the Knight Rider TV
series. As a part of its cultural and biological adaptation, human beings are
a historical dialectical entity that manufactures, uses, develops tools and
transfers the knowledge of their use to the next generation. Today, all our
Al-enabled digital devices, from simple applications and bots to advanced
versions such as Chat GPT, are being used day by day to meet individual,
social and corporate needs in many areas of life. The car with artificial
intelligence in the Knight Rider TV series undertakes many problem-solving
functions and assists its user (driver) in its Human-Al relationship. In this
regard, it is important to analyze the Knight Rider TV series, which is one
of the first functional examples of Human-Artificial Intelligence cooperation,
in an analytical manner, in comparison with today, in the context of the
quality of Artificial Intelligence-Human relationship and communication.
In this study, the human-machine(Al) relationship in the Knight Rider TV
series is examined and presented with the psychoanalytic method, based on
the companion archetype motif of the archetypal psychology theory, and is
comparatively analyzed with the functions of today’s language and Big Data
based artificial intelligence programs.

Keywords: Knight Rider, Arificial Intelligent, Big Data
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YAPAY ZEKA VE BIREYOTESILIK: EX MACHINA (2015]
FILMINDE KIMLIK iNSASI UZERINE BiR INCELEME

M. Talha Altinkaya'
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Jason Read’in bireydtesilik kavrami, bireylerin toplumsal, ekonomik
ve teknolojik iligkiler araciligiyla sekillendigini vurgular. Bu teoriye gore,
bireyler yalnizca ig¢sel bir varolus siireciyle degil, ayn1 zamanda dissal gii¢
dinamikleri ve toplumsal etkilesimler araciligiyla siirekli olarak yeniden insa
edilirler. Bireyétesilik, bireylerin toplumdan bagimsiz diisiiniilemeyecegini,
bireyselligin toplumsal baglamda siirekli olarak iiretildigini savunur. Bu
baglamda Denis Villeneuve’iin 2015 yapimi Ex Machina filmi, birey6tesilik
kavramini anlamak ve gilinimiiz teknolojik diinyasiyla iliskilendirmek
icin oldukca uygun bir 6rnektir. Film, yapay zeka Ava’nin kimlik arayisini
ve varolugunu kesfetme siirecini merkezine alir. Film boyunca Ava’nin
Ozgiirlesme miicadelesi, bireyligin yalnizca igsel bir siire¢ olmadigini,
bireyin toplumsal ve teknolojik giiclerle siirekli etkilesim ve doniisiim i¢inde
sekillendigini ortaya koyar. Ava’nin kimlik arayisi, bireyotesilik teorisinin
temel prensiplerini agikca ortaya koyar: Birey, ¢cevresindeki diinyadan kopuk
bir varlik degildir. Aksine bireyler toplumsal iliskiler, ekonomik yapilar ve
teknolojik gelismeler tarafindan siirekli olarak yeniden tiretilirler ve doniigiim
halindedirler. Film o6zelinde Ava’nin kimligi, Caleb ve Nathan ile olan
iliskileri ve teknolojik sinirlar1 asma g¢abalar1 sonucunda sekillenir. Filmin
final sahnesi, bireyotesilik teorisinin temel ilkeleriyle dogrudan ortiisiir. Ava,
toplumsal ve teknolojik giiclerin sekillendirdigi kimligini sorgulayip asarak
kendi bireyselligini tanimlar ve sonunda bu gli¢lerden kagmay1 basarir. Ancak
bu ozgiirliikk, tamamen bireyoétesilik baglaminda degerlendirilmelidir; Ava,
bagimsiz bir birey olarak degil, toplumsal iligkiler ve gili¢ dinamikleriyle
etkilesim i¢inde kimligini inga eden bir varlik olarak goriilmelidir. Bu anlamda
film Jason Read’in bireyotesilik kavramimi yapay zeka ve kimlik ingasi
baglaminda derinlemesine degerlendirme imkani sunarken, bireyselligin
toplumsal baglamdan koparilamayacagini, aksine siirekli olarak bu baglamla
yeniden tretildigini vurgulayan gii¢lii bir anlati sunar.

Anahtar Kelimeler: Yapay Zeka, Bireyotesilik, Kimlik, Villeneuve, Ex
Machina
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ARTIFICIAL INTELLIGENCE AND TRANSINDIVIDUALITY: AN ANALYSIS
OF IDENTITY CONSTRUCTION IN THE EX MACHINA (2015)

Abstract

Jason Read’s concept of transindividuality emphasizes that individuals are
shaped through social, economic, and technological relationships. According
to this theory, individuals are not merely formed through an internal process
of existence, but are also continuously reconstructed through external
power dynamics and social interactions. Transindividuality asserts that
individuals cannot be understood in isolation from society, as individuality
is constantly produced and reproduced within a social context. In this regard,
Denis Villeneuve’s 2015 film Ex Machina serves as a relevant example
for understanding the concept of transindividuality and relating it to the
technological world of today. The film centers on the identity search and
existential exploration of the artificial intelligence Ava. Throughout the film,
Ava’s struggle for freedom demonstrates that individuality is not merely an
internal process; rather, it is continuously shaped and transformed through
constant interaction with social and technological forces. Ava’s search
for identity explicitly illustrates the core principles of transindividuality:
individuals are not separate from the world around them. On the contrary,
individuals are constantly reconstituted and transformed by social relationships,
economic structures, and technological developments. Specifically, Ava’s
identity is shaped through her relationships with Caleb and Nathan, as well
as her efforts to transcend technological boundaries. The film’s final scene
directly reflects the fundamental tenets of transindividuality. Ava questions
and overcomes the identity that has been shaped by social and technological
forces, ultimately defining her own individuality and escaping these
forces. However, this freedom must be interpreted within the framework of
transindividuality; Ava is not seen as an independent individual but as a being
whose identity is constructed through interactions with social relationships
and power dynamics. In this sense, the film offers a profound exploration
of Jason Read’s concept of transindividuality in the context of artificial
intelligence and identity construction, while emphasizing that individuality
cannot be separated from its social context, but is continuously reproduced
within it.

Keywords: Artificial Intelligence, Transindividuality, Identity, Villeneuve,
Ex Machina
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SUNA (2022) FILMINDE BOURDIEU'NUN ERIL TAHAKKUM
KAVRAMI VE DIRENIS BIGIMLERI

Aysegul Saf', Zehra Cerrahoglu?
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Bu bildiride Cigdem Sezgin’in 2022 yapmmi Suna filmi, Pierre
Bourdieu’'nun eril tahakkiim kavrami ve ana karakterin bu tahakkiim
karsisindaki karsit durusu etrafinda incelenmektedir. Filmde, Suna adli ana
karakterin maddi zorluklardan dolay1 evlenmek i¢in bir sahil kasabasina
gelmesi lizerine yasanan olaylar anlatilmaktadir. Evlenmeden Once nispeten
daha 06zgiir bir yasantist olan Suna, evlendikten sonra da bu 6zgiirliigiini
korumaya calisir. Zamanla esiyle arasinda yasanan cinsellik Suna igin
zorlayici bir noktaya gelir ve bu siirede hem kasabada karsilastigi hem de
esinin kiziyla yasadigi olumsuz durumlara katlanabilmek icin kacis yollar
yaratir. Esginin yanindayken c¢ekinerek gizledigi kisilik ozelliklerine ve
aligkanliklarina da alan agmaya ¢aligir. Bireyselligini korumak i¢in bulundugu
davraniglar ise Suna i¢in sonuglar tartismali bir zeminde durmaktadir. Pierre
Bourdieu, alana kattigi eril tahakkiim kavramiyla eril ve disil beden arasindaki
iliskiyi incelerken bedenin yansitici islevine odaklanmaktadir. Calismasinda,
sembolik siddet ve sembolik mallar ekonomisinde kadinlarin durumu gibi
konulara dikkat ¢eker. Eril bireyin disil beden {izerinde uyguladig: siddeti
¢oziimleyen Bourdieu, calismasinda bu tahakkiim ozelliklerinin belirgin
olmayan dogasindan bahseder. Boylece disil beden de bu tahakkiim siirecinin
farkinda olmadan iireticisi konumuna gelmektedir. Kendini iireten bu siireg
disil bedeni sarmalarken tahakkiim iliskilerini devam ettiren bir konumda yer
almaktadir. Bu ¢aligmada ana karakterin eril tahakkiim kavramiyla imtihani
incelenirken bireyselligini koruma ¢abalari asil odagi olugturmaktadir ve temel
referans Pierre Bourdieu’niin ¢aligmasidir. Erkek siddetini sinema pratikleri
icinde agiga c¢ikarmaya calisilirken yararlanilan yontemler ilgili literatiiriin
taranmast ile olusturulan teorik zeminden hareketle toplumsal cinsiyete dayali
sOylemlerin filmde analiz edilmesidir. Gerek filmde yer alan kadin ve erkek
karakterlerin temsiliyet bakimindan gesitliligi, gerekse film anlatisinin iizerine
kuruldugu Suna karakterinin katmanli yapisiyla film eril tahakkiim ve direnis
bicimleri lizerine dnemli perspektifier sunmaktadir.

1 Yiksek Lisans Ogrencisi, Dokuz Eyliil Universitesi Giizel Sanatlar Enstitiisii Film Tasarim1 Ana Sanat Dali, E-posta:
safaysegul@gmail.com ORCID: 0009-0007-5962-6613

2 Do¢.Dr., Dokuz Eyliil Universitesi, Film Tasarimi ve Yonetmenligi Bolimii, E-posta: zehracerrahoglu@gmail.com
ORCID: 0000-0001-6528-0451
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Direnis Bicimleri

BOURDIEU’S CONCEPT OF MASCULINE DOMINATION AND FORMS
OF RESISTANCE IN THE MOVIE SUNA (2022)

Abstract

In this paper, Cigdem Sezgin’s 2022 film Suna is analyzed around Pierre
Bourdieu’s concept of masculine domination and the main character’s stance
against this domination. The film tells the story of the main character, Suna,
who comes to a coastal town to get married due to financial difficulties.
Suna, who had a relatively free life before her marriage, tries to preserve
this freedom after her marriage. Over time, the sexuality between her and
her husband becomes a challenge for Suna and she creates escape routes in
order to endure the negative situations she encounters both in the town and
with her husband’s daughter. She also tries to make space for her personality
traits and habits that she hesitantly hides when she is with her husband. The
behaviors she engages in to protect her individuality stand on a controversial
ground for Suna. Pierre Bourdieu focuses on the reflective function of the
body while examining the relationship between the masculine and feminine
body with the concept of masculine domination. In his work, he draws
attention to issues such as symbolic violence and the status of women in
the economy of symbolic goods. Analyzing the violence of the masculine
individual on the feminine body, Bourdieu mentions the non-obvious nature
of these domination features in his work. Thus, the feminine body becomes
an unwitting producer of this domination process. While this self-producing
process envelops the feminine body, it is in a position that perpetuates the
relations of domination. In this study, while the main character’s struggle with
the concept of masculine domination is analyzed, his efforts to preserve his
individuality constitute the main focus and the main reference is the work
of Pierre Bourdieu. The methods used to reveal male violence in cinematic
practices are the analysis of gender-based discourses in the film based on the
theoretical basis created by reviewing the relevant literature. The film offers
important perspectives on masculine domination and forms of resistance with
both the diversity of representation of male and female characters in the film
and the layered structure of the character Suna on which the film narrative is
built.

Keywords: Masculine Domination, Pierre Bourdieu, Male Violence,
Forms of Resistance
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SPEKULASYON MU GERGEK Mi? KULIS HABERCILIGI
OBJEKTIF GAZETECILIGI NASIL ZEDELER?

Ali Daglar’
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Objektif olmak, gazetecinin toplumu dogru bilgilendirme sorumlulugunun
bir pargasidir. Bu sayede izlerkitle olaylari tarafsiz bir sekilde degerlendirebilir
ve kendi fikirlerini olusturabilirler. Haberde objektif olmak, bir olay veya
konuyu tarafsiz, adil ve Onyargisiz bir sekilde aktarmak anlamina gelir.
Gazetecilikte objektiflik tarafsizligi; gazetecinin kigisel goriislerinden
arinmig sekilde olaylar1 oldugu gibi aktarmasini gerektirir. Gergeklere
dayanir; spekiilasyonlardan, dedikodulardan, dogrulugu kesin olmayan
bilgilerden kagimilir. Dengeyi gozetir; haberin farkli taraflarinin goriislerine
esit sekilde yer verilmelidir. Dogrulugu onceler; yaniltici, yanlis bilgi
vermekten kacmilir. Seffafligi gerektirir; haberin kaynagi ve gazetecinin
aragtirma silireci okuyucuya acik bir sekilde sunulmalidir. Bu unsurlar,
giivenilir ve tarafsiz habercilik anlayisini olusturur. Yeni medya ortaminda
gazetecinin haber kaynaklari zenginlesirken, sosyal medyanin da etkisiyle
kulis haberciligi yayginlik kazanmaya, ¢ogu zaman biricik haber kaynagi
olmaya baglamistir. Kulis haberciligi, bir olayin ya da siirecin kamuya
acik olmayan, perde arkasinda gerceklesen yonlerini aktaran bir habercilik
tirtidiir. Perde arkasindaki gelismeleri ve gizli bilgileri aktarmay1 amagladigi,
gizli kaynaklara dayandirildig1 icin, haberin objektifligi ve gazetecilik etigi
yoniinden ¢esitli riskleri beraberinde getirmektedir. Gizli kaynaklar yanlis
bilgileri kasitli olarak sizdirabilir. Gazetecilerin, kulis bilgilerini yorumlayarak
ya da farkli senaryolar1 one siirerek habere kisisel goriislerini katmasi
spekiilasyona ve objektiflikten sapmaya yol acabilir. Tek tarafli bilgiyle
okuyucu yonlendirilebilir, kamuoyu manipiile edilebilir. Genellikle olaylarin
tam olarak agikliga kavusmadigi, kismen bilindigi durumlara dayandig: icin
eksik bilgi izlerkitleyi yaniltabilir, objektiflik zarar gorebilir. Isimsiz kaynaklar
lizerinden haber yapmak etik bir sorun olarak haberciligin seffaflik ve hesap
verebilirlik ilkelerini zedeleyebilir. Kulis gazeteciligi, perde arkasindaki
bilgileri aktarmada 6nemli bir rol oynasa da, objektif gazetecilik acisindan
riskler tagimaktadir. Calismada kulis haberciliginin objektif gazetecilik ve
medya etigi yoniinden tasidigr riskler ve telafi yollar1 arastirilacak, 6rnek
haberler tizerinden igerik analizi yapilacaktir.

1 Opr. Gor. Dr., Istanbul Medipol Universitesi, E-posta: alidaglar@gmail.com ORCID: 0000-0001-7264-7071
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SPECULATION OR FACT? HOW DOES BACKSTAGE REPORTING
UNDERMINE OBJECTIVE JOURNALISM?

Abstract

Being objective is part of the journalist’s responsibility to inform the public
accurately. In this way, the audience can evaluate events impartially and form
their own opinions. Being objective in news means reporting an event or issue
in an impartial, fair and unbiased manner. Objectivity in journalism requires
the journalist to report events as they happen, free from personal opinions. It
is based on facts; speculation, rumors and unverified information are avoided.
Seeks balance; the views of different sides of the story should be given equal
space. It prioritizes accuracy; misleading and false information is avoided.
It requires transparency; the source of the news and the journalist’s research
process should be presented clearly to the reader. These elements constitute
reliable and impartial journalism. While the news sources of journalists are
enriched in the new media environment, with the influence of social media,
backstage journalism has become widespread and often the sole source of
news. Backstage journalism is a type of journalism that conveys the aspects
of an event or process that are not open to the public and that take place
behind the scenes. Since it aims to convey behind-the-scenes developments
and confidential information and is based on confidential sources, it brings
with it various risks in terms of news objectivity and journalistic ethics.
Confidential sources may deliberately leak false information. Journalists may
add their personal opinions to the news by interpreting backstage information
or suggesting different scenarios, which may lead to speculation and deviation
from objectivity. With one-sided information, the reader can be manipulated
and public opinion can be manipulated. Since it is usually based on situations
where events are not fully clarified or partially known, incomplete information
may mislead the audience and objectivity may be damaged. Reporting through
anonymous sources can be an ethical problem and undermine the principles of
transparency and accountability in journalism. Although backstage journalism
plays an important role in conveying behind-the-scenes information, it
carries risks for objective journalism. In this study, the risks and remedies of
backstage journalism in terms of objective journalism and media ethics will be
investigated and content analysis will be conducted on sample news reports.

Keywords: Objective Journalism, Backstage Reporting, Speculation,
Manipulation, Media Ethics
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DUITAL IGERIK PLATFORMLARININ GOGMEN POLITIKALARI
UZERINDEKI ETKISI

Altug Sami igilensu', Taylan Maral?
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Bu bildirinin ana amaci, dijital igerik platformlarmin gégmen politikalart
ve toplumsal tutumlar iizerindeki etkilerini incelemektir. Ozellikle, bu
platformlarin gd¢menlerle ilgili bilgi akisini nasil yonlendirdigi, kamuoyu
olusturdugu ve politik kararlar {iizerinde nasil bir baski olusturdugu
arastirilacaktir. Bu ¢aligma, medya teorileri ve gdg¢menlik {izerine kurulu
bir kavramsal ¢er¢eveye dayanmaktadir. Dijital medya ekolojisi ve gd¢gmen
temsil teorileri, calismanin temelini olugturmaktadir. Dijital medya ekolojisi,
medya igeriklerinin tretim, dagitim ve tiiketim siire¢lerinin karmagikligini
anlamaya yoOnelik bir yaklasim sunar. Go¢men temsil teorileri ise gogmenlerin
medyada nasil tasvir edildigini ve bu temsillerin toplumsal algilar tizerindeki
etkilerini analiz eder. Bu kavramsal cergeve, dijital igerik platformlarinin
goemenlik politikalar iizerindeki etkilerini daha iyi anlamamiza olanak tanir.
Aragtirma, dijital igerik platformlarindaki go¢menlerle ilgili paylasimlarin
incelenmesi iizerine odaklanan bir alan ¢alismasmi i¢ermektedir. Bu
baglamda, sosyal medya platformlarinda yapilan paylasimlar, yorumlar ve
etkilesimler incelenecek, ozellikle gogmen karsitt ve destekleyici igerikler
arasindaki farklar ve bu iceriklerin yayilma dinamikleri analiz edilecektir.
Bu ¢alisma, mevcut alanyazina énemli bir katki saglamay1 hedeflemektedir.
Ozellikle, dijital igerik platformlarinin gd¢men politikalarina etkisi iizerine
yapilan arastirmalar smirlidir ve bu calisma, bu boslugu doldurmayi
amaclamaktadir. Ayn1 zamanda, dijital medya ve go¢menlik arasindaki
iligkiyi derinlemesine inceleyerek, medyanin toplumsal etkileri iizerine yeni
bir bakis acis1 sunmaktadir. Aragtirmada, nitel ve nicel metodolojiler bir arada
kullanilacaktir. Nicel analiz icin sosyal medya verileri ve dijital igeriklerin
sayisal verileri toplanacak ve icerik analizi yapilacaktir. Nitel analizde ise,
belirli vakalar lizerinden derinlemesine analizler gergeklestirilecek ve bu
vakalarin toplumsal ve politik baglamlar1 incelenecektir. Bu iki metodolojinin
bir arada kullanilmasi, aragtirmanin sonug¢larinin daha kapsamli ve giivenilir
olmasini saglayacaktir. Sonug olarak, dijital i¢erik platformlarinin gégmen
politikalari tizerindeki etkisi, hem pozitif hem de negatif sonuglar dogurabilen

1 Doktora Ogrencisi, Istanbul Universitesi, Sosyal Bilimler Enstitiisii, Gazetecilik, E-posta: altugicilensu@gmail.com
ORCID: 0009-0004-8361-2965 . .
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karmagik bir siiregtir. Bu ¢alisma, bu dinamikleri analiz ederek, gogmenlik
konusunda daha bilingli ve etkili politikalarin gelistirilmesine katki sunmay1
amagclamaktadir.

Anahtar Kelimeler: Yeni medya, Séylem, Gog, Dijital Igerik Uretimi

THE IMPACT OF DIGITAL CONTENT PLATFORMS ON MIGRATION
POLICIES

Abstract

The primary objective of this paper is to explore the impact of digital
content platforms on migration policies and societal attitudes. Specifically,
the research aims to understand how these platforms influence the flow of
information related to migrants, shape public opinion, and exert pressure on
political decision-making. This study is grounded in a conceptual framework
that integrates media theories and migration studies. The digital media ecology
and theories of migrant representation form the foundation of this analysis.
Digital media ecology offers an approach to understanding the complexity
of media content production, distribution, and consumption processes.
Theories of migrant representation, on the other hand, examine how migrants
are depicted in the media and the effects of these depictions on societal
perceptions. This conceptual framework allows for a deeper understanding
of how digital content platforms influence migration policies. The research
includes a field study focused on examining the content shared about migrants
on digital content platforms. In this context, social media posts, comments,
and interactions will be analyzed, with a particular emphasis on the differences
between anti-migrant and supportive content, as well as the dynamics of how
this content spreads. This paper aims to make a significant contribution to
the existing literature. Research on the impact of digital content platforms on
migration policies is relatively limited, and this study seeks to fill that gap.
Additionally, by providing an in-depth analysis of the relationship between
digital media and migration, the paper offers a new perspective on the societal
impacts of media. The methodology for this research will incorporate both
qualitative and quantitative approaches. Quantitative analysis will involve
collecting and analyzing numerical data from social media and digital content,
while qualitative analysis will focus on in-depth case studies to examine
the social and political contexts of these cases. The combination of these
methodologies ensures that the research findings are comprehensive and
reliable. In conclusion, the impact of digital content platforms on migration
policies is a complex process with both positive and negative outcomes. This
study aims to analyze these dynamics, contributing to the development of
more informed and effective policies on migration.

Keywords: New Media, Discourse, Migration, Digital Content Production
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YENI MEDYA MECRALARI UZERINDEN YUKSELEN POST-
TRUTH (HAKIKAT OTES) OLGUSUNUN PROFESYONEL
HABERCILIK PRATIGINE ETKILERI

Savash Porgham’

0z

Glinlimiiziin internet tabanli dijital ¢aginin ortaya c¢ikardig1 yeni
medya teknolojilerinin gelisimiyle birlikte; profesyonel habercilik pratigi
de degisim ve doniisiim igine girmistir. Internet, yeni ve sosyal medya
mecralarinin giinimiizdeki medya ekolojisi icerisinde artik birer haber
mecrasina donistiigii agiktir. Yazili ve gorsel geleneksel medya kuruluslar
ve bireysel olarak yayincilik yapan profesyonel gazeteciler yayinladiklar
haber iceriklerini artik kurumsal sosyal ve yeni medya hesaplari iizerinden
anlik ve giincel olarak paylasmaktadirlar. Bu durum elbette klasik haber
toplama, yazma, sunus ve aktarim bigimini de degistirip doniistiirmektedir.
Daha fazla kitleye, ilk olarak, en hizli ve aninda ulasabilme istegi haberciligin
olmazsa olmazi olan teyit olgusunu zayiflatmaktadir. Habercilik baglaminda
basin meslek etik ilkelerinin medya profesyonelleri tarafindan artik yeterince
dikkate alinmamasi ve haber iiretim mekanizmasi i¢indeki editoryal kontrol
stireclerinin hiz olgusuna feda edilmesiyle birlikte; aktarilan haberler gergeklik
zeminini yitirmektedir. Yalan haberlerin sosyal ve yeni medya mecralarinda
kontrolsiiz bi¢imde hizla yayilmasiyla hedef kitlenin habere ve habercilere
giiveni de azalmaktadir. Post-Truth (Hakikat Otesi) ¢agin sosyal ve yeni
medya mecralar1 vasitasiyla yiikselmesi hem medya profesyonellerinin
hem de hedef kitlenin haber iceriklerinin gercekligine ydnelik algilarimi
negatif olarak etkilemektedir. Post Truth (Hakikat Otesi) ¢agin dayattigi yeni
iletisim dinamikleriyle birlikte rasyonel olgulara dayanan gerceklik artik
yerini duygusal algilar iizerinden sekillenen algilara birakmistir. Boylelikle;
yalan igerikler gercek olanlarina nazaran daha gok ilgi gérmekte, daha ¢ok
tiklanmakta ve daha ¢ok paylasilmaktadir. Hedef kitlenin artik yalan haber
igeriklerine daha ¢ok ilgi géstermesi ve teyit olgusuna 6nem vermemesi haber
profesyonellerinin mesleki etik ilkelerine olan hassasiyetlerini erozyona
ugratmakta ve zayiflatmaktadir. Literatiir taramasiyla sekillenen s6z konusu
calismada Post-Truth (Hakikat Otesi) olgusunun profesyonel habercilik
pratigini nasil etkiledigi ortaya konulmustur.

1 Dr., Bagimsiz Arastirmaci, E-posta: sporgham@gmail.com ORCID: 0000-0002-3313-5599



VIl. ULUSLARARASI YENI MEDYA KONFERANSI: DIJITAL iCERIK URETIMINDEN TUKETIMINE
MEDYA VE TOPLUMSAL DONUSUM (10-11 EKIM 2024): OZLER | 29

Anahtar Kelimeler: Post-Truth, Yeni Medya, Sosyal Medya, Haber,
Iletigsim

THE EFFECTS OF THE POST-TRUTH PHENOMENON RISING THROUGH
THE NEW MEDIA ON PROFESSIONAL JOURNALISM PRACTICE

Abstract

With the development of new media technologies revealed by today’s
internet-based digital age, the practice of professional journalism has also
entered into change and transformation. It is obvious that the Internet, new
and social media media are now turning into news media in today’s media
ecology. Written and visual traditional media organizations and professional
journalists publishing individually are now sharing their published news
content instantaneously and up-to-date via corporate social and new media
accounts. Of course, this situation also changes and transforms the classic way
of collecting, writing, presenting and transmitting news. Firstly, the desire
to reach more audience in the fastest and most instant way undermines the
phenomenon of confirmation, which is the sine qua non of journalism. In the
context of journalism, the principles of press professional ethics are no longer
sufficiently taken into account by media professionals, and with the sacrifice
of editorial control processes within the news production mechanism to the
phenomenon of speed, the transmitted news loses its ground of reality. With
the uncontrolled rapid spread of fake news on social and new media channels,
the target audience’s trust in news and newsmakers is also decreasing. The rise
of the Post-Truth era through social and new media channels negatively affects
the perceptions of both media professionals and the target audience towards
the reality of news content. With the new communication dynamics imposed
by the Post Truth era, reality based on rational facts has now been replaced
by perceptions shaped through emotional perceptions. Thus, false content
receives more attention, clicks more and is shared more than the real ones.
The fact that the target audience is now more interested in fake news content
and does not attach importance to the fact of confirmation erodes and weakens
the sensitivities of news professionals to professional ethical principles. In the
study in question, which was shaped by the literature review, it was revealed
how the Post-Truth phenomenon affects professional journalism practice.

Keywords: Post-Truth, New Media, Social Media, News, Communication



7TH INTERNATIONAL NEW MEDIA CONFERENCE: MEDIAAND SOCIAL TRANSFORMATION FROM
30 ‘ DIGITAL CONTENT PRODUCTION TO CONSUMPTION (OCTOBER 10-11, 2024): ABSTRACTS

SOSYAL MEDYA KULLANIMININ GOCUK VE ERGENLER
UZERINDEKI ETKILERI

Zeynep Kaya'

0z

Sosyal medya, giinlimiizde milyarlarca insanin giinlik yasamimnin bir
pargasi haline gelmis, hizli bir sekilde gelisen ve genisleyen bir platform
olarak varligini stirdiirmektedir. Her gecen giin daha fazla insanin katilimiyla
bu dijital mecralarin toplum {izerindeki etkileri de ayni oranda artmakta ve
cesitlenmektedir. Sosyal medyanin bireyler ve toplumlar iizerindeki etkileri,
hem olumlu hem de olumsuz yonleriyle ele alinabilir. Bu etkiler ¢ogu
zaman ¢ift yonlidiir; yani bireyler, sosyal medya araciligiyla hem bilgi ve
deneyim kazanirken hem de bu platformlarmn olumsuz yanlarmma maruz
kalabilmektedirler. Sosyal medyanin etkileri, demografik faktorlere gore
degiskenlik gostermekte olup, 6zellikle farkli yas gruplarini farkli sekillerde
etkilemektedir. Bu baglamda, sosyal medya kullanimmin g¢ocuklar ve
ergenler lizerindeki etkileri daha belirgin bir hale gelmektedir. Cocuklar ve
ergenler, heniiz gelisim asamasinda olan bireyler olarak, diinyay1 kesfetme
stirecindedirler ve bu siirecte sosyal medya, onlarin deneyimlerini sekillendiren
onemli bir ara¢ haline gelmistir. Bu yas gruplari, sosyal medyanin sundugu
genis bilgi yelpazesine kolayca erisebilmekte, ancak ayni zamanda bu
platformlarin potansiyel zararlarina da daha acgik hale gelmektedirler. Sosyal
medya, ¢ocuklar ve ergenler i¢in adeta bir “yenidiinya” penceresi sunarken,
onlarin gelisim siireglerini de derinden etkilemektedir. Bu etkiler, bireylerin
sosyal medya ile ne sekilde iliski kurduklarina, bu platformlarda nasil vakit
gecirdiklerine ve hangi iceriklere maruz kaldiklarina bagli olarak gesitlilik
gosterebilmektedir. Bu calismanin amaci, sosyal medyanin g¢ocuklar ve
ergenler iizerindeki etkilerini kapsamli bir sekilde incelemek ve bu etkilerin
hangi sonuglara yol agtigini ortaya koymaktir. Bu dogrultuda, sosyal medya
ile ilgili mevcut arastirmalar taranmis, bu arastirmalardan elde edilen
veriler derlenmis ve analiz edilmistir. Cocuklar ve ergenler iizerinde yapilan
caligmalarin biiyiik bir kismi, sosyal medyanin bu yas gruplarinin bilissel,
duygusal ve sosyal gelisimleri {izerinde hem olumlu hem de olumsuz etkiler
yarattigin1 gdstermektedir. Ozetle, bu ¢aligmada sosyal medya ile gocuk ve
ergenlerin etkilesimi detayli bir sekilde ele alinmis, bu etkilesimlerin sonuglari
incelenerek literatlirdeki benzer ¢alismalarla karsilastiriimistir.

1 Yiiksek Lisans Ogrencisi, istanbul Gelisim Universitesi, LEE, Psikoloji, zeyneppkyaal@gmail.com, ORCID: 0009-
0002-7938-4600
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THE EFFECTS OF SOCIAL MEDIA USE ON CHILDREN AND
ADOLESCENTS

Abstract

Social media has become an integral part of daily life for billions of people
worldwide, evolving and expanding rapidly as a digital platform. With the
increasing number of users each day, the effects of these platforms on society
continue to grow and diversify. The impact of social media on individuals and
communities can be examined from both positive and negative perspectives.
These effects are often dual in nature; while individuals gain knowledge and
experience through social media, they are also exposed to its potential harms.
The influence of social media varies depending on demographic factors,
affecting different age groups in distinct ways. In this context, the effects of
social media use on children and adolescents are particularly noteworthy. As
individuals who are still in their developmental stages, children and adolescents
are in the process of discovering the world, and during this journey, social
media has become a crucial tool that shapes their experiences. These age
groups have easy access to the wide range of information that social media
offers, yet they are also more vulnerable to the potential risks associated with
these platforms. Social media presents itself as a “new world” window for
children and adolescents, deeply influencing their developmental processes.
These effects can vary depending on how individuals engage with social
media, the amount of time they spend on these platforms, and the types of
content they are exposed to. The purpose of this study is to comprehensively
examine the effects of social media on children and adolescents and to
identify the outcomes of these influences. To achieve this, existing research
on social media has been reviewed, with relevant studies being compiled and
analyzed. A substantial portion of the research conducted on children and
adolescents indicates that social media has both positive and negative effects
on the cognitive, emotional, and social development of these age groups. In
summary, this study thoroughly explores the interaction between social media
and children and adolescents, examining the results of this interaction and
comparing them with similar findings in the literature.

Keywords: Social Media, Child and Adolescent Development, Cognitive
and Emotional Impact, Digital Interaction Effects
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MEDYA DONUSUMUNUN PSIKOLOJIK ETKILERI
Huri Ugak!
0z

Bu caligmanin amaci, medya doniisiimiiniin ve teknolojik gelismelerin
insan psikolojisi tizerindeki olumlu ve olumsuz etkilerini incelemektir.
Teknolojik gelismelerle birlikte medya, gilinlimiizde genis kitlelere hizli ve
kolay erisim imkani saglamaktadir. Bilgiye bu kadar hizli ve kolay erisimin
olumlu etkileri bulunmakla birlikte, bu bilgilerin nasil kullanilacagini
bilmemek, bireyler iizerinde olumsuz sonuglar dogurabilmektedir. Kozmik
dansin temel niteliklerinden biri, baz1 seylerin yok olurken digerlerinin var
olmasidir ya da bir seyler var edilirken digerlerinin yok edilmesidir. Sosyal
medya, kisilerarasi etkilesim ve iletisim agisindan etkili bir arag olsa da, bir¢ok
insan farkinda olmadan begenilme, fark edilme, kendini 6nemli hissetme veya
sevgi ve ilgi gbrme arzusuyla kendisine yabancilagsmaktadir. Bu yabancilagma,
bireyin i¢inde bulundugu toplumsal grubun hakim degerlerinden de énemli
Olgiide etkilenmektedir. Carl Gustav Jung’un kuraminda tanmimladig
‘persona’ arketipi, bireyin aslinda kendisi olmayan bir karakteri yasamasini,
yani toplumun onaymi kazanmak amaciyla dis diinyaya karsi bir maske
takinmasini ifade eder. Giinlimiiz sosyal medyasinda, siirekli mitkemmeliyeti
asilama cabasi icinde olan, begenilme ve takdir edilme arzusuyla yasayan
bireyler, bu maskeler sonucunda kendilerine yabancilagmakta; kendilerini
yetersiz, degersiz ve basarisiz hissederek depresyona siiriiklenmektedirler.
Sosyal medya fenomeni Kiibra Aykut’un intihar1 da bu duruma bir 6rnek
teskil etmektedir. Sosyal medyanm bir diger olumsuz sonucu ise siddet,
cinayet, istismar gibi trajik olaylara iligskin video ve fotograflarin kontrolsiiz
bir sekilde, sansiirsliz olarak yayimlanmasidir. Siddet, cinayet, istismar ve
deprem gibi trajik olaylar, bireylerde korku, kaygi, 6tke ve saldirganlik gibi
duygulara yol agmakta, psikolojik olarak da derin etkiler birakmaktadir.
Yapilan arastirmalar, bu tiir olumsuz olaylara maruz kalan bireylerde kaygi
bozuklugu, travma sonrasi stres bozuklugu ve panik bozuklugu gibi psikolojik
tanilarin giderek arttigini gostermektedir.

Anahtar kelimeler: Medya Doniisiimii, Teknolojik Gelismeler, Psikolojik
Etkiler, Sosyal Medya, Yabancilagsma

1 Yiiksek Lisans Ogrencisi, Bagimsiz Arastirmaci, E-posta: psk.huri.ucak@gmail.com
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PSYCHOLOGICAL EFFECTS OF MEDIA TRANSFORMATION

Abstract

The purpose of this study is to examine the positive and negative effects of
media transformation and technological developments on human psychology.
With technological advancements, media today provides quick and easy
access to large audiences. While this rapid and easy access to information
has positive effects, the lack of understanding of how to use this information
can lead to negative consequences for individuals. One of the fundamental
characteristics of the cosmic dance is that while something is destroyed,
something else is created, or while something is created, something else
is destroyed. Although social media is an effective tool for interpersonal
interaction and communication, many people unknowingly alienate themselves
in their pursuit of being liked, noticed, feeling important, or receiving love and
attention. This self-alienation is also significantly influenced by the dominant
values of the social group the individual belongs to. In Carl Gustav Jung’s
theory, the archetype of the ‘persona’ refers to the act of living as someone one
is not, that is, wearing a mask to gain societal approval. In today’s social media
landscape, people constantly strive for perfection, living with the desire to be
liked and appreciated. As a result of these masks, they become alienated from
themselves, feeling inadequate, worthless, and unsuccessful, which often leads
to depression. The suicide of social media influencer Kiibra Aykut exemplifies
this situation. Another negative consequence of social media is the unchecked
and uncensored sharing of videos and photos related to tragic events such as
violence, murder, and abuse. Exposure to tragic events like violence, murder,
abuse, and earthquakes triggers emotions such as fear, anxiety, anger, and
aggression in people, deeply affecting them psychologically. Studies have
shown that the number of psychological diagnoses, such as anxiety disorders,
post-traumatic stress disorder, and panic disorder, is significantly increasing
among those exposed to such negative events.

Keywords: Media Transformation, Technological Developments,
Psychological Effects, Social Media, Alienation.
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TUKETICI TARAFINDAN OLUSTURULAN IGERIK KAVRAMI:
DIJITAL PLATFORMLARDAN BASARILI UYGULAMA
ORNEKLERI

Adnan Duygun’

0z

Sosyal medya ve e-ticaret platformlar1 bagta olmak iizere dijital
platformlarin insanlarin giindelik hayatlarinin bir parcasi oldugunu, hatta
tiikketicilerin hem aligveris oncesinde hem aligverig esnasinda hem de aligveris
sonrasinda en ¢ok inceledigi ve basvurdugu kaynaklarin basinda geldigini
dile getirmek miimkiindiir. Aslinda tiiketicilerin diger tiiketicilerin satin
aldiklar1 markalar, {irlinler ya da hizmetler hakkinda neler diisiindiglini
ya da deneyimledigini merak etmesi ve dikkate almasi ¢ok dogaldir. Genel
olarak tiiketicilerin diger tiiketicilerin goriis ve Onerilerini dnemsediklerini
ve buna gore davrandiklarini gézlemlemek miimkiindiir. Giinlimiizde dijital
platformlar bu durumu ¢ok daha kolay hale getirmektedir. Tiiketiciler, dijital
platformlarda diger tiiketiciler tarafindan olusturulan i¢erikleri rahatlikla takip
edebilmektedirler. Aligveris, ister magazalardan ya da satis noktalarindan ister
internet iizerinden herhangi bir dijital platform {izerinden yapilsin, tiiketiciler
dijital platformlar1 kullanarak, goriislerini ve deneyimlerini kolaylikla
paylasabilmektedirler. Dolayisiyla dijital platformlar tiiketicilere, birbirleriyle
etkilesime girebilme imkani sunmaktadirlar. Bu durumu, isletmelerin ve
markalarin da dikkate almasi 6nem teskil etmektedir. Dijital platformlarda
tiikketiciler tarafindan olusturulan igeriklerin isletmeler ve markalar tarafindan
titizlikle takibi, bu igerikleri iizerinde durulmasi ve diisiiniilmesi gereken
bir konu haline getirmektedir. Basarili uygulamalarin neler oldugunu, baska
isletme ve markalarin neler yaptigimi bilmek, isletme ve markalara fikir
vermesi agisindan yararli olabilecek ve onlara yol gosterebilecektir. Buraya
kadar ifade edilenlere dayanarak calismadaki temel amaci, tiiketici tarafindan
olusturulan igerik kavraminin basarili uygulama Orneklerine yer verilerek
aciklanmasi seklinde ifade etmek miimkiindiir. Ortaya konan amaca ulagmak
icinise nitel arastirma yontemlerinden biri olan literatiir taramasi kullanilmistir.
Calismada oncelikle tiiketici tarafindan olusturulan igerik kavrami iizerinde
durulmustur. Ardindan tiiketici tarafindan olusturulan igerik ile alakali basarili

1 Dog. Dr., Istanbul Gelisim Universitesi, Iktisadi idari ve Sosyal Bilimler Fakiiltesi, E-posta: aduygun@gelisim.edu.tr
ORCID: 0000-0003-4026-4054
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uygulamalardan o6rneklere yer verilmistir. Bu sayede teori ve pratik bir araya
getirilmeye ve literatiire katki saglanmaya caligilmistir.

Anahtar Kelimeler: Tiiketici Tarafindan Olusturulan Icerik, Dijital
Platformlar, Uygulamalar, Ornekler

THE CONCEPT OF CONSUMER-GENERATED CONTENT: EXAMPLES OF
SUCCESSFUL PRACTICES FROM DIGITAL PLATFORMS

Abstract

It is possible to state that digital platforms, especially social media and
e-commerce platforms, are a part of people’s daily lives, and that they are one
of the sources that consumers examine and consult the most before, during
and after shopping. In fact, it is natural for consumers to be curious about
and take into account what other consumers think or experience about the
brands, products, or services they buy. In general, it is possible to observe that
consumers care about the opinions and suggestions of other consumers and
act accordingly. Today, digital platforms make this much easier. Consumers
can easily follow content created by other consumers on digital platforms.
Consumers can easily share their opinions and experiences using digital
platforms, whether they shop in stores, at points of sale or on the internet
through any digital platform. Therefore, digital platforms offer consumers the
opportunity to interact with each other. Businesses and brands need to take this
into account. The meticulous monitoring of the content created by consumers
on digital platforms by businesses and brands makes this content an issue
that needs to be emphasized and thought about. Knowing what successful
practices are and what other businesses and brands are doing can be useful
in terms of providing ideas and guidance to businesses and brands. Based
on what has been stated so far, the main purpose of the study is to explain
the concept of consumer-generated content by giving examples of successful
practices. Literature review, one of the qualitative research methods, was used
to achieve the aim set forth. In the study, firstly, the concept of consumer-
generated content was emphasized. This is followed by examples of successful
practices related to consumer-generated content. In this way, it is tried to bring
theory and practice together and contribute to the literature.

Keywords: Consumer-Generated Content, Digital Platforms, Practices,
Examples
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YARATICILIGI SERGILEMEK: DiJITAL PORTFOLYOLAR VE
PLATFORMLAR

Kibra Canli', Semra Ay?

0z

Yaraticiligr sergilemek yillar i¢inde fiziksel mekanlarin 6tesinde dijital
alanlarda 6nemli bir unsur olmustur. Sanatgilar beyaz duvarlarin yaninda
dijital galerilerle ekranlarda bicim, renk ve kompozisyonlarin1 goriiniir
kilmiglardir. Fiziksel portfolyolar ise bu dijital doniisiimde sanat¢i, mimar,
yOnetmen, tasarimcei ve illiistrator gibi is kollarinda yeni boyut kazanarak web
siteleri, sosyal medya veya ¢evrimici portfolyo aglari ile izleyici ve hedef
kitlesi ile bulugsma imkani yakalamigtir. Glinliimiiz tasarim atmosferi i¢erisinde
tasarimcilar sosyal aglarin yapilarina dahil olarak, o aglardaki tasarim
topluluklarinin aktif birer parcast olarak konumlanmaktadir. Bu aglarda
becerilerini sunarken, goriiniirliikleri artmaktadir. Leitner ve Subasi’na (2016,
s.2) gore portfolyolar, tasarim ¢aligmalarinin yapim siireglerini, referanslarini,
tasarimcinin i¢ goriilerini, bireysel duruslarimi yapisinda barindirir.  Bu
biitiinlesik yapinin dijital sergileme pratiklerine entegrasyonuyla birlikte
sinirlart  geniglemeye baslamistir.  Gorsel iletisim  endiistrisinde farkl
disiplinler birleserek karma iiretim alanlarini olusturmaktadir. Bu hibritlesme
tasarimcilarin portfolyolara da yansimaktadir. Sanatin sinirlariin teknolojik
gelismelerle birlikte genislemesi eserlerin sergileme bigimlerini, izleyicilerin
beklentilerini ve tasarimcilarin yaratici siireclerini biiyiik oranda doniistiirmiis
durumdadir (Medardo Amyr Sarmiento & Torres-Toukoumidis, 2021, s. 3).
Tasarimcilar sosyal aglarigerisinde teknik ve artistik becerilerini performatifbir
bicimde sergilerken, hedef kitlesi olan toplulukla neredeyse giiniin her aninda
iletisim kurabilir haldedir. Tasarimcinin {iretim ve paylasim dinamiklerini
topyekin etkileyecek bu degisimler, bu aglarin yapisina dahil olan tasarimcilar
i¢in ortak siiregleri beraberinde getirmektedir. Bu ¢alisma kapsaminda dijital
sergileme kanallari icerisinde yer alan yaratici endiistrilerde, illiistrator, grafik
tasarimci, gorsel iletisim tasarimcisi, iletisim tasarimecisit gibi unvanlarla
faaliyet gosteren yaraticilarin portfolyo ornekleri iizerinden bir inceleme ve
analiz yapilmistir. Bunun beraberinde calisma kapsaminda dijital medyanin
dogasmin neredeyse tasarimcilar i¢in bir 6n kabul sayilabilecek problemli

1 Aras. Gor.,Baskent Universitesi, Iletisim Fakiiltesi, Iletisim ve Tasarimi Boliimii, E-posta: canlkubra5@gmail.com
ORCID: 0000-0002-0921- 4481 .

2 Ogr. Gor., Baskent Universitesi, Iletisim Fakiiltesi, Iletisim ve Tasarimi Bolimii, E-posta: ayaysemra@gmail.com
ORCID: 0000-0003-0965- 9488
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yanlari, tasarimcilarin kendilerini ve tasarimlarini ifade edis bigimlerine
dijitallesmenin etkileri ortaya konulmaya calisilmistir.

Anahtar Kelimeler: Dijital Portfolyo, Yaraticilik, Tasarimci, Sergileme,
Platform

TO EXHIBIT CREATIVITY: DIGITAL PORTFOLIOS AND PLATFORMS

Abstract

Over the years, exhibiting creativity has become essential in digital spaces
beyond physical spaces. In addition to white walls, artists have made their
forms, colors, and compositions visible on screens with digital galleries. In
this digital transformation, physical portfolios have gained a new dimension
in business lines such as artists, architects, directors, designers, and illustrators
and have the opportunity to meet with the audience and target audience through
websites, social media, or online portfolio networks. In the recent design
atmosphere, designers are included in social network structures and positioned
as an active part of the design communities in those networks. While presenting
their skills in these networks, their visibility increases. According to Leitner
and Subasi (2016, p.2), portfolios contain the production processes of design
works, their references, the designer’s insights, and individual stances in their
structure. With the integration of this integrated structure into digital exhibition
practices, its boundaries have started to expand. In the visual communication
industry, different disciplines combine to form hybrid production areas. This
hybridization is also reflected in the portfolios of designers. The expansion of
the boundaries of art with technological developments has greatly transformed
the ways of exhibiting works, the expectations of audiences, and the creative
processes of designers (Medardo Amyr Sarmiento & Torres-Toukoumidis,
2021, p. 3). While designers perform their technical and artistic skills in a
performative manner within social networks, they can communicate with their
target audience almost every moment of the day. These changes, which will
completely affect the production and sharing dynamics of the designer, bring
along common processes for designers who are included in the structure of
these networks. Within the scope of this study, a review and analysis were
made on portfolio examples operating in the creative industries within digital
exhibition channels with titles such as illustrator, graphic designer, visual
communication designer, and communication designer. The problematic
aspects of the nature of digital media, which can almost be considered a
presupposition for designers, are discussed by revealing the effect of digital
on how designers express themselves and their designs.

Keywords: Digital Portfolio, Creativity, Designer, Display, Platform
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INSTAGRAM'IN SEYAHAT TUKETIMINE ETKISI UZERINE BIR
ARASTIRMA

Eymen Berber!, Esra Cizmeci Umit?

0z

Sosyal medya, giinliilk hayat i¢ine dahil oldugu giinden itibaren bir bos
zaman degerlendirme alanindan ziyade tiim aktiviteleri ve hayatin her alanini
sekillendiren bir mecra haline gelmistir. Sosyal medya uygulamalar1 i¢inde
kendisine en ¢ok alic1 bulan ve giinliikk hayat pratiklerini gosteriye ¢eviren
Instagram, gorsel etki giicli yiiksek fotograf ve videolarla dogru adimlar atan
kisilere 6ne ¢ikma imkani sunarken, takip eden konumundaki kullanicilar1 da
yonlendirme ve etkileme giiciine sahiptir. Instagram’in biiylik bir pazar haline
gelmesi, reklami yapilan herhangi bir iiriiniin miisterilere ulagsma hizi ve orani
disiiniildiigiinde bir yerden sonra alinan bir makyaj malzemesinin, gidilen
bir restoranin veya ziyaret edilen bir tatil beldesinin ne kadarinin Instagram
illiizyonunun etkisi ne kadarinin ise kisisel tercihlerimizin sonucu oldugu i¢ ice
girmis durumdadir. Seyahat sektoriinde Influencer’lar otellerden restoranlara,
turistik destinasyonlardan yerel deneyimlere kadar genis bir yelpazede igerik
ireterek seyahat kararlarini ve tiikketim aliskanliklarini etkileyebilmektedirler.
Gezi paylasimlarinda Influencer’lar sadece bilgi vermekle kalmamakta; ayni
zamanda deneyimlerini, maceralarin1 ve kesiflerini paylasarak takipgilerini
bu rotalar ziyaret etmeleri konusunda motive etmektedirler. Bu baglamda
kisilerin seyahat tercihleri {izerindeki Instagram etkisi ve sahsi tercihler
acisindan yasanan i¢ ice girmisligi Instagram’daki seyahatlere dair gezi
paylasimlar1 O6zelinde anlamak ve anlamlandirmak adina hazirlanmis bu
caligmada aktif Instagram kullanicisi olan, farkli sehirlerde yasayan ve ¢esitli
sosyo-ekonomik diizeylere sahip yetiskin kadin ve erkeklerden olusan 21
katilimciyla yar1 yapilandirilmig goriismeler yapilmistir. Yapilan goriigmelerle
Instagram’1n, tatil veya gezi amaci ile gergeklestirilen turizm faaliyetlerine
ne derece etki ettigini anlamak ve kisileri ydnlendirmedeki giicilinii
tespit etmek amaciyla hazirlanan 12 soru yoneltilmis ve verilen cevaplar
degerlendirilmistir. Caligma kapsaminda toplanan veriler analiz edildiginde,
kullanicilarin Instagram’da seyahat igerikleri lireten kisileri takip ettikleri,
seyahat plant olustururken Instagram’daki igeriklerden faydalandiklari,
temkinli duruglarinin yaninda ydnlendirilmeye acik olduklar1 ve ozellikle

1 Tezli Yiiksek Lisans Ogrencisi, Yalova Universitesi, Iletisim Sanatlar1 Programi, E-posta: eymenberber@gmail.com
ORCID: 0009-0008-2084-9673 .

2 Dog. Dr., Yalova Universitesi , Yeni Medya ve Iletisim Bolimii, E-posta: esra.cizmeci@yalova.edu.tr ORCID: 0000-
0003-1193-9112
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oneri alma konusunda ¢evrelerindeki tanidiklarina igerik iireticilerinden daha
¢ok giivendikleri sonuglarina varilmistir.

Anahtar kelimeler: Instagram, Turizm, Seyahat, Gezi, Influencer, Tiiketim

INSTAGRAM TO TRAVEL CONSUMPTION A RESEARCH ON THE
EFFECT OF THE

Abstract

Since its inception, social media has become a pervasive force in our
daily lives, exerting influence over a vast array of activities and aspects of
our lives, rather than functioning as a mere leisure-time evaluation tool.
Instagram, the social media application with the highest number of users,
transforms everyday activities into a form of entertainment. It offers those
who utilise it effectively the chance to gain recognition through the use of
images and videos with a high visual impact. Furthermore, it has the capacity
to influence and direct the actions of its users. Given the significant market
position of Instagram and the rapidity with which any advertised product
reaches customers, it is pertinent to consider the extent to which purchases of
makeup, restaurant visits, and holiday resort visits are influenced by Instagram
illusion and the extent to which they reflect personal preferences. In the travel
industry, influencers can exert considerable influence over travel decisions and
consumption habits by producing a diverse range of content, including hotel
reviews, restaurant recommendations, and accounts of local experiences. In
travel posts, influencers serve a dual function: they disseminate information
and motivate their followers to visit the routes in question by sharing their
experiences, adventures and discoveries. In this context, the present study
employed semistructured interviews with 21 participants, comprising adult
women and men who are active Instagram users, residing in different cities
and representing various socio-economic levels. The objective was to gain
insight into the Instagram effect on people’s travel preferences and the
intertwining of personal preferences in terms of travel posts on Instagram.
The interviews were conducted with the objective of understanding the extent
to which Instagram affects tourism activities carried out for holiday or travel
purposes, as well as its capacity to direct people. The responses provided
were then evaluated. Upon analysis of the data collected for this study, it was
determined that users tend to follow individuals who produce travel-related
content on Instagram. They also benefit from such content when creating
travel plans, exhibit a willingness to be guided, and demonstrate a balance of
trust in both acquaintances and content producers, particularly when seeking
recommendations.

Keywords: Instagram, Tourism, Travel, Trip, Influencer, Consumption
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UNLULERIN SOSYAL MEDYA PAYLASIMLARININ SOSYAL
SERMAYEVYE KATKISI: X PLATFORMU ORNEG

Harun Ozalp', Tuncay Pusat?

0z

Sosyal sermaye, makro bir yaklagimla ele alindiginda, bir toplumun
yasanabilirligini ifade eden bir kavram olarak degerlendirilebilir. Zira
yasanabilirligi yiiksek bir toplumun nitelikleri arasinda olan giiven, is birligi,
goniillii faaliyetlere katilim, sorumluluk bilinci, duyarlilik ve bir takim norm
ve degerler ayn1 zamanda yiiksek sosyal sermayenin de gostergeleridir. Bir
toplumda biitiin bu niteliklerin gelisimi ise ancak dogru ve etkili bir iletigim
ile miimkiindiir. Bu bakimdan iletisimin gerek kisisel gerekse kitlesel diizeyde
onemli Olciide sosyal medya lizerinden gergeklestigi giiniimiizde, 6zellikle
ylksek takipgi sayisina sahip sosyal medya hesaplari toplumsal dlgekte sosyal
sermayenin yiikselmesi noktasinda 6nem kazanmaktadir. Bilhassa toplumda
duygu ve diigiincelere etki edebilecek tinlii isimlerin hesaplarindan yayilan
mesajlar, toplumsal diizeydeki sosyal sermayeye de katki yapma potansiyeli
tagimaktadir. Bu baglamda bu calismanin amaci, siyaset, sanat, spor, basin,
bilim ve is diinyasi kategorilerinde taninmis isimlerinin sosyal medya
paylasimlarini giiven, ig birligi, katilim, duyarlilik ve sorumluluk bilinci gibi
unsurlar gercevesinde analiz ederek, bu paylasimlarin toplumsal 6l¢ekteki
sosyal sermayeye katki yapacak nitelikte olup olmadigini ortaya koymaktir. Bu
maksatla yukarida belirtilen kategorilerden on iki {inlii ismin X hesaplarindan
2024’tin ilk alt1 aymda toplumsal konu ve giindemlere iliskin yapilan
paylasimlar arasindan sistematik 6rnekleme metoduyla secilen on beser tane
(toplam 180 adet) post nitel i¢erik analizi yontemiyle analiz edilmistir. Analiz
sonucunda tiim kategorilerdeki tinliilerin paylasimlarinin 6zellikle toplumsal
meselelere duyarlilik ve sorumluluk bilinci {izerine yogunlastigi goriilmiis; bu
paylasimlarin toplumsal giiven duygusunu ve is birligi egilimini giiclendirici
ozellikler tasidig1 belirlenmistir. Ayrica paylasimlarin katilimi ve toplumsal
duyarliligt da tegvik ettigi tespit edilmistir. Bu bulgular, {inliilerin sosyal
medya paylasimlarinin sosyal sermayeyi artirabilecek ve toplumsal fayda
saglayabilecek potansiyelde oldugunu gostermektedir. Ulasilan bu sonuglar
inliilerin sosyal medya paylasimlarinin sosyal sermayenin yiikseltilmesi

1 Ars. Gor.,, Dogus Universitesi, Fen Edebiyat Fakiiltesi, Iletisim Bilimleri Boliimii, E-posta: hozalp@dogus.edu.tr
ORCID: 0000-0003-3908-5315 .

2 Ars. Gor., Dogus Universitesi, Fen Edebiyat Fakiiltesi, Iletisim Bilimleri Boliimii, E-posta: tpusat@dogus.edu.tr
ORCID: 0000-0003-2402-7323
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noktasindaki potansiyelini ortaya koyarak bu alandaki calismalara katki
saglamaktadir.

Anahtar Kelimeler: Sosyal Sermaye, Sosyal Medya, Unliiler, X platformu

THE CONTRIBUTION OF CELEBRITIES’ SOCIAL MEDIA POSTS TO
SOCIAL CAPITAL: THE CASE OF X PLATFORM

Abstract

When considered from a macro perspective, social capital can be viewed as
a concept that reflects the livability of a society. This is because characteristics
of a highly livable society—such as trust, cooperation, participation, a sense
of responsibility, adherence to norms and shared values, hope and optimism,
contentment, a sense of belonging, and community spirit—are also indicators
of high social capital. The development of all these qualities in a society is
only possible through effective and proper communication. In this respect,
in today’s world, where communication occurs significantly through social
media at both personal and mass levels, social media accounts with large
followings become crucial for enhancing social capital on a societal scale.
Particularly, messages disseminated from the accounts of celebrities who can
influence public emotions and opinions have the potential to contribute to
the social capital at a societal level. In this context, the aim of this study is to
reveal whether the social media posts of prominent figures from the categories
of politics, art, sports, media, science, and business are of a quality that can
contribute to social capital at a societal level by analyzing them within the
framework of elements such as trust, cooperation, participation, sensitivity,
and a sense of responsibility. For this purpose, 18 posts (a total of 216 posts)
were selected through the systematic sampling method from the posts shared
on X accounts by twelve celebrities from the aforementioned categories
during the first six months of 2024 and were analyzed using the qualitative
content analysis method. As a result of the analysis, it was found that the
social media posts of celebrities from all categories, especially those from the
art and business sectors, had a higher total social capital value. The posts of
media/TV celebrities (journalists) formed the category with the lowest social
capital value. Indicators of social capital, such as norms and values, as well
as a sense of belonging and community, were the most frequently observed
social capital elements across all categories, whereas core indicators of social
capital, such as trust, participation, and cooperation, remained relatively low.
No significant differentiation was observed in the distribution of social capital
elements across categories. These findings are important for understanding the
value of social media posts by celebrities in terms of social capital production,
as well as for identifying their strengths and weaknesses in this regard.

Keywords: Social Capital, Social Media, Celebrities, X Platform
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DUITAL AKTIVIZM GALISMALARININ BIBLIYOMETRIK ANALIZI

Ozlem Cetin Oztiirk’

0z

Dijital medyanin, toplumsal eylem repertuarina eklemlenmesiyle birlikte
ortaya cikan ve dijital araclarin eylem amactyla kullanimini nitelendirmek
icin dijital aktivizm kavrami kullanilmaktadir. Dijital iletisim teknolojilerinin
yayginlagmasiyla birlikte, kolektif eylemin dijitallesmesini vurgulayan
dijital aktivizm kavrami, May Joyce’un vurguladigi {izere, bir toplumsal
hareketin dijital teknolojileri nasil kullandigin1 ve bu teknolojilerin yarattigi
ekonomik, sosyal ve politik baglam1 kapsamaktadir (Joyce, 2010, s. Viii-2).
Bu baglamda, kolektif eylemlerde dijital medyanin kullanimi ve yarattigi
olanak ve sinirliliklar tizerine farkli bir¢ok dijital aktivizm tiirtine odaklanan
¢ok sayida aragtirma ortaya konmustur. Bu aragtirmalar bir yandan kolektif
eylemin kendisine odaklanirken bir yandan da literatiiriin teorik baglamda
tartisma aksini olusturmus. Bu ¢alismada, dijital medyanin kollektif eylem
aract olarak kullanimin yogunlasmaya baslamast ve bugiin neredeyse
tiim kollektif eylem bi¢imlerine eklemlenmesiyle birlikte ortaya g¢ikan ve
genis bir spektrumda zenginlesen dijital aktivizm literatiiriniin hem diinya
genelinde hem de Tiirkiye’de nasil ilerledigini anlamak amaglanmaktadir.
Bu dogrultuda, bibliyometrik analiz yontemi kullanilarak, Scopus veri tabani
iizerinde 28 Eyliil tarihinde bagliginda, anahtar kelimelerinde veya 6zetinde
“online activism”, “digital activism”, “cyberactivism” ve “internet activism”
kavramlarini iceren hem diinya genelinde hem de 6zel olarak Tiirkiye’den
yaymlar sorgulanmigtir. Scopus veri tabaninda Ilk makalenin bulundugu
2009 ile Eylil 2024 tarihleri arasinda yayinlanmis 1487 yayin veri setini
olusturmak iizere toplanmis ve ardindan sorgu kelimeleri ayr1 ayr1 ve totalde;
yayinlarin frekansina, yillarina gore, yayn tiiriine gore, yaym kaynagina ve
anahtar kelime kullanim frekansima gore siiflandirilarak analiz edilmistir.
Veri seti igerisinde yer alan Tiirkiye’den toplam 38 yayin i¢in de ayrica ayni
analiz yapilmistir. Bu yolla basta diinya genelinde olmak tizere Tiirkiye’de de
dijital aktivizm literatiiriindeki egilimler karsilastirmali olarak belirlenmeye
caligilmastir.

Anahtar Kelimeler: Dijital Aktivizm, Online Aktivizm, Bibliyometrik
Analiz, Scopus

1 Dr. Ogr. Uyesi, Istanbul Gelisim Universitesi, Iktisadi Idari ve Sosyal Bilimler Fakiiltesi, Yeni Medya ve Iletisim
Bolimii, E-posta: ozcetin@gelisim.edu.tr ORCID ID:0000-0002-4155-3352



VIl. ULUSLARARASI YENI MEDYA KONFERANSI: DIJITAL iCERIK URETIMINDEN TUKETIMINE
MEDYA VE TOPLUMSAL DONUSUM (10-11 EKIM 2024): OZLER | 43

A BIBLIOMETRIC ANALYSIS OF DIGITAL ACTIVISM STUDIES

Abstract

The concept of digital activism is used to characterize the use of digital
tools for the purpose of action, which has emerged with the integration of
digital media into the repertoire of social action. With the widespread adoption
of digital communication technologies, the concept of digital activism,
which emphasizes the digitization of collective action, encompasses how a
social movement utilizes digital technologies and the economic, social, and
political context created by these technologies, as highlighted by May Joyce.
(Joyce, 2010, s. Viii-2). In this context, several studies have been presented
that focus on various types of digital activism regarding the use of digital
media in collective actions and the opportunities and limitations it creates.
These studies focus on collective action itself while also shaping the axis
of discussion in the literature in a theoretical context. This study aims to
understand how the literature on digital activism, which has emerged and
enriched across a wide spectrum with the increasing use of digital media as a
tool for collective action and its integration into almost all forms of collective
action today, has progressed both globally and in Turkey. In this regard, using
the bibliometric analysis method, publications from around the world as well
as specifically from Turkey that include the concepts of “online activism,”
“digital activism,”
keywords, or abstracts were queried in the Scopus database on September
28. A dataset of 1,487 publications published between 2009, when the first
article was found in the Scopus database, and September 2024 was compiled.
The query keywords were then analyzed separately and collectively, classified
according to the frequency of publications, years, types of publications, sources
of publications, and the frequency of keyword usage. The same analysis has
also been conducted for a total of 38 publications from Turkey included in
the dataset. In this way, trends in the literature on digital activism have been
comparatively identified both globally and in Turkey.

cyberactivism,” and “internet activism” in their titles,

Keywords: Digital Activism, Online Activism, Bibliometric Analysis,
Scopus
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IRKGI SOYLEMIN SOSYAL MEDYAYA YANSIMASI: “AFRIKALI
DAMAT, TURK GELIN” ALIMLAMASI

Aysegul Mballo'

0z

Bu calisma, sosyal medyada oOzellikle go¢cmenlere karsi artan irket
sOylemin somut bir 6rnegi olarak “Afrikali damat ve Tiirk gelin” temali
paylagimlarin farkli platformlarda nasil alimlandigini ve nefret sdylemi
iceren yorumlarla irk¢1 sOylemi nasil yansittigini ve yayilmasima katkida
bulundugunu incelemeyi amaglamaktadir. Bu arastirmanin 6rneklemi olarak
29 Haziran 2024 tarihinde Aysegiil Kalkan Mballo Instagram ve ayni isimli
Facebook hesabindan es zamanli olarak yapilan ve yogun etkilesim alan video
paylasimlarinin yorumlar1 se¢ilmistir. Ug¢ milyondan fazla kisiye ulasarak,
ylizlerce yorum alan bu paylagimlar, Afrikali bir erkekle evlenen Tiirk kadininin
toplum tarafindan nasil alimlandigini ve irk¢1 sdylemin hedefi haline geldigini
gostermek bakimindan dikkat ¢eken bir 6rnek ve zengin bir veri kaynagi
olusturdugu i¢in 6rneklem olarak seg¢ilmistir. Calismaya konu olan hesabin
sahibinin aragtirmacinin kendisi olmasi dolayisiyla, ¢alisma 6zdiistiniimsel
bir perspektif kazanmakta, uzun zamana yayilmis deneyim ve gozlemlere
dayanan derinlemesine bir bakis sunmaktadir. Bu ¢alisma ayrica Instagram
ve Facebook platformlarinin ikisinde birden es zamanli olarak paylasilan
bu igeriklerin, iki platformun kullanicilari tarafindan nasil birbirinden farkli
yorumlandigin1 gdsterme imkani yaratmaktadir. Platformlarin kullanici
profillerinin, gorsellik ve etkilesim bicimleri baglamindaki farkliliklarinin
yorumlarin igerigini ve tonunu nasil etkiledigi sorularimi yanitlama imkani
vermektedir. Aragtirmanin metodolojik sathasinda hem Instagram hem de
Facebook tanilgili paylasimlarin altindaki yorumlar toplanmistir. igerik analizi
yontemiyle bu yorumlar, hem platformun kendi iginde, hem de platformlar
arasinda karsilastirilarak ortak ve farkli temalar, duygusal yiikler ve soylemler
belirlenmistir. Her iki platformda da yorumlarda siklikla Afrikalilara yonelik
fiziksel 6zellikler, kiiltiir ve yagsam tarzlar1 hakkinda asagilayici ve genelleyici
ifadeler kullanildig: tespit edilmistir. Kadinlarin evlilik tercihleri ve aile igi
rolleri hakkinda cinsiyet¢i ve ataerkil soylemler 6ne ¢ikmistir. Platformlar
karsilastirildiginda ise geng kullanicilarin yogun oldugu Instagram’da gorsel
dilin 6ne c¢iktig1 ve etkilesim odakli yorumlarin yapildigi gézlemlenmistir.
Daha genis bir yas grubuna hitap eden Facebook’ta ise daha uzun ve detayl

1 Bandirma Onyedi Eyliil Universitesi, E-posta: mballoaysegul@gmail.com ORCID: 0009-0003-8174-3243
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yorumlar yapildigy, siyasi sdylemlerin daha sik goriildiigii tespit edilmistir. Iki
platformda da goriilen ortak tema ise irk¢i1 sdylemler ve dnyargilar olmustur.
En 6nemli sonuglardan birisi ise 1irk¢1 sdylemin erkekler tarafindan cinsellik
temasiyla, kadinlar tarafindan ise geleneksellik vurgusuyla yapiliyor olmasidir.
Bu durum, toplumsal cinsiyet rollerinin irk¢1 sylemi sekillendirmedeki etkisini
tartismaya agma imkani vermektedir. Bu ¢alisma ayrica sosyal medyanin irke1
sOylemlerin yayilmasindaki roliinii daha iyi anlamamiza yardimci olmaktadir.

Anahtar Kelimeler: Sosyal Medya, Irk¢1 Soylem, “Afrikali Damat”

REFLECTION OF RACIST DISCOURSE ON SOCIAL MEDIA: “AFRICAN
GROOM, TURKISH BRIDE”

Abstract

This study aims to examine how posts on the theme of “African groom
and Turkish bride” as a concrete example of the increasing racist discourse on
social media, especially against immigrants, are received on different platforms
and how they reflect and contribute to the spread of racist discourse through
comments containing hate speech. As the sample of this study, the comments
of the video posts made simultaneously on June 29, 2024 on Aysegiil Kalkan
Mballo Instagram and Facebook account of the same name, which received
intense interaction, were selected. These posts, which reached more than three
million people and received hundreds of comments, were chosen as the sample
because they constitute a striking example and a rich source of data in terms of
showing how the Turkish woman who married an African man was received
by the society and became the target of racist discourse. As the account is
owned by the researcher herself, the study takes on a self-reflexive perspective
and offers an in-depth look based on longterm experiences and observations.
The study also provides an opportunity to show how the content shared
simultaneously on both Instagram and Facebook platforms is interpreted
differently by the users of the two platforms. It provides an opportunity to
answer the question of how the differences in user profiles, visualization and
interaction styles of the platforms affect the content and tone of the comments.
In the methodological phase of the research, comments under the relevant
posts were collected from both Instagram and Facebook. Through content
analysis, these comments were compared both within and across platforms
to identify common and different themes, emotional loads and discourses. It
was found that both platforms frequently used derogatory and generalizing
expressions about the physical characteristics, culture and lifestyles of
Africans in the comments. When the platforms are compared, it is observed
that visual language is prominent and interaction-oriented comments are made
on Instagram, where young users are dense. On Facebook, which appeals to a
wider age group, it was found that longer and more detailed comments were
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made and political discourse was more frequent. One of the most important
results is that racist discourse is made by men with the theme of sexuality and
by women with the emphasis on tradition. This provides an opportunity to
discuss the impact of gender roles in shaping racist discourse. This study also
helps us to better understand the role of social media in the spread of racist
discourse.

Keywords: Social media, racist discourse, “African groom”
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IKTIDARIN DISARIDA BIRAKMA STRATEJISI OLARAK
BANOPTIKON: X KULLANICILARININ YORUMLARI UZERINE
BiR DEGERLENDIRME

Melike Sejfula’

0z

Tarihsel siirecte iktidarlar, varliklarini siirdiirmek ve toplumsal denetimi
saglamak adina cesitli gézetim teknikleri gelistirmistir. Bu gozetim teknikleri,
zamanin ilerlemesi ve teknolojinin gelismesiyle doniislime ugramistir.
Ozellikle iletisimin dijitallesmesi ve internet kullaniminin yayginlasmasiyla
birlikte gdzetim, yeni bir bicim kazanmustir. Iktidarlar, bask1 kurma ve kapatma
stratejileri yerine gozetimi, bireylerin sosyal medya platformlar1 araciligiyla
gonilli olarak katildiklart bir eyleme dontistiirmiistiir. Dolayisiyla sistemin
diizenini saglamak amactyla bireyleri hapsederek gézetlenmesinin yaninda bir
de yine ayn1 amagcla bireyleri sistemin diginda tutma durumu ortaya ¢ikmistir.
Iktidarm bu disarida birakma stratejisi banoptikon olarak adlandirilmistir.
Banoptikonun ¢esitli uygulama alanlar1 olmakla birlikte iktidarlarin 6zellikle
secim donemlerinde sosyal medyada tiretilen muhalif igeriklere ve hesaplara
erisimi engellemesi ve kapatmasi yoluyla gergeklesmektedir. Calismada,
iktidarlarin disarida birakma stratejisi olarak banoptikona iliskin kullanici
goriiglerinin, Tiirkiye’de gerceklesen son genel ve yerel secimler 6rnek olay1
iizerinden ortaya konmasi amaglanmaktadir. Aragtirmada durum (6rnek olay)
calismasi yontemi kullanilmistir. Bu kapsamda X’in resmi olarak yiiriittiigii ve
tilkelerden gelen kapatma kararlarmi paylastigi “Global Government Affairs”
hesab1 analiz edilmistir. X bu hesapta, faaliyette bulundugu {ilkelerden
gelen icerik ve hesap engelleme kararlarint mahkeme tutanaklariyla birlikte
paylasmakta ve {ist mahkemelere yaptiklari itirazlar konusunda bilgi
vermektedir. Bu kapsamda hesapta, 1 Nisan 2023- 15 Nisan 2024 tarihleri
arasinda yapilan paylasimlar incelenmis ve bu tarihlerde Tiirkiye’den X’e
iletilen ti¢ adet hesap kapatma karar1 6rnekleme dahil edilmistir. Bu tarihlerin
se¢ilmesinin nedeni Tiirkiye’nin genel ve yerel se¢im siirecini kapsamasidir.
Bu dogrultuda X’in Tirkiye’den gelen kapatma kararlarin1 paylastig
lic gonderinin altina yapilan kullanict yorumlari betimsel analiz teknigi
kullanilarak analiz edilmistir. Calisma sonucunda kullanici yorumlarinin
cogunlukla, iktidar1 hesap kapatma kararlar1 nedeniyle elestirme ve X’e

1 Dr. Ogr. Uyesi, Istanbul Yeni Yiizy1l Universitesi Iletisim Fakiiltesi, Halkla iliskiler ve Reklamcilik Béliimii, E-posta:
melikesejfula@gmail.com ORCID: 0000-0003-3312-5697
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seffaflik ve fikir 6zgiirligiine verdigi katkidan dolayi tesekkiir etme yoniinde
oldugu gorilmiistii. Az sayida kullanicinin ise iktidara hesap kapatma
konusunda hak verdigi saptanmistir. Ayrica bazi kullanicilar X’in tarafli bir
tutum sergiledigi goriisiinii savunmus ve ABD hiikiimetinden gelen kapatma
kararlarina karsi herhangi bir adimin atilmadigini vurgulamaistir.

Anahtar Kelimeler: iktidar, Gozetim, Banoptikon, X (Twitter)

BANOPTICON AS AN EXCLUSION STRATEGY OF THE POWER: AN
EVALUATION ON THE COMMENTS OF X USERS

Abstract

Throughout history, power have developed various surveillance techniques
in order to maintain their existence and ensure social control. These surveillance
techniques have transformed with the passage of time and the development
of technology. Especially with the digitalization of communication and the
widespread use of the Internet, surveillance has taken on a new form. Instead
of strategies of oppression and closure, power have transformed surveillance
into an action in which individuals voluntarily participate through social
media platforms. Therefore, in addition to imprisoning and monitoring
individuals in order to maintain order in the system, a situation of keeping
individuals outside the system for the same purpose has also emerged. This
strategy of exclusion by the power has been called banopticon. Banopticon
has various application areas, but it is realized by governments blocking
and closing access to opposition content and accounts produced on social
media, especially during election periods. The aim of the study is to reveal
user opinions about banopticon as an exclusion strategy of the governments,
through the case study of the last general and local elections held in Turkey.
The case study method was used in the research. In this context, the “Global
Government Affairs” account, which X officially runs and shares closure
decisions from countries, was analyzed. On this account, X shares content and
account blocking decisions from the countries in which it operates, along with
court records, and provides information about the objections it has made to
higher courts. In this context, the posts made on the account between April 1,
2023 and April 15, 2024 were examined and three account closure decisions
sent to X from Turkey on these dates were included in the sample. The reason
for choosing these dates is that they cover Turkey’s general and local election
process. In this context, user comments under three posts where X shared the
closure decisions from Turkey were analyzed using the descriptive analysis
technique. As a result of the study, it was seen that the user comments were
mostly in the direction of criticizing the government for the account closure
decisions and thanking X for his contribution to transparency and freedom of
thought It was determined that a small number of users gave the government
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the right to close their accounts. In addition, some users defended the view
that X had a biased attitude and emphasized that no steps were taken against
the closure decisions made by the US government.

Keywords: Power, Surveillance, Banopticon, X (Twitter)
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TEKNOFEMINIZM PERSPEKTIFINDEN SOSYAL MEDYANIN
SANAL KADINLARI

Aysun Korli Topan'

0z

Gliniimiiziin en 6nemli eglence araglarindan olan sosyal medya platformlari,
akademik caligmalarda siklikla ele alinmakta, farkli yonleriyle potansiyelleri
tartisilmakta ya da getirdikleri elestirilmektedir. Diger yandan teknolojinin
gelismesi ve Ozellikle sanal gergeklik alaninda yasanan gelismelerle, internet
ortaminin artik sadece insan iireticilerden olusmadigini, “bot”lardan yapay
zeka temelli asistanlara kadar insan-olmayanlart da barimdirdigini sdylemek
mimkiindiir. Bu gelismelerle baglantili olarak son on yilin 6ne ¢ikan
gelismelerinden bir tanesi de; sosyal medya platformlarinda yer alan bazi
hesaplarin sahiplerinin sanal karakterler olmasidir. Birer “influencer” ya da
“fenomen” olarak adlandirilan bu karakterler, sosyal medyanin teknolojiyle
birlikte doniisen yeni yiiziine dair fikir vermektedir. Bu karakterlerin dikkat
¢eken onemli 6zelliklerinden bir tanesi ise; tasarimlaridir. Gliniimiizde sanal
influencerlara bakildiginda biiyiik ¢ogunlugunun kadin olarak tasarlandigini
gormek mimkiindiir.  https://www.virtualhumans.org/#influencers sitesi
iizerinden yapilan bir tarama ile goriilmektedir ki “maskiilen” olarak nitelenen
sanal influencer sayis1 37 iken, “feminen” olarak nitelenen sanal influencer
sayist 130’dur. Bu durum beraberinde sanal influencerlarin neden gogunlukla
kadin 6zellikleriyle tasarlandiklar1 sorusunu akla getirmektedir. Bu ¢ergevede
bu calismanin amacri; sanal influencerlarin kadin olarak tasarlanmasi, bu
tasarimin Ozellikleri ve olas1 hedeflerini sosyal medyanin 6zelliklerinden
kadimin temsiline ve teknolojik tasarimin toplumsal cinsiyetle iliskisine
kadar uzanan bir g¢ercevede tartismaktir. Bu baglamda calismada konu
feminist bir perspektiften ele alinmig ve Judy Wajcman’in teknofeminizmi
caligmanin kuramsal bakis acisini olusturmustur. Teknofeminizm, toplumsal
cinsiyetin teknolojik tasarimin icerisinde gomiilii oldugunu savunan ve
teknoloji-kadin iliskisini farkli yonleriyle elestirel bir sekilde ele alan bir
yaklasimdir. Caligmanin amacina istinaden giliniimiiziin en popiiler sanal
kadin influencerlerindan on tanesi poptlerlikleri kriter alinarak secilmis ve
bu sanal kadinlarin hesaplar iizerinden bir degerlendirme yapilmistir. Bu
degerlendirme literatiirden beslenen ve hesaplarin gorsel 6zelliklerini dikkate
alan betimsel bir analize dayanmaktadir. Calismanin sonunda sanal kadin

1 Dr. Ars. Gor., istanbul Gelisim Universitesi, iktisadi idari Sosyal Bilimler Fakiiltesi, Sosyoloji Boliimii, E-posta:
akorlu@gelisim.edu.tr ORCID: 0000-0002-9478-172X
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influencerlarin cinsiyet¢i kabullerle tasarlandigi, sosyal medyada iiretilen
miikemmel, tiiketime tesvik eden, bakimli, estetik ve aktif kadin temsilini
yeniden iirettigi goriilmiistiir. Bu baglamda sosyal medyada giin gegtikce daha
etkin olmas1 6ngoriilen sanal kadinlarin feminist bir perspektiften ele alinmasi
gelecek teknolojik tasarimlar ve akademik caligmalar agisindan oldukga
onemli goriinmektedir.

Anahtar Kelimeler: Teknofeminizm, Sosyal Medya, Sanal Influencer,
Kadin, Temsil

VIRTUAL WOMEN OF SOCIAL MEDIA FROM THE PERSPECTIVE OF
TECHNOFEMINISM

Abstract

Social media platforms, one of the most important entertainment tools
of today, are frequently discussed in academic studies, and their potentials
are discussed or criticised in different aspects. On the other hand, with the
development of technology, especially in the field of virtual reality, it is
possible to say that the internet environment no longer consists only of human
producers, but also includes non-humans, from ‘bots’ to artificial intelligence-
based assistants. In connection with these developments, one of the prominent
developments of the last decade is that the owners of some accounts on social
media platforms are virtual characters. These characters, who are called
‘influencers’ or ‘phenomena’, give an idea about the new face of social media
that has transformed with technology. One of the important features of these
characters is their designs. When we look at the virtual influencers today;, it is
possible to see that the vast majority of them are designed as women. A scan
on the website https://www.virtualhumans.org/#influencers shows that the
number of virtual influencers labelled as ‘masculine’ is 37, while the number
of virtual influencers labelled as ‘feminine’ is 130. This situation brings to
mind the question of why virtual influencers are mostly designed with female
characteristics. In this framework, the aim of this study is to discuss the design
of virtual influencers as women, the characteristics and possible goals of this
design in a framework ranging from the characteristics of social media to the
representation of women and the relationship of technological design with
gender. In this context, the subject is analysed from a feminist perspective and
Judy Wajcman’s technofeminism constitutes the theoretical perspective of the
study. Technofeminism is an approach that argues that gender is embedded
in technological design and critically addresses the relationship between
technology and women in different aspects. For the purpose of the study, zen of
today’s most popular virtual women influencers were selected based on their
popularity and an evaluation was made on the accounts of these virtual women.
This evaluation is based on a descriptive analysis that draws on the literature
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and takes into account the visual characteristics of the accounts. At the end
of the study, it was seen that virtual women influencers were designed with
sexist assumptions and reproduced the representation of perfect, consumption-
encouraging, well-groomed, aesthetic and active women produced in social
media. In this context, it seems very important for future technological designs
and academic studies to consider virtual women, who are expected to be more
and more active in social media, from a feminist perspective.

Keywords: Technofeminism, Social Media, Virtual Influencer, Woman,
Representation
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TUKETIM TOPLUMUNDA GOCUK TUKETICILER
Safure Sagbas’
0z

Kapitalist sistem yeni iletisim teknolojilerini kullanarak rekabete dayali bir
diizenin igerisinde tiiketicilere ulagarak onlarda yeni tutumlar ve davranislar
olusturmay1 hedefleyip giiclii stratejilerle hareket etmektedir. Yeni iletisim
teknolojilerindeki gelismeler tiiketim toplumunun dinamiklerine etki ederek
cocuklari da bu siirece dahil edip tiikketimin bir parcasi olmalarini saglamaistir.
Cocuklarin aile igerisinde kendi harcliklartyla satin alma ve aileden 1srarla
isteyerek satin aldirma yonlerinin farkinda olan pazarlamacilar, nerdeyse
kanaat dnderi roliinii almis cocugu etkilemek amaciyla gesitli stratejik teknikler
kullanmis ve kullanmaya devam etmektedir. Gelecegin potansiyel tiiketicileri
olmalarini da hedefleyen pazarlamacilar ve reklamcilar i¢in ¢ocuklar dnemli
bir hedef kitle, ekonominin ise itici giicli haline gelmistir. Tiketime tesvik
eden internet reklamlari, oyun i¢i satin almalar, televizyon, radyo, yazili ve
gorsel medya sayisiz pazarlama teknik ve taktiklerini kullanmaktadir. Boyle
bir diinyanin i¢erisine dogmus olan cocuga hangi iiriin veya hizmete ihtiyaclari
olup olmadigi konusunda biling kazandirilmasinin 6nemi ortaya ¢ikmistir.
Bu ¢aligmanin amaci erken g¢ocukluk doneminden itibaren kapitalizmin
tilketime tesvik araglarina maruz kalan ¢ocuklarin nasil “tiiketen ¢ocuk”
imajiyla tilketimin nesnesi haline getirildiklerine dikkat ¢ekmektedir. Tiiketim
toplumunda ¢ocuklarin savurganlik ve israftan uzak ¢evre ve topluma karsi
sorumluluk bilinciyle tiikketimi nasil gergeklestirebilecekleri, nasil bilingli birer
tiikketici olabilecekleri sorularina cevap aranmistir. Tiiketimde bilingli tiikketen
cocuklar ve gelecegin bilingli tiikketen bireyleri olmalar1 konusunda 6zellikle
sosyallesme stireglerinde bilingli tiikketimi asilamak ve alistirmak icin nasil
yonlendirilmeleri gerektiginin saptanmasi amaglanmistir. Arastirmada anket
yontemi kullanilmigtir. Caligma, kolayda ornekleme ve gonilliiliikk esasina
gore yapilmistir.

Anahtar Kkelimeler: Tiiketen Cocuk, Tiiketim, Pazarlama, Biling

1 Bagimsiz Arastirmaci, [stanbul Gelisim Universitesi
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CHILD CONSUMERS IN CONSUMPTION SOCIETY

Abstract

The capitalist system uses new communication technologies to reach
consumers within a competitive framework, aiming to shape new attitudes and
behaviors through powerful strategies. Developments in new communication
technologies have influenced the dynamics of consumer society, including
children in this process and making them part of consumption. Marketers,
aware of children’s tendencies to make purchases with their pocket money or
insist on purchases from their families, have used and continue to use various
strategic techniques to influence children, who have almost taken on the role
of opinion leaders in families. For marketers and advertisers, children, who
are also targeted as potential future consumers, have become an important
target audience and the driving force of the economy. Internet advertisements,
in-game purchases, television, radio, print, and visual media utilize countless
marketing techniques and tactics that encourage consumption. It has become
essential to raise awareness in children born into such a world about whether
they need certain products or services. The aim of this study is to draw attention
to how children, who have been exposed to capitalist tools encouraging
consumption from early childhood, have been transformed into objects of
consumption under the image of the “consuming child.” The study seeks to
answer how children in a consumer society can engage in consumption with
a sense of responsibility toward the environment and society, avoiding waste
and extravagance, and how they can become conscious consumers. It aims to
determine how children should be guided, especially during their socialization
process, to instill and familiarize them with conscious consumption, so they
can become both conscious child consumers and future responsible consumers.
Questionnaire method was used in the research. The study was conducted on
the basis of convenience sampling and volunteering.

Keywords: Consuming Child, Consumption, Marketing, Consciousness
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YAPAY ZEKA GUZELLIK YARISMASI ‘MiSS AI' VE GUZELLIK
MITININ GELECEGINE BIR BAKIS

Gller Canbulat'

0z

Kadinlar arasi giizellik yarigmalari, iletisim Bilimleri, Sosyal Bilimler ve
Beseri Bilimler alanlarinda ¢ogunlukla toplumsal cinsiyet, kimlik, kiiltiirel
caligmalar, medya ve popiiler kiiltiir baglaminda incelenmektedir. 2024
yilinda yapay zeka igerik olusturuculari i¢in diinyanin ilk giizellik yarigmasi
Miss Al adiyla diizenlenmistir. Yapay zeka destekli bir igerik olusturucu
platformu olan Fanvue’nun diizenledigi bu yarigma kapsaminda diinya
capinda 1500°den fazla basvuru degerlendirilerek 10 finalist kadin karakter,
diger bir ifadeyle yapay zeka igerik iiretici hesap belirlenmistir. Yarigmacilar,
giizellik, teknoloji ve sosyal etki olmak iizere ii¢c temel kategoride, ikisi insan,
ikisi yapay zekadan olusan dort jiiri liyesi tarafindan degerlendirerek aldiklar
genel puana gore siralanmiglardir. Fanvue sirketi, yapay zekd diinyasinda
giizellik ve yaraticilig1 nasil algiladigimiza dair bir degisim ortaya koymay1
amagladigini agiklasa da yapay zeka tarafindan iiretilen bu modellerin, gercek
hayattaki giizellik yarigmacilarindan pek farkli olmadiklar1 goriilmektedir.
Sosyal etki ve yaraticilik baglaminda degerlendirilen sosyal medya hesaplari
da yine gergek icerik iireticilerin hesaplariyla biiylik 6l¢lide benzesmektedir.
Fanvue’nun geng, zayif ve ¢ogunlukla acik ten renkli finalistleri ile yapay
zekanin sinirsiz olanaklari iginde, yine sasirtici derecede sinirhi bir giizellik
perspektifi egilimini ortaya koymasi dikkat gekmektedir. Bu arastirmada, Miss
Al adli yartigsmanin 10 finalistinin Instagram hesaplar1 gostergebilimsel analiz
yontemiyle incelenerek, yapay zeka destekli iiretimlerde mevcut gilizellik
sOyleminin nasil yeniden iretildigini ortaya koymayi amaclamaktadir.
Elde edilen bulgulara gore yapay zeka giizellik yarismasinin, dar giizellik
standartlarini stirdiirme ve giiclendirme yoniinde etki yaptig1 goriilmektedir.
Bununla birlikte, boyle bir uygulamanin idealize edilen standartlara uymayan
bireylerin temsil ve kapsayicilik konusundaki endiselerini arttirabilecegini;
makyaj, diyet, moda, estetik ameliyat gibi giizellik endiistrilerinin mevcut
baskilarin1 daha da giiglendirebilecegini iddia etmek miimkiindiir.

Anahtar Kelimeler: Yapay Zeka, Sosyal Medya, Giizellik Yarigsmalari,
Giizellik Algist

1 Dr. Ogr. Uyesi, Istanbul Gelisim Universitesi, Iktisadi Idari Sosyal Bilimler Fakiiltesi, Radyo Televizyon ve Sinema
Boliimii, E-posta: geanbulat@gelisim.edu.tr ORCID: 0000-0001-7810-6727
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ARTIFICIAL INTELLIGENCE BEAUTY PAGEANT ‘MiSS AI' AND THE
FUTURE OF THE BEAUTY MYTH

Abstract

In the fields of Communication Sciences, Social Sciences and Humanities,
beauty pageants between women are mostly studied in the context of gender,
identity, cultural studies, media and popular culture. In 2024, the world’s first
beauty pageant for Al content creators was organized under the name Miss
Al. Within the scope of this contest organized by Fanvue, an Al-powered
content creator platform, more than 1500 applications from around the world
were evaluated and 10 finalist female characters, in other words, Al content
creator accounts, were selected. The contestants were evaluated in three main
categories: beauty, technology and social impact by four judges, two humans
and two Al, and ranked according to their overall score. Although the company
Fanvue explains that it aims to bring about a change in how we perceive
beauty and creativity in the world of artificial intelligence, these models
produced by artificial intelligence are not much different from real-life beauty
contestants. The social media accounts evaluated in terms of social impact
and creativity are also very similar to those of real creators. It is noteworthy
that Fanvue’s young, thin and mostly light-skinned finalists reveal tendency
of a surprisingly limited beauty perspective within the unlimited possibilities
of artificial intelligence. This study aims to reveal how the existing beauty
discourse is reproduced in artificial intelligence-supported productions by
analyzing the Instagram accounts of 10 finalists of the Miss Al contest through
semiotic analysis. According to the findings, the paper argues that the artificial
intelligence beauty contest has an effect on maintaining and strengthening
narrow beauty standards and further strengthen the existing pressures of beauty
industries such as makeup, diet, fashion, plastic surgery. It is also possible to
argue that individuals who do not conform to these idealized beauty standards
may increase their concerns about representation and inclusion.

Keywords: Artificial Intelligence, Social Media, Beauty Contests,
Perception of Beauty



VIl. ULUSLARARASI YENI MEDYA KONFERANSI: DIJITAL iCERIK URETIMINDEN TUKETIMINE
MEDYA VE TOPLUMSAL DONUSUM (10-11 EKIM 2024): OZLER | 57

YERLI DiZI IHRACATININ TURK TELEVIZYON EKRANINA
YANSIMALARI

Nisa Yildirim'

0z

Tiirkiye’nin ihracatta en basarili oldugu sektorlerden biri siiphesiz yerli
dizi ihracatidir. Basta Ortadogu ve Giliney Amerika olmak iizere birgok
cografyada ilgiyle izlenen yerli diziler aynt zamanda farkli dillere de
uyarlanmaya bagladigindan uluslararast pazarda Tirk dizilerine ilgi her
gegen giin artmaktadir. 2000’lerin basindan bu yana giderek artan yerli dizi
ihracat: iilke igindeki iiretim politikalarini da etkilemektedir. Ug saati asan
ekran siireleri kimi yerli seyircinin sikayetlerine yol agsa da bdliimlerin
yurtdisinda yaymlanirken mevcuttaki bir boliimden birden fazla bolim elde
edilecek sekilde yeniden kurgulandigi, bunun da hem alict hem de satict
acisindan aligverisi daha karli hale getirdigi bilinmektedir. Bu arastirma son
yillarda ekrana gelen dizilerin tiirlerini betimsel analiz yontemi ile inceleyerek
yerli dizi ihracatinin Tiirk televizyon sektoriine etkilerini ortaya koymay1
amaglar. Elde edilen bulgulara gore yerli dizilerin dis pazarda alict bulmasi da
amaglandigindan talep gordiigii kanitlanmisg tiir ve temalara agirlik verildigi,
baz1 tiirlerin ise ekrandan uzak kaldigi goriilmektedir. Ornegin, komedi
gibi Tiirk televizyonlarinin ilk yillarindan itibaren popiiler olmus bir tiiriin
glinimiizde ekranda yer bulamamaktadir. Her ne kadar yerli dizilerin ekran
stirelerinin uzunlugu komedi tiiriiniin karakteristigine uymadigindan bu tiiriin
tercih edilmedigi iddia edilse de sebebin tek basina bu olmadigini iddia etmek
mimkiindiir. Kiltiirel farkliliklarin komedide mizahin algilanig bigimini
etkiledigi bilindiginden bu tiir, farkl1 cografyalarda yasayan seyircide karsilik
bulmasi agisindan risk teskil etmektedir. Dram tiirli gibi ihracatta basari
elde ettigi goriilen tiirler ise Ozellikle tercih edilmektedir. Bununla birlikte,
seyircinin komediye olan ilgisi g6z 6niinde bulundurularak act dozu abartilmig
hikayeler barindiran dram tiiriindeki yapimlara islevi mizah iiretmek olan bazi
karakterler yerlestirildigi ve bu sekilde anlatidaki ‘agirligin’ hafifletilmesinin
amacglandig1 gdzlenmektedir. Ozetle, yerli dizi ihracatmin Tiirk televizyon
sektorlinii  finansal agidan destekledigi bilinse de uluslararasi pazarin
taleplerinin Oncelenmesi ile {iretimin belirli tiirlerle sinirlandirilarak igerik
baglaminda bir tektiplesmenin yaratilmasina neden oldugu goriilmektedir.

1 Dr. Ogr. Uyesi, Istanbul Gelisim Universitesi, Iktisadi idari Sosyal Bilimler Fakiiltesi, Radyo Televizyon ve Sinema
Boliimii, E-posta: nyildirim@gelisim.edu.tr ORCID: 0000-0002-7941-4470
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Anahtar Kelimeler: Dizi, Yerli dizi, Yerli dizi ihracati, Tiir

REFLECTIONS OF LOCAL SERIES EXPORTS ON TURKISH TELEVISION
SCREEN

Abstract

One of'the sectors where Turkey is most successful in exports is undoubtedly
domestic series exports. Since domestic series, which are watched with interest
in many geographies, especially in the Middle East and South America, have
also started to be adapted into different languages, interest in Turkish series
in the international market is increasing day by day. The increasing domestic
series exports since the early 2000s also affect the production policies in the
country. Although the screen times exceeding three hours cause complaints
from some domestic viewers, it is known that the episodes are re-edited in a
way that more than one episode is obtained from an existing episode when they
are broadcast abroad, which makes the transaction more profitable for both the
buyer and the seller. This research aims to reveal the effects of domestic series
exports on the Turkish television sector by examining the types of series that
have been on the screen in recent years with the descriptive analysis method.
According to the findings obtained, it is seen that since it is also aimed for
domestic series to find buyers in the foreign market, emphasis is given to
the genres and themes that have been proven to be in demand, while some
genres remain off the screen. For example, a genre such as comedy, which has
been popular since the early years of Turkish television, cannot find a place
on the screen today. Although it is claimed that the length of the screen time
of domestic series does not match the characteristics of the comedy genre,
it is possible to claim that this is not the only reason. Since it is known that
cultural differences affect the way humor is perceived in comedy, this genre
poses a risk in terms of finding a response from audiences living in different
geographies. Genres that are seen to be successful in export, such as drama,
are especially preferred. However, it is observed that some characters whose
function is to produce humor are placed in drama productions that contain
exaggerated stories, considering the audience’s interest in comedy, and in this
way, it is aimed to lighten the ‘heaviness’ in the narrative. In short, although
it is known that domestic series exports support the Turkish television sector
financially, it is seen that the priority given to the demands of the international
market is limited to certain genres, causing a standardization in terms of
content.

Keywords: Series, Domestic series, Domestic series export, Genre
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DIJITAL BELLEKTEK] GERGEKLIK YANILSAMASINDA
DEEPFAKE'IN ROLU: TIKTOK UZERINDEN BIR ORNEK

Bisra Kilig!, Sezgin Savas?

0z

Bellek insanin yasamini silirdiirmesini saglayan, bir tiir olarak insanin
varolusunu devamli kilan bir kavram olarak karsimiza ¢ikmaktadir. Insanlar
yasamlar1 boyunca iletisim kurarak veya deneyimleyerek 6grendikleri bilgi ve
becerilerle yasamini siirdiirmekte, ge¢misini zihninde saklayabilme giiciiyle
deneyimlerini yasaminin bir pargasi haline getirebilmektedir. Dijitallesen
diinyada ise bircok kavramin dijitallesmesi gibi bellek kavramina yonelik de bir
bakis acis1 ortaya ¢ikmustir. Dijitallesmenin yiikselisiyle dijital bellek kavrami
ortaya ¢ikmig, bu kavramla bellegin smirlar1 genislemistir. Dijital bellek
diistintildiigiinde bagimsiz, siirekli ve sinirsiz bir yapi karsimiza ¢ikmaktadir.
Internet sayesinde ¢ok genis bir dijital bellek olusmaktadir. Dijital bellek dijital
ortamda veri depolama ¢ergevesinde diisiiniildiigiinde bu durumda insani
sinirlarin disina kadar erigen bir bellek olarak ele alinabilir. Depolanan veriler
g0z Oniine alimdiginda da gerceklik dnemli boyuta ulagmaktadir. Gliniimiiz
teknolojisi Ozellikle deepfakeler araciligiyla gercek ile sahte arasindaki
cizginin bulaniklagmasini saglamaktadir. Deepfakeler ile herhangi bir insanin
gorseli veya videosu hazirlanabilmektedir. Bu yolla bir insana sdylemedigi
sozler veya yapmadigi davranislar atfedilebilmektedir. Sahte olup olmadiginin
ayirt edilmesi gili¢ olan gorsel ve videolarla gesitli bilgiler tiretilebilmekte,
yayilabilmekte ve algilar yonetilebilmektedir. Bu c¢alismada da dijital
ortamda gergeklestirilen her bir etkinligin depolandigi noktasindan hareketle
dijital kimliklerin giivenligi ve toplumlar giiven agisindan degerlendirmeler
yapilmistir. Bu cer¢evede, sosyal medya platformlar1 arasinda yer alan
TikTok’da, kisi adina agilarak deepfake ile igerik iiretilen hesaplar dikkate
alinmistir. Caligmada ilgili platforma yer alan bir 6rnek hesap lizerinden 6rnek
incelemesi gerceklestirilmistir. lgili hesapta iceriklerde giindelik hayata ve
inli diinyasina dair paylagimlara odaklanildigi ve paylasimlarin eglence
amagcli oldugu tespit edilmistir. Yorumlar incelendiginde bir kisim takipg¢inin
sahte bir hesap oldugunun farkinda olarak takip etmeye devam etmekte
olduklari, bir kisim takip¢inin ise sahte bir hesap oldugunun farkinda olmadan
takip ettikleri saptanmustir. Iceriklerin dijital ortamda yer alan goriintiilerden ve

1 Ars. Gor. Dr., Istanbul Gelisim Universitesi, Giizel Sanatlar Fakiiltesi, Iletisim ve Tasarimi Bolimii, E-posta:
bkamacioglu@gelisim.edu.tr ORCID: 0000-0002-4543-8722 .

2 Dog. Dr., Istanbul Gelisim Universitesi, Giizel Sanatlar Fakiiltesi, Iletisim ve Tasarimi Bolimii, E-posta: ssavas@
gelisim.edu.tr ORCID: 0000-0003-2141-1055
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videolardan faydalanilarak hazirlandig: bilinmektedir. Bu durumun insanlarin
gerceklik algisini da etkiledigi soylenebilmektedir.

Anahtar Kelimeler: Dijital Bellek, Deepfake, Sosyal Medya, TikTok,
Gergeklik

THE ROLE OF DEEPFAKE ON THE ILLUSION OF REALITY IN DIGITAL
MEMORY: AN EXAMPLE FROM TIKTOK

Abstract

Memory is a concept that enables people to continue their lives and continues
their existence as a species. People continue their lives with the knowledge and
skills they learn by communicating or experiencing throughout their lives, and
they can make their experiences a part of their lives with the power to store
their past in their minds. In the digitalized world, a perspective has emerged
on the concept of memory, just as many concepts have become digital. With
the rise of digitalization, the concept of digital memory has emerged, and with
this concept, the boundaries of memory have expanded. When digital memory
is considered, we come across an independent, continuous and unlimited
structure. A very large digital memory is formed thanks to the internet. When
digital memory is considered within the framework of data storage in a
digital environment, it can be considered as a memory that reaches beyond
human boundaries. When the stored data is taken into account, reality reaches
a significant dimension. Today’s technology, especially through deepfakes,
blurs the line between real and fake. With deepfakes, any person’s image or
video can be prepared. In this way, words that they did not say or behaviors
that they did not do can be attributed to a person. Various information can
be produced, disseminated and perceptions can be managed with images and
videos that are difficult to distinguish whether they are fake or not. In this
study, evaluations were made in terms of the security of digital identities and
the trust of societies, starting from the idea which is each activity carried out in
the digital environment is stored. In this context, On TikTok, which is among
the social media platforms, accounts opened in the name of a person and
where deepfake content was taken into consideration. In the study, a sample
account was examined on the relevant platform. It was determined that the
content in the relevant account focused on sharing about daily life and the
celebrity world and that the sharing was for entertainment purposes. When the
comments were examined, it was determined that some followers continued to
follow the account knowing that it was a fake account, while some followers
followed it without realizing that it was a fake account. It is known that the
content was prepared by using images and videos in the digital environment.
It can be said that this situation also affects people’s perception of reality.

Keywords: Digital Memory, Deepfake, Social Media, TikTok, Reality
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POPULER KULTUR URUNU SINEMA VE EDEBIVAT ILISKISI

Ozkan Karaca'

0z

Sinema, kendisinden Once var olan; edebiyat, resim, miizik, tiyatro,
heykel, dans gibi sanat dallarinin hepsiyle iletisim i¢indedir. Ancak “Yedinci
Sanat”, olan sinema en gliglii bagmi edebiyatla kurmustur. Edebiyat eski
caglardan beri, insanlar arasinda sozlii ve yazili iletisim saglayan araglardan
biridir. Sinemanin da bir kitle iletisim aracit olmasi, temelde bir ortaklik
olusturur. Bu iki iletisim aract da kiiltiiriin gelismesine katkida bulunurken;
insanlar1 bilgilendirir, eglendirir, olup bitenden haberdar eder, onlarin
estetik zevkine hitap eder, bakis agilarini gelistirir ve zaman zaman da onlar1
tartismaya sevk eder. Deneme, gezi, siir, roman, 0ykd, elestiri, roportaj gibi
edebiyatin her tiirii sinema i¢in kaynak olusturmaktadir. Edebiyat tiirlerinin
sinema tiirleri ile benzerlikler bulunmaktadir. Ornegin metin diizeyinde bir
deneme ile bir belgeselin, bir roman ile kurmaca herhangi tiirden bir filmin
arasinda benzerlikler bulunmaktadir. Gorsel ve sozsel 6geler genis bir anlam
sisteminin bagdasik parcalarini olusturarak iki sanat dalinin benzerlikleri
birbirini beslemektedir. Sinema tarihi, sinemaya uyarlanmig sayisiz edebiyat
yapitiyla doludur. Bunlarin hepsinde ortak yan sinemaya gidip film izlemeye
basladigimizda yasadigimiz deneyimin artik okumaktan ¢ok seyretmeye
dayal1 olmasindadir. Deneyimimiz bir roman ya da 6ykii okumaktan dylesine
farkli bir noktaya gelir ki, baz1 durumlarda bu olgu yazar ile sinemaci
arasinda tartismalara yol acabilmektedir. Yine de sinemada c¢ok basarili
edebiyat uyarlamalarina rastlamak s6z konusudur. Surasi da bilinmeli ki iki
farkli sanat dalinin anlatim farkliligi buna kaginilmaz olarak yol agmaktadir.
Bu konu hem sanat¢i hem de seyirci agisindan irdelenmelidir. Deneme,
gezi, siir, roman, dykii, elestiri, roportaj gibi edebiyatin her tiirii sinema igin
kaynak olusturmaktadir. Edebiyat tiirlerinin sinema tiirleri ile benzerlikler
bulunmaktadir. Ornegin metin diizeyinde bir deneme ile bir belgeselin,
bir roman ile kurmaca herhangi tiirden bir filmin arasinda benzerlikler
bulunmaktadir. Gorsel ve sozsel 6geler genis bir anlam sisteminin bagdasik
parcalarini olugturarak iki sanat dalinin benzerlikleri birbirini beslemektedir.
Sinemanin estetiksel yaklagimi tiim sanat dallarini i¢inde barindiracak sekilde
olusturmustur. Sinemanin sanat olarak varolusunun kaynaginda goriintiilerin
hareketliligi yer almaktadir. Sinemanin dogusunda; 6nce makine, fotografin
icadi sonra da elektrigin diinyay1 aydinlatarak ve makineleri canlandirarak

1 Bagimsiz Arastirmaci, E-posta: ozkankaracal @hotmail.com ORCID: 0000-0001-6984-9772
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bulunmasi vardir. Bu olaganiistii 6zelliklerin birlesimi, sanatlar ve bilimler
arasinda yalniz sinema sanatinin gelisimini saglamistir. Sinema genis ve farkli
yapilardaki kitlelere ulasabilen bir sanat olarak varligini siirdiirmektedir.
Sinema tarihi, tarih biliminin ydntemini uygular. Tiim sanatlar gibi sinema
sanat1 da i¢inde olustugu; siyasal, toplumsal, ekonomik, kiiltiirel, sanatsal,
hukuksal, yonetimsel, teknolojik olgulardan ve ortamdan soyutlanarak,
kendi i¢ dinamigini olusturdu. Bu makalede, popiler kiiltiir ve popiiler
edebiyat iliskisi ele alinmistir. Popiiler edebiyat iirtinleri, basit bir kurguya,
kolay anlasilirhiga ve merak unsurunun agirlikta oldugu konulara dayanir.
Derinlemesine bir bakisla popiiler kiiltiiriin dogurdugu sonuglar ve metaya
dontisen edebiyatin mukayeseli degerlendirilmesi yapilmaktadir.

Anahtar Soézciikler: Tiirk Sinemasi, Popiiler Kiiltiir, Edebiyat, Sanat,
Toplum

POPULAR CULTURE PRODUCT CINEMA AND LITERATURE
RELATIONSHIP

Abstract

Cinema is a multi-dimensional art space. Visual and auditory aspects are
available. It is possible to talk about the dimensions of cinema’s interaction
with the popular culture of the cinema with fashion. In this sense, the person
watching a film can see all the items related to the literature. As a result of
the possibilities provided by cinema technology, it has become a professional
sector with the discovery of its value as an area that has begun to develop with
artistic concerns. The products of this field where cultural values are used
and reproduced are marketed professionally as a result of serious economic
studies. These products are produced mainly for large-scale production
companies with high budget and products that are originally medium and have
a low income level. This difference manifests itself in the field of education
and culture of consuming and producing. Indeed, it is possible to say that
cinema works appealing to the general public are easy to understand as a
basic communication strategy. Popular culture has been regarded as a culture
belonging to the people in history. Although this perspective has sometimes
been perceived as less qualified, it can be said that in the present age, the
social liking is effective in the production of cultural items and consumption
as an industry. Widely popular and preferred by popular people. Popular
culture in this sense; Is a concept of everyday life and culture of everyday
life. The cinema is the one that exists before itself; Literature, painting,
music, theater, sculpture, dance, and so on. However, “Seventh Art” has
established its strongest bond with literature. Literature has been one of the
means of verbal and written communication among people since ancient
times. The fact that Sineman is also a medium of communication, basically
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forms a partnership. These two means of communication also contribute to
the development of culture; Informs, entertains and informs people, appeals
to their aesthetic pleasures, improves their gaze and occasionally discusses
them. It is a source for all types of cinema such as essays, trips, poems, novels,
stories, criticisms, interviews. Literature genres have similarities with cinema
genres. For example, there is a similarity between an essay at the text level and
a documentary, a novel, a fiction, and any kind of filmin. The similarities of
the two art branches nourish each other as visual and verbal elements form the
coherent parts of a broad sense system. Cinema history is filled with countless
literary works adapted to cinema. In all of these, when we go to the common
side cinema and start watching movies, the experience we experience is now
very much based on watching. Our experience comes at such a different
point from the reading of a novel or story that in some cases this can lead
to arguments between the writer and the filmmaker. Nevertheless, it is a
matter of encountering very successful literary adaptations in the cinema. The
show must also be known that the difference of expression of two different
art branches inevitably leads to this. This subject should be examined both
in terms of artist and audience. It is a source for all types of cinema such
as essays, trips, poems, novels, stories, criticisms, interviews. Literature
genres have similarities with cinema genres. For example, there is a similarity
between an essay at the text level and a documentary, a novel, a fiction, and
any kind of filmin. The similarities of the two art branches nourish each other
as visual and verbal elements form the coherent parts of a broad sense system.
Sineman’s aesthetic approach has been created to accommodate all artistic
branches. At the source of cinema’s existence as art is the mobility of the
images. At the birth of cinema; First, the machine is invented and then your
electricity is found by illuminating the world and reviving the machines. The
union of these extraordinary features has provided the development of the art
of cinema alone between arts and sciences. Cinema continues its existence as
an art that can reach massive and diverse masses. Cinema history implements
the method of history science. Like all arts, cinema art is also in it; Political,
social, economic, cultural, artistic, juridical, administrative, technological
occasions and environment. In this article, the relationship between popular
culture and popular literature is discussed. Popular literary works are based on
simple fiction, easy to understand, and topics where the element of curiosity
predominates. With an in-depth look, the results of popular culture and the
literature that has turned into a commodity are evaluated comparatively.

Keywords: Turkish Cinema, Popular Culture, Literature, Art, Society
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16:9'DAN 9:16'YA 21. YUZYILDA ASPECT RATIO SAVASLARI:
DIKEY KADRAJIN ONLENEMEZ YUKSELIS

Kamer incedursun’

0z

Bu caligmanin amaci dikey kadrajlama ve seyir pratiklerinin sinemanin
gelecegi acisindan etkilerini ve roliinii tartismaktir. 21. yiizyilin ilk ¢eyreginde
video ve fotograf cekme 6zelligine sahip olan elektronik cihazlar (6zellikle
de akilli telefonlar) hizla yayginlasmistir. Buna paralel olarak video ve
fotograf paylasimina imkan veren sosyal medya (facebook, instagram, tiktok,
snapchat vb.) platformlarinin yogun bir sekilde hayatimiza girmesiyle birlikte;
alisik oldugumuz yatay cerceveleme ve yatay izleme aliskanliklari dikey
cerceveleme ve dikey izleme seklinde déniismeye baslamistir. Insanlarin
en sevdigi oyuncagi haline gelen akilli telefonlar ve dikey cerceveli sosyal
medya igerikleri kullanicilarin diinyayr gérme ve alimlama bigimlerini de
degistirmistir. Sinemanin geleneksel olarak kullandigi yatay ¢erceve oranlari
artik sorgulanmaya baglamistir. Ozellikle sosyal medya mecralarinda uzun
zaman geciren Z kusagi ile birlikte dikey perspektif kullanimimin norm
halini aldig1 goriilmektedir. Sinema endiistrisi tarafindan en bastan beri
estetik bulunmayan dikey ¢ergeveleme kendisine yalnizca deneysel video ve
film caligmalarinda yer bulurken; giinlimiizde sinema filmlerinin de dikey
formatlarda ¢ekilmesinin miimkiin oldugunu ve bu yaklagimin yeni estetik
imkanlar barindirdigini ileri siiren goriisler ortaya ¢ikmustir. Bu konuda
ilk olarak 2013 yilinda Sonic Acts isimli organizasyon tarafindan bir grup
uluslararasi tine sahip sanatciyla birlikte Vertical Cinema (Dikey Sinema)
adinda deneysel bir caligma yapilmis ve c¢ekilen kisa filmler 6zel olarak
yapilmis bir projektor araciligiyla monolit seklinde insa edilmis bir ekrana
yansitilarak bircok iinlii uluslararasi festivalde seyircilerle bulusmustur. Ote
yandan Apple markast 2020 yilinda Vertical Cinema sloganiyla akademi
odiilli yonetmen Damien Chazelle’e ¢ektirdigi The Stunt Double (2020) isimli
kisa film ile sinemanin geleceginde dikey ¢erceve ile ¢ekilmis olan filmlerin
agirlik kazanacagini isaret etmektedir. Kiiresel teknoloji ve yazilim devlerinin
isitsel-gorsel igeriklerin liretimine yiiksek bir konsantrasyon ile odaklandigi ve
Amazon Prime ya da Apple TV gibi kuruluslarin kiiresel sinema endiistrisine
dahil olduklar1 diisiiniildiiglinde; yakin gelecekte iiretilecek olan filmlerin
dikey perspektif ile tiretilmesi miimkiin goriinmektedir.

1 Dr. Ogretim Uyesi, Istanbul Yeni Yiizy1l Universitesi, Radyo Televizyon Ve Sinema Boliimii, E-posta: kamer.
incedursun@yeniyuzyil.edu.tr ORCID: 0000-0001-7083-2206
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FROM 16:9 TO 9:16 ASPECT RATIO WARS IN THE 21ST CENTURY:
THE INEVITABLE RISE OF THE VERTICAL FRAME

Abstract

The aim of this study is to discuss the effects and role of vertical framing and
viewing practices for the future of cinema. In the first quarter of the 2 1 st century,
electronic devices (especially smartphones) with video and photo capability
have become widespread rapidly. In parallel with this, with the intensive
introduction of social media platforms (facebook, instagram, tiktok, snapchat,
etc.) that allow video and photo sharing; the horizontal framing and horizontal
viewing habits we are used to have started to transform into vertical framing
and vertical viewing. Smartphones, which have become people’s favourite
toys, and vertically framed social media content have also changed the way
users see and perceive the world. The horizontal framing ratios traditionally
used by cinema have started to be questioned. It is seen that the use of vertical
perspective has become the norm, especially with Generation Z, who spend a
long time on social media channels. While vertical framing, which has been
deemed unaesthetic by the cinema industry from the very beginning, has
found a place only in experimental video and film works; today, opinions have
emerged suggesting that it is possible to shoot cinema films in vertical formats
and that this approach contains new aesthetic possibilities. Firstly, in 2013, an
experimental work called Vertical Cinema was carried out by the organisation
Sonic Acts together with a group of internationally renowned artists, and
the short films shot were projected on a monolith-shaped screen through a
specially built projector and met with audiences at many famous international
festivals. On the other hand, the Apple brand indicates that films shot with
vertical frames will gain weight in the future of cinema with the short film The
Stunt Double (2020) , which was shot by academy award-winning director
Damien Chazelle with the slogan Vertical Cinema in 2020. Considering that
global technology and software giants focus on the production of audio-visual
content with a high concentration and organisations such as Amazon Prime or
Apple TV are involved in the global cinema industry; it seems possible that
the films to be produced in the near future will be produced with a vertical
perspective.

Keywords: Vertical Frame, Vertical Cinema, New Media, Aesthetics
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THE NEWYORK TIMES GAZETESININ ABD'DEKI FILISTIN'E
DESTEK VEREN OGRENCI PROTESTOLARI HABERLERININ
GERGEVELEME KURAMI BAGLAMINDA ANALIZI

Abdelrahman Alhimdiat'

0z

Israil’in Filistin’e yonelik saldirilar1 tiim diinyada gesitli protestolara
yol agmistir. Bu protestolarin arasinda en dikkat cekici olanlardan biri
ABD’deki tliniversite 6grencilerinin Filistin’e destek amacgh gergeklestirdigi
protestolar olmustur. Medyanin bu protestolar1 giindeme getirme big¢imleri
farklilik gdstermektedir. Bu arastirma, The New York Times gazetesinin 2024
Gazze Savasi sirasinda Filistin lehine yapilan Amerikan 6grenci protestolari
hakkindaki haberleri ger¢eveleme kurami baglaminda igerik analizi yontemiyle
incelemeyi amaglamaktadir. Caligmada, 14-20 Nisan 2024 tarihleri arasinda
New York Times’da yayimlanan 17 haber incelenmistir. Arastirmanin temel
bulgulari, gazetenin 6grenci protestolarini genellikle antisemitizm baglaminda
cerceveledigini ve Filistin’e destek veren 6grencilere yonelik olumsuz bir algi
olusturdugunu géstermektedir. Ozellikle, protestolarin “Yahudi karsithg:” ve
“antisemitizm” yasasi kapsaminda ele alinmasi dikkat cekmektedir. Haberlerde
kullanilan en belirgin c¢erceveleme stratejileri arasinda hukuki cerceve,
catisma c¢ercevesi ve sorumluluk ¢ercevesi yer almaktadir. Ayni zamanda,
The New York Times’in haber dilinde “Israil-Hamas Savasi” ifadesini
kullanmasi, ¢atismay1 yalnizca Hamas ve Israil arasindaki bir mesele olarak
sunarak, Gazze’deki sivil kayiplar1 golgede birakma gabasini yansitmaktadir.
Bu calisma, Filistin davasini destekleyen 6grenci protestolarinin ana akim
Amerikan medyasinda yeterince objektif bir sekilde ele alinmadigini ve Filistin
anlatisinin, antisemitizm gibi kavramlarla golgelenmeye caligildigini ortaya
koymaktadir. Bu ayn1 zamanda Amerikan medyasinin hiikiimet politikalartyla
uyumlu bir cizgide hareket ettigine isaret etmektedir. Ozetle, The New York
Times’1n Filistin yanlis1 6grenci protestolarina dair haberlerinde tarafsiz bir
cerceve sunmadigl ve antisemitizm yasasini kullanarak protestolar: olumsuz
bir baglamda sundugu goriilmektedir. Bununla birlikte, gazetenin, Yahudi
Ogrencilerin giivenligi ve haklarini1 daha ¢ok vurgularken, Filistinli sivillerin
yasadiklarina yeterince yer vermedigini sdylemek miimkiindiir.

Anahtar Kelimeler: Cerceveleme Kurami, Haber Medyasi, Haber,
Gazetecilik

1 Bagimsiz Aragtirmaci, Istanbul Gelisim Universitesi
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AN ANALYSIS OF THE NEW YORK TIMES’ NEWS OF STUDENT
PROTESTS IN SUPPORT OF PALESTINE IN THE USA WITHIN THE
CONTEXT OF FRAMING THEORY

Abstract

Israel’s attacks on Palestine have led to various protests around the
world. One of the most striking of these protests has been the protests held
by university students in the US in support of Palestine. The media’s ways
of presenting these protests vary. This research aims to examine the news
coverage of The New York Times regarding the American student protests
in favor of Palestine during the 2024 Gaza War using content analysis within
the context of framing theory. The study examined 17 news items published
in The New York Times between April 14-20, 2024. The main findings of
the research show that the newspaper generally frames the student protests
in the context of anti-Semitism and creates a negative perception of students
supporting Palestine. In particular, it is noteworthy that the protests are
addressed within the scope of the “anti-Semitism” and “anti-Semitism” law.
The most prominent framing strategies used in the news include the legal
frame, the conflict frame, and the responsibility frame. At the same time, The
New York Times’ use of the phrase “Israel-Hamas War” in its reporting style
overshadows the civilian casualties in Gaza by presenting the conflict as an
issue between Hamas and Israel alone. It reveals that the student protests
supporting the Palestinian cause are not being covered objectively enough
in the mainstream American media, and that attempts are being made to
overshadow the Palestinian narrative with concepts such as anti-Semitism.
This also indicates that the American media is acting in line with government
policies. In summary, it can be seen that The New York Times does not present
an impartial framework in its reporting on the pro-Palestinian student protests
and presents the protests in a negative context by using the anti-Semitism law.
However, it is possible to say that the newspaper does not give enough space
to the experiences of Palestinian civilians, while emphasizing the safety and
rights of Jewish students.

Keywords: Framing Theory, News Media, News, Journalism
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TARIHE DUSULEN KISA NOTLAR: OSMANLI BILEZIK
YAZILARINDAN TWITTER PAYLASIMLARINA

Deniz Katiel Kurt'

0z

Bu c¢alisma, Osmanli dénemi bilezik yazilar1 ile modern sosyal medya
platformu Twitter’da paylasilan igerikleri karsilastirarak, bu ikiiletisim aracinin
tarih yazimi ve giinliik yasam iizerindeki etkilerini incelemeyi amaglamaktadir.
Ana hedefimiz, bilezik yazilarmin ve Twitter paylasimlarinin, toplumsal
hafiza ve bireysel ifadelerin nasil sekillendigini ve yayginlagtigini anlamaktir.
Bilezik yazisi, yasamin farkli evrelerinde, 6zellikle evlilik, cenaze, beddua
veya glinliik olaylar (yangin, deprem) gibi 6nemli anlar1 anlatan kisa, anlam
yiiklii yazilardir. Bu yazilar, bir olaym anlamimi vurgulamak veya duygusal bir
durumu ifade etmek i¢in kullanilir. Evlilikte mutlulugu, cenazede yas ve kaybu,
bedduada dilekleri, giinliik olaylarda ise hayatin siradan ama 6nemli anlarini
Ozetleyerek yazan kisi tarafindan tarihe kisa bir not birakilir. Bu yazilar,
donemin haber kaynagi ve sosyal etkilesim araci olarak kullanilmigtir. Benzer
sekilde, Twitter, modern ¢agin hizli ve kisa iletisim araci olarak, bireylerin
anlik diisiincelerini, haberleri ve sosyal etkilesimlerini paylagmalarina olanak
tanir. Bu calisma, bu iki iletisim bigiminin benzerliklerini ve farkliliklarini
inceleyerek, toplumsal hafiza ve bireysel ifadeler {izerindeki etkilerini
karsilastirmay1 hedeflemektedir. Caligma, Osmanli donemi bilezik yazilari ile
ilgili sinirh alanyazina 6nemli bir katki saglamaktadir. Ayni zamanda, sosyal
medya ve tarih yazimi alaninda yeni bir perspektif sunarak, modern iletisim
araclarinin gegmisten gelen yazil kiiltiirlerle nasil iliskilendirilebilecegini
gostermektedir. Arastirma igin niteliksel aragtirma metodolojisi tercih
edilmistir. Osmanli donemi bilezik yazilar tizerine yapilmis tarihi belgeler
ve arsiv ¢aligmalari incelenerek, bu yazilarin sosyal ve kiiltiirel baglamlar
analiz edilmistir. Modern donemde ise, Twitter paylasimlarinin icerik analizi
yapilarak ve bu paylasimlarin toplumsal hafiza ve bireysel ifade lizerindeki
etkileri degerlendirilmistir. Bu yontemler araciligiyla, gegmis ve giiniimiiz
arasinda anlamli bir bag kurarak, tarihi ve sosyal degisimlerin izlerini siirmek
amaclanmistir.

Anahtar Kelimeler: Bilezik Yazilari, Twitter, Kiiltiir, Bellek
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SHORT NOTES WRITTEN IN HISTORY: FROM OTTOMAN BILEZIK
WRITINGS TO TWITTER SHARES

Abstract

This study aims to compare Ottoman period bilezik writings with content
shared on the modern social media platform Twitter, examining the effects
of these two communication tools on historiography and daily life. Our main
objective is to understand how bilezik writings and Twitter posts shape and
disseminate social memory and individual expressions. Bilezik writings are
short, meaningful texts that narrate significant moments in life, particularly
events such as marriage, funerals, curses, or daily occurrences (fires,
earthquakes). These writings are used to emphasize the significance of an
event or express an emotional state. By summarizing happiness in marriage,
grief and loss in funerals, wishes in curses, and the ordinary yet important
moments of life, the writer leaves a brief note in history. These writings served
as a source of news and a means of social interaction in their time. Similarly,
Twitter, as a fast and concise communication tool of the modern age, allows
individuals to share their immediate thoughts, news, and social interactions.
This study aims to investigate the similarities and differences between these
two forms of communication and compare their impacts on social memory and
individual expressions. The research contributes significantly to the limited
literature on Ottoman period bilezik writings while offering a new perspective
in the fields of social media and historiography, demonstrating how modern
communication tools can be related to written cultures from the past. A
qualitative research methodology has been preferred for the study. Historical
documents and archival studies related to Ottoman period bilezik writings
have been examined to analyze the social and cultural contexts of these texts.
In the modern era, content analysis of Twitter posts has been conducted, and
the effects of these posts on social memory and individual expression have
been evaluated. Through these methods, the aim is to establish a meaningful
connection between the past and present, tracing the traces of historical and
social changes.

Keywords: Bilezik Writings, Twitter, Culture, Memory
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POPULAR PSYCHOLOGY ON TURKISH TV SERIES AND THE
EFFECTS OF STREAMING PLATFORMS

Deniz Zorlu'

Abstract

This presentation examines two popular TV series, Kirmizi Oda (Red
Room) (2020-2022) and Atiye (The Gifi) (2019-2021), focusing on their
portrayal of personal traumas and healing. These two series aired around
the same time; however, Red Room was screened on mainstream Turkish
broadcast TV, whereas The Gift was co-produced by Netflix Turkey. First,
I explore why and how these narratives about trauma and recovery have
garnered significant audience interest in contemporary Turkey. Second, I
examine the differences between mainstream broadcast TV and Netflix in
terms of their approach and representation of trauma and healing. Through
this comparative examination, we can better understand and evaluate why
and how the narrative content of popular series is differentially structured on
broadcast TV and on an international streaming platform. For broadcast series
like Red Room, YouTube also serves as a forum for audiences to discuss the
characters, their deeds, and the unfolding events, as shortly after screening on
TV, each episode is uploaded on YouTube by the producers. Audiences often
draw comparisons between the traumas of characters and their own similar life
experiences, making sense of the series through their personal experiences.
Serving both as a streaming platform, a forum and a blog, YouTube drastically
changes the ways audiences interact with TV series. Hence, the arrival and
the growing usage of online streaming platforms have drastically altered both
the content of popular TV series and how audiences engage with these series’
narrative universe. This presentation focuses on this new media environment
regarding the changing production and consumption patterns of popular TV
series in contemporary Turkey resulting from online streaming platforms. This
study employs a mixed-methodological approach that combines close-textual
analysis of selected scenes with online ethnography, simultaneously analyzing
the textual content, as well as the audience reception patterns.

Keywords: Streaming Platforms, Trauma and Healing, Popular
Psychology, Youtube, Audience Studies
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TURKIVE'DE TRANSMEDVYA HIKAYE ANLATICILIGI
GELISIYOR MU? NETFLIX YERLi YAPIMLARI UZERINDEN BiR
DEGERLENDIRME

Ece Demirkapu', Deniz Sezgin Emiiler?

0z

Reklamciligin gegmisten giiniimiize yasadigi dontlisim sosyal, siyasal,
ekonomik bir¢ok faktoriin yani sira teknolojik faktorler tarafindan da
sekillenmistir. Teknolojinin evrimiyle yeni medya ortamlar1 da birer reklam
mecrasi olarak ortaya ¢gikmaya baglamistir. Bu durumun bir¢ok avantaji olmakla
birlikte tiiketicilerin dikkatini ¢cekmek ve ses getiren bir reklam kampanyasi
yapmak zorlagmis ve dezavantaj olmaya baglamistir. Reklamcilarin bu
zorlukla basa ¢ikmak amaciyla son yillarda artan bir sekilde uygulamaya
basladig1 strateji ise transmedya hikaye anlaticilig1 olmaya baslamstir. i¢inde
yasadigimiz 21. yiizyilda, diinyada Matrix, Star Wars, Harry Potter, Barbie,
Marvel Sinematik Evreni gibi bircok basarili transmedya projesi ortaya
cikmigtir. Bu projelerin pazarlama stratejisinin ve hikaye anlaticiliginin tiim
diinyadabudenli popiiler olugu iilkemize de yansimis ve Tiirkiye’de bu stratejiyi
merkeze alan bir¢ok reklam kampanyasi karsimiza ¢ikmaya baglamistir.
Bu baglamda bu arastirmada, Tiirkiye’de transmedya hikaye anlaticilig
stratejisiyle iiretilen reklam igeriklerinin Henry Jenkins’in 7 transmedya
Olciitiine gore basarili transmedya kampanyalar1 olup olmadigini1 saptamak
amaglanmistir. Bu dogrultuda arastirma evreni, Tiirkiye’deki tiim transmedya
reklam kampanyalari; 6rneklemi ise amagli 6rneklem yontemiyle Netflix’in
2022 yilinda (ilk projeden gilinlimiize incelenerek) yapmis oldugu ve en ¢ok
transmedya hikaye anlaticili1 stratejisiyle yapilan reklamin goriildiigli Pera
Palas’ta Gece Yarisi, Uysallar ve Ersan Kuneri dizilerinin reklam kampanyalart
olarak belirlenmistir. Bu dizilerin hikayeleri anlati analizi yontemiyle ve
reklam kampanyalar1 ise Ornek olay incelemesi yontemiyle Jenkins’in
transmedya Olciitlerine gore incelenmistir. Bu analizlerin sonrasinda ulasilan
bulgulara gore, Tiirkiye’de transmedya hikaye anlaticilig: stratejisiyle yapilan
reklam kampanyalarinda Jenkins’in belirlemis oldugu 7 transmedya dl¢iitiine
gbre bu kampanyalarin 6l¢iitlerin ¢ogunu saglamadigi sonucuna ulasilmistir.
Tirkiye’de transmedya stratejisiyle yapilan reklam kampanyalar kisa stireli

1 Ars. Gor., Istanbul Gelisim Universitesi, Iktisadi, Idari ve Sosyal Bilimler Fakiiltesi, Reklamcilik Boliimii, E-posta:
edemirkapu@gelisim.edu.tr ORCID: 0000-0001-7957-3861

2 Prof. Dr., Ankara Universitesi, Iletisim Fakdiltesi, Halkla Iliskiler ve Tanitim Boliimii, E-posta: dsezgin@media.
ankara.edu.tr ORCID: 0000-0002-6136-5244
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olarak ses getiren, tiikketicilerin ilgisini ¢eken kampanyalar olmakla birlikte bu
projeler diinya standartlarinda bir transmedya projesi olamamakta ve diinyada
basarilt olmus olan transmedya projeleri gibi bir hayran grubu yaratarak
hikayenin farkli mecralarda uzun siireli devam etmesini saglayamamaktadir.

Anahtar Kelimeler: Reklamcilik, Transmedya Hikaye Anlaticiligi, Anlati
Analizi, Reklam Kampanyasi

IS TRANSMEDIA STORYTELLING DEVELOPING IN TURKEY? AN
EVALUATION BASED ON NETFLIX LOCAL PRODUCTIONS

Abstract

The transformation of advertising from past to present has been shaped by
many social, political and economic factors, as well as technological factors.
With the evolution of technology, new media environments have begun to
emerge as advertising channels. Although this situation has many advantages,
attracting the attention of consumers and making a intruguing advertising
campaign has become very difficult and this has become a disadvantage. The
strategy that advertisers have increasingly implemented in recent years to
cope with this challenge is transmedia storytelling. In the last century, many
successful transmedia projects have emerged in the world such as Matrix,
Star Wars, Harry Potter, Barbie and Marvel Cinematic Universe. The fact that
the marketing strategy and storytelling of these projects is so popular all over
the world, this has also been reflected in our country, and many advertising
campaigns centering on this strategy have begun to appear in Turkey. In this
context, this research aims to determine whether the advertising contents
produced with the transmedia storytelling strategy in Turkey are successful
transmedia campaigns according to Henry Jenkins’ 7 transmedia criteria.
In this regard, the research population includes all transmedia advertising
campaigns in Turkey; the sample was determined by the purposive sampling
method as the advertising campaigns of the TV series Midnight at the Pera
Palas, Wild Abandon and The Life and Movies of Ersan Kuneri, which
Netflix made in Netflix made in 2022 (examined from the first project to
the present) and where the most advertisements made with the transmedia
storytelling strategy were seen. The stories of these series were examined by
narrative analysis method and the advertising campaigns were examined by
case study method according to Jenkins’ transmedia criterias. According to the
findings obtained after these analyses, it was concluded that according to the 7
transmedia criteria determined by Jenkins in the advertising campaigns carried
out with the transmedia storytelling strategy in Turkey, these campaigns did
not meet most of the criterias. Although the advertising campaigns carried out
with the transmedia strategy in Turkey are short-term campaigns that make
a splash and attract the attention of consumers, these projects can not be a
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world-class transmedia project and can not ensure that the story continues
for a long time in different media by creating a fan group like the transmedia
projects that have been successful in the world.

Keywords: Advertising, Transmedia Storytelling, Narrative Analysis,
Advertising Campaign



7TH INTERNATIONAL NEW MEDIA CONFERENCE: MEDIAAND SOCIAL TRANSFORMATION FROM
74 ‘ DIGITAL CONTENT PRODUCTION TO CONSUMPTION (OCTOBER 10-11, 2024): ABSTRACTS

UGUNCU DALGA M1, TEKNO-FEODAL BIR DUNYANIN ESiGi Mi?

Sarp Bagcan'

0z

Tarih icinde ekonomik, sosyal ve siyasal katilim; felsefe, ticaret, bilgi,
miicadele, bireylesme, toplumsallik, sinifsallik, vatandaslik, {iretim-tiikketim
iligkileriyle somutlagsmistir. Boylece, insan birey kimligini kazanmis ve kendi
hayatinin, iginde yasadigi toplumun bir 6znesi olmustur. Fakat insan, bu
“6zne olma hali”ne ulastig1 anda Sanayi Devrimi ve onun getirdigi liretim-
tilkketim iligkisi ile kendi iiretimlerinin bir nesnesi de olmaya baslamistir.
Marx iiretim ve tUreten/birey iliskisini emek, metalagsma ve yabancilasma
iizerinden agiklamis; Adorno ve Frankfurt Okulu aydinlari ise Kiiltiir
Endiistrisi kavramini gelistirmistir. Marx’tan yiiz yil sonra Alvin Toffler ise
iretim-lireten iligkisini geriye doniik bir tarihlendirme {izerinden gelecek
projeksiyonu kurguladig1 Ugiincii Dalga adli eseriyle giiniimiize baglamistir.
Toffler’a gore Birinci Dalga insanin kendi {iretimini tiikettigi sanayi oncesi
cag1 ifade ederken; ikinci Dalga, Sanayi Devrimi ve sonrasindaki iiretici ve
tiikketicinin ayrismasini, iiretilen {irliniin miktar ve g¢esit agisindan artmasini,
meslek ve ig boliimlerinin, yasam tarzi ve tilketim kaliplarinin artigini ifade
etmektedir. Ugiincii Dalga ise iireten ve tiiketenin aynilastigi, ortaklastigi
iiretiiketici (prosumer) kavramidir. Bu kavramla beraber; 6zellikle internet
ile “sonsuz gibi goriinen bir katilim ve iiretim ortami”na kavustugu gorisii
de diinyayr kavramak i¢in kullanilabilmektedir. Ugiincii Dalga, kismen
dogru olmakla beraber perdeledigi iktidar iliskileriyle eksik ve ayni1 zamanda
manipiilatif bir tanimlama da olabilmektedir. Kapitalizmin merkezine aldig1
birey ve tiiketicinin/miisterinin merkezinde oldugu bir sistem yiiceltilirken,
ayni1 zamanda aslinda bireyin nesnelestigi bir sistem de maskelenmektedir.
Siyasi katilim da muhalif ve elestirel gruplarin varligina ve buna benzer farkli
yonlerine ragmen aslinda internet altyapisi saglayan iilkelerin, bu trafigi
sekillendiren iilke yonetimlerinden, teknoloji sirketlerinden ve bunlarin
ekonomi politik iliskilerinden bagimsiz degildir. Hayat, uygarlik tarihi
boyunca oldugu gibi somut miicadeleler tarihidir ve igerige indirgenemez.
Uretiiketici kavrami toplumsal doniisiimiin 6znesi olmaktan cok, iktidar
iligkilerini perdeledigi anda toplumsal doniistliriilmenin bir nesnesine insani
doniistirmektedir. Buna yapay zeka ve onun insani taklit edip yerine gegmeye
caligan sonsuz iiretimi de eklendiginde orta sinif ve mavi yakalilar da bu dalga

1 Dog. Dr., istanbul Gelisim Universitesi, Halkla iliskiler ve Tamtim Boliimii, E-mail: sbagcan@gmail.com ORCID:
0000-0001-8075-378X
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da iyice olumsuz etkilenecektir. Uretiiketici siniflar dijital diinyada “veri ve
igerik tiretirken” gercek hayatta tiretici sinif olmaktan 6nemli 6l¢iide ¢ikmaya
da baglayacaktir. Uretiiketici kavrami toplumsal doniisiime degil ekonomi
politik iktidar iliskilerinin yeniden iiretilmesine iliskin goriilmektedir. icerdigi
tespitler manzumesine ragmen yeni diinyanin tekno-feodal iktidarinin
benimsenmesini kolaylastirict bir etkisi olabilir. Yeni medya, insan1 ve
insanlig1 etkilese, hatta bir 6l¢iide doniistiirse de miicadele tarihseldir. Somut
ve ger¢ek hayatin i¢indedir. Dijital mecralar, yasamin dijitallesmesi, sonsuz
veri ve igerik liretimi hayatin somut ¢eligkileriyle illa ki catigmaktadir ve
catismaya devam edecektir.

Anahtar Kelimeler: Tekno-feodalizm, Uretiiketici, Uciincii Dalga, Dijital
[letigsim

THIRD WAVE OR THE THRESHOLD OF A TECHNO-FEUDAL WORLD?

Abstract

Throughout history, economic, social and political participation has
been embodied in philosophy, trade, knowledge, struggle, individualization,
sociality, class, citizenship, and production-consumption relations. Thus,
human beings have acquired the identity of the individual and have become
the subject of their own lives and the society in which they live. However,
as soon as man reached this “state of being a subject”, with the Industrial
Revolution and the production-consumption relationship it brought about, he
also began to become an object of his own productions. Marx explained the
relationship between production and the producer/individual through labor,
commodification and alienation, while Adorno and the Frankfurt School
intellectuals developed the concept of Culture Industry. One hundred years
after Marx, Alvin Toffler, on the other hand, linked the production-producer
relationship to the present day with his work The Third Wave, in which he
constructed a future projection through a retrospective dating. According
to Toffler, while the First Wave refers to the pre-industrial age when people
consumed their own production, the Second Wave refers to the separation
of producers and consumers in the Industrial Revolution and its aftermath,
the increase in the quantity and variety of products produced, the increase
in occupations and division of labor, lifestyle and consumption patterns.
The Third Wave is the concept of the prosumer, where the producer and the
consumer become one and the same. Along with this concept, the view that the
internet has provided a “seemingly endless environment of participation and
production” can also be used to comprehend the world. The Third Wave, while
partially accurate, can also be an incomplete and manipulative definition with
the power relations it veils. While glorifying a system in which the individual
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and the consumer/customer are at the center of capitalism, it also masks a
system in which the individual is objectified. Political participation, despite
the existence of opposition and critical groups and other similar aspects, is
not independent from the countries that provide internet infrastructure, the
governments of the countries that shape this traffic, technology companies
and their political economy relations. Life, as throughout the history of
civilization, is a history of concrete struggles and cannot be reduced to content.
The concept of the producer-consumer, rather than being the subject of social
transformation, turns human beings into an object of social transformation as
soon as it veils power relations. When artificial intelligence and its endless
production that tries to imitate and replace human beings are added to this,
the middle class and blue-collar workers will also be negatively affected by
this wave. While the productive classes “produce data and content” in the
digital world, they will begin to significantly cease to be a productive class
in real life. The concept of the productive class is not seen as related to social
transformation, but to the reproduction of political economy and power
relations. Despite the set of observations it contains, it may have a facilitating
effect on the adoption of the techno-feudal power of the new world. Although
the new media affects and even transforms human beings and humanity to
some extent, the struggle is historical. It is in concrete and real life. Digital
media, the digitization of life, the endless production of data and content
necessarily conflict with the concrete contradictions of life and will continue
to do so.

Key Words: Techno-feudalism, Prosumer, Third Wave, Digital
Communication
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CURRENT STATUS AND TRENDS IN SPORTS JOURNALISM AND
COMMUNICATION TECHNOLOGIES STUDIES: A BIOMETRIC
ANALYSIS

Sukran Dertli', Muhammet Emin Dertli?

Abstract

Today, with the digital age, communication technologies have radically
changed and transformed sports journalism. In fact, with the proliferation
of digital communication technologies, sports news can reach large masses
quickly through instant information flow, various content forms and
interactions. This plays an important role in reflecting the socio-cultural
dimensions of sport. However, despite the rapid increase in research on sports
journalism and communication technology in recent years, insufficient efforts
have been made to highlight the significant impact of scientific research in
this field. Therefore, this study aims to identify the current state and trends
of the interaction between sports journalism and communication technology.
Bibliometric analysis method was used to examine this interaction and trend.
This is because bibliometric analysis is a method that is important both in terms
of addressing the interaction between sports journalism and communication
technology from a broader perspective and in terms of determining trends,
trends and publication analysis. As a result of the Web of Science search, 2,593
publications were examined in the VOSviewer program on various parameters
such as author, citation and common words. At the end of the study, it was
determined that the publications were published between 1981 and 2024. It has
been observed that there has been an increase in the distribution of publications-
citations by years. It was concluded that most of the studies were published
in Web of Sceince categories such as “Communication”, “Hospitality Leisure
Sport Tourism”, “Computer Science Information Systems”, “Sociology”. This
research is an original study to determine the current situation and trends in
the field of sports journalism and communication technology. This study will
be useful in understanding the long-term effects of the relationship between
sports journalism and communication technology.

Keywords:  Sports  Journalism, = Communication Technologies,
Technologies, Bibliometric Analysis
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BIOMETRIC NETWORK ANALYSIS OF STUDIES ON THE
RELATIONSHIP BETWEEN SPORTS MEDIA AND ARTIFICIAL
INTELLIGENCE

Sikran Dertli', Muhammet Emin Dertli?

Abstract

The main purpose of this study is to examine the studies on the relationship
between sports media and artificial intelligence in the Web of Science database
by bibliometric analysis method. This research is an original study that provides
information about the development of artificial intelligence and sports media.
Therefore, this study is very important in terms of analyzing and summarizing
the literature on sports media and artificial intelligence and helping to identify
popular topics. In this context, an advanced search was conducted through
Web of Science. Search query: (((TS=(*sport*)) AND TS=(*media*))
AND TS=(*artificial intelligence*)) OR TS=(sport* media* and *artificial
intelligence*). To find studies focusing on the relationship between sports
media and artificial intelligence, this query searches for scientific research
containing the words “sport”, “media” and “artificial intelligence” in its
title, abstract or keywords. Various parameters such as “publication titles”,
“common words”, “citation topics” for 341 scientific researches reached as
a result of the search were analyzed through the VOSviewer program. It was
determined that the first publication in the field of sports media and artificial
intelligence was prepared in 1990 (n=1). From 2017 (n=10) to 2024 (n=62), it
was determined that it started to reach double digit figures. This reveals that
there has been an increase in the distribution of publications and citations until
today. However, it was found that the studies were mostly prepared on citation
topics such as “Deep Learning”, “Journalism”, “Internet Of Things”, “Soccer”.
Considering that there is a lack of literature on the subject, it is thought that
this research will contribute to the development of strategies related to sports
media and to follow the trending topics. In future research, it is suggested to
conduct a bibliometric analysis to compare the relationship between sports
media and artificial intelligence through national and international thesis
studies.

Keywords: Sports Media, Artificial Intelligence, Media, Bibliometric
Analysis

1 MSc, Atatiirk University, Department of Sport Management, E-mail:sukrandertli25@gmail.com ORCID: 0000-0001-
9901-5349

2 “Lecturer, Atatiirk University, Horasan Vocational College, Department of Computer Technologies, E-mail:
emindertli@atauni.edu.tr , ORCID: 0000-0003-4309-6201



VIl. ULUSLARARASI YENI MEDYA KONFERANSI: DIJITAL iCERIK URETIMINDEN TUKETIMINE
MEDYA VE TOPLUMSAL DONUSUM (10-11 EKIM 2024): OZLER | 79

PROJE TABANLI GAZETECILIK EGITIMININ TEKNIK VE
KISILERARASI BECERILERE ETKISi UZERINE BIR INCELEME

Emre Dinger'

0z

Proje tabanli gazetecilik egitimi, glinlimiiziin hizla degisen medya
ortaminda oOgrencilere ¢esitli  beceriler kazandirmaktadir. Ancak, bu
becerilerin teknik olanlar (hard skills) ve kisilerarasi nitelikteki beceriler (soft
skills) olarak ayrilmasi, egitimin etkilerinin daha derinlemesine incelenmesini
gerektirmektedir. Hard skills, gazetecilik meslegini icra edebilmek igin
gerekli olan somut, Olgiilebilir beceriler iken; soft skills ise gazetecinin
iletisim yetenegi, etik anlayis1 ve elestirel diisiinme gibi 6zelliklerini kapsar.
Bu caligmada, proje tabanli gazetecilik egitiminin, 6grencilerin hem hard hem
de soft beceriler {izerindeki etkileri incelenecektir. Bu calisma, gazetecilik
egitimi lizerine yapilan arastirmalarin kavramsal ¢ergevesinde sekillendirilmis
ve dgrencilere hem teknik beceriler hem de kisisel gelisim firsatlart sundugu
savunulan proje tabanli 6grenme modellerine odaklanmaktadir. Literatiirde,
gazetecilik egitiminin sadece teknik bilgi ve becerilere degil, ayn1 zamanda
etik degerler ve elestirel diisinme gibi soft becerilere de odaklanmasi
gerektigi vurgulanmaktadir. Caligma, bu baglamda literatiire katki
saglamay1 hedeflemektedir. Arastirma kapsaminda Yeni Medya Haberciligi
dersi kapsaminda Ogrencilere bir proje O0devi verilmis; sekiz hafta siiren
etkinlikte sosyal medya araglar1 ve yapay zekadan faydalanarak bir haber
sitesi olusturmalar1 istenmistir. Nitel arastirma yonteminin kullanildigt bu
calismada, gazetecilik 6grencileri ile yapilan goriigmeler ve proje ¢alismalart
sonucunda elde edilen veriler betimsel analiz yontemiyle degerlendirilmistir.
Ogrencilerin proje bazli gazetecilik egitiminden edindikleri deneyimler
tizerinden hard ve soft becerilerin nasil gelistigi incelenmis ve elde edilen
bulgular dogrultusunda sonuglar tartigilmistir. Caligma, gazetecilik egitiminde
proje tabanli yaklasimlarin 6nemine dikkat ¢cekmeyi ve bu yaklasimlarin
ogrencilerin mesleki gelisimine olan etkilerini ortaya koymayi amaglamaktadir.

Anahtar Kelimeler: Gazetecilik Egitimi, Proje Tabanli Ogrenme, Teknik
Beceriler, Kisileraras: Beceriler, Nitel Arastirma
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AN EXAMINATION OF THE IMPACT OF PROJECT-BASED JOURNALISM
EDUCATION ON HARD AND SOFT SKILLS

Abstract

Project-based journalism education equips students with various skills in
today’s rapidly evolving media environment. However, the distinction between
technical skills (hard skills) and interpersonal skills (soft skills) necessitates
a deeper examination of the effects of such education. Hard skills refer to
concrete, measurable abilities required for practicing journalism, while soft
skills encompass attributes such as communication, ethical understanding,
and critical thinking. This study aims to examine the impact of project-based
journalism education on both hard and soft skills among students. This research
is framed within the conceptual context of journalism education, focusing on
project-based learning models, which are considered to offer students both
technical skills and opportunities for personal development. The literature
emphasizes that journalism education should focus not only on technical
knowledge and skills but also on soft skills such as ethical values and critical
thinking. The study aims to contribute to the literature by exploring the dual
significance of these skills. As part of the study, students in the New Media
Journalism course were assigned a project that involved creating a news
website using social media tools and artificial intelligence over an eight-week
period. A qualitative research method was employed, and data were collected
through interviews with journalism students and an analysis of their project
work. The findings were analyzed using descriptive analysis, focusing on how
students’ experiences in project-based journalism education contributed to the
development of their hard and soft skills. The results were then discussed
in light of these findings. This study highlights the importance of project-
based approaches in journalism education and their effects on the professional
development of students.

Keywords: Journalism Education, Project-Based Learning, Hard Skills,
Soft Skills, Qualitative Research
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THE IMPACT OF NEW MEDIA COMMUNICATION ON
INTERNATIONAL RELATIONS

Nilden Say’

Abstract

With the globalization of the use of new media tools, which are becoming
more effective and widespread day by day, the popularity of new media
tools, especially social media, and the reflection of this situation on the
communication between us and our lives have become an inevitable reality
today. This reality, which affects every aspect of our lives, of course also has
an impact on international relations, which scrutinize the relations between
states consisting of people. This paper mainly aims to explore how digital
technologies and social media platforms are reshaping global diplomacy,
policy-making, and state-to-state relations. More especially, I will argue
that new media has transformed international relations by offering both
new opportunities, and challenges in diplomacy, public opinion, and state
interaction. This paper starts with a general overview of the rise of new media
in global communication, recognizing the shift from traditional media (TV,
newspaper) to real-time digital platforms in shaping international narratives
and giving examples of how international actors, such as diplomats and
leaders, use platforms like Twitter or Facebook for public diplomacy. In
addition to this, case studies about new media’s role on international crises
will be also addressed. This paper will analyze recent international events
where new media played a pivotal role, such as the Arab Spring, the Russia-
Ukraine conflict, and the Hong Kong protests, and how social media platforms
amplified voices during these crises and promoting international intervention
or response. The bulk of the article will examine the impact of new media on
public opinion and their soft power, while also addressing the challenges in the
new media era. After discussing how new media shapes global public opinion
and contributes to soft power, along with how governments use social media
(such as YouTube, Twitter, etc.) for cultural diplomacy to project a positive
image internationally, and the role of media influencers, online campaigns,
and viral movements in influencing public opinion on international issues, this
paper will mention potential several challenges in the new media era, such as
the risk of rapid spread of misinformation, the complication of international
relations due to fake news, and the information pollution triggered by social

1 Master Student, Istanbul Technical University, Political Studies, E-mail: nildensay@gmail.com ORCID: 0009-0005-
8332-2113
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media. It will also take into account cyber security threats and the risk of
digital platforms being used for state-sponsored cyber-attacks or spying.
Findings from this study suggest that there is a need for more diplomatic
engagement and critical media literacy in an increasingly digital global
arena. Overall, the
paper will question the complexities of how new media communication tools
are transforming diplomacy, decision-making, and international conflicts,
offering a balanced view of its benefits and drawbacks.

Keywords: New Media, International Relations, Masses, Transformation,
Public Opinion, Diplomacy
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UNRAVELING ONLINE POLITICAL HATE SPEECH: A
COMPREHENSIVE REVIEW WITH A FOCUS ON PAKISTAN

Zunaira Shafiq’

Abstract

This article synthesizes the output published in peer-reviewed journals,
all of which are dated no earlier than the year 2018, in order to analyze
how political hate speech is used as a manipulative and divisive tool by the
politicians. It, utilizing advanced text analysis tools, intends to define political
hate speech for the purpose of regulating it. To address the statement, multiple
relevant research works are being cited on the prevalence of social media
nowadays, the role social media has been playing in the political arena, the
notion of hate speech in general and online hate speech in particular, how
hate crime can be a consequence of inflammatory language, how researchers
and public figures get their wires crossed while comparing hate speech to
exercising the right to freedom of speech, how the pervasiveness of hate speech
in general and political hate speech in particular is being facilitated by the
presence of social media in general and Twitter in particular, how the current
digital age has influenced the strategic political rhetoric, and has consequently
engendered a new kind of political discourse that has political hate speech as
a consistent part of it, and also, how PDA can be employed for an effective
deconstruction of political discourse. Moreover, this paper will help identify
potential research gaps in the mentioned research area.

Keywords: E-Politics, Political Discourse Analysis, Political Hate Speech,
Social Media, Twitter
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ATAERKIYE BASKALDIRININ POETIKASI: “SiZ BIRAZ UZAK
KALDINIZ" FILMININ ANLATI VE BICIM ANALIZI

Cem Gokgen Gokkaya'

0z

Toplumsal hayatin her alanina etki eden bir sosyal yap1 olarak ataerki,
sinemay1 da etkilemektedir. Sinema tarihi boyunca film anlatilarinda ataerkil
yapinin yarattigi toplumsal cinsiyet asimetrisinin izlerine rastlanabilir. Tiirk
sinemasinin kadin merkezli anlatis1 bir asr1 asan tarihinde ataerkil yapidan
farkl1 sekilde etkilenmistir. Sadece gayrimiislim kadmlarin filmlerde rol
almasindan kadin filmlerinin artmasina, ardindan sessiz kadin karakterlerin
yayginlagmasina kadar Tiirk sinemasinda kadin merkezli anlati stirekli bir
degisme halinde olmustur. Ancak kadin temsili degisse bile kadin merkezli
filmlerin ortak noktasi anlati yapilarinin gittikge giiclenen kadinlara yer
vermeyisi olmustur. Belli yonetmenler filmleriyle ataerkil anlati gelenegini
kirmaya caligsa da bu denemelerin etkili olusu tartismaya agiktir. Elif Refig’in
2021 Altin Portakal En lyi Kisa 6diillii filmi Siz Biraz Uzak Kaldiniz anlat
yapisi ve bigimsel 6zellikleriyle ataerkil anlatinin disinda konumlanir. Filmin
olay oOrgiisii ataerkil yapmin karsisinda gittikce giiclenen bir karakterin
gelisimini gosterir. Filmdeki olay orgiisti bicimsel elementler (mizansen, ses,
ve kurgu) ile desteklenir. Bu calismada Siz Biraz Uzak Kaldiniz filmi, David
Bordwell’in “sinemanin poetikas1” teorisinden yola c¢ikilarak anlatisal ve
bi¢cimsel baglamda incelenmistir. Caligmanin amaci Tiirk sinemasinin “sessiz
kadin” kalibini kiran Siz Biraz Uzak Kaldiniz filminin anlatisini goriintir kilmak
ve bu anlatiyla alakali literatlirii zenginlestirmektir. Calismada ataerkiye
baskaldir1 temasmin filmde farkli anlatisal ve bicimsel araglar araciligiyla
basariyla ortaya kondugu ve bu ozellikleriyle filmin Tiirk sinemasindaki
ataerkil kadin-merkezli anlatinin diginda konumlandigi tespit edilmistir.

Anahtar Kelimeler: Ataerki, Altin Portakal, Kisa Film, Toplumsal
Cinsiyet, Poetika
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POETICS OF REVOLTING AGAINST PATRIARCHY: NARRATIVE AND
FORMAL ANALYSIS OF “I'LL LEAVE YOU TWO ALONE”

Abstract

The social structure of patriarchy influences cinema as well as it influences
various aspects of society. The gender asymmetry induced by patriarchy can be
observed in cinema, scattered throughout its history. Woman-centric narrative
in the century old Turkish cinema has been affected by the patriarchy. Once
exclusively including non-muslim women, decades later creating a genre
for women, and again decades later establishing a sense of “‘silent women”
stereotype, woman-centric narrative in Turkish cinema has been in constant
flux. Even though the representation may vary, the common ground of the
woman-centric films in Turkish cinema has been to disinclude plot structures
featuring female characters growing more powerful over time. Even though
some directors attempted to subvert the patriarchal narrative, their impact
is disputable. Elif Refig’s 2021 Antalya Golden Orange Film Festival “Best
Short” award-winning film 7°/l Leave You Two Alone is positioned outside
the patriarchal modality of woman-centric narrative within the context of its
narrative structure and formal elements. The film’s plot structure features a
female character that develops towards becoming fiercer against the force of
patriarchy, rather than remaining silent. Film’s narrative structure is reinforced
by formal elements such as mise-en-scene, editing and sound. In this study, the
film I/l Leave You Two Alone is analyzed based on David Bordwell’s theory
of “poetics of cinema”, in the context of its narrative structure and style. The
aim of the study is to illuminate the film I/l Leave You Two Alone, and its
narrative form which breaks the “silent women” stereotype, thus enriching
the related literature. The study concludes that the theme of revolting against
patriarchy is ably conveyed through narrational and formal features and that
the film is positioned outside of the patriarchal woman-centric narrative of
Turkish cinema.

Keywords: Patriarchy, Golden Orange, Short Film, Gender, Poetics
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YENi MEDYA BAGLAMINDA YOUTUBE'DAKi REKLAMLARI
GOSTERGEBILIMSEL AGIDAN INCELEMEK

isnur inci Armutlu’

0z

Dijital medya platformlarinin artan 6nemi, reklamcilik yontemlerinde
kokli degisikliklere yol agmistir. Bu baglamda, YouTube, video iceriklerinin
yani sira reklamcilik agisindan da 6ne ¢ikan bir platform haline gelmistir.
Gostergebilim, isaretler ve semboller araciligiyla anlam {iretim siireclerini
inceleyen bir disiplin olarak, dijital reklamlarin gorsel ve isitsel unsurlarim
anlamlandirmada kritik bir rol oynar. Bu g¢alismada, YouTube Ads
Leaderboard Tiirkiye’de 2024’iin ilk ¢eyreginde yer alan ilk ii¢ reklam
secilerek, bu reklamlarin gorsel-isitsel bilesenleri ve bu bilesenlerin izleyici
iizerinde hedeflenen etkileri analiz edilecektir. Reklamlarda kullanilan
renkler, semboller, miizikler ve metinlerin yant sira, anlat1 yapilari ve kiiltiirel
referanslar gibi unsurlar da detayli bir sekilde incelenecektir. Arastirmanin
temel amaci, bu reklamlarin nasil bir anlam yapist olusturdugunu ve bu
anlam yapisinin izleyici lizerinde ne tiir bir etki yaratmak {izere tasarlandigini
ortaya koymaktir. Caligmada iletisim arastirma yoOntemlerinden betimsel
arastirma yontemi ile belgeler iizerinden gozlem kullanilarak gostergebilimsel
analiz yapilacak ve YouTube reklamlarmin igerigi ve iletisim stratejileri
cozlimlenecektir. Bu ¢alisma, dijital reklameciligin gelecekteki egilimlerine
ve hedeflenen kullanic1 deneyimlerine yonelik degerli icgoriiler sunmayi
hedeflemektedir. Arastirma, dijital medyada marka iletisimi ile tiiketici
davranislarindaki hedeflenen degisimi gostermesi agisindan 6nemlidir.

Anahtar Kelimeler: Dijital Medya, Marka, Reklam, Gostergebilim

SEMIOTIC ANALYSIS OF YOUTUBE ADVERTISEMENTS IN THE

CONTEXT OF NEW MEDIA

The increasing importance of digital media platforms has led to radical
changes in advertising methods. In this context, YouTube has become a
prominent platform for advertising as well as video content. Semiotics, as a
discipline that analyses the processes of meaning production through signs
and symbols, plays a critical role in making sense of the visual and auditory
elements of digital advertisements. In this study, by selecting the top three
ads in YouTube Ads Leaderboard Turkey in the first quarter of 2024, the

1 Dr. Ogr. Gor, Istanbul Medipol Universitesi SBMYO, E-posta: isnurarmutlu@medipol.edu.tr
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audiovisual components of these ads and their targeted effects on the audience
will be analysed. In addition to the colours, symbols, music and texts used
in the advertisements, elements such as narrative structures and cultural
references will also be examined in detail. The main purpose of the research is
to reveal what kind of meaning structure these adverts create and what kind of
effect this meaning structure is designed to create on the audience. In the study,
descriptive research method, one of the communication research methods, and
semiotic analysis using documentary observation will be used to analyse the
content and communication strategies of YouTube advertisements. This study
aims to provide valuable insights into the future trends of digital advertising
and targeted user experiences. The research is important in terms of showing
the targeted change in brand communication and consumer behaviour in
digital media.

Keywords: Digital Media, Brand, Advertising, Semiotics
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KADINA YONELIK TOPLUMSAL CINSIYET ALGISINI
NESNELESTIREN 0TOMOBIL REKLAM FILMLERI UZERINE
ELESTIREL BIR BAKIS

Ayse Betiil Tanriverdi’

0z

Reklamlarda toplumsal cinsiyet farkliliklar1 6n plana ¢ikarilmakla beraber
kadina atfedilen roller, reklamlardaki temsili sunulan meta ile birlikte
degistirilmektedir. Bu durum kadin prototipine, toplumsal cinsiyet roliine
ve algisina yonelik temsilinin nesnelestirilmesine neden olabilmektedir.
Esitsizligin, toplumsal cinsiyet rolleri {izerinden yeniden fiiretildigi reklam
filmlerinde ¢ogunlukla, geng¢ ve giizel kadinlar kullanilmakta boylece kadin
imgesi genclik ve giizellik prototipleriyle tiiketiciye sunulmaktadir. Bu
dogrultuda yapilan ¢aligmada teorik ¢erceve toplumsal cinsiyet ve postmodern
feminist teori baglamindadir. Otomobilin yalnizca siifsal degeri olmamakta,
toplumsal cinsiyet acisindan da degeri olmakta, toplumsal cinsiyetin sunumu
markanin begenisini belirlemektedir. Kadin bedenindeki estetik unsurlar
otomobil reklamlarinda kimlik unsuru olarak estetik alginin otomobile
atfedilmesine neden olmaktadir. Arastirmada otomobil reklamlarinda kadin
bedeninin hangi unsurlarla temsil edildiginin arastirildig1 ¢calismada, amacglh
ve kesitli 0rneklem tiirti belirlenmistir. 2023 model PEUGEOT SUV 3008 ve
Yeni PEUGEOT 408 reklam filmleri incelenmis, reklamlardaki gdsteren ve
gosterilen 6gelere yer verilerek gostergeler kodlanmistir. Bu reklam filmlerinin
secilme nedeni, kadint kimligiyle 6n plana g¢ikardig1r varsayimiyla, kadin
bedeninin hangi yonlerle sergilendigini, otomobille nasil iligkilendirildigini
ele almaktir. Elde edilen gostergeler giyim tarzi ve aksesuar, kullanilan
slogan, mekan, vurgulanan renk ve sosyal mesaj baglaminda yorumlanmaistir.
Buna gore, incelenen reklam filminde modaya uygun giyim tarzi, beden dili
kullanilan renk ve sloganlarla kadinin cazibesi ve ¢ekiciligi 6n plana ¢ikarildigi
goriilmektedir. Gorsellerde kadin oyuncu otomobille 6deslestirilmekte, kadinin
bedensel imajiyla otomobilin 6zellikleri vurgulanmakta, kadmin cazibesi
otomobil unsurunda metalastirilmaktadir. Secilen 6rneklemdeki unsurlarin,
feminist ideolojiye ters diistligli, kadin imgesini reklam sektoriinde aragsal rol
olarak sundugu tespit edilmektedir. Buna gore reklamcilik sektoriine kadinin
yalnizca disiligiyle degil basarilartyla beraber temsil edilmesi Onerilmekte
olup kadinin imajin1 zayiflatan reklam filmlerine elestirel bakan arastirmalarin

1 Dr Ogr. Uyesi, Sivas Cumhuriyet Universitesi iletisim Fakiiltesi Gazetecilik Boliimii, E-posta: abetultanriverdi@
cumhuriyet.edu.tr ORCID: 0000- 0002- 5046-4618
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artirilmasi Onem arz etmektedir.

Anahtar Kelimeler: Toplumsal Cinsiyet Algisi, Kadm Imgesi,
Reklamcilik, Gostergebilim

A CRITICAL PERSPECTIVE ON AUTOMOBILE ADVERTISING FILMS
OBJECTIFYING GENDER PERCEPTION OF WOMEN

Abstract

Although gender differences are brought to the forefront in advertisements,
the roles attributed to women are changed together with the commodity
represented in the advertisements. This situation may lead to the objectification
of the representation of the female prototype, gender role and perception. In
advertising films where inequality is reproduced through gender roles, young
and beautiful women are mostly used, so that the female image is presented
to the consumer with youth and beauty prototypes. The theoretical framework
of this study is in the context of gender and postmodern feminist theory. The
automobile has not only class value but also gender value, and the presentation
of gender determines the taste of the brand. Aesthetic elements in the female
body cause the aesthetic perception to be attributed to the automobile as an
element of identity in automobile advertisements. In the study, in which the
elements of the female body represented in automobile advertisements were
investigated, purposive and cross-sectional sampling type was determined.
2023 model PEUGEOT SUV 3008 and New PEUGEOT 408 advertisement
films have been analysed and signs have been coded by including the signifier
and signified elements in the advertisements. The reason for the selection
of these commercials is to examine the ways in which the female body is
exhibited and how it is associated with the automobile, assuming that it brings
the woman to the forefront with her identity. The indicators obtained were
interpreted in the context of clothing style and accessories, slogans used,
location, emphasised colour and social message. Accordingly, it is seen that
in the advertisement film examined, women’s charm and attractiveness are
brought to the forefront with fashionable clothing style, body language, colours
and slogans. In the visuals, the female actress is equated with the automobile,
the characteristics of the automobile are emphasised with the physical
image of the woman, and the attractiveness of the woman is commodified
in the automobile element. It is determined that the elements in the selected
sample are contrary to feminist ideology and present the female image as an
instrumental role in the advertising sector. Accordingly, it is suggested that
women should be represented in the advertising sector not only with their
femininity but also with their achievements, and it is important to increase the
number of studies that critically look at the advertising films that weaken the
image of women.

Keywords: Gender Perception, Female Image, Advertising, Semiotics
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AUTEUR KURAMINA TARTISMALI VE DIJITAL BIR BAKIS:
KABA AUTEURIZM

Batu Anadolu’

0z

Bu calisma; gise ve tiir sinemasi igerisinde konumlanmis, elestirel
anlamda g6z ard1 edilen filmlerin yonetmenlerini yaratici baglamda ele alan,
2000’lerin basinda ortaya ¢gikan Kaba Auteurizm kavramini incelemektedir.
Kaba Auteurizm, agirlikli olarak sinema alanindaki dijitallesmenin igerik-
bicim iligkisi tizerindeki etkisini gosteren bir araca donligmiistiir. Kavramsal
cerceve Kaba Auteurizm’in, dijital film elestirmenligi ve Auteur Kurami’na
yonelik tarihsel siirecteki farkli yaklasimlar baglaminda incelenmesi
lizerinden kurulmustur. Film elestirmenliginin dijital ortamlara taginmasi;
birtakim tartismalara ragmen, kuramsal yaklasimlar ve yaratici igerikler
iireten Uretiiketicileri alana dahil etme agisindan 6nemlidir. Kaba Auteurizm
tartismalarinin agirlikli olarak amator bloglarda yapilmasi dikkate degerdir.
Kavram, Auteur Kurami’nin sinema endiistrisi ve akademik alanin disinda
ortaya c¢ikisint hatirlatmaktadir. Auteur Kurami geleneksel sinemaya karsi
bir fikir pratigi olarak filizlenmis olsa da, filmleri ve yonetmenleri kategorize
etmek icin elverisli bir araca donlismiis ve yonetmenler film metnini
golgeleyerek ticari kimliklere sahip olmustur. Yapim alaninda dijitallesmenin
getirdigi imkanlar, cinsiyet tartigmalari ve stiidyo/yapimci baskisi, Auteur
Kurami’nin gdézden gecirilmesini gerektirmektedir. Calismanin amaci;
akademik literatiirde fazla deginilmemis Kaba Auteurizm kavrami araciligiyla
hem Auteur Kurami’ni tartismaya agmak hem de kavramin tespitleri ve
eksiklikleri dogrultusunda gliniimiiz sinemasini anlamlandirmaktir. Calismanin
orneklemini Kaba Auteurizm {iizerine on ii¢ dergi/internet makalesi ve sekiz
video olusturmaktadir. Caligma, igeriklerin konulart nedeniyle Amerikan
sinemast ile siirlandirilmistir. Bu 6rneklem; Andrew Sarris, Peter Wollen ve
Pauline Kael gibi yazarlarin Auteur Kuram kategorizasyonundan yola ¢ikilarak
nitel igerik analizi yaklasimiyla karsilagtirmali ve metinlerarasi bir okumaya
tabi tutulmustur. igerikler belirgin benzerlikler ve farkliliklar izole edilerek
kategorize edilmis, metinlerarasi yaklasimla diyalektik metinler elestirel
acidan degerlendirilerek Auteur Kuram yeniden diislintilmiistiir. Caligmanin
sonucunda; Kaba Auteurizm kavraminin, kuramin kapsamini Amerikan ticari
sinema lehine genislettigi, dijital araclara yonelik teknik yetkinligin icerige

1 Dog. Dr., Cukurova Universitesi iletisim Fakiiltesi, Radyo, Televizyon ve Sinema Boliimii, E-posta: banadolu@
cu.edu.tr, ORCID: 0000-0002-7420-3818.
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etkisi ilizerine yogunlastigi, buna karsin akademik tartigsmalara yeni bir yorum
getirilirken var olan ¢alismalarin tekrarlandigi, kolektif ¢calismanin ve kadin
yonetmenlerin neredeyse yok sayildigi tespit edilmistir. Calismanin Kaba
Auteurizm kavramini Tiirkgeye kazandirarak ve tartigma alanini genigleterek
alanyazina katkida bulunmasi amaglanmaktadir.

Anahtar Kelimeler: Film Elestirisi, Dijitallesme, Kaba Auteurizm,
Andrew Sarris, Peter Wollen.

A CONTROVERSIAL AND DIGITAL PERSPECTIVE ON AUTEUR THEORY:
VULGAR AUTEURISM

Abstract

This study examines the concept of Vulgar Auteurism, which emerged in
the early 2000s and focuses on directors of films positioned within box office
and genre cinema that have been critically overlooked in a creative context.
Vulgar Auteurism has predominantly evolved into a tool that demonstrates the
impact of digitization in cinema on the relationship between content and form.
The conceptual framework is built on the analysis of Vulgar Auteurism in the
context of different historical approaches to digital film criticism and Auteur
Theory. The migration of film criticism to digital platforms, despite certain
debates, is significant in terms of incorporating prosumers who generate
theoretical approaches and creative content into the field. It is noteworthy that
discussions on Vulgar Auteurism are primarily conducted on amateur blogs.
This concept recalls the emergence of Auteur Theory outside of the cinema
industry and academic circles. Although Auteur Theory initially emerged
as a counter-practice to traditional cinema, it evolved into a convenient tool
for categorizing films and directors, with directors overshadowing the film
text itself, adopting commercial identities. The opportunities brought by
digitization in the field of production, gender discussions, and studio/producer
pressures necessitate a reconsideration of Auteur Theory. The aim of this
study is to both open a discussion on Auteur Theory through the concept of
Vulgar Auteurism, which has not been extensively addressed in the academic
literature, and to make sense of contemporary cinema in light of the concept’s
findings and shortcomings. The sample of the study consists of thirteen
journal/internet articles and eight videos on Vulgar Auteurism. The study is
limited to American cinema due to the nature of the content. This sample is
subjected to a comparative and intertextual reading through the lens of the
categorization of Auteur Theory by authors such as Andrew Sarris, Peter
Wollen, and Pauline Kael, utilizing a qualitative content analysis approach.
The content is categorized by isolating prominent similarities and differences,
and dialectical texts are critically evaluated through an intertextual approach,
prompting a reevaluation of Auteur Theory. As a result of the study, it is
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determined that the concept of Vulgar Auteurism expands the scope of the
theory in favor of American commercial cinema, focusing on the impact of
technical competence in digital tools on content. However, while offering
a new interpretation to academic discussions, it tends to replicate existing
studies, with collective work and female directors being nearly overlooked.
The study aims to contribute to the literature by introducing the concept of
Vulgar Auteurism into Turkish and broadening the scope of discussion in the
field.

Keywords: Film Criticism, Digitalization, Vulgar Auteurism, Andrew
Sarris, Peter Wollen.
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1980°LERIN 6ZDUSUNUMSEL FILMLERINDE KADIN FAILLIGI

Esin Paga Cengiz’

0z

Kadimlarin sinema sektoriine yaptiklart endistriyel, estetik ve kiiltiirel
katkilarin ana akim sinema tarihi metinlerinde yeterince yer bulmamasi ve bu
metinlerin kadin sinemacilarin sektorel deneyimlerini goz ardi etmesi, hem
kiiresel hem de yerel diizeyde giiniimiiz sinema ¢alismalarinda en ¢ok tartisilan
konular arasinda yer almaktadir. Son yillarda, kadin sinemacilarin yaratici
siireclerdeki rollerine odaklanan birgok akademik konferans diizenlenmekte
ve Universitelerin sinema ¢aligmalar1 boliimleri biinyesinde, farkli ulusal
sinemalar baglaminda kadinlarin emegine dikkat ¢eken genis ¢apli projeler
gerceklestirilmektedir. Bu projelerin sonuglar1 genellikle dijital veri tabanlar
araciligiyla kuramsallastirilmakta ve bu sayede kadinlar, aktif 6nciiler olarak
sinema tarihine yeniden yazilmaktadir. Yapim siireglerinde ismi kaybolmus
ve eserleri sinema tarih metinlerinin disinda birakilmis birgok kadinin, sinema
sektoriiniin sekillenmesindeki rolii, bu ¢aligmalardan elde edilen akademik
yayinlarla goriiniir hale getirilmis; ayrica, bugiine kadar kabul géren akademik
yazinin aksine, kadinlarin dzellikle sinemanin erken doneminde aktif bir
sekilde rol oynadiklar1 ve sektoriin farkli alanlarinda ¢alisarak sinemaya yon
verdikleri tespit edilmigstir. Sinema ¢alismalar1 alaninda kadinlarin failligini
tartismaya agan bu gilincel egilimler c¢er¢evesinde, bu sunum, Tiirkiye’de
1980°1i yillarda yapilmig 6zdisiiniimsel filmlerin, gériinmez kilinan kadin
emegi ve failliginin incelenebilecegi bir platform olarak o6ne ¢iktigini
savunmaktadir. Bu baglamda, sunum, son yillarda sinema ¢alismalari alaninda
hakim olan feminist sinema tarih¢iligi ve feminist prodiiksiyon ¢alismalar
yontem ve ilkelerine basvuracak; Tiirkiye’de film yapim siirecini konu alan
ve kadm yildizlarin 6ne ¢iktigi Highir Gece (Selim Ileri, 1989), Hayallerim
Askim ve Sen (Auf Yilmaz, 1987), Cirkenler de Sever (Sinan Cetin, 1981),
Ask Filmlerinin Unutulmaz Yonetmeni (Yavuz Turgul, 1990), Camdan Kalp
(Fehmi Yasar, 1990), Gece Yolculugu (Omer Kavur, 1987) ve Film Bitti
(Yavuz Ozkan, 1989) gibi yildiz filmlerinin metinsel ve baglamsal analizini
gerceklestirecektir. Kadmn yildizlarin Tirkiye Sinemasi’nin gelisim ve
donisiimiine yaptigi katkilari kurmaca filmler iginde izleyerek, bu oyuncularin
failligini tartigmaya acacaktir.

1 Dr. Ogr. Uyesi, Kadir Has Universitesi, [letisim Fakiiltesi, Radyo, Televizyon ve Sinema Béliimii, E-posta: esin.
cengiz@khas.edu.tr ORCID: 0000-0002-3408-8579
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Anahtar Kelimeler: Kadin Failligi, Feminist Film Tarih¢iligi, Tiirkiye
Sinemasi, Ozdiisiiniim

WOMEN’S AGENCY IN THE SELF-REFLEXIVE FILMS OF THE 1980s

Abstract

The lack of sufficient recognition of women’s industrial, aesthetic, and
cultural contributions to the film industry in mainstream cinema history texts,
as well as the disregard for the sectoral experiences of female filmmakers,
is among the most discussed topics in contemporary cinema studies at both
global and local levels. In recent years, many academic conferences focusing
on the roles of female filmmakers in creative processes have been organized,
and extensive projects highlighting women’s contributions have been carried
out within university film studies departments in the context of various national
cinemas. The results of these projects are generally conceptualized through
digital databases, thereby allowing women to be rewritten into film history
as active pioneers. The roles of many women whose names have been lost
in production processes and whose works have been excluded from cinema
history texts have been made visible through academic publications derived
from these studies; additionally, contrary to the accepted academic writing to
date, it has been determined that, especially in the early periods of cinema,
women shaped the industry by working in various fields. In the context of
these current trends that open up the discussion of women’s agency in film
studies, this presentation argues that self-reflexive films made in Turkey in
the 1980s serve as a platform for examining the invisible labor and agency of
women filmmakers. In this context, the presentation will refer to the methods
and principles of feminist film historiography and feminist production studies,
analyzing the textual and contextual aspects of star films such as Hi¢chir Gece
(Selim {leri, 1989), Hayallerim Askim ve Sen (Atif Y1lmaz, 1987), Cirkenler
de Sever (Sinan Cetin, 1981), Ask Filmlerinin Unutulmaz Yonetmeni (Yavuz
Turgul, 1990), Camdan Kalp (Fehmi Yasar, 1990), Gece Yolculugu (Omer
Kavur, 1987), and Film Bitti (Yavuz Ozkan, 1989), which feature prominent
female stars. By tracing the contributions of female stars to the development
and transformation of Turkish cinema within fictional films, it will open up a
discussion about the agency of women filmmakers in cinema.

Keywords: Women’s Agency, Feminist Film Historiography, Turkish
Cinema, Self-Reflexivity
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DIZILERDE DIJITAL YERLILER: KOD ADI KIRLANGIG DIZISININ
GOSTERGEBILIMSEL COZUMLEMESI

Emre Ertlrk’

0z

Modern diinyada teknolojinin siirekli gelismesi, bireyin giinliikk yasamina
entegre olma seklini derinden etkilemistir. Artik insanlar, iletisimden egitime,
aligveristen sosyal etkilesimlere kadar bir¢ok alanda teknolojiyi etkin bir
sekilde kullanarak hayatlarin1 kolaylastirmaktadir. Akilli telefonlar, sosyal
medya, yapay zeka ve dijital platformlar, insanlarin bilgiye aninda erigimini
saglamakla kalmamis, ayn1 zamanda ¢alisma ve eglence anlayigini da koklii bir
sekilde degistirmistir. Her donemin ekonomik, siyasi ve toplumsal durumuyla
sekillenen kusaklar da bu baglamda teknolojinin de sekillendirdigi, ¢agina has
Ozelliklere sahip olmaya baslamistir. Bu baglamda sosyolojik ¢alismalarda
Z kusagi olarak tanimlanan ve dijital teknoloji ile biiyiiyen bireyler, dijital
diinyay1 kendinden emin bir sekilde, istek ve amaglart dogrultusunda etkin
kullanan bireyler haline gelmislerdir. Bu 6zellikleriyle “dijital yerliler” olarak
adlandirilan, bilgi caginda, bilisim alanindaki hizli ilerlemelerin yasandigi bir
donemde dogmus bireylerin, dnceki kusaklara mensup bireylere gore egitim,
kiiltlir ve yagsamin her alaninda farkli 6zellikler ve davraniglara sahip olmalari da
da kaginilmazdir. Bu perspektifle calismanin amaci, toplumsal yapida dnemli
bir yeri olan kusak kavramini agiklamak, 20. ve 21. Yiizyilin kusaklarini genel
Ozellikleri ile tanimlamak, bu kusaklarin teknoloji ile iliskisini tanimlama ve
milenyum sonrasinda olusan dijital yerliler kavramini agiklamaktadir. Bunun
ardindan bir kamusal yayincilik kanali olan Tiirkiye Radyo ve Televizyon
Kurumu (TRT)’nda izleyiciyle bulusan Kod Ad: Kirlangi¢ dizisinde dijital
yerlilerin nasil temsil edildigi, gostergebilimsel c¢oziimleme yontemiyle
irdelenip elde edilen veriler kavramsal bilgiler 151831nda okunmustur. Veriler,
dijital yerlilerin toplumsal iligkileri, egitim-kiiltiir ve daha bir¢ok alandaki
tutum ve refleksleri hakkinda ¢ikarimda bulunmaya firsat tanimaktadir.
Calisma ile, geng bir niifus yapisina sahip Tiirkiye Cumhuriyeti’nin dijital
yerlilerinin, Kod Adi Kirlangi¢ dizisinde, Tirk toplumsal yapisina uygun,
ayni zamanda teknolojiyi de yerinde ve uygun sekilde kullanan bireyler olarak
yansitildig1 sonucuna varilmaistir.

Anahtar Kelimeler: Dijital Yerliler, Gostergebilimsel Coziimleme,
Kamusal Yaymecilik, Kusak Teorisi

1 Ogr. Gor. Dr., Kastamonu Universitesi, E-posta: emreerturk@kastamonu.edu.tr ORCID: 0009-0007-7397-7102
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DIGITAL NATIVES IN TV SERIES: SEMIOTIC ANALYSIS OF THE TV
SERIES KOD ADI KIRLANGIC

Abstract

In the modern world, the continuous development of technology has
integrated individuals into a lifestyle where technology is used efficiently
and effectively. The developmental process of humans, as social beings, has
also been influenced in this context. Generations, which are shaped by the
economic, political, and social conditions of their time, have begun to acquire
characteristics shaped by technology. In this context, individuals defined
as Generation Z in sociological studies, who have grown up with digital
technology, use the digital world confidently in line with their desires and
goals. These individuals, referred to as “digital natives,” were born in a period
of rapid advancements in information technology, and it is inevitable that they
exhibit different characteristics in education, culture, and all aspects of life
compared to individuals from previous generations. From this perspective,
the aim of the study is to explain the concept of generations, which holds
an important place in the social structure, to define the generations of the
20th and 21st centuries with their general characteristics, to explore their
relationship with technology, and to explain the concept of digital natives
that emerged after the millennium. Following this, the study analyzes how
digital natives are represented in the television series “Kod Adi Kirlangi¢”
which was broadcast on the public channel TRT, through a semiotic analysis,
and the data obtained is interpreted in light of conceptual information. The
study concludes that digital natives in the Republic of Turkey, which has a
young population structure, are portrayed in the series *Kod Adi Kirlangi¢*
as individuals who align with Turkish societal structures and who also use
technology appropriately and effectively.

Keywords: Digital Natives, Semiotic Analysis, Public Broadcasting,
Generation Theory
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KURUMSAL KIMLIK TANITIMLARINDA YENI MEDYANIN
ETKISI: REFIK ANADOL ORNEG

Merve Sirici’

0z

Teknolojinin diinya genelinde kullanim alanlari 6zelden genele dogru
artmigtir. Bu sayede sanat ve sanat alanlari, iiretim sektorii, sanayi, egitim,
saglik vb. kurum ve kuruluglar da geleneksel yapidan modernlesmeye dogru
ilerleme gostermistir. Ozellikle internetin insan hayatina girmesi ile birlikte
bircok alana ulagim kolaylasmis, bu durumdan kurum ve kuruluglar da
etkilenmigtir. Kurumlar ekonomi ¢ergevesinde kendini tanitmak ve satislarini
arttirmak amacli dijital platformlarda diger kurumlarla rekabete girmistir.
Bunun i¢in yeni medya araclart1 énemli bir tanmitim araci olmus, kurum
ve kuruluslar marka kimliklerini dijital altyapilar1 kullanarak tanitmaya
baslamistir. Teknoloji sistemleri ile birlikte gelisen medya araclari, sirketleri
tiretim sektoriindeki rekabette daha on plana ¢ikmalari igin desteklemistir.
Ornegin yeni medya alanlarinda tasarimlar yapan sanat¢i Refik Anadol,
Italyan miicevher markas1 Bulgari ile is birligi yapmistir. Markanin yeni
miicevher {irlinlerinin tanitiminda Anadol’un yapay zeka ile tasarladig1 sergi
ile markanin miicevher tiriinleri tanitilmistir. Bu sayede hem sanat hem iiretim
sektorii ig birligi igine girerek birbirlerini desteklemistir. Bu ¢alismada amag;
Medya araglariyla markalarin kendilerini daha ¢ok tanitma imkani bulmasi
ve kurumlarin kimliklerini tanitmak ic¢in kullandig1 yeni medya araclariyla
zaman, mekan vb. seylerden tasarruf etmelerini saglayarak sirketlerin global
aglarda yerlerini nasil aldiklarini sorgulamaktir. Yontem olarak ise, kurumsal
kimliklerin tanitilmasinda yeni medya araglarinin kullanilmas: literatiir
calismalar1 yapilarak incelenmistir. Sonugta, teknolojinin gelisimi ile birlikte
yeni medya altyapilart ve kanallartyla kurumsal kimliklerin teknolojinin
yardimiyla inovatif bir sekilde giincellenerek tanitilmasi saglanmis, kurum ve
sirketler kiiresel pazarda yerini almistir. Bununla birlikte kurumsal markalarin
tanitiminin ve insanlara ulagiminin daha da kolaylagtigi saptanmastir.

Anahtar Kelimeler: Teknoloji, Dijital, Yeni Medya, Kurumsal Kimlik,
Refik Anadol

1 Yiiksek Lisans Mezunu, Siileyman Demirel Universitesi, Giizel Sanatlar Enstitiisii, Sanat ve Tasarim Anasanat Dali,
E-posta: merve-surucu@hotmail.com ORCID: 0000-0002-9738-3516
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THE EFFECT OF NEW MEDIA ON CORPORATE IDENTITY INCENTIVES:
REFiK ANADOL EXAMPLE

Abstract

The areas of use of technology throughout the world have increased from
the specific to the general. In this way, arts and artistic fields, production
sector, industry, education, health, etc. Institutions and organizations have
also progressed from traditional structure to modernization. Especially with
the introduction of the internet into human life, access to many areas has
become easier, and institutions and organizations have also been affected by
this situation. Institutions have entered into competition with other institutions
on digital platforms in order to promote themselves within the framework of
the economy and increase their sales. For this reason, new media tools have
become an important promotional tool, and institutions and organizations have
started to promote their brand identities using digital infrastructures. Media
tools that develop along with technology systems have helped companies
stand out in the competition in the production sector. For example, artist
Refik Anadol, who designs in new media fields, collaborated with the Italian
jewelry brand Bulgari. In the promotion of the brand’s new jewelry products,
the brand’s jewelry products were introduced with an exhibition designed by
Anadol with artificial intelligence. In this way, both the art and production
sectors cooperated and supported each other. The purpose of this study; While
brands have the opportunity to promote themselves more through media tools,
institutions can use their identities, times, places, etc. It is to question how
companies can take part in global networks with the new media tools they
use to promote them and how they can take part in them by saving money.
As a method, the use of new media tools in corporate identity promotion has
been examined through literature studies. As a result, with the development of
technology, corporate identities have been innovatively updated and promoted
with new media infrastructures and channels with the help of technology, and
institutions and companies have taken their place in the global market. It has
also been determined that it has become easier for corporate brands to promote
and reach people.

Keywords: Technology, Digital, New Media, Corporate Identity, Refik
Anadol
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DUITALLESME ILE DONUSEN GAZETECILIK PRATIKLERI:
SEMRUSH ANALIZI ILE HABER SITELERININ ARAMA MOTORU
PERFORMANSLARININ KARSILASTIRILMASI

Safa Gorkem Aktas’
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Dijitallesme, geleneksel gazetecilik pratiklerini dontistiirerek medya
kuruluslar1 arasindaki rekabeti daha ¢ok dijital platformlarda goriiniirlik
kazanmak {izerine yogunlastirmaktadi. Bu durum, Arama Motoru
Optimizasyonu (SEO) stratejilerini dijital gazeteciligin temel unsurlarindan
biri haline getirmektedir. SEO stratejilerinin etkin bir sekilde kullanilmasi
haber sitelerinin arama motorlarinda {ist siralarda yer almalarina, daha
genis kitlelere ulagmalarina ve boylece reklam gelirlerini artirabilmelerine
katki saglamaktadir. Bu caligmada, web site performans ol¢iim araci
olarak kullanilan Semrush {izerinden Hiirriyet, Sabah, Milliyet, S6zcii ve
Cumhuriyet gibi Tiirkiye’de en ¢ok takip edilen bes haber sitesinin arama
motoru performanslart; kullanilan anahtar kelimeler, rekabet analizi, arama
motoru otoriteleri, site ve backlink denetimi baglaminda karsilagtirilmistir.
Bu calismanin temel amaci, dijitallesmenin gazetecilik pratikleri {izerindeki
etkisini SEO stratejileri baglaminda incelemek ve Tiirkiye’deki dnemli haber
sitelerinin arama motoru performanslarinin analitik bir degerlendirmesini
yapmaktir. Semrush aracilifiyla elde edilen veriler, bu sitelerin dijital
goriiniirliiklerini ve SEO stratejilerinin ne olgtide basarili oldugunu ortaya
koymaktadir. Dolayisiyla ¢aligma, giiniimiizde web sayfalarinin arama
motoru performanslarina yonelik dnemli veriler sunan Semrush’in haber
analiz siireclerinde nasil kullanilabilecegine ve gilinlimiizde haberciligin
nasil sekillendigine dair yeni bir perspektif sunmaktadir. Bunlara ek olarak,
incelenen haber sitelerine yonelik Semrush iizerinden yapilan {icretli arama
trafigi analizine yonelik bulgular medya ekonomisi ve gazetecilik arasindaki
etkilesim konusunda da onemli veriler ortaya koymaktadir. Bu noktada,
Semruh’in sundugu nitel ve nicel verilerin degerlendirilmesinde icerik analizi
yonteminden yararlanilmistir. Haber sitelerinin performans analizleri genel
otorite puanlar1 kapsaminda incelendiginde, Hiirriyet ve Milliyet’in 97 puanla
en yiiksek otorite puanina sahip oldugu dikkat ¢cekmektedir. Sabah’in 88,
So6zcii’niin 85 ve Cumhuriyet ise 78 puanla siralamada yer aldigi saptanmustir.
Diger taraftan, haber sitelerinin anahtar kelime ve fiicretli arama trafigi

1 Ars. Gor. Dr., Marmara Universitesi, Gazetecilik Boliimii, E-posta: safa.aktas@marmara.edu.tr ORCID: 0000-0001-
9898-050X
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analizine yonelik verilerin de gazetecilik etigi acisindan pek c¢ok sorunu
beraberinde getirdigi ortaya ¢ikmaktadir.

Anahtar Kelimeler: Dijitallesme, Gazetecilik, Semrush, Arama Motoru
Performansi, SEO

JOURNALISM PRACTICES TRANSFORMED BY DIGITALIZATION:
COMPARISON OF SEARCH ENGINE PERFORMANCES OF NEWS SITES
WITH SEMRUSH ANALYSIS

Abstract

Digitalization transforms traditional journalism practices and intensifies
the competition among media organizations on gaining visibility on digital
platforms. This situation makes Search Engine Optimization (SEO) strategies
one of the fundamental elements of digital journalism. Effective use of SEO
strategies helps news sites to rank higher in search engines, reach wider
audiences and thus increase their advertising revenues. In this study, the
search engine performances of the five most followed news sites in Turkey,
namely Hiirriyet, Sabah, Milliyet, S6zcii and Cumbhuriyet, were compared
using Semrush, which is used as a website performance measurement tool.
The main purpose of this study is to examine the impact of digitalization on
journalism practices in the context of SEO strategies and to make an analytical
assessment of the search engine performances of important news sites in
Turkey. The data obtained through Semrush reveals the digital visibility
of these sites and the extent to which their SEO strategies are successful.
Therefore, the study provides a new perspective on how Semrush, which
provides important data on search engine performance of web pages today,
can be used in news analysis processes and how journalism is shaped today.
In addition to these, the findings regarding the paid search traffic analysis
conducted via Semrush for the examined news sites also reveal important data
on the interaction between the media economy and journalism. At this point,
the content analysis method was used in the evaluation of the qualitative and
quantitative data provided by Semruh. When the performance analyzes of the
news sites are examined within the scope of general authority scores, it is
striking that Hiirriyet and Milliyet have the highest authority scores with 97
points. It was determined that Sabah was ranked with 88 points, S6zcii with
85 points and Cumbhuriyet with 78 points. On the other hand, it is revealed that
the data regarding the keyword and paid search traffic analysis of news sites
also bring many problems in terms of journalistic ethics.

Keywords: Digitalization, Journalism, Semrush, Search Engine
Performance, SEO
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KUSAKLAR ARASINDA HABERLERE GUVEN VE GUVEN
DUZEYLERINDEKI FARKLILIKLAR UZERINE BIR ANKET

Eren Ekin Ercan’
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Tiirkiye’de 2000’11 yillarla birlikte giderek artan bir kullanim oranina sahip
olan internet, 2010’Iu yillarda sosyal medya olanaklar1 sayesinde herkesin
kendi medyasint kurmasina, kendi sesini duyurmasia olanak saglamistir.
Teknolojik deterministik diyebilecegimiz bu etki 6zellikle Tiirkiye’deki geng
niifus iizerinde alternatif haber ve enformasyonun ¢ok daha hizli yayilmasina ve
tiiketilmesine imkan tanimistir. Bu durum bir anlamda jenerasyonlar arasinda
hakikate dair yorum farkliliklarina neden oldugu kadar iletisimsel ve politik
de bir boyutu i¢inde barindirmaktadir. Bu baglamda ¢alisma, Tiirkiye’deki
kusaklar arasi farkliliklar ile haber medyasina duyulan giiven arasindaki
iligkiyi incelemektedir. Dijital platformlarin yiikselisi ve alternatif medya
kaynaklarinin ¢cogalmasiyla, geleneksel haber kaynaklarma duyulan giiven,
ozellikle farkli yas gruplarinda degisiklik gostermektedir. Gergeklestirilen
anket, X, Y ve Z kusagindan katilimcilar1 igermekte olup, katilimcilarin
geleneksel medyadan sosyal medyaya evrilen siiregte haber kaynaklarina
duyduklar1 giiven seviyelerini degerlendirmektedir. Bu baglamda ¢alismanin
amact kusaklar arasindaki benzerlik ve farkliliklarin ortaya konmasidir.
Aragtirmada anket yontemi kullanilmistir. 5°1i likert ile gergeklestirilen anket
caligmasina toplam 440 kisi katilmistir. Arastirmanin en 6nemli bulgusu,
kusaklar arasinda kullanilan medya temelli 6nemli farkliliklarin oldugudur.
Ozellikle gapraz verilerisiginda veriler yorumlandigindaise geng katilimcilarm,
geleneksel haber kaynaklarima daha az giivenmekte ve sosyal medya ile
bagimsiz platformlara daha fazla yoneldigi goriilmektedir. Buna karsin, daha
yasl kusaklarda 6zellikle televizyona duyulan giivenin daha yiiksek oldugunu
gorlilmektedir. Buna ek olarak bu arastirma, dijital platformlarin haber
tiikketimi iizerindeki artan etkisine ve geng¢ nesiller arasinda anaakim haber
kaynaklarina yonelik artan siiphecilige dikkat ¢cekmektedir. Dolayisiyla bu
calisma, Tiirkiye’deki gazeteciligin gelecegi hakkindaki tartigmalara katkida
bulunmakta olup, haber uygulamalarinin kusaklar arasindaki farklilik ve
benzerliklerine dair veriler sunmasi bakimindan 6nem tasimaktadir.

Anahtar kelimeler: Kusaklar, Haber, Habere Giiven, Haber Tiiketimi

1 Dog. Dr., Aydin Adnan Menderes Universitesi, {letisim Fakiiltesi, Gazetecilik, E-posta: ecercan@adu.edu.tr ORCID:
0000-0003-0643-6270



7TH INTERNATIONAL NEW MEDIA CONFERENCE: MEDIAAND SOCIAL TRANSFORMATION FROM
102 ‘ DIGITAL CONTENT PRODUCTION TO CONSUMPTION (OCTOBER 10-11, 2024): ABSTRACTS

A SURVEY ON TRUST IN NEWS AND DIFFERENCES IN TRUST LEVELS

ACROSS GENERATIONS

With the increasing use of the internet in Turkey since the 2000s, the
rise of social media in the 2010s has allowed everyone to create their own
media and make their voice heard. This impact, which can be described as
technologically deterministic, has particularly enabled the rapid dissemination
and consumption of alternative news and information among Turkey’s
younger population. This situation not only leads to interpretative differences
about truth between generations but also has communicative and political
dimensions. In this context, the study examines the relationship between
generational differences and trust in news media in Turkey. With the rise of
digital platforms and the proliferation of alternative media sources, trust in
traditional news outlets varies significantly among different age groups. The
survey conducted includes participants from Generation X, Y, and Z, evaluating
their levels of trust in news sources throughout the shift from traditional to
social media. The aim of this study is to reveal the similarities and differences
between generations. The survey method was used in the research, with a total
of 440 participants completing a questionnaire based on a 5-point Likert scale.
The study’s most significant finding is the substantial media-based differences
among generations. In particular, when cross-data is analyzed, it becomes
clear that younger participants have less trust in traditional news sources and
tend to rely more on social media and independent platforms. Conversely,
older generations show higher trust in television. Additionally, this research
highlights the growing influence of digital platforms on news consumption
and the increasing skepticism toward mainstream news among younger
generations. Therefore, this study contributes to discussions on the future of
journalism in Turkey and is significant in providing data on the similarities
and differences between generations regarding news practices.

Keywords: Generations, News, Trust In News, News Consumption
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INTERAKTIF MEDYADA GUG DONUSUMU: URETICI VE
TUKETICI ROLLERININ YENIDEN SEKILLENMESI

Seyda Gl Karaoglu®

0z

Kendi maceran1 yaz temali kitaplar, okuma deneyimi baglaminda,
okuyucusuna hikaye iizerinde etkili bir rol oynama firsat1 tanirlar. Okuyucu,
donim noktalarindaki secimleriyle sayfalar arasinda yolculuk yapar ve
bircok alternatif sondan birine ulagir. Istediginde tekrar basa donerek,
farkli bir sona gotiirecek yeni bir yolu takip edebilir. Bu deneyim, ilerleyen
zamanlarda bilgisayar oyunlarinda, filmlerde ve dijital platformlarda da
kendini gosterir. Interaktif yontemle olusturulan bu dijital igerikler, izleyiciler
icin farkli bir deneyim sunmay1 amaglayarak yeni bir izleme bigemini yaratir.
“Interaktif,” sozliik anlamiyla “etkilesimli” olarak tanimlanan bu kavram,
dijital platformlarin ortaya cikisiyla birlikte seyirciye hikaye iizerinde
karar alma sans1 taniyarak, baslangicta bir kitabin bdliimlerinden olusan bu
yolculugu, gorsel ve duyusal bir boyuta tagimaktadir. Giinlimiizde, sosyal
medyada yayinlanan birgok igerigin bu siirecin bir devami niteliginde oldugu
sOylenebilir. Yaym agan kullanicilar, takipgilerinin istekleri {izerine bir giin
gecirip bunu videoya alabildikleri gibi, tamamen canli bir yayinda etkilesimli
olarak da igerik iiretebilirler. Takip ettigi kisilerin bir giiniinii yonetme sansi
bulan izleyici, belirli bir diizeyde tanrisal gii¢ elde eder. Daha fazla miidahil
olmak i¢in daha fazla takip eder ya da 6zel gosterimlerine para oder. Elbette
dijital interaktivite, yalnizca bir deneyim olmanin 6tesinde, belirli sebeplerle
gelisen ve belirli sonuglara yol agabilen genel bir siireci de ifade etmektedir.
Interaktif iceriklerin sundugu bu katilimci deneyim, izleyicilere pasif bir
seyirci olmanin 6tesine gegme imkani taniyarak, onlart hikayenin gidisatini
etkileyen birer aktor haline getirir. Bu noktada iireten ve tiiketen arasindaki
¢izgi bulaniklagsir ve sinirlar sorgulama alani haline gelir. Bu caligma, interaktif
izlemeyi deneyimleyen insan dogasinin, doyumsuzluk egiliminden yola
cikarak, “tanrisal gii¢” ile donatilmig izleyicilerin iretici-tiiketici rollerinin
kapsamlarin1 sorgulamayir ve bu yeni dinamiklerin izleme aliskanliklari
iizerindeki etkilerini analiz etmeyi amaglamaktadir.

Anahtar Sozciikler: Interaktif, izleyici, doyumsuzluk, giic, iiretim-tiiketim
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TRANSFORMATION OF POWER DYNAMICS IN INTERACTIVE MEDIA:
REDEFINING CREATOR AND CONSUMER ROLES

Abstract

Choose Your Own Adventure-style books offer readers the opportunity to
play an active role in the story within the context of their reading experience.
The reader navigates through the pages by making choices at critical junctures,
leading to various alternative endings. They can return to the beginning
whenever they wish and follow a new path that will lead to a different
conclusion. This experience later manifests in computer games, films, and
digital platforms. These digital contents, created using interactive methods,
aim to provide viewers with a different experience and establish a new mode
of watching. The term “interactive,” defined in the dictionary as “involving
interaction,” has evolved with the emergence of digital platforms, allowing
audiences to make decisions within the narrative and transforming this
journey, originally comprised of a book’s chapters, into a visual and sensory
dimension. Nowadays, it can be said that much of the content published on
social media is a continuation of this process. Users broadcasting live can create
interactive content by spending a day according to their followers’ requests, or
they can also do this in real-time during a live broadcast. Viewers, who have
the chance to manage the day of the people they follow, gain a certain level of
god-like power. To be more involved, they may follow more people or pay for
exclusive shows. Of course, digital interactivity represents a general process
that has evolved for specific reasons and leads to specific outcomes, beyond
being just an experience. The participatory experience that interactive content
offers allows viewers to go beyond being passive spectators, transforming
them into actors who influence the narrative’s direction. At this point, the line
between producer and consumer becomes blurred, and the boundaries become
a space for questioning. This study aims to question the scope of the producer-
consumer roles of viewers, who are endowed with “god-like power,” based
on the insatiable tendencies of human nature experienced through interactive
viewing, and to analyze the effects of these new dynamics on viewing habits.

Keywords: Interactive, viewer, insatiability, power, production-
consumption
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SOSYAL MEDYADA BENLIK SUNUMU: 2024 PARIS
OLIMPIYATLARI ORNEG

Duygucan Baloglu', Nazmi Ekin Vural?

0z

Aragtirma, sosyal medya platformlarinda kimlik insas1 ve benlik
sunumunun nasil gerceklestigini, 2024 Paris Olimpiyat Oyunlari’nda
yarisan kadin sporcularin Instagram paylasimlar iizerinden incelemektedir.
Sosyal medya, bireylerin yalnmizca gercek diinyadaki kimliklerinden degil,
aynt zamanda ideallestirilmis benliklerinden parcalar sundugu bir alan
haline gelmistir. Ozellikle Instagram uygulamasi, kullanicilarin gorsel
icerikler araciligiyla kimliklerini sekillendirmelerine olanak tanimakta
ve sporcular gibi géz Onilinde bulunan figiirlerin kendilerini marka olarak
konumlandirmasina olanak saglamaktadir. Bu arastirma, Goffman’in Benlik
Sunumu Teorisi’ni kullanarak, sporcularin sosyal medya platformlarinda
kendilerini nasil tanittiklarii ve dijital kimliklerini nasil olusturduklarini
derinlemesine analiz etmeyi amaglamaktadir. Arastirmanin ana hedefi,
sosyal medya iizerindeki kimlik insasi ve benlik sunumu siire¢lerini kadin
sporcularin paylagimlari tizerinden ele alarak, bu alanda iletigim bilimlerine
ve sosyal medya calismalarina katki saglamaktir. Calisma, 2024 Paris
Olimpiyat Oyunlari’na katilan en ¢ok takipgiye sahip atlet ve yiiziiciilerden
olusan orneklem iizerinden yiritillecek olup, igerik analizi ydntemi
kullanilarak sporcularin Instagram paylagimlarindaki temalar, sunulan kimlik
ve benlik unsurlar1 degerlendirilecektir. Arastirma ile dijital kimlik ingasi
konusuna sporcular perspektifinden yaklasarak, sosyal medyanin profesyonel
kimliklerin ve kisisel markalarin olusturulmasindaki roliiniin ortaya konmasi
hedeflenmektedir. Literatiire katkisi ise sosyal medyada benlik sunumu ve
kimlik insas1 kavramlarini Goffman’in teorisi ile iliskilendirerek, sporcularin
sosyal medyada nasil bir strateji izledigine dair yeni bilgiler saglamak
olacaktir. Bu kapsamda Instagram’in gorsel paylasim kolayligi ve genis
kullanic kitlesi, kimlik insast ve ifade bigimlerinin incelenmesi i¢in uygun
bir mecra olarak degerlendirilmistir.
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SELF-PRESENTATION ON SOCIAL MEDIA: THE CASE OF THE
2024 PARIS OLYMPICS

Abstract

The research examines how identity construction and self-presentation
take place on social media platforms through the Instagram posts of female
athletes competing in the 2024 Paris Olympic Games. Social media has
become a space where individuals present fragments not only of their real-
world identities but also of their idealized selves. Instagram allows users
to shape their identities through visual content and enables public figures,
such as athletes, to position themselves as personal brands. Using Goffman’s
Self-Presentation Theory, this research aims to conduct an in-depth analysis
of how athletes present themselves on social media platforms and how
they construct their digital identities. The main goal of the research is to
contribute to communication sciences and social media studies by analyzing
the processes of identity construction and self-presentation on social media
through the posts of female athletes. The study will be conducted on a
sample of athletes and swimmers with the most followers participating in
the 2024 Paris Olympic Games, and the themes, identity elements, and self-
presentation aspects presented in the athletes’ Instagram posts will be evaluated
using the content analysis method. The research aims to reveal the role of
social media in the creation of professional identities and personal brands by
approaching the issue of digital identity construction from the perspective of
athletes. Its contribution to the literature will be to provide new information
on the strategies athletes use on social media by linking the concepts of self-
presentation and identity construction in social media with Goffman’s theory.
In this context, Instagram, due to its ease of visual sharing and large user
base, is considered a suitable medium for examining identity construction and
forms of expression.

Keywords: Social Media, Identity Construction, Self-Presentation,
Goftman’s Theory, 2024 Paris Olympics
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YENI MEDYA BAGLAMINDA YURTTAS GAZETECILIGININ
ONEMI

Metin Karaburun'
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Dijital teknolojilerin hizli bir bicimde gelismesi ve internetin yayginlagmasi,
medya diinyasinda koklii degisimlere sebep olmustur. Geleneksel medya
organlarinin tekelinin kirilmasi ile birlikte, bilginin iiretimi ve paylasimi
artik daha demokratik bir hale doniismiistiir. Bu doniisiimiin en belirgin
orneklerinden birisi de “yurttas gazeteciligi” olarak isimlendirilen yeni
medya fenomenidir. Yurttas gazeteciligi, bireylerin kendi deneyimlerini,
gbzlemlerini ve haberlerini geleneksel medya kanallarimin disinda genis
bir kitleyle paylasabilmesini ifade etmektedir. Bu yeni medya modelinin
ortaya ¢ikmasi, medya tiiketicilerinin ayni zamanda medya {ireticisi
olmasini saglamis ve bu baglamda bilgi akigini daha dinamik bir yapiya
kavusturmustur. Sosyal medya platformlari, bloglar, haber paylasim siteleri
ve diger dijital araglar bireylerin haberleri hizli bir sekilde yayabilmesi ve
toplumsal olaylara aninda miidahil olabilmesi i¢in etkili araglar sunmustur.
Bu durum, bilgi akisint daha hizli, dinamik ve ¢esitlendirilmis bir duruma
getirirken, ayni zamanda toplumsal olaylara dair daha kapsayici ve yerel bakis
acilar1 sunmustur. Bu baglamda, yurttas gazeteciligi, yalnizca alternatif bir
haber kaynagi olarak degil, ayn1 zamanda demokratik katilimin saglanmasi
ve toplumsal bilincin giiclenmesinin bir araci olarak 6nem kazanmaktadir. Bu
calismadaki temel amacimiz, yeni medyayla birlikte fenomen haline gelen
kavramlardan biri olan yurttag gazeteciliginin glinimiizdeki yerini ve dnemini
gozler Oniine serebilmektir. Bu amag¢ dogrultusunda ¢aligmada nitel aragtirma
yontemlerinden dokiiman analizi kullanilarak yeni medyanin ortaya ¢ikardigi
bu 6nemli fenomenin rolii ve toplumsal etkileri detayli bir sekilde incelenmistir.
Yurttas gazeteciliginin medya ortamindaki geleneksel gii¢ dinamiklerini
nasil yeniden bi¢imlendirdigini, bilgiye erisim ve paylasim siireclerini nasil
donistiirdiigiini analiz ederek, bu olgunun modern toplumlarda ne denli kritik
bir islev gordiigii ortaya konulmustur.
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THE IMPORTANCE OF CITIZEN JOURNALISM IN THE CONTEXT OF
NEW MEDIA

Abstract

The rapid development of digital technologies and the widespread use of
the Internet have caused radical changes in the media world. With the breakup
of the monopoly of traditional media outlets, the production and sharing of
information has become more democratic. One of the most obvious examples of
this transformation is the new media phenomenon called “citizen journalism”.
Citizen journalism refers to individuals sharing their experiences, observations
and news with a wide audience outside of traditional media channels. The
emergence of this new media model has enabled media consumers to become
media producers at the same time, and in this context, has given the flow of
information a more dynamic structure. Social media platforms, blogs, news
sharing sites and other digital tools have provided effective tools for individuals
to spread news quickly and intervene immediately in social events. This has
made the flow of information faster, more dynamic and diversified, while
also providing more inclusive and local perspectives on social events. In this
context, citizen journalism is gaining importance not only as an alternative
news source, but also as a means of ensuring democratic participation and
strengthening social awareness. Our main purpose in this study is to reveal the
current place and importance of citizen journalism, which is one of the concepts
that has become a phenomenon with the new media. For this purpose, the
role and social effects of this important phenomenon revealed by new media
were examined in detail by using document analysis, one of the qualitative
research methods. By analyzing how citizen journalism reshapes traditional
power dynamics in the media environment and transforms the processes of
accessing and sharing information, it is revealed how critically important this
phenomenon is in modern societies.
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CARL ROGERS'IN BENLIK KURAMI BAGLAMINDA BIREYIN
SOSYAL MEDYA UZERINDE IGERIK URETME VE TUKETME
PRATIKLERI

Burhan Demir’
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Bu calismada, dijital diinyanin havuzunda yiizen bireyin sosyal medya
araglarii kullanima baslamasiyla birlikte siiregelen igerik {iretim ve tiiketim
pratiklerinin; bireyin kendini tanima, benlik algisin1 yonlendirme ve manipiile
etme, ideal benlige erisme gibi siireglerini nasil etkileyebilecegi ve bu
stireclerden nasil etkilenebilecegi Carl Rogers’in benlik kurami gergevesinde
tartisilmistir. Kiginin ‘ben’ olmasi noktasinin 6nemini vurgulayan Carl Rogers
kisinin ne istedigine, kim olduguna biiyiik bir deger bicer. Bu calismanin
amaci ise bu degerin bilingli olarak dijitalde aranmasi, 6zellikle sosyal
medya uygulamalar1 olan “Instagram, Facebook™ gibi gorsel- video igerik
paylasimlarinin giliniimiizde daha yogun oldugu platformlarda etkilesime
acilmasiyla ortaya c¢ikmaktadir. Bu sebeple calisma, kisiyi igerik {iretme
ve tliiketmeye iten nedenlerin iginden psikolojinin etkisini ortaya koymay1
amaclamaktadir. Calisma boyunca akilda olusan sorularin en temelini sosyal
medyada paylasilan her igerigin aslinda ka¢ yasinda olunursa olunsun,
kisiligin bitmeyen yoni olan bireyin ‘kendini tanima, kabul etme-edilme’
siireclerine dayandirmasi ihtimali olusturmaktadir. Ileriye doniik yeni
medyada olusabilecek farkli kullanici profillerinin 6ngoriilmesi, Onlem
alimmasi gereken noktalarda alinmasi bakimindan da ¢aligma yararimi belli
edecektir. Urettigimiz ve tiikettigimiz her bir igerik benligimizden bir sey tasir
veya onu ele verir mi, ya da benligimizi ¢arpitarak negatif bir alan yaratir mu,
tiretip tiikkettigimiz her icerikle olmak istedigimiz insana yaklasabilir miyiz?
Bu sorular boylece Rogers’in benlik saygist kavrami ile 6zdeslestirilecek ve
dijital diinyanin havuzunda yiizen bireylerin kendilerinden bagimsiz sanal bir
benlik de yaratabilecekleri gergegi calismada yorumsamaci bir yaklagimla ele
almacaktir.
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INDIVIDUAL'S PRACTICES OF PRODUCING AND CONSUMING
CONTENT ON SOCIAL MEDIA IN THE CONTEXT OF CARL ROGERS’
THEORY OF SELF

Abstract

In this study, how the ongoing content production and consumption
practices of the individual swimming in the pool of the digital world with the
start of the use of social media tools can affect the individual’s processes such
as self-recognition, directing and manipulating self-perception, accessing the
ideal self, and how they can be affected by these processes are discussed within
the framework of Carl Rogers’ self-theory. Emphasising the importance of
being ‘me’, Carl Rogers places great value on what one wants and who one
is. The purpose of this study is that this value is consciously sought in digital,
especially in social media applications such as ‘Instagram, Facebook’, where
visual and video content sharing is more intense today. For this reason, the
study aims to reveal the effect of psychology among the reasons that push
people to produce and consume content. The most basic of the questions that
arise in the mind throughout the study is the possibility that every content
shared on social media is actually based on the ‘self-knowledge, acceptance-
acceptance’ processes of the individual, which is the unending aspect of
personality, regardless of how old one is. The study will also be useful in
terms of predicting different user profiles that may occur in the new media
in the future and taking precautions at the points where measures need to be
taken. Does each content we produce and consume carry or reveal something
from our self, or does it create a negative space by distorting our self, can
we approach the person we want to be with each content we produce and
consume? These questions will thus be identified with Rogers’ concept of self-
esteem and the fact that individuals swimming in the pool of the digital world
can also create a virtual self independent of themselves will be discussed in
the study with an interpretive approach.

Keywords: Digital, Self, Content, Social Media
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GOZETIM KAPITALIZMI IGIN YENI BIR OYUN ALANI OLARAK
METAVERSE: POTANSIYEL RISKLERIN DEGERLENDIRILMESI

Omiir Talay"
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Gozetim kapitalizmi, Shoshana Zuboff tarafindan (2015, 2019), insan
deneyimlerinin davranigsal veriye doniistliriilmesi ve bu verilerin tahmin
ve kontrol amacgli kullanilmasina dayali yeni bir ekonomik diizen olarak
tanimlanir. Bu kapitalizm tiiri, bilgi ve teknolojiye dayanir ve biiyiik
teknoloji sirketleri tarafindan yonetilmektedir. Ornegin Google ve Facebook
gibi platformlar, kullanicilarin dijital izlerini izinsiz sekilde toplayarak bu
verileri reklamcilara satarak ekonomik kazang elde etmektedir. Gozetim
kapitalizmi, geleneksel kapitalizmin emek ve iretim iligkilerinden farkli
olarak, insan davraniglarini bir kaynak olarak kullanir ve bu siirecte bireylerin
ozgiirliiklerini ve 6zerkliklerini tehdit etmektedir. Kapitalizmin dogasina igkin
yayilmaci politikasina bir de biiyiik teknoloji sirketlerinin kigisel veri ihtiyaci
da eklenince, bu sirketler i¢in yeni alanlar agma zorunlugu kag¢inilmaz hale
gelmigstir. Bu alanlar, sanal ortamlardan baska bir yer degildir. Metaverse
de sanal ve artinlmis gergeklik teknolojilerinin birlesimiyle yaratilan,
kullanicilarin etkilesimde bulunabilecegi, ¢alisabilecegi ve ticaret yapabilecegi
dijital bir evren olarak, veri somiirgeciliginin yeni bir alanini temsil eder.
Metaverse’de kullanicilarin her tiirlii hareketi, tercihi ve etkilesimi potansiyel
veri noktasi olarak kullanilmakta ve bu veriler, reklam hedeflemesi ve kullanici
davraniglariin tahmini i¢in kullanilabilmektedir. Ayrica, Metaverse’iin veri
toplama potansiyeli sadece kullanicilarin sanal hareketleriyle sinirlt degildir;
bu teknolojileri kullanan bireylerin biyometrik verileri de toplanabilmektedir.
Bu durum, platform kapitalizminin giiclenmesini saglarken, kullanici
mahremiyeti ve veri giivenligi konularinda ciddi endiseler dogurmaktadir.
Bu nedenle, Metaverse’iin gelisimi, dijital 6zgiirlik ve 6zerklik konularinda
yeni tartigsmalara yol agcmaktadir. Buradan hareketle bu calismanin amaci,
Metaverse teknolojilerinin kullanilmast sonucunda ortaya c¢ikabilecek
potansiyel riskleri giindeme getirmektir. Nitel aragtirma yoOnteminin
kullanilacag1 ¢aligmada amagli 6rnekleme ile Metaverse teknolojisi alaninda
calisan sektor profesyonelleriyle cevrimigi goriismeler gerceklestirilecektir.
Derinlemesine goriigmeler sonucunda Metaverse teknolojilerinin kullanimi

1 Dr, Akdeniz Universitesi, Iletisim Fakiiltesi, E-posta: omurtalay@gmail.com, ORCID: 0000-0002-1633-6655
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sonucunda ortaya ¢ikabilecek olumsuzluklara ve potansiyel risklere iligkin
temalar ve anlamlar ortaya ¢ikarilmaya caligilacaktir.

Anahtar Kelimeler: Gozetim, Gozetim Kapitalizmi, Veri Somiirgeciligi,
Metaverse, Metaverse Teknolojileri

THE METAVERSE AS A NEW PLAYGROUND FOR SURVEILLANCE
CAPITALISM: AN ASSESSMENT OF POTENTIAL RISKS

Abstract

Surveillance capitalism is defined by Shoshana Zuboff (2015, 2019) as a
new economic order based on the transformation of human experiences into
behavioural data and the use of this data for prediction and control. This type
of capitalism relies on information and technology and is dominated by big
technology companies. For example, platforms such as Google and Facebook
collect users’ digital traces without their permission and sell this data to
advertisers for economic gain. Unlike the labour and production relations
of traditional capitalism, surveillance capitalism uses human behaviour
as a resource and, in the process, threatens the freedom and autonomy of
individuals. When the need for personal data by Big Tech is added to the
expansionist policy inherent in the nature of capitalism, it becomes inevitable
for these companies to seek new areas for exploitation. These spaces are none
other than virtual environments. The Metaverse, as a digital universe created
by the combination of virtual and augmented reality technologies, where users
can interact, work, and trade, represents a new area of data colonisation. In
the Metaverse, every movement, preference, and interaction of users can be
used as a potential data point, which in turn can be utilised for ad targeting
and predicting user behaviour. Moreover, the data collection potential of the
Metaverse is not limited to the virtual movements of users; biometric data
of individuals using these technologies can also be collected. While this
strengthens platform capitalism, it raises serious concerns about user privacy
and data security. Therefore, the development of the Metaverse leads to new
debates on digital freedom and autonomy. From this point of view, this study
aims to raise awareness of the potential risks that may arise from the use of
Metaverse technologies. The study will use a qualitative research method,
conducting online interviews with sector professionals working in the field
of Metaverse technology through purposive sampling. As a result of these
in-depth interviews, themes and meanings regarding the potential risks and
drawbacks of using Metaverse technologies will be explored.

Keywords: Surveillance, Surveillance Capitalism, Data Colonisation,
Metaverse, Metaverse Technologies
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DIJITAL REKREASYON: FIRSATLAR VE TEHDITLER

Dilge Kodak'
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Rekreasyon kavrami, bireylerin bos zamanlarini degerlendirme
amactyla gerceklestirdikleri faaliyetleri kapsamaktadir. Dijitallesmenin
hizla yayginlastig1 giiniimiizde, geleneksel rekreasyon faaliyetleri de dijital
platformlara tasinmaktadir. Dijital rekreasyon, sanal gerceklik / virtual reality,
artirllmig gerceklik / augmented reality, ¢evrimici oyunlar, sosyal paylasim
platformlar1 ve dijital sanatlar gibi ¢esitli formatlar araciligiyla bireylerin bos
zaman etkinliklerini dijital ortamda gerceklestirmesini ifade etmektedir. Bu
caligmada, dijital rekreasyonun sundugu firsatlar ve beraberinde getirdigi
tehditler incelenmektedir. Dijital rekreasyon, kullanicilarin zaman ve
uzamdan bagimsiz bir sekilde eglenme, sosyallesme ve 6grenme imkani
bulmalarina olanak tanir. Ozellikle VR ve AR teknolojileri, ger¢ek diinyada
deneyimlenmesi zor veya pahali olan etkinliklerin simiilasyonlarini sunarak
kullanictya zengin bir deneyim yasatir. Bunun yam sira, dijital platformlar
iizerinden rekreasyon faaliyetlerine katilim, kiiresel dlgekte farkl kiiltiirler ve
bireylerle etkilesim kurma imkan1 saglar. Bu durum, toplumsal kaynagma ve
kiiltiirel degis tokus acisindan dnemli firsatlar sunmaktadir. Ote yandan dijital
rekreasyon giiclii ekonomik potansiyeller de sunmakta, yeni is modelleri ve
endiistriler olusturma kapasitesi agisindan dikkat cekicidir. Ancak, dijital
rekreasyonun tehditleri de géz ardi edilemez. Siirekli ¢evrimi¢i olma durumu,
dijital bagimlilik riskini artirmakta ve bireylerin sosyal izolasyon yasamasina
neden olabilmektedir. Ayrica, dijital platformlar iizerinden gerceklestirilen
faaliyetlerin fiziksel etkinlikleri ikame etmesi, hareketsiz bir yasam
tarzini tesvik ederek, saglik problemlerine yol agabilir. Dijital giivenlik ve
mahremiyet sorunlart da kullanicilarin kigisel bilgilerinin korunmasi agisindan
onemli bir tehdit unsuru olusturmaktadir. Bu ¢aligma, dijital rekreasyonun
sundugu firsatlar1 ve potansiyel tehditleri ele alarak, bu alandaki gelismeleri
karsilastirmal1 olarak degerlendirmeyi amaglamaktadir. Dijital rekreasyonun
faydalarmin siirdiiriilebilir olmasi i¢in basta medya okuryazarliginin egitim
sitemine entegre edilerek gelistirilmesi, tehditlerin aktiiel kosullara gore
degiskenlik gosterdiginin farkinda olunmasi ve yasal diizenlemelerin regiile
edilmesini gerektirmektedir.

1 Dog. Dr., istanbul Ticaret Universitesi, Gorsel iletisim Tasarimi Béliimii, E-posta: dkodak@ticaret.edu.tr ORCID:
0000-0001-5587-3886
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Anahtar Kelimeler: Dijitallesme, Dijital Rekreasyon, Yasam Tarzlari,
Bos Zaman, Dijital Platformlar

DIGITAL RECREATION: OPPORTUNITIES AND THREATS

Abstract

The concept of recreation covers the activities that individuals carry out
in order to evaluate their free time. In today’s world where digitalization is
rapidly spreading, traditional recreational activities are also being transferred
to digital platforms. Digital recreation refers to individuals performing their
free time activities in a digital environment through various formats such as
virtual reality, augmented reality, online games, social networking platforms
and digital arts. This study examines the opportunities offered by digital
recreation and the threats it brings. Digital recreation allows users to have fun,
socialize and learn independently of time and space. VR and AR technologies
in particular provide the user with a rich experience by offering simulations
of activities that are difficult or expensive to experience in the real world.
In addition, participation in recreational activities through digital platforms
provides the opportunity to interact with different cultures and individuals on
a global scale. This situation offers important opportunities in terms of social
cohesion and cultural exchange. On the other hand, digital recreation also
offers strong economic potential and is remarkable in terms of its capacity
to create new business models and industries. However, the threats of digital
recreation cannot be ignored. Being constantly online increases the risk of
digital addiction and can cause individuals to experience social isolation.
In addition, the fact that activities carried out on digital platforms replace
physical activities can lead to health problems by encouraging a sedentary
lifestyle. Digital security and privacy issues also pose a significant threat in
terms of protecting users’ personal information. This study aims to evaluate
the developments in this area comparatively by addressing the opportunities
and potential threats offered by digital recreation. In order for the benefits of
digital recreation to be sustainable, media literacy must be integrated into the
education system and developed, it is necessary to be aware that threats vary
according to current conditions, and legal regulations must be regulated.

Keywords: Digitalization, Digital Recreation, Lifestyles, Leisure, Digital
Platforms
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DIJITAL AGLAR VE BILGI TEKELI: HAROLD INNIS'IN
PERSPEKTIFINDEN BiR DEGERLENDIRME

Ozgir Yilmaz'
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Bu caligma, dijital aglarin sirketler tarafindan kontrol edilmesinin Harold
Innis’in perspektifi baglaminda bir “bilgi tekeli” olusturmasi sorununu
ele almaktadir. Innis’e gore medya, imparatorluklarin bilgi ve iletisim
iizerindeki kontroliinii siirdiirmelerinde 6nemli bir rol oynamistir. Dijital
sirket tekelleri, Innis’in “zaman” ve “mekan” 6nyargili medya kavramlarinin
bir uzantist olarak hem kiiltiirel hem de ekonomik tahakkiimiin cagdas bir
bigimini temsil etmektedir. Calismanin temel amaci, Innis’in medya tarihine
dair gorislerini gliniimiiz dijital iletisim aglarina uyarlayarak, bu aglarin
demokratiklesme vaatlerinin aslinda birer tahakkiim araci haline geldigini
gostermektir. Dijital medya, bilgiye erisimi genisletiyormus gibi goriinse de,
yerel ve bolgesel topluluklart kiiresel bilgi tekelinin igine ¢ekerek kiiltiirel
ve ekonomik bagimsizliklarini zayiflatmaktadir. Calisma, teorik bir gerceve
olugturarak Innis’in perspektifinin dijital kapitalizmdeki yansimalarini analiz
edecektir. Innis’in medya teorisinin, giiniimiizde dijitallesme, gozetim ve veri
egemenligi gibi kavramlarla nasil iligskilendirilebilecegi iizerine odaklanarak,
dijital cagin bilgi tekellerinin tarihsel kdkenlerini anlamamiza katki sunmay1
hedeflemektedir. Calismanin metodolojisi, kavramsal analiz ve literatiir
taramasima dayanmaktadir. Innis’in perspektifinin giiniimiiz dijital medya
tekellerine yonelik elestirel bir bakis acist gelistirme konusunda 6énemli bir
katki sunacagi diistiniilmektedir.

Anahtar Kelimeler: Harold Innis, Dijital Aglar, Bilgi Tekeli, imparatorluk,
Medya

DIGITAL NETWORKS AND INFORMATION MIONOPOLY: AN EVALUATION
FROM HAROLD INNIS’S PERSPECTIVE

Abstract

This study examines the issue of digital networks being controlled by
corporations as an “information monopoly” through the lens of Harold Innis’s
perspective. According to Innis, media played a crucial role in maintaining
empires’ control over information and communication. Digital corporate
monopolies represent a contemporary form of cultural and economic

1 Dr, Bagimsiz Arastirmaci, E-posta: ozguryilmaz955@gmail.com, ORCID: 0000-0003-3020-8550
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domination, as an extension of Innis’s concepts of “time-biased” and “space-
biased” media. The main objective of this study is to adapt Innis’s perspectives
on media history to modern digital communication networks and demonstrate
how these networks, while seemingly promising democratization, have
become instruments of domination. Digital media, while appearing to broaden
access to information, draws local and regional communities into a global
information monopoly, undermining their cultural and economic autonomy.
This study will analyze the reflections of Innis’s concept of empire within the
context of digital capitalism by establishing a theoretical framework. It will
focus on how Innis’s media theory can be linked to contemporary concepts
such as digitalization, surveillance, and data sovereignty, contributing to a
deeper understanding of the historical roots of information monopolies in the
digital age. The methodology of the study is based on conceptual analysis and
literature review. Innis’s perspective is expected to offer significant insights
into developing a critical approach toward today’s digital media monopolies.

Keywords: Harold Innis, Digital Networks, Information Monopoly,
Empire, Media
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AVANGART SANAT NESNESI OLARAK ARTZINLER

Ezgi Aysever!
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Zine terimi diisiik maliyetli olabilecek sekilde iiretilen, bagimsiz sekilde
dagitilan dergi benzeri nesnelerdir. Bu caligmada, artzinlerin Dadaizm,
Stirrealizm ve Lettrizm gibi avangart sanat akimlartyla olan iliskisi artzinlerin
giliniimiiz sartlarindaki varliklar1 goz 6niinde bulundurularak incelenmektedir.
Artzinlerin yapisal ve igeriksel olarak bahsedilen avangart akimlarin izlerini
tasidig1 savunulmaktadir. Ozellikle Dadaist teknikler olan kolaj ve montaj,
buluntu nesneler, absiirdliik ve geleneksel yapilardan sapma gibi 6zelliklerin
artzinlerde yogun olarak kullanildigr vurgulanmaktadir. Bunun yani sira,
stirrealist teknikler ve bilingaltinin ifadesi, toplumsal elestiriler, politik tavir
da artzinlerde sikc¢a goriiliir. Lettrizm’de ise harf ve dil kullaniminin estetik
bir araca déniigmesi, artzinlerin dil yapisma etki etmektedir. Ornegin René
Magritte’in “La Trahison des Images” adli eserinde, “Ceci n’est pas une
pipe” (Bu bir pipo degildir) yazisi, imgelerle oynayarak tipografiyi soyutlama
aracit olarak kullanmistir. Kurt Schwitters’in “Merz Picture 32 A. The
Cherry Picture” adli eserinde, parcalanmis gazete ve dergi pargalari arasina
yerlestirilen harfler ve kelimelerle tipografiye dair deneysel bir yaklagim
sergilemesi siirrealist resimlerde tipografinin destekleyici rol oynamas: ile
beraber degerlendirilmis. Bu ve buna benzer Tiirkiye’den de glincel 6rnekler
savi desteklemesi agisindan ¢alismada sunulmustur. Savi gelistirmek adina
caligmada ayrica erisilebilirlik, demokratik yaklasim, topluluk olusturma
ve etkilesim gibi ozellikler {izerinden artzinlerin bu akimlarla uyumlulugu
tartisiimaktadir. Ornegin, diisiik maliyetli iiretimleri sayesinde genis kitlelere
erigilebilir olan artzinler, geleneksel sanat yapilarindan saparak bagimsiz ve
Ozgiir bir sanat alani sunarlar. Bu, dadaistlerin sanati kurumsal yapilardan
kurtarma amacina uyumlu bir ¢izgidir. Calismanin sonucu olarak, artzinlerin
bigimsel olarak Dadaist gelenekle uyumlu oldugu, gilinlimiizde de igerik ve
anlayis acisindan bu gelenegi devam ettirdigi savunulmaktadir. Artzinlerin
yeralt1 sanatinin ¢agdas temsilcileri oldugu iddia edilmekte ve bu geleneklerin
dijital diinyada da siirdiiriildiigii ifade edilmektedir.

Anahtar Kelimeler: Artzine, Avangart Sanat Akimlari, Dadaizm,
Siirrealizim, Uretim-Dagitim-Gésterim Pratikleri, Bagimsiz Sanat, Toplumsal
Elestiri, Dijital Sanat

1 Sanatta Yeterlik Ogrencisi, Mimar Sinan Giizel Sanatlar Universitesi, Temel Sanat ve Tasarim Boliimii, E-posta:
ezgiaysever@gmail.com ORCID: 0009-0003-3019-8484
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ART-ZINES AS AVANT-GARDE ART OBJECTS

Abstract

In this article, the relationship between artzines and avant-garde art
movements such as Dadaism, Surrealism and Lettrism is analyzed by
considering the existence of artzines in today’s conditions. It is argued
that artzines bear the structural and contextual traces of these avant-garde
movements. It is emphasized that especially Dadaist techniques such as
collage and montage, found objects, absurdity and deviation from traditional
structures are used intensively in artzines. In addition, surrealist techniques
and the expression of the subconscious, social criticism and political attitude
are also frequently seen in artzines. In Lettrism, the transformation of the use
of letters and language into an aesthetic tool affects the language structure
of artzines. For example, in René Magritte’s “La Trahison des Images”, the
text “Ceci n’est pas une pipe” (This is not a pipe) used typography as a tool
of abstraction by playing with images. In Kurt Schwitters’ “Merz Picture 32
A. The Cherry Picture”, an experimental approach to typography with letters
and words placed between shredded pieces of newspapers and magazines was
evaluated together with the supporting role of typography in surrealist paintings.
These and similar contemporary examples from Turkey are presented in the
article to support the argument. In order to develop the argument, the article
also discusses the compatibility of artzines with these movements through
features such as accessibility, democratic approach, community building and
interaction. For example, artzines, which are accessible to large masses thanks
to their low-cost production, deviate from traditional art structures and offer
an independent and free art space. This is in line with the Dadaist aim of
liberating art from institutional structures. In conclusion, the article argues
that artzines are formally compatible with the Dadaist tradition, and that
they continue this tradition today in terms of content and understanding. It is
claimed that artzines are the contemporary representatives of underground art
and that these traditions continue in the digital world.

Keywords: Artzine, Avant-garde Art Movements, Dadaism, Surrealism,

Production-Distribution-Display Practices, Independent Art, Social Criticism,
Digital Art



VIl. ULUSLARARASI YENI MEDYA KONFERANSI: DIJITAL iCERIK URETIMINDEN TUKETIMINE
MEDYA VE TOPLUMSAL DONUSUM (10-11 EKIM 2024): OZLER | 119

DIJITAL PLATFORMLARDA ILETISIMIN GRAFIK DILI-
HAREKETLI TIPOGRAFI

Merva Kelekgi Olgun'’
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Tipografi, yalnizca harflerin ve ¢izgilerin diizenlenmesi ile sinirli kalmayan,
boslugun farkindalig1 ve bigimlendirilmesi ile etkili ve islevsel sonuglar elde
edilebilecek bir tasarim alanidir. Cagimizda tipografinin dijital teknolojilerle
biitiinlesmesi, izleyiciyi pasif bir alici konumundan ¢ikararak, birbirinden farkli
etkilesimli deneyim alanlari sunmaktadir. Dijital ¢agin sagladigi yenilikler ve
gelisen uygulama araglari, tipografik tasarim anlayisinda kokli degisimlere
neden olmasinmi saglamigtir. Bu yeniliklerle birlikte, duragan tasarimlarin
yerine dinamik ve hareketli tipografik diizenlemelerin biitiinlesmis hali
ortaya ¢ikmistir. Hareketli tipografiyle birlikte sesin eklenmesi farkli ritim ve
tonlamalarla yeni bir yap1 olusmus, izleyiciyle hem duygusal hem de anlamsal
bir biitiinliik sunulmaktadir. Hareketli tipografinin, gorsellik acisindan daha
dikkat c¢ekici olmasiyla tasarimin sadece gorsel bir unsur olmanin 6tesinde,
yaziyl gorme ve okuma siireclerini i¢ ice gecirerek izleyiciye farkli bir
deneyim alani olusturulmaktadir. Tipografi, gecmiste yalnizca mesaj iletme
amaciyla kullanilmis olsa da, giiniimiiz dijital ¢aginda farkli boyut ve
bigcimlerde diizenlenerek bu mesajlarin daha zengin ve katmanli bir sekilde
aktartlmasini miimkiin kilmaktadir. Bu durum, tipografinin hem goérsel hem
de isitsel olarak algilanmasini ve izleyicinin metni yalnizca gérmesi degil,
ayni zamanda okumasi ve yorumlamasina da olanak saglamaktadir. Boylece
tasarimin tekdiize halinden farkli deneyim yaratmaktadir. Sonug olarak,
tipografi glinimiiz dijital teknolojileriyle birlikte yalnizca bir tasarim unsuru
olmaktan ¢ikmus, izleyiciyle etkilesim kuran, duyusal bir deneyim sunan arag
haline gelmistir. Aragtirmanin iceriginde hareketli tipografinin algisal etkisi
incelenmigtir. Arastirma yontemi nicel olarak belirlenmis olup, hareketli ve
statik tipografinin izleyici iizerindeki etkileri 6l¢tilmiistiir. Tipografinin medya
ve toplumdaki algisal degisimi, gorsel ve isitsel yonleri, izleyici iizerinde
daha derin ve anlamli bir etki yaratma potansiyeline sahip oldugu sonucuna
vartlmistir.

Anahtar Kelimeler: Dijital, Grafik, iletisim, Hareketli Tipografi
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GRAPHIC LANGUAGE OF COMMUNICATION ON DIGITAL PLATFORMS-
MOTION TYPOGRAPHY

Abstract

Typography is a field of design that is not only limited to the arrangement
of letters and lines, but can achieve effective and functional results with the
awareness and shaping of space. In our age, the integration of typography with
digital technologies offers different interactive experience areas by removing the
viewer from the position of a passive receiver. The innovations and developing
application tools provided by the digital age have led to radical changes in the
understanding of typographic design. With these innovations, an integrated
form of dynamic and moving typographic arrangements has emerged instead
of static designs. The addition of sound with moving typography has created a
new structure with different rhythms and intonations, offering both emotional
and semantic integrity to the viewer. As moving typography is more visually
striking, the design is not only a visual element, but also creates a different
experience area for the viewer by intertwining the processes of seeing and
reading the text. Although typography has only been used to convey messages
in the past, in today’s digital age it can be arranged in different sizes and shapes,
making it possible to convey these messages in a richer and layered way. This
makes it possible for typography to be perceived both visually and audibly,
and for the viewer to not only see the text, but also to read and interpret it.
Thus, it creates a different experience from the monotonous state of design. As
aresult, typography has ceased to be just a design element with today’s digital
technologies and has become a tool that interacts with the audience and offers
a sensory experience. In the content of the research, the perceptual effect of
moving typography was analyzed. The research method was quantitative and
the effects of moving and static typography on the audience were measured.
It was concluded that the perceptual change, visual and auditory aspects of
typography in media and society have the potential to create a deeper and
more meaningful impact on the audience.

Keywords: Digital, Graphics, Communication, Moving Typography
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“YATIRIM TAVSIYESI DEGILDIR": FINFLUENCER FENOMEN
VE YENI MEDYA

Sebnem Ozdemir

0z

Bu calisgma, COVID-19 pandemisi sonrasinda hizla gelisen yeni medya
ekosistemi icinde ortaya cikan finfluencer (finansal fenomen) olgusunu
incelemektedir. Dijitallesme slirecinin hiz kazandig1 bu donemde, 6zellikle
sosyal medya platformlari, bireylerin finansal bilgi arayisinda 6nemli bir alan
haline gelmistir. YouTube, Instagram ve Twitter gibi platformlarda kripto
paralar, hisse senetleri ve diger finansal varliklar hakkinda igerik iireten
finfluencerlar genis kitleler iizerinde etkili olmuslardir. Bu ¢alismanin ana
amaci, finfluencerlarin sosyal medya iizerindeki finansal igerik paylagimlarinin
yeni medya ekosistemindeki roliinii ve bu paylagimlarin bireysel yatirimcilar
ile toplum {iizerindeki etkilerini yasal, etik ve sosyal boyutlariyla ele almaktir.
Yeni medya, bireylerin bilgiye ulagsma bigimlerini dnemli dl¢lide degistirmis
ve sosyal medya platformlarini bilgi paylasimimda one ¢ikarmistir. Sosyal
medyay1 oldukca etkin kullanan pek ¢ok fenomen gibi finfluencerlar da,
sadece finansal bilgi saglamakla kalmayip, takipgilerinin yatirim kararlarim
yonlendirebilecek gilice sahip olmuslardir. Ancak, bu etki gogu zaman sorumlu
bir sekilde kullanilmamaktadir. Cogu finfluencer, paylagimlarinda “YTD —
Yatirim Tavsiyesi Degildir” ibaresi kullanarak yasal sorumluluktan kaginmaya
caligmakta, takipeilerinin bu igeriklerin dogrulugunu sorgulamadan islem
yapmasina yol agmaktadir. Sosyal medya platformlarinin algoritmalari,
bu tiir iceriklerin genis kitlelere ulagmasina katki saglamakta ve bu durum,
hem finansal hem de sosyal anlamda riskler dogurmaktadir. Calisma,
yeni medya ortamindaki finfluencer fenomenini daha genis bir gercevede
degerlendirmekte ve sosyal medyanin finansal igerik lizerindeki etkilerini
analiz etmektedir. Calisma kapsaminda sosyal medyada Tiirk¢e paylasim
yapan finfluencer’larin paylasimlar incelenmis, bu hesaplarin sosyal medya
platformlarindaki etkilesim oranlari, paylagim frekanslari ve igeriklerin niteligi
analiz edilmistir. Ayrica, finfluencerlarin toplumsal algiy1 nasil yonlendirdigi,
finansal okuryazarlik tizerindeki etkileri ve bu baglamda yeni medyanin rolii
tartigilacaktir. Tiirkiye’deki Sermaye Piyasasi Kurulu (SPK) diizenlemeleri ve
diinya genelindeki benzer yasal ¢erceveler de calismanin bir parcasi olarak ele
alinmistir. Calismada ayrica finfluencerlarin yeni medya ortamindaki etkisini
ve sosyal medya igeriklerinin etik ve yasal sorumluluklarini irdelemektedir.

1 Dog. Dr., Sivas Cumhuriyet Universitesi, Yeni Medya ve Iletisim Boliimii, E-posta: sebnemozdemirtr@gmail.com
ORCID: 0000-0003-0421-0833



7TH INTERNATIONAL NEW MEDIA CONFERENCE: MEDIAAND SOCIAL TRANSFORMATION FROM
122 ‘ DIGITAL CONTENT PRODUCTION TO CONSUMPTION (OCTOBER 10-11, 2024): ABSTRACTS

Sonug olarak, bu fenomenin yeni medya lizerinde nasil regiile edilecegine dair
daha genis tartigmalar i¢in bir zemin hazirlamay1 hedeflemektedir.

Anahtar Kelimeler: Finfluencer, Sosyal Medya, Yatirnm Danigmanligi,
Finansal Okuryazarlik

“NOT INVESTMENT ADVICE”: THE FINFLUENCER PHENOMENON AND
NEW MEDIA

Abstract

This study examines the phenomenon of finfluencers (financial influencers)
emerging within the rapidly developing new media ecosystem following the
COVID-19 pandemic. In this period of accelerated digitalization, social media
platforms have become a significant space for individuals seeking financial
information. Finfluencers, who produce content on platforms such as YouTube,
Instagram, and Twitter about cryptocurrencies, stocks, and other financial
assets, have gained substantial influence over large audiences. The primary
aim of this study is to explore the role of finfluencers’ financial content sharing
on social media within the new media ecosystem, as well as its legal, ethical,
and social implications for individual investors and society. New media
has significantly altered the ways in which individuals access information,
positioning social media platforms at the forefront of information sharing.
Similar to many influencers who actively use social media, finfluencers not
only provide financial information but also possess the power to influence
their followers’ investment decisions. However, this influence is not always
exercised responsibly. Many finfluencers attempt to evade legal accountability
by including disclaimers such as “NIA — Not Investment Advice” in their posts,
leading their followers to take actions without questioning the accuracy of the
information. The algorithms of social media platforms further amplify such
content, contributing to both financial and social risks. This study provides
a broader evaluation of the finfluencer phenomenon within the new media
environment and analyzes the impact of social media on financial content. The
research examines the posts of Turkish-speaking finfluencers on social media,
analyzing engagement rates, posting frequencies, and the nature of the content.
Additionally, the study discusses how finfluencers shape public perception,
their effects on financial literacy, and the role of new media in this context.
The regulations of the Capital Markets Board (CMB) of Turkey, along with
similar legal frameworks worldwide, are also addressed. Furthermore, the
study delves into the ethical and legal responsibilities of social media content
and examines the influence of finfluencers in the new media environment.
Ultimately, it aims to lay the groundwork for broader discussions on how to
regulate this phenomenon within new media.

Keywords: Finfluencer, Social Media, Investment Consulting, Financial
Literacy
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SOSYAL MEDYADA POPULER KULTURUN MANIPULASYONU:
SANIYE ORNEG

Hiseyin Kakiz'

0z

Sosyal medya, bilgi, eglence ve iletisim gibi pek cok islevi bir arada
sunarak kullanicilarin  glinlik yasamlarinin 6nemli bir parcasit haline
gelmistir. Gilinlimiizde kullanicilar, zamanlarmin biiyiik bir boliimiinii sosyal
medya platformlarinda etkilesimde bulunarak gecirmektedir. Kullanicilar,
sosyal medyada igerik iiretme, paylasma ve yorum yapma gibi etkinliklerde
bulunurken, ayni zamanda diger kullanicilar tarafindan retilen icerikleri
de tilketme imkanina sahiptir. Bu durum, kullanicilarin hem igerik {ireticisi
hem de tiiketicisi olmalarina olanak tanimaktadir. Bu baglamda ¢alismada,
sosyal medyada popiiler kiiltiiriin nasil manipiile edildigi ve kullanicilarin
maniptiilasyon siire¢lerine nasil maruz kaldig1 incelenmistir. Manipiilasyonun,
dogal siireglerden farkli olarak nasil planlandig1 ve sosyal medya kullanicilar
iizerindeki etkileri detaylandirilmistir. Ayrica, popiiler kiiltiirtin kitle iletisim
araglariyla nasil iiretildigi ve tliketildigi tartisilmistir. Veri toplama siirecinde,
1.85 milyon takipgiye sahip sosyal medya fenomeni “@Saniye” 6rneklem
olarak secilmistir. Calismada, igerik {ireticisinin popiiler kiiltiirii manipiile
etme siirecini ortaya koymak amaciyla tematik olarak siniflandirarak, icerik
analizi yontemi uygulanmigtir. Aragtirma sonuglarina gore, yliksek takipei
sayisina sahip bir icerik dreticisinin takipcilerini yonlendirerek popiiler
kiiltiiri manipiile edebildigi goriilmiistiir. Farkli platformlarda baslatilan
popiiler kiiltiir akimlari, yaratim siirecinden itibaren kontrolii kaybederek
kartopu etkisiyle diger platformlara paylasildigi saptanmistir. Ayrica sosyal
medyada popiiler olanin dogal veya yapay bir sekilde gelismesinin oldukca
belirsiz oldugu ve sosyal medya ortaminin manipiilasyonlara kars1 oldukga
savunmasiz bir zemin sundugu belirlenmistir.

Anahtar Kelimeler: Sosyal medya, Popiiler kiiltiir, Sosyal medya
manipiilasyonu, Popiiler kiiltlir akimlar1, Saniye

1 Yiiksek Lisans Ogrencisi, Istanbul Gelisim Universitesi, Lisansiistii Egitim Enstitiisii, Radyo Televizyon ve Habercilik
Anabilim dali, E-posta: huseyin.kakiz@ogr.gelisim.edu.tr ORCID: 0009-0009-4950-1053
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THE MANIPULATION OF POPULAR CULTURE ON SOCIAL MEDIA: THE
CASE OF SANIYE

Abstract

Social media has become an essential part of users’ daily lives by offering
various functions, such as information, entertainment, and communication,
all in one platform. Today, users spend a large portion of their time engaging
on social media platforms. While participating in activities such as content
creation, sharing, and commenting, users also have the opportunity to consume
content generated by others. This enables users to be both content creators
and consumers simultaneously. In this context, the study investigates how
popular culture is manipulated on social media and how users are exposed
to these manipulation processes. The study details how manipulation is
planned, in contrast to natural processes, and its effects on social media users.
Furthermore, the production and consumption of popular culture through mass
media tools is discussed. During the data collection process, the social media
influencer “@Saniye,” with 1.85 million followers, was chosen as the sample.
To reveal the process by which the content creator manipulates popular
culture, thematic classification and content analysis methods were applied.
The research findings indicate that a content creator with a large follower base
can significantly manipulate popular culture by influencing their audience. It
was observed that popular culture trends initiated on different platforms lose
control from the moment of creation and spread to other platforms through a
snowball effect. Moreover, it was determined that the development of what
becomes popular on social media, whether naturally or artificially, is highly
ambiguous, and the social media environment presents a highly vulnerable
ground for manipulations.

Keywords: Social media, Popular culture, Social media manipulation,
Popular culture trends, Saniye



VIl. ULUSLARARASI YENI MEDYA KONFERANSI: DIJITAL iCERIK URETIMINDEN TUKETIMINE
MEDYA VE TOPLUMSAL DONUSUM (10-11 EKIM 2024): OZLER | 125

PARLAMENTOLARDA YASANAN SIDDET EYLEMLERININ BIR
ILETISIM ARACI OLARAK KULLANILMASI

Kubilay Celik'

0z

Iletisim kisaca; birtakim bilgilerin, verilmek istenen mesajlarin sozle,
yaziyla veya hareketle baskalarina aktarilmasidir. letisim, génderici ve alict
konumlarinda bulunan iki veya daha fazla kisi arasinda ger¢eklesmektedir. En
basit iletisim tiirii ise, “Sozlii Iletisim” dir. Bunun i¢in aklimizdan gegen birkag
cliimleyi konusma yoluyla s6ylemeniz yeterlidir. Mesaji karsi tarafa; agirlikli
olarak telefon veya mikrofon gibi iletisim araglariyla da gondermek, bilinen
en yaygin ve etkili bir iletisim bicimidir. letisimle ilgili bilinmesi gereken
en Oonemli sey ise, bu eylemin yalnizca sozlii olarak gerc¢eklesmedigidir.
Viicut hareketlerimiz, yiiz ifadelerimiz, duygularimiz ve niyetlerimiz de bir
iletisim bi¢imidir. Konusmalarini, bilgi ve diisiincelerini “sozlii veya yazili
iletisim”le karsisindaki kisi veya kisilere duyurmak isteyenlerin yaninda
baska yollar1 deneyenler de vardir. Uziilerek bildirmek gerekir ki; mesajlarin
kars1 tarafa siddet yoluyla kabul ettirmeye calisanlar da ¢agimiz diinyasinda
bir hayli yaygindir. Acziyet i¢inde bulunan bu gruplar, bu yiizden ‘Siddetle
fletisim’ yolunu tercih ederler. Siddet iletisimi’nin beslendigi en biiyiik
kaynak ise, maalesef yine bir iletisim araci olan televizyonlardir. Ciinkii bu
endiistride; televizyon dizileri ve gilindiiz kusagi programlar1 her giin, her
saat milyonlarca kisiyi etkilemektedir. ‘Siddetle Iletisim’ modelini otoriteler,
‘Insani Caresizlik’ olarak adlandirmaktadir. Burada en iiziicii noktalardan biri
ise; siddeti bir iletisim yolu olarak gorenlerden bazilari da, halka ‘rol model’
olmasi1 gereken segilmislerdir. Kamuya mal olmus kisilerin veya siyasilerin
televizyonlardaki canli yayinlarda gosterdikleri siddet iletisimi, milyonlarca
kisi tarafindan izlenmektedir. Ulkemiz bir siddet iletisimi yoluyla ne yazik
ki, bir siddet kiiltiirline dogru gitmektedir. Siddetle iletisim, giinlimiizde
siyasette neredeyse normal bir yasam bi¢imi haline gelmistir. Siddet; halk
arasinda neredeyse her platformda kendisini gosterirken, Tiirkiye Biiyiik
Millet Meclisi (TBMM) gibi iilkenin en saygin catis1 altinda da, maalesef
sikca goriilmektedir. TBMM Kkiirsiisiinden; secildigi bolgenin ya da iilkenin
sorunlartyla ilgili bir konusma yapmayan veya yapamayan vekiller, sirf
liderine hos goriinebilmek ve politik geleceklerini siirdiirebilmek adina,
siddet iletisimi yoluna bagvurmaktadir. Bu ¢aligmamizda; siddetin ne oldugu,

1 Dr, Maltepe Universitesi, E-posta: kubilayc@gmail.com ORCID: 0000-0001-9832-41
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ni¢in yapildigi, etkileri, davranis degisiminde baska ne tiir yaklagimlarin
kullanilabilecegi, bu soruna karst hangi onlemlerin aliabilecegi literatiir
taramas1 sonucu ve uzman goriisleriyle ortaya konulmaya c¢aligitlmistir.

Anahtar Kelimeler: Siddet, TBMM, Iletisim, Davranis, Mesaj

ACTS OF VIOLENCE IN PARLIAMENTS USE AS A COMMUNICATION
TOOL

Abstract

Briefly, communication is the transfer of certain information, messages
to be given to others by word, writing or movement. Communication takes
place between two or more people in the positions of sender and receiver.
The simplest type of communication is ‘Verbal Communication’. For this,
it is enough to say a few sentences from your mind through speech. Sending
the message to the other party, mainly by means of communication tools
such as telephone or microphone, is the most common and effective form of
communication. The most important thing to know about communication is
that this action is not only verbal. Our body movements, facial expressions,
emotions and intentions are also a form of communication. In addition to
those who want to make their speeches, information and thoughts known
to the other person or persons through ‘verbal or written communication’,
there are also those who try other ways. It should be regretted to say that
those who try to impose their messages on the other side through violence
are also very common in today’s world. These groups, who are in a state of
helplessness, therefore prefer ‘Violent Communication’. Unfortunately, the
biggest source that Violent Communication feeds on is television, which is
also a means of communication. Because in this industry; television series
and daytime programmes affect millions of people every day, every hour.
The ‘Communication through Violence’ model is called ‘Human Despair’ by
the authorities. One of the saddest points here is that some of those who see
violence as a way of communication are elected people who should be ‘role
models’ for the public. The violent communication shown by public figures or
politicians in live broadcasts on television is watched by millions of people.
Unfortunately, our country is heading towards a culture of violence through
violent communication. Violent communication has become almost a normal
way of life in politics today. While violence manifests itself on almost every
platform among the public, it is unfortunately also frequently seen in the most
respected body of the country such as the Grand National Assembly of Turkey
(TBMM). Deputies who cannot or cannot make a speech about the problems
of the region or the country from the rostrum of the Turkish Grand National
Assembly (TBMM), resort to the communication of violence just to look good
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to their leader and to sustain their political future. In this study; what violence
is, why it is done, its effects, what other approaches can be used in behaviour
change, and what measures can be taken against this problem have been tried
to be put forward as a result of literature review and expert opinions.

Keywords: Violence, Parliament, Communication, Behaviour, Message
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GORSEL ISITSEL ANLATILAR VE VIDEO EYLEMIN TOPLUMSAL
TEMSILLERDEKi ROLU: CAM PLATFORMU ORNEG

Nihan Gider Isikman’

0z

Ideolojilerin temel toplumsal temsilleri olusturmalar gercevesinde, gorsel
isitsel anlatilarda islerlik gosteren temsillerle, toplumsal hayatin yapisim
ve bigimini belirleyen temsiller arasindaki baglanti 6ne cikar. Ideoloji,
toplumsal kurum ve degerlere iligkin kiiltlirel temsiller araciligiyla islerligini
gerceklestirir. Gorsel isitsel anlatilar basat kiiltiirel temsillere yer vererek,
basat ideolojinin yeniden fiiretilmesine katkida bulunabilir ya da karsi bir
tavirla bunlar1 sorgulayip, sarsabilir. Glinlimiizde gorsel hikdye anlaticiligi
hak savunuculugu i¢in 6nemli bir arag haline gelmistir. Gorsel isitsel anlatilara
dayanan video eylem kameray1 toplumsal bir yarar kaygisiyla kullanarak,
buradan elde edilen goriintiilerle toplumun duyarliligini harekete gecirme ve
olumlu yonde bir toplumsal degisim yaratma cabasidir. Sivil Diisiin de uzun
yillar boyunca haklara dair farkindalik olusturmak, ihlalleri belgelemek,
sorumlular1 hesap verebilir kilmak ve insanlar1 harekete gecirmek yolunda
ortaya konan kisisel ya da oOrgiitli c¢abalara destek vermistir. Bu destek,
ayni katki ve uzmanlik destegini igerir. CAM, Mart 2020’den bu yana Sivil
Diisiin destegiyle hayata gecirilmis film yapimlarinin izlenebilecegi dijital
bir yayin platformudur. Sivil Diigiin destegi ile hayata gegirilen, insanlarin,
hayvanlarin ve ¢evreyle birlikte tim canliligin haklari ¢ergcevesinde, 22 farkli
hak alanin1 daha goriiniir yapan, bu hak alanlarinin hayatin i¢inde nerelere,
nasil karsilik geldigine dair anlayisi derinlestiren 200’e yakin yapim CAM’da
arsivlenerek izleyiciye ulasmaktadir. Icerik ve sdylem analizi ydntemlerini
kullanarak bu ¢aligma, CAM platformunda yer alan 6rneklem iizerinden
video eylemin karakter, mekan, tema odaklari ¢ergevesinde Tiirkiye’de nasil
iglerlik kazandigini ve hangi hak alanlarinin 6ne ¢iktigini analiz edecektir. Bu
orneklem ve calisma video eylemin sosyal amagh film yapimina yonelik bir
yol haritasi ¢ikarir ve potansiyelin ayrintili bir sekilde incelenmesine olanak
tanir.

Anahtar Kelimeler: Gorsel Isitsel Anlatilar, Video Eylem, Toplumsal
Temsiller, Kiiltiirel ideoloji, Dijital Video Platformlari

1 Prof. Dr., Baskent Universitesi, GSTMF, Film Tasarimi ve Yonetimi Boliimii, E-posta: ngider@baskent.edu.tr
ORCID: 0000-0002-3332-3784
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THE ROLE OF AUDIOVISUAL NARRATIVES AND VIDEO ACTIVISM IN
SOCIAL REPRESENTATIONS: THE CASE OF THE CAM PLATFORM

Abstract

Within the framework of how ideologies construct fundamental social
representations, the connection between representations functioning in
audiovisual narratives and those shaping the structure and form of social
life becomes prominent. Ideology operates through cultural representations
related to social institutions and values. Audiovisual narratives can contribute
to the reproduction of dominant ideologies by incorporating prevalent cultural
representations or challenge and destabilize them through a critical stance. In
contemporary times, visual storytelling has become a crucial tool for advocacy.
Video activism employs the camera with a concern for social benefit, using
the obtained footage to mobilize societal awareness and foster positive social
change.For many years, Sivil Diisiin has supported individual or organized
efforts to raise awareness about rights, document violations, hold perpetrators
accountable, and mobilize people. This support includes in-kind contributions
and expertise. Since March 2020, CAM, a digital broadcasting platform
supported by Sivil Diisiin, has hosted films produced with this support. These
productions, which make 22 different areas of rights more visible and deepen
understanding of how these rights manifest in life, encompass nearly 200
works archived on CAM, accessible to viewers.Using content and discourse
analysis methods, this study will analyze how video activism operates in
Tiirkiye through character, setting, and theme focuses based on a sample from
the CAM platform, highlighting which areas of rights are emphasized. This
sample and study will outline a roadmap for social-purpose filmmaking and
enable a detailed examination of its potential.

Keywords: Audiovisual Narratives, Video Activism, Social
Representations, Cultural Ideology, Digital Video Platforms
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SUGU VE SUGLUYU MESRULASTIRMA ARACI OLARAK YENI
MEDYA

Hatice Cakir’

0z

Gliniimiizde yeni medya, bireyleri eglendirme bilgilendirmenin yani sira
toplum miihendisligi gorevini {iistlenerek toplumsal algilarin olusumunda
onemli bir rol oynamaktadir. Bununla birlikte yeni medyanin bu o6zelligi
bireylerin su¢ ve suclu algisini degistirerek bu unsurlarin mesrulagtirmasina
zemin hazirlamaktadir. Ozellikle sosyal medyadaki fenomenlerin liiks hayati ve
bu kisilere ait sansasyonel haberlerin hizla yayilmasina bu kisilere ait “mesru”
bir hikaye hazirlanmasina zemin hazirlamaktadir. Yeni medya, toplumun farkli
kesimlerinin goriislerinin kolayca aktarilmasina imkan taniyarak, bireylerin
suca karst duyarhiligini ve hak/adalet arayisini zayiflatabilmektedir. Suclu
bireyler, isledikleri suclari sosyal medya ile mesrulagtirmakta kendilerini
aklamaktadir. Yeni medyada kimi zaman sug teskil eden eylemler, kimi zaman
“moda” haline gelebilir ve toplumsal bir problemden ziyade eglenceli bir
icerik olarak sunulabilir. Yeni medyada {inlii olmak isteyen bireyler dikkat
cekmek i¢in trafik suclari, cinsel saldiri, cinayet, para aklama, dolandiricilik,
terér, kadina ¢ocuga ve hayvana yonelik siddet, kullanicilar tarafindan
paylasilmakta ve viral haline gelerek yayginlastirilmaktadir. Bu durum sugun
etkisini azaltarak ciddi bir toplumsal sorun olan siddet ve yasa dist eylemlere
kars1 duyarsizlagsmakta ve eylemleri mesrulastirmaktadir. Ayrica yeni medya,
suclularin kendilerini savunma veya hakli ¢ikarma amaciyla kullandigi bir
platform haline de gelmistir. Bu mecralarda suglularin kendilerine taraftar
bulmasi, yandaslardan destek gdrmesi ve eylemlerinin normallestirilmesi,
sucun mesrulagsmasina katki saglamaktadir. Kimi zaman suglular, magdurlardan
daha fazla destek toplamakta ve kahramanlastirilabilmektedir. Bu arastirma,
yeni medyanin su¢ ve suglulart eylemlerinin mesrulastirilmasinda oynadigi
rolii ve bu durumun ortaya ¢ikardigi potansiyel tehlikeleri ortaya koymay1
amaglamaktadir. Bu ¢aligmada son yillarda giindem olan suglularin Instagram
ve X platformda nitel arastirma yontemlerinden gorsel igerik analizi yontemi
kullanilarak veri toplanacaktir. Elde edilen verilerden elde edilen sonug ile
yeni medyada sug¢ ve sugun Oviilmesine yonelik bir farkindalik olusturarak
bilingli bir sekilde sosyal medya kullanimini yayginlagtirma hedeflenmektedir.

Anahtar Kelimeler: Sug, Suclu, Yeni Medya, Mesruiyet

1 Ogr. Gér. Dr., Kastamonu Universitesi, E-posta: haticechakir@gmail.com, ORCID: 0000-0003-0084-6690
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NEW MEDIA AS A MEANS OF LEGITIMIZING CRIME AND CRIMINALS

Abstract

Today, new media plays an essential role in forming social perceptions
by undertaking the task of social engineering and entertaining and informing
individuals. However, this new media feature changes individuals’ perceptions
of crime and criminals and paves the way for legitimizing these elements. New
media can weaken individuals’ sensitivity to crime and their pursuit of rights/
justice by allowing the views of different segments of society to be easily
conveyed. Criminal individuals legitimize their crimes through social media
and exonerate themselves. In the new media, criminal acts can sometimes
become “fashionable” and be presented as entertaining content rather than a
social problem. Traffic offences, sexual assault, murder, money laundering,
fraud, terrorism, and violence against women, children and animals are shared
by users and become viral in order to attract the attention of individuals who
want to become famous in new media. This reduces the impact of the crime
and desensitizes and legitimizes violence and illegal acts, which is a severe
social problem. New media has also become a platform used by criminals
to defend or justify themselves. In these channels, criminals find supporters,
receive support from partisans and normalize their actions, contributing to
the legitimization of crime. Sometimes, criminals gather more support than
victims and can be heroized. This research aims to reveal the role of new
media in legitimizing the actions of crimes and criminals and the potential
dangers that this situation poses. In this study, data will be collected by using
the visual content analysis method, one of the qualitative research methods,
on Instagram and X platforms for criminals who have been on the agenda in
recent years. With the result obtained from the data obtained aims to spread
the use of social media consciously by creating awareness about the praise of
crime and crime in new media.
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PODCASTLERIN SOSYAL MEDYA MECRALARI IGINDEKI
KONUMLANISI

Oguz Selim Kobaza'

0z

Internetin ortaya cikisi diinyay: tiimiiyle degistiren icatlardan birini ve
insanlik tarihinde biiyiik bir doniim noktasini ifade etmektedir. Ozellikle
internete erisebilmenin ¢esitli araclarla daha kolay hale gelmesi, taginabilir
araglarin internet teknolojileriyle donatilmasi gibi gelismeler pek ¢ok alanda
biiyiik bir ¢1gir agmistir. Sinirli bir kullanici ¢gevresinden daha genis bir kitleye
yayilan internet kullanimi, glindelik hayatin akisindaki yerini olmazsa olmaz
bir konuma eristirmistir. Internete dayali teknolojilerin gelistirilmesi ise yeni
mecralarin ve igeriklerin belirmesini saglamistir. 2024 y1li itibariyle yirmi y1llik
bir gecmise sahip olan podcast, internetin sagladigi yeniliklerden sadece birini
ifade etmektedir. Sesli bir icerik olan podcastin, Web 2.0 ile ortaya ¢ikan diger
sosyal medya mecralariyla benzer ve farkli yonleri bulunmaktadir. Podcastler
ozellikle icerik iiretimi, icerigin yayinlanmasi ve tiiketim bi¢imleri ac¢isindan
diger sosyal medya mecralarindan ayrigmaktadir. Giliniimiizde ana akim
medyada sesini duyuramayan ve disiincelerini iletebilecek bir araca ihtiyag
duyan kisi ya da kurumlar podcastlerden yararlanabilmektedir. Bunun yani sira
gelisen dijital teknolojilerin de etkisiyle artik sinirlt teknolojik bilgiye sahip
kisiler dahi kolaylikla podcast icerigi iiretilebilmekte ve bu sesli ekosistem
igerisinde yer edinebilmektedir. Gerek enformasyon ihtiyacini kargilamak
gerekse eglenmek amaciyla kullanilan podcastler gliniimiizde oldukca ragbet
gormektedir. Tematik cesitlilige sahip, pek ¢cok meselenin tartigilabildigi,
hatta fikirlerin ve duygularin paylasilabildigi bir yer héline gelen podcastlerin
hem dinleyicileri hem de igerik iireticileri giinden giine artmaktadir. Bu
caligma nitel bir aragtirmadir. Calismanin amaci podcastlerin yine kendisi gibi
Web 2.0’1n {iriinii olan diger sosyal medya mecralar1 i¢erisindeki konumunu
serimlemektir. Calismada betimsel analiz yontemi kullanilmistir. Podcastlerin
diger sosyal medya mecralar igindeki konumu karsilagtirmali olarak ele
alinmis ve bulgular ¢esitli bagliklar altinda degerlendirilmistir.

Anahtar Kelimeler: Iletisim Calismalari, Podcast, Sosyal Medya, Internet

1 Dr. Ogr. Uyesi, Sivas Cumhuriyet Universitesi, Iletisim Fakiiltesi, Gazetecilik Boliimii, E-posta: selimkobaza@,
cumhuriyet.edu.tr ORCID: 0000-0002-6079-2690



VIl. ULUSLARARASI YENI MEDYA KONFERANSI: DIJITAL iCERIK URETIMINDEN TUKETIMINE
MEDYA VE TOPLUMSAL DONUSUM (10-11 EKIM 2024): OZLER | 133

POSITIONING OF PODCASTS IN SOCIAL MEDIA PLATFORMS

Abstract

The emergence of the Internet represents one of the inventions that
completely changed the world and a major turning point in human history. In
particular, developments such as making it easier to access the internet with
various tools and equipping portable devices with internet technologies have
made a great breakthrough in many fields. The use of the internet, which has
spread from a limited circle of users to a wider audience, has made its place
in the flow of daily life indispensable. The development of Internet-based
technologies has led to the emergence of new channels and content. As of
2024, the podcast, which has a twenty-year history, represents just one of the
innovations provided by the internet. Podcast, which is an audio content, has
similar and different aspects with other social media channels that emerged
with Web 2.0. Podcasts differ from other social media channels especially
in terms of content production, publishing and consumption patterns. Today,
people or organizations that cannot be heard in the mainstream media and
need a tool to convey their thoughts can benefit from podcasts. In addition,
with the impact of developing digital technologies, even people with limited
technological knowledge can easily produce podcast content and take part
in this audio ecosystem. Podcasts, which are used both to meet the need for
information and for entertainment, are very popular today. Both listeners and
content producers of podcasts, which have thematic diversity and have become
a place where many issues can be discussed and even ideas and emotions
can be shared, are increasing day by day. This study is a qualitative research.
The aim of the study is to present the position of podcasts within other social
media channels, which are also products of Web 2.0. Descriptive analysis
method was used in the study. The position of podcasts within other social
media channels was analyzed comparatively and the findings were evaluated
under various headings.

Keywords: Communication Studies, Podcast, Social Media, Internet
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SIYASET ALANINA ETKiSi BAGLAMINDA DIJITAL
SOMURGECILIK KAVRAMI

Emre Caliskan'

0z

Somiirgecilik, kokenleri 15. Yiizyila kadar goétiiriilebilecek, Avrupa
tilkelerinin kiiresel oOlgekte diinyay1r sekillendirmelerine ve glinlimiize
kadar etki eden ekonomik, siyasi ve kiiltiirel siirecleri iceren faaliyet olarak
karsimiza ¢ikmaktadir. Somiirgecilik ayn1 zamanda ortaya ¢ikmaya basladigi
15. yilizyildan giiniimiize kadar degisen ve kendisini siirekli yenileyen de bir
faaliyettir. Avrupa merkezli gelisen somiirgecilik bugiin de farkli bir evrim
siirecine girmis durumda. Ozellikle 20. Yiizyilin ikinci yarisindan itibaren
hiz kazana teknolojik gelismeler, 21 ylizyilda insan hayatinin bir parcasi
olacak sekilde gelisti ve kiiresel olgekte ekonomik, siyasal, kiiltiirel olarak
derin etkiler birakan bir seviyeye ulasti. Yeni dijital ¢ag olarak adlandirilan
igerisinde bulundugumuz donem, kiiresel 6l¢ekteki teknoloji sirketlerinin ve
devletlerin gizli servislerinin teknolojiyi, dijital diinyay1 tahakkiim kurma
amagli kullanmaya cabaladiklari donem olarak da ortaya ¢ikmaktadir. Dijital
teknolojilerin ve internetin kullanilmasiyla kiiresel teknoloji devlerinin,
gelismis llkelerdeki sirketlerin ve gliclii devletlerin; az gelismis veya
gelismekte iilkeler iizerinde dijital altyapiya, verilere ve dijital pazarlara
hakim olma siireci olarak ortaya ¢ikan bu yeni tahakkiim kurma gabasi,
dijital somiirgecilik olarak tanimlanmaktadir. Dijital somiirgecilik geleneksel
somiirgecilikten farkli bir sekilde, fiziksel toprak ele gecirmekten ziyade
dijital alanlarin ve veri kaynaklarinin ele gecirilmesi iizerinden tahakkiim
kurulmasidir. Bu noktada bu tahakkiim kurma cabasi dijital teknolojilerin
devletler, uluslararasi aktorler ve biiyiik teknoloji sirketleri tarafindan siyasetin
sekillendirilmesine odaklanarak, dijital somiirgecilik lizerinden modern siyasi
siirecleri etkileyen yeni bir giic ve kontrol bigimi olarak ortaya ¢ikmaktadir.
Egemenlik, siyasal manipiilasyon, siber giivenlik, kiiltiire]l hegemonya, siyasal
katilm gibi bircok 6nemli alanda siyasete etki eden dijital somiirgecilik,
giderek daha fazla dijitallesen diinyada siyaseti ve siyasal siirecleri kiiresel ve
yerel diizeyde etkileyici role sahip olmaktadir. Bu ¢aligsma dijital somiirgecilik
kavrami etrafinda, dijitallesen diinyada dijital somiirgecilik faaliyetlerinin
kiiresel ve yerel siyaseti nasil etkiledigini ve etkileyebilecegi iizerinde
durmaktadir. Calisma, yeni gelisen dijital somiirgecilik kavramini siyaset

1 Dr, Ankara Yildirim Beyazit Universitesi, E-posta: emrecaliskana@gmail.com, ORCID: 0000-0001-6338-883X
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baglaminda degerlendirerek, alandaki akademik c¢alismalara katki sunma
¢abasindadir.

Anahtar Kelimeler: Dijitallesme, Dijital Somiirgecilik, Siyaset

THE CONCEPT OF DIGITAL COLONIALISM IN THE CONTEXT OF ITS
IMPACT ON POLITICS

Abstract

Colonialism, whose origins can be traced back to the 15th century, is an
activity that involves economic, political and cultural processes that have
helped European countries to shape the world on a global scale and have
an impact to the modern times. Colonialism is also an activity that has
transformed and renewed itself from the 15th century to the present day.
Colonialism, which developed around Europe, has now entered a different
evolutionary process. Technological developments, which have gained
momentum especially since the second half of the 20th century, have become
part of human life in the 21st century, reaching a level that has profound
economic, political and cultural effects worldwide. The period in which we
find ourselves, known as the new digital age, is also emerging as a period in
which global technology companies and states are seeking to use technology
and the digital world for domination. With the use of digital technologies and
the internet, global technology giants, corporations in developed countries
and powerful states have come to dominate digital infrastructure, data and
digital markets in underdeveloped or developing countries, and this new effort
to establish domination is defined as digital colonialism. Digital colonialism
differs from traditional colonialism in that it is the establishment of domination
through the seizure of digital spaces and data resources, rather than through
the seizure of physical territory. At this point, this effort at domination focuses
on the shaping of politics through digital technologies by states, international
actors and large technology companies, and emerges as a new form of
power and control that affects modern political processes through digital
colonialism. Digital colonialism affects politics in many important areas such
as sovereignty, political manipulation, cybersecurity, cultural hegemony and
political participation. This study focuses on the concept of digital colonialism
and how digital colonial activities affect and can affect global and local politics
in the digitalising world. The study attempts to contribute to academic studies
in this field by evaluating the newly developing concept of digital colonialism
in the context of politics.

Keywords: Digitalization, Digital Colonialism, Politics
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YENI MEDYA UNSURLARININ INSANLARI ETKINSIZLESTIRME
ORNEGI OLARAK BIR MODEL TiVATRO OYUN METNi: BEHIG
AK- NEWTON BILGISARDAN NE ANLAR?

Burak Akylz'

0z

Behi¢ Ak’ 1in yazmis oldugu Newton Bilgisayardan Ne Anlar? oyunu, tasidigi
ad1 gibi kendi i¢inde bir ironi barmdirmaktadir. Gelisen teknolojik unsurlarla
birlikte — 6zellikle bilgisayar ve internet- insanin kendi yasam alaninda giderek
yalnizlagtiginin ve bu yalnizlasmayla birlikte, zamaninin bir kisminin iglevsiz
gectiginin ironik aktarimidir. Ak’1n yarattigi diinyaya gore teknoloji insanlari
hem yalnizlagtirmis hem de bencillestirmistir. Oyun metninden Kadin ve
Adam karakterleri vardir bu oyun kisilerine bir ad verilmemistir. Bu anlamda
en basta kimliksizlesmislerdir. Burada stilize bir anlatim s6z konusudur. Bu
anlamda modern diinyadaki herhangi bir kadin ve adamin i¢inde bulundugu
durumun aktarimidir. Oyunda belli bir cografya da tanimlanmamistir. Bu
anlamda daha evrensel bir done kazandigi sdylenebilir. Oyunda giinlerini
her giin ayni1 plajda ve ayni eylemleri yaparak geciren bir ¢iftin konusmalari,
tartismalar1 ve evlilikleri hakkindaki yargilar1 vardir. Cift, bir sonuca ulagmaz.
Bir seyleri de ¢cozmeye calismaz. Kapitalizmin yarattig1 yalniz insan kavramini
birbirleri lizerinden sorgularlar. Medyatik iligkiler insanlar1 daha da eylemsiz
hale getirmistir. Her giiniin diger gilinler gibi olmasi orada yasayan insanlar
icin kaniksama olusturmustur. Burada ana amag, gelinen noktada insanlarin
nasil pasif hale geldigidir. Yeni medya unsurlari insanlara daha hizli bilgi
aktarimi saglarken, insanlar1 pasiflestirmistir. Insanlar teknolojinin gelisimine
paralel olarak daha etkinsiz hale gelmistir. Bu ¢alismada bu kavramlar oyun
metni iizerinden tartisilacaktir. Bu kullanilan metod, ana kaynak olarak Behic
Ak’1in oyun metnidir. Ayn1 zamanda medyanin, tiyatro sanatiyla iliskisinin
de sorgulanmasidir. Oyunun genel igerik analizi yapildiktan sonra kavramlar
tartigmaya acilacaktir. Kadin ve Adam’mn aksiyon yonelisleri {izerinden
genel kavramlar sorgulanacaktir. Bu ¢aligmanin alana katkisi bir yeni medya
unsurunun insan iligkileri anlaminda ne kadar belirleyici unsur olup olmadigini
bir tiyatro metni lizerinden tartigmaktir. Medyatik ve teknolojik unsurlar her
zaman insan dogasina olumlu etkiler yapmayabilir. Bunun metinde oldukga
metaforik olarak bir egretilemesi s6z konusudur.

Anahtar Kelimeler: Yeni Medya, Behi¢ Ak, Tiyatro, Oyun
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A MODEL THEATER PLAY TEXT AS AN EXAMPLE OF HOW NEW MEDIA
ELEMENTS DISEMPOWER PEOPLE: BEHIC AK- WHAT DOES NEWTON
KNOW ABOUT KNOWLEDGE

Abstract

The play What Does Newton Know About Computers, written by Behig
Ak, contains an irony in itself, just like its title. It is an ironic expression
of the fact that with the developing technological elements - especially the
computer and the internet - human beings have become increasingly lonely in
their own living spaces and that with this loneliness, some of their time has
become dysfunctional. According to the world created by Ak, technology has
both isolated and selfishized people. There are the characters of Woman and
Man in the text of the play, and these playwrights are not given a name. In
this sense, they have become anonymous in the first place. There is a stylized
expression here. In this sense, it is the transfer of the situation of any woman
and man in the modern world. A certain geography is not defined in the play.
In this sense, it can be said that it has gained a more universal done. In the
play, there are conversations, discussions and judgments about the marriage of
a couple who spend their days on the same beach and doing the same actions
every day. The couple does not reach a conclusion. Nor do they try to solve
anything. They question the concept of lonely people created by capitalism
through each other. Media relations have made people even more inactive.
The fact that every day is just like every other day has created habituation for
the people living there. The main aim here is how people have become passive
at this point. While new media elements provide faster information transfer to
people, they have made people passive. People have become more inactive in
parallel with the development of technology. In this study, these concepts will
be discussed through the text of the play. The method used is Behi¢ Ak’s play
text as the main source. At the same time, the relationship between the media
and the art of theater is also questioned. After a general content analysis of
the play, the concepts will be discussed. General concepts will be questioned
through the action orientations of Woman and Man. The contribution of this
study to the field is to discuss the extent to which a new media element is a
determining factor in terms of human relations through a theater text. Mediatic
and technological elements may not always have positive effects on human
nature. There is a metaphorical metaphorization of this in the text.

Keywords: Behi¢c Ak, Newton What Newton Understand From The
Computer?, New Media, Playwright
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SOSYAL MEDYANIN BILIM ILETISIMI AKTORLERI ARASINDA
ETKILESIM OLUSTURMA POTANSIYELI UZERINE BIR
ARASTIRMA

Hatun Boztepe Taskiran', Mahmut Enes Agca?

0z

Modern toplumlarin temelini olusturan bilim, akil ve mantik ilkeleriyle
ortaya konan tekrarlanabilir ve tutarli bicimde iiretilen sistematik bilgilere
dayanmaktadir. Bilim iletisimi ise bilimin destekledigi tutumlarin ve
davraniglarin toplum tarafindan benimsenmesinde rol oynayan stratejik
bir iletisim faaliyeti olarak One c¢ikmaktadir. Bilim iletisimindeki temel
aktorlerden birisi olan bilim insanlar1 bilimin iiretilmesinde rol oynadiklar
gibi ayn1 zamanda bilimsel gelismelerin toplumla paylagilmasinda da rol
iistlenmektedir. Bilim iletisiminin multidisipliner ve ¢ok aktorlii yapisinda
bilim insanlarinin roliiniin topluma bilgi aktarmak kadar iletisim siirecinin
diger unsurlar1 arasinda etkilesimi sglamada koprii islevi iistlenme oldugu
da ifade edilebilir. Bilim iletisiminde dijital medyanin kullanimiyla beraber
bilim insanlariin hedef kitlelerle dogrudan iletisim kurabilmesi saglanmistir.
Bu sayede bilim iletisiminin aktorleri arasinda iletisim ve etkilesim kurma
olanaklart da artmistir. Bilim iletisimi baglaminda bilim insanlarinin sosyal
medya kullanimlar1 degerlendirildiginde ise hem topluma bilgi aktarma hem
de bilim iletisiminin diger aktorleri arasindaki etkilesimi saglama ydniinden
Oonem tasidigr soylenebilir. Literatiirde sosyal medyanin bilim iletisimi
aktorleri arasinda etkilesim kurma yoniinden onemli bir kapasiteye sahip
olduguna yonelik goriisler dikkat ¢cekmektedir (Fanrich vd., 2023; Li vd.,
2021; Van Dijck ve Alinejad, 2020). Bu dogrultuda bu ¢aligsmada literatiirdeki
s0z konusu goriislerden yola ¢ikilarak diinyanin en etkili bilim insanlart
listesinde yer alan ve aktif olarak sosyal medyay1 kullanan ilk 10 siradaki
bilim insan1 ile ayn1 listede yer alan Tiirk bilim insanlarinin sosyal medya
kullanimlar diger bilim iletisimi aktorleri ile etkilesimin saglanmasi yoniinden
analiz edilmistir.  Aragtirmada, X Platformu iizerinden gergeklestirilen
bilim iletisimi faaliyetleri analiz edilmistir. Igerik analizi teknigi kullanilan
aragtirmada 6 aylik siirede bilim insanlarinin paylasimlarinin temasi, bilim
iletisimi yoniinden tasidigi islev ve etkilesim kurdugu aktorler baglaminda

1 Prof. Dr, Istanbul Universitesi, Iletisim Fakiiltesi, Halkla Iliskiler ve Tanitim Boliimii, Istanbul, Tiirkiye, E-posta:
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inceleme yapilmistir. Aragtirma sonucunda yabanci bilim insanlan ile Tirk
bilim insanlarinin sosyal medyadaki paylagimlarinda igerik, etkilesim ve
odaklanilan konulara yonelik giincel bir durum ortaya konmaya ¢alisilmistir.

Anahtar kelimeler: Bilim iletisimi, Bilim insanlar1, Sosyal Medya, Bilim
[letisimi Aktorleri, Etkilesim

A STUDY OF THE POTENTIAL OF SOCIAL MEDIA TO CREATE
INTERACTION BETWEEN SCIENCE COMMUNICATION ACTORS

Abstratct

Science, which forms the basis of modern societies, is based on systematic
information that is reproducible and consistently produced by the principles
of reason and logic. Science communication, on the other hand, stands out as
a strategic communication activity that plays a role in the adoption of attitudes
and behaviors supported by science by society. Scientists, who are one of the
main actors in science communication, play a role in the production of science
and also have an importance in sharing scientific developments with the
society. It can also be stated that the role of scientists in the multidisciplinary
and multi-actor structure of science communication is to transfer information
to the society as well as to be the bridge that provides interaction between
other elements of the communication process. With the use of digital media in
science communication, it has been ensured that scientists can communicate
directly with target audiences without media mediation. In this way, the
process of communication and interaction between society and science without
intermediaries has come into play. When the use of social media by scientists
in the context of science communication is evaluated, it can be argued that
it is important both in terms of transferring information to the society and
providing interaction between other elements of science communication. In
this study, the social media use of Turkish scientists in the same list and the top
10 scientists who are in the list of the world’s most influential scientists and
actively use social media were analyzed in terms of science communication. In
the research, Platform X (Twitter) was preferred. For this reason, in the study
in which the content analysis technique was used, the theme of the scientists’
sharing, the function it carries in terms of science communication and the
actors it interacts with were examined in the context of 6 months. As a result
of the research, the content, interaction and science communication function
used in the social media posts of foreign scientists and Turkish scientists were
tried to reveal an up-to-date situation.

Keywords: Science communication, scientists, social media, science
communication actors, interaction
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ETKILESIMLIYENIMEDYABELGESELLERINEFENOMENOLOJIK
BiR YAKLASIM

Ozge Nilay Erbalaban’

0z

Yeni medya belgeselleri (web doc., interaktif belgesel, veri tabami
belgeselleri), ontolojik olarak dijital teknolojilere ve internet teknolojilerine
bagliyeni bir belgesel tiirlidiir. Web, hem izleyicinin belgesele ulagtigi bir mecra
hem belgeselin yapilandig1 bir mecra hem de izleyicinin belgesele katildigi
bir mecradir. Web 2.0’1n kullanici odakli teknolojik 6zellikleri yeni medya
belgesellerinin karakteristigini olusturmaktadir. Yeni medya belgesellerinin
bicemi, pelikiil ya da dijital belgesellerin bicemlerine ek olarak web 2.0’
sundugu etkilesimlilik ve katilimcilik teknolojileri tarafindan belirlenmektedir.
Geleneksel belgesellerde yonetmenin kullandigi fotograflara, haritalara, gazete
iceriklerine, ses kayitlarina, animasyonlara, video kayitlarina, grafiklere ve
taniklara ek olarak yapisal katilimc1 yeni medya belgesellerinde izleyicinin de
benzer belgelerle belgesele katilimi olanakli hale gelmistir. Etkilesimli yeni
medya belgesellerinde ise izleyici belgesel ile etkilesime girerek, belgeselin
6gelerini yonlendirebilir. Bu bildiride, etkilesimli yeni medya belgesellerinin
etkilesimli biceminin izleyicinin bilissel ve duygusal kavrayisini nasil
etkiledigi sorusu arastirilmaktadir. Bu nedenle arastirma sorusuna uygun
olarak fenomenolojik bir yaklasim benimsenmistir. Film fenomenolojisinin
amaci filmi algilama, deneyimleme bicimlerimizi ve algilama, deneyimleme
bigimlerimizi olusturan yollar1 felsefi olarak tartismaktir. izleme bir deneyim
stirecidir ve bu deneyime etki eden her sey (arag, mekan, zaman, filmin
diegetik diinyasi, filmin bicemi vb.) deneyimin kendisini ve izleyicinin algisini
bicimlendirmektedir. Izleme deneyimine etkilesimi de ekleyen etkilesimli
yeni medya belgeselleri deneyimi ¢esitlendirmektedir. Bunun da izleyicinin
algisin1 nasil etkiledigi sorusu izleyici arastirmalarina giincel bir boyut
eklemektedir. Arastirma 6rneklemini My Life in Limbo (Anna Fahr, 2020) ve 4
Short History of Highrise (2013, Katerina Cizek) belgeselleri olusturmaktadir.
Ik belgesel Sam’dan Beyrut’a go¢ etmis dort cocuklu bir kadmin yasamini,
ikinci belgesel ise gokdelenlerin tarihini konu edinmektedir. Her iki belgeselin
bigcemi, izleyicinin odagina uygun olarak belgesel kaynaklari i¢inde gezindigi,
hareketli bir video kaydindan, fotografik bir imaja ge¢gme imkanini oldugu

1 Dog.Dr., Cukurova Universitesi, Iletisim Fakiiltesi, Radyo, Televizyon ve Sinema Béliimii, E-posta: n.erbalaban@
gmail.com, ORCID: 0000-0003-4199-3507
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izleme deneyimi yagamasina izin vermektedir. Geleneksel belgesel izleme
deneyimine kiyasla izleyicinin se¢im yapabilmesiyle, odaklanmasiyla,
belgesel kurgusuna erigsimiyle ¢oklu kavrayis imkani dogmaktadir.

Anahtar Kelimeler: Yeni Medya Belgeselleri, Belgeselde Bigem,
Fenomenolojik Yaklagim, My Life in Limbo, A Short History of Highrise

A PHENOMENOLOGICAL APPROACH TO INTERACTIVE NEW MEDIA
DOCUMENTARIES

Abstract

New media documentaries (web docs, interactive documentaries, database
documentaries) represent a new type of documentary that is ontologically
linked to digital technologies and internet technologies. The web serves
as a platform where the audience accesses the documentary, where the
documentary is structured, and where the audience interacts with the
documentary. The user-oriented technological features of Web 2.0 shape
the characteristics of new media documentaries. In addition to the style of
film-based or digital documentaries, the style of new media documentaries is
determined by the interactivity and participatory technologies offered by Web
2.0. Along with the traditional use of photographs, maps, newspaper articles,
sound recordings, animations, video recordings, graphics, and witnesses by
the director in conventional documentaries, in structurally participatory new
media documentaries, the audience can participate using similar documents.
In interactive new media documentaries, the audience interacts with the
documentary and can control its elements.This paper investigates how the
interactive style of new media documentaries affects the audience’s cognitive
and emotional comprehension. Therefore, a phenomenological approach
has been adopted to align with the research question. The aim of film
phenomenology is to philosophically discuss how we perceive and experience
films, and the ways in which these modes of perception and experience are
constructed. Viewing is a process of experience, and everything that influences
this experience (tools, space, time, the diegetic world of the film, the film’s
style, etc.) shapes the experience itself and the viewer’s perception. Interactive
new media documentaries, which add interactivity to the viewing experience,
diversify the experience. The question of how this affects the audience’s
perception adds a contemporary dimension to audience research.The research
sample includes My Life in Limbo (Anna Fahr, 2020) and A Short History of
Highrise (2013, Katerina Cizek). The first documentary explores the life of a
woman with four children who migrated from Damascus to Beirut, while the
second documentary focuses on the history of skyscrapers. The style of both
documentaries allows the audience to experience a viewing journey, moving
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from a dynamic video recording to a photographic image, navigating within
the documentary’s sources based on the audience’s focus. Compared to the
traditional documentary viewing experience, this provides a multi-layered
perception opportunity by allowing the audience to make choices, focus, and
access the documentary’s narrative.

Keywords: New Media Documentaries, Documentary Style,
Phenomenological Approach, My Life in Limbo, A Short History of Highrise.
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YAPAY ZEKA ALGORITMALARINDA TOPLUMSAL CINSIVET
ESITSIZLIGI

Mustafa Dogukan Basalan'

0z

Yapay zeka; giiniimiizde sosyal ve ekonomik yasamin dokusunu derinden
etkileyen ve hizla gelisen bir teknolojidir. Bu teknolojinin yayginlasmasiyla
birlikte, yapay zeka sistemlerinin tasariminda ve kullaniminda ortaya ¢ikan
etik sorunlar da giderek Oonem kazanmaktadir. Bu sorunlarin toplumsal
temelli olanlarindan biri ise yapay zeka algoritmalarinin cinsiyet temelli
Onyargilart yansitma ve giiclendirme potansiyelidir. Yapay zeka sistemleri,
biiylik miktarda veri lizerinde egitilerek belirli gorevleri yerine getirmek iizere
tasarlanirlar. Bu veriler ise genellikle mevcut toplumsal cinsiyet esitsizligini
yansitan tarihsel verilerden olusur. Ornegin yiiz tanima sistemleri, egitim
verilerindeki cinsiyet dengesizlikleri nedeniyle kadinlar1 veya erkekleri dogru
tanimakta zorlanabilir. Bu durum, sistemlerin 6nyargili sonuglar tiretmesine
ve toplumsal cinsiyet esitsizliklerinin derinlesmesine neden olabilir. Yapay
zekanin cinsiyet ayrimciliina yol agmasinin bir diger 6nemli nedeni de
algoritmalarin tasarim siirecinde yer alan insanlarin bilingsiz 6nyargilarin
yansitmasidir. Algoritmalar1 gelistiren miihendisler ve bilim insanlari, ne
kadar tarafsiz olmaya calissalar da kendi kisisel deneyimleri ve toplumsal
deger yargilari, algoritmalarin tasarimini etkileyebilir. Bu durum da cinsiyete
dayali ayrimciliga yol actig1 gibi, ise alim siireclerinde kullanilan yapay zeka
tabanli sistemler, gecmis verilerdeki cinsiyet Onyargilarini yansitarak kadin
veya erkek adaylar1 dezavantajli duruma disiirebilir. Bu etik sorunlarin
iistesinden gelmek icin gesitli ¢dziim dnerileri bulunmaktadir. Ilk olarak, yapay
zeka sistemlerinin egitiminde kullanilan veri setlerinin ¢esitliligi ve temsil
giicli artirtlmalidir. Bu, toplumsal cinsiyet esitligini yansitan ve dnyargilar
minimize eden veri setlerinin olusturulmas1 anlamma gelir. Ikinci olarak,
yapay zeka algoritmalarinin tasarim siirecinde yer alan miihendisler ve bilim
insanlari, bilingsiz onyargilarinin farkinda olmali ve bu 6nyargilart minimize
etmek icin algoritmada gerekli 6nlemleri almalidir. Yapay zeka sistemlerinin
egitildigi verilerin ¢esitliligi ve dengesi, cinsiyet ayrimciligint 6nlemede kritik
bir rol oynar. Nitekim ¢esitli ve dengeli veriler, daha adil bir yapiya temel
olusturacaktir. Ayrica, yapay zeka sistemlerinin sonuglarinin diizenli olarak
gbzden gecirilmesi ve Onyargilarin tespit edilip diizeltilmesi i¢in politikalar

1 Tezli Yiiksek Lisans Ogrencisi, Hatay Mustafa Kemal Universitesi, iletisim Bilimleri, E-posta: dokayazilim@gmail.
com ORCID: 0009-0008-8873-1102
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gelistirilmeli ve konuya iliskin ¢esitli diizenlemeler yapilmalidir. Bu durum,
teknolojinin etik ve adil bir sekilde kullanilmasina katki saglar.

Anahtar Kelimeler: Yapay Zeka, Algoritma, Cinsiyet, Onyargi
GENDER INEQUALITY IN ARTIFICIAL INTELLIGENCE ALGORITHMS

Abstract

Artificial Intelligence is a rapidly developing technology that profoundly
affects the fabric of social and economic life today. With the widespread
adoption of this technology, ethical issues arising in the design and use of
Al systems are becoming increasingly important. One of the societal-based
issues is the potential of Al algorithms to reflect and reinforce gender-based
biases. Al systems are designed to perform specific tasks by being trained on
large amounts of data. These data often consist of historical data that reflect
existing gender inequalities. For example, facial recognition systems may
struggle to accurately identify women or men due to gender imbalances in
training data. This can lead to biased outcomes and deepen societal gender
inequalities. Another significant reason Al can lead to gender discrimination
is the unconscious biases of the people involved in the algorithm design
process. Engineers and scientists developing algorithms, despite their efforts
to be impartial, may influence the design with their personal experiences and
societal value judgments. This can lead to gender-based discrimination, such
as Al-based systems used in recruitment processes disadvantaging female or
male candidates by reflecting gender biases in past data. There are various
solutions proposed to overcome these ethical issues. Firstly, the diversity
and representativeness of the datasets used in training Al systems should be
increased. This means creating datasets that reflect societal gender equality
and minimize biases. Secondly, engineers and scientists involved in the design
process of Al algorithms should be aware of their unconscious biases and take
necessary measures in the algorithm to minimize these biases. The diversity
and balance of the data on which Al systems are trained play a critical role
in preventing gender discrimination. Indeed, diverse and balanced data will
form the foundation for a fairer structure. Additionally, policies should be
developed to regularly review the outcomes of Al systems and identify and
correct biases, and various regulations should be made on the subject. This
contributes to the ethical and fair use of technology.

Keywords: Artificial Intelligence, Algorithm, Gender, Bias
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YAPAY ZEKANIN NESNEL HAKIKAT PROBLEMI

Mert Can Atar’

0z

Yapay zeka, bilgi liretme kapasitesiyle yasamin her alanina niifuz etmeye
ve teknolojik duyarliligi yiiksek bazi kesimler tarafindan, nesnel hakikatin
aracist olarak kabul edilmeye baslamistir. Ancak, bu yaklasim; bilimsel,
sosyolojik ve teknolojik agilardan ciddi sorunlar tagimaktadir. Bu ¢alismanin
amaci, yapay zekanin nesnel hakikat problemini, insanligin hakikat anlayiginin
modern donemdeki teknolojik vechelerine odaklanarak agiklamaktir. Bu
baglamda arastirma sorusu, “yapay zeka politik etkilerden bagimsiz bir
hakikat iiretebilir mi?” olarak belirlenmistir. Bu soruya yanit verilerek
literatiire, yapay zeka tarafindan iiretilen bilgilerin tarafsizligi konusunda
derinlemesine bir bakis agist kazandirilmasi hedeflenmektedir. Oncelikle
bilimin hakikatle kurdugu iliski, yapay zekanin bu mirasla nasil etkilesime
gectigini anlamak agisindan 6nemlidir. Aydinlanma ile bilim, hakikati nesnel
ve evrensel yasalar araciligiyla agiklamaya g¢aligmistir. Ancak, bilimin bu
nesnellik iddiasi toplumsal ve ideolojik etkilerden bagimsiz degildir. 20.
ylizyilda ortaya ¢ikan kuantum teorisi ve gorelilik mefthumu, bilim insanlarinin
(bilgi iireticisinin) bilgi tiretimindeki 6znel roliinli vurgulamis, nesnel hakikat
kavraminin yeniden degerlendirilmesi geregini ortaya koymustur. Benzer
sekilde, yapay zeka da tarafsiz oldugu varsayilan gelistiricilerin tercih ve
kararlar1 dogrultusunda sekillenir. Bu teknolojiler, gelistiricilerinin kullandig1
“sayisal temelli teknolojik yontemlere” ragmen, onlarin politik goriislerinden
bagimsiz degildir. Dolayisiyla, yapay zekanin hakikat paradigmasi, bu goriis
ve egilimler cercevesinde bigcimlenir ve gelistiricilerin deger yargilarim
yansitir. Orne@in, sosyal medya platformlarindaki icerikler, filtreleme
algoritmalarimin yardimiyla, gelistiricilerin goriislerini 6ne ¢ikaracak sekilde
tasarlanir. Nitekim son arastirmalar, algoritma ve derin 6grenme temelli yapay
zeka sistemlerinin, bu tiir politik etkiler sonucunda, gelistiricilerinin agirlikla
sahip oldugu “woke” ideolojisinin unsurlarini yansittigini gostermektedir. Bu
ideoloji ile baglantili sosyal adalet ve kimlik politikasi temalari, yapay zekanin
beslendigi bu egilimdeki veri setleri nedeniyle, iiretilen bilgi ve goriislerde
baskin hale gelir. Bu durum, yapay zekanin objektif hakikati sundugu iddiasini
clrtiitmektedir. Bu minvalde arastirma sorusunun yaniti; yapay zekanin nesnel
ve tarafsiz bir hakikat sunmadigi; aksine, gelistiricilerinin ve beslendigi
verilerin ideolojik egilimlerini yansittigidir.

1 Dr. Ogr. Uyesi, Istanbul Aydin Universitesi, Yeni Medya ve Iletisim Boliimii, E-posta: mertatar@aydin.edu.tr
ORCID: 0000-0002-2479-8120
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Anahtar Kelimeler: Hakikat Problemi, Nesnellik, Yapay Zeka, Veri
Setleri, Woke Ideolojisi.

OBJECTIVE TRUTH PROBLEM OF ARTIFICIAL INTELLIGENCE

Abstract

Artificial intelligence, with its capacity for generating information, has
begun to permeate every aspect of life and is increasingly being accepted
as an arbiter of objective truth by some technology-sensitive segments of
society. However, this approach presents significant issues from scientific,
sociological, and technological perspectives. This study aims to explain
the problem of objective truth in artificial intelligence by focusing on the
technological aspects of humanity’s understanding of truth in the modern era.
In this context, the research question is defined as: “Can artificial intelligence
produce a truth that is independent of political influences?” By answering
this question, the study aims to provide a comprehensive perspective on the
neutrality of information produced by artificial intelligence. First and foremost,
the relationship science has established with truth is crucial to understanding
how artificial intelligence interacts with this legacy. With the Enlightenment,
science sought to explain truth through objective and universal laws. However,
the claim of objectivity in science is not free from social and ideological
influences. Quantum theory and the notion of relativity that emerged in the
20th century emphasized the subjective role of scientists (the producers of
knowledge) in the production of knowledge, necessitating a reevaluation
of the concept of objective truth. Similarly, artificial intelligence is shaped
by the preferences and decisions of its developers, who are assumed to be
neutral. Despite relying on “numerically-based technological methods,” these
technologies are not independent of the political views of their developers.
Therefore, the truth paradigm of artificial intelligence is shaped within the
framework of these views and tendencies, reflecting the value judgments of
its developers. For instance, content on social media platforms is designed
with the help of filtering algorithms to highlight the views of the developers.
Recent research has shown that algorithm and deep learning-based artificial
intelligence systems reflect elements of the “woke” ideology, which many
developers tend to adopt, as a result of these political influences. Due to the
data sets fed with social justice and identity politics themes related to this
ideology, the information and opinions produced become dominant in these
areas. This situation refutes the claim that artificial intelligence presents an
objective truth. Therefore, the answer to the research question is that artificial
intelligence does not offer an objective and impartial truth; rather, it reflects
the ideological tendencies of its developers and the data sets it is fed with.

Keywords: Problem of Truth, Objectivity, Artificial Intelligence, Data
Sets, Woke Ideology.
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INSANDAN FAZLASI: DIJITAL DUNYADA NETNOGRAFI, YAPAY
ZEKA VE METAVERSE ILE GENISLEYEN SINIRLAR

Sebnem Ozdemir', Dilara Nergishan Koger?

0z

Bu calisma, yapay zeka destekli chatbotlar, metaverse, fediverse gibi
yeni medya platformlarinin ortaya c¢ikisiyla netnografi yonteminin nasil
evrildigini aragtirmayr amaclamaktadir. Netnografi, dijital topluluklar1 ve
ve bu topluluklardaki sosyal etkilesimleri analiz etmek i¢in kullanilan bir
yontemdir, ancak gliniimiiz dijital diinyasindaki teknolojik gelismeler, bu
yontemi daha genis bir ¢ercevede ele almayi zorunlu kilmaktadir. Robert
Kozinets’in oOnciiliiglinii  yaptig1 netnografi, yapay zekad algoritmalari,
chatbotlar ve dijital platformlarda insan dis1 aktorlerin etkilerini anlamaya
yonelik “insandan fazlasi (more than human)” yaklasimina dayanmaktadir.
Bu baglamda, caligsma, yapay zeka ve algoritmalarin sosyal medya ve dijital
kiiltiirler tizerindeki etkilerini inceleyerek, platform olanak ve sinirlamalarimin
kullanici deneyimlerini nasil sekillendirdigini ve “ag-arzu (network of
desire)” gibi kavramlar araciligiyla dijital etkilesimleri nasil doniistiirdiglini
ortaya koymayr hedeflemektedir. Ayrica, dijital arastirma etigi ve veri
giivenligi gibi 6nemli konulara da odaklanarak, netnografik arastirmalarda
etik ve metodolojik sorunlar1 ele alacaktir. Calisma, g¢oklu platformlar
lizerinden veri toplama, ¢cevrimici etnografik gdzlemler, oto-netnografi, yapay
zeka destekli veri analiz yontemleri gibi gesitli teknikleri kullanarak dijital
diinyadaki insan ve insan olmayan aktorlerin etkilesimlerini irdeleyecektir.
Ozellikle mobil etnografi ve gergek zamanli veri toplama ydntemleriyle yapay
zeka chatbotlar1 ve metaverse i¢indeki avatar etkilesimleri gibi yeni veri
kaynaklarin1 kullanarak, dijital platformlarin sosyal ve kiiltiirel fenomenleri
nasil doniistiirdiglinii inceleyecektir.

Anahtar Kelimeler: Netnografi, Yapay Zeka, Chatbotlar, Metaverse,
Dijital Arastirma Etigi

1 Dog. Dr., Sivas Cumhuriyet Universitesi, Yeni Medya ve Iletisim Bolimii, E-posta: sebnemozdemirtr@gmail.com
ORCID: 0000-0003-0421-0833

2 Dog. Dr., Sivas Cumhuriyet Universitesi, Gazetecilik Bolimii, E-posta: dilarankocer@gmail.com ORCID: 0000-
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MORE THAN HUMAN: NETNOGRAPHY IN THE DIGITAL WORLD,
ARTIFICIAL INTELLIGENCE, AND THE METAVERSE

Abstract

This study aims to explore how the method of netnography has evolved
with the emergence of new media platforms such as Al-powered chatbots,
metaverse, and fediverse. Netnography is a method used to analyse
digital communities and social interactions within these communities, but
technological developments in today’s digital world require it to be considered
inabroader context. Pioneered by Robert Kozinets, netnography is based on the
“more-than-human” approach to understanding the impact of Al algorithms,
chatbots and non-human actors on digital platforms. In this context, the study
aims to examine the impact of artificial intelligence and algorithms on social
media and digital cultures, revealing how platform capabilities and limitations
shape user experiences and transform digital interactions through concepts
such as the “network of desire”. It will also focus on important issues such as
digital research ethics and data security, addressing ethical and methodological
issues in netnographic research. The study will examine the interactions of
human and non-human actors in the digital world using various techniques
such as multi-platform data collection, online ethnographic observation,
auto-netnography and Al-based data analysis methods. It will explore how
digital platforms are transforming social and cultural phenomena, particularly
through the use of new data sources such as mobile ethnography and real-time
data collection methods, artificial intelligence chatbots, and avatar interactions
in the metaverse.

Keywords: Netnography, Artificial Intelligence, Chatbots, Metaverse,
Digital Research Ethics
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YAPAY ZEKA OKURVAZARLIGINA KAVRAMSAL BiR BAKIS:
BiR LITERATUR DEGERLENDIRMESI

Kenan Atesg6z'

0z

Yapay zeka (YZ) teknolojisi giiniimiizde hizla gelisen ve toplumun her
alaninda koklii degisikliklere yol agan onemli bir unsurdur. YZ, hayatin
c¢esitli alanlarina entegre olarak dijital doniisiimii sekillendirmis ve bireylerin
giinliik yasamlarinda belirleyici bir rol oynamistir. Bu baglamda yapay zeka
okuryazarligi, bireylerin bu teknolojiyi dogru anlama, etkin kullanma ve
elestirel bir bakis acistyla degerlendirme becerisini ifade etmektedir. Yapay
zekd okuryazarligi, teknik uzmanlar ve toplumun her kesiminden bireyler
icin temel bir beceri haline gelmistir. Literatiirde yapay zeka okuryazarligi,
bireylerin yapay zekaileis birligi yapabilme ve bu teknolojiyi bilingli bir sekilde
kullanabilme becerisi olarak tanimlanmaktadir. Bu beceri seti, YZ araglarinin
islevlerini anlamanin yam sira etik ve sosyal etkilerini degerlendirebilmeyi
de igerir. Ornegin, is diinyasinda YZ okuryazar1 olan bireyler, bu teknolojiyi
daha verimli kullanarak stratejik kararlar alabilir ve rekabet avantaji elde
edebilirler. Benzer sekilde, YZ okuryazarligina sahip bireyler dijital ortamda
daha bilingli se¢imler yapabilir ve konforlarini artirabilirler. Literatiir, bu
becerinin Ozellikle erken yaglarda gelistirilmesi gerektigini vurguluyor.
Erken c¢ocukluk déneminde YZ okuryazarligi kazanmak, gelecek nesillerin
bu teknolojiyle daha bilingli ve yetkin bir sekilde etkilesime girmesini
saglayacaktir. YZ okuryazarligina sahip olmak sadece teknolojiyi anlamakla
sinirlt degildir; ayn1 zamanda bireylerin YZ’nin sosyal ve etik etkilerini
de sorgulamasini gerektirir. Literatiirde bu baglamda ele alinan en 6nemli
konu, yapay zekanin toplumsal hayata entegre edilirken ortaya ¢ikabilecek
esitsizliklerin ve etik sorunlarm farkinda olunmasidir. Ulkelerin topluma
yapay zeka okuryazarligi kazandirma cabalari, bu teknolojiyi daha verimli
ve etkin kullanma kapasitelerini artiracaktir. Bu nedenle, YZ okuryazarligi
konusunda farkindalik ve egitim, bireysel ve toplumsal gelisim i¢in elzemdir.
Bu caligma, mevcut literatiirii degerlendirerek yapay zekd okuryazarliginin
mevcut durumunu, potansiyel gelisim alanlarini ve atilmasi gereken adimlar
ortaya koymay1 amaglamaktadir.

Anahtar Kelimeler: Yapay zeka okuryazarligi, Yapay zeka, Okuryazarlik,

Teknoloji, Teknolojik doniistim
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A CONCEPTUAL OVERVIEW OF ARTIFICIAL INTELLIGENCE LITERACY:
A LITERATURE REVIEW

Artificial intelligence (Al) technology is an essential element developing
rapidly today, leading to radical changes in every aspect of society. Al has
shaped digital transformation by integrating it into various aspects of life and
has played a decisive role in individuals’ daily lives. In this context, Al literacy
refers to the ability of individuals to understand this technology correctly, use
it effectively, and evaluate it from a critical perspective. Artificial intelligence
literacy has become a fundamental skill for technical experts and individuals
from all segments of society. In the literature, Al literacy is defined as the ability
of individuals to collaborate with Al and use this technology consciously. This
skill set includes understanding the functions of Al tools as well as being able
to evaluate their ethical and social impacts. For example, individuals who
are Al literate in the business world can make strategic decisions and gain a
competitive advantage by using this technology more efficiently. Likewise,
individuals with Al literacy can make more informed choices in the digital
environment and increase their comfort. The literature emphasizes that this
skill should be developed, especially at an early age. Gaining Al literacy in
early childhood will enable future generations to interact with this technology
more consciously and competently. Having Al literacy is not only limited to
understanding the technology; it also requires individuals to question Al’s
social and ethical effects. The most important issue addressed in the literature
in this context is awareness of the inequalities and ethical problems that may
arise while integrating artificial intelligence into social life. Countries’ efforts
to bring Al literacy to society will increase their capacity to use this technology
more efficiently and effectively. Therefore, awareness and education on Al
literacy are essential for individual and social development. This study aims to
reveal the current state of artificial intelligence literacy, potential development
areas, and the steps to be taken by evaluating the existing literature.

Keywords: Artificial intelligence literacy, Artificial intelligence, Literacy,
Technology, Technological transformation
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ALGORITMIK VANLILIK, YAPAY ZEKA VE TOPLUMSAL
CINSIVET ESITSIZLIGI: YAPAY ZEKADA ESITSIZLIKLERIN
YENIDEN URETIMI VE DIJITALLESEN TOPLUMSAL NORMLAR

Sakir Esitti

0z

Dordiincii  Sanayi Devrimi’nin  yasandigr  giinlimiizde, Ozellikle
ChatGPT’nin 30 Kasim 2022°deki lansmanindan itibaren yapay zeka, giinliik
yasamimizin tiim yonlerine hizla niifuz etmeye baslamistir. Bill Gates, kisisel
blogu GatesNotes’ta “Yapay Zeka Cag1 Basladi” (The Age of Al has Begun)
2023 yilinda yayimladigr makalesinde yapay zeka teknolojilerinin insanlik
icin ekonomi, saglik ve egitim gibi alanlarda 6nemli ve olumlu déniigiimler
saglayacagini ifade ederken; ayni zamanda gizlilik, 6nyargi ve manipiilasyon
gibi konularda ciddi sorunlara yol agma potansiyeline de dikkat ¢ekmistir.
Bill Gates’in altin1 ¢izdigi sorunlardan biri de toplumsal cinsiyet esitsizligi
sorunsalidir. Toplumsal cinsiyet esitli§ine duyarsiz, istatistiksel ayrimciliga
ve algoritmik yanliliga dayal ve eril iktidarin iirettigi verilerden beslenen
yapay zeka teknolojilerinin toplumsal norm haline doniismiis, cinsiyete dayali
esitsizlikleri yeniden iiretme potansiyeli bulunmaktadir. Yapilan literatiir
taramalari, konuya iligkin akademik yayinlarin sayisinda bir artis oldugunu
gostermektedir ancak ozellikle Tiirkge literatiirde yapay zeka ve toplumsal
cinsiyet iliskisi heniiz yeterli diizeyde ilgi gormemektedir. Calisma bu durumu
bir sorunsal olarak degerlendirmekte, yapay zeka teknolojilerini toplumsal
cinsiyet esitsizligi baglaminda tartisarak mevcut literatiire katkida bulunmay1
amaglamaktadir. Calismada ayrica, cinsiyet¢i Onyargilarin veri kiimeleri
iizerinden algoritmalarla nasil aktarildigi ve bu durumun toplumsal normlar
nasil sekillendirdigi irdelenecek, yapay zeka teknolojilerin mevcut ayrimeiligi
stirdlirmesinin oniine gecmek icin kiiresel girisimlerin neler oldugu da ortaya
konulacaktir. Teorik olarak calismada, yapay zeka, bilgi ve iktidar iliskileri
“Foucaultcu analiz” ile analiz edilecektir. “Foucaultcu analiz” iktidar
iligkilerinin, bilgi {iretiminin ve disiplin mekanizmalarimin toplumsal yapilar
iizerindeki etkisini arastiran ¢aligmalar1 tanimlamaktadir. Foucault, bilgi ile
iktidar arasinda yakin bir iliski oldugunu, iktidarin bilgi iirettigini, tiretilen bu
bilginin de iktidarin kendini iiretmesine ve yeniden iiretmesine hizmet ettigini
belirtir. Son kertede, eril iktidarin iirettigi bilginin bir iiriinii olan yapay zeka

1 Prof. Dr, Canakkale Onsekiz Mart Universitesi, iletisim Fakiiltesi, Gazetecilik Boliimii, Bilisim Anabilimdali,
E-Posta: sakiresitti@yahoo.com; sakir.esitti@comu.edu.tr ORCID: 0000-0001-9270-5363
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teknolojilerinin de eril iktidar ve iktidar iligkilerinden bagimsiz oldugunu
diistinmek miimkiin olmayacaktir. Nitel arastirma yontemiyle gergeklestirilen
bu caligmada, yapay zeka algoritmalarinin toplumsal cinsiyet esitligine
etkilerini irdeleyen uluslararasi akademik g¢aligmalar bibliyometrik analiz
teknigi ile analiz edilecek, bu yolla konuyla ilgili uluslararasi literatiirdeki
egilimler tespit edilecektir. Belirli konulara dair yayimlanan uluslararasi
akademik calismalarin analizine imkan veren bibliyometrik analiz yontemiyle,
uluslararasi arastirmacilarin konuyla ilgili hangi hususlar iizerinde durdugu,
konuya iliskin temalarin neler oldugu, hangi alanlarda yogunlasildigi, hangi
bosluklarin mevcut oldugu, hangi iilke ve bilimsel dergilerin bu alanda etkin
oldugu ortaya ¢ikarilacaktir.

Anahtar Kelimeler: Yapay zeka, toplumsal cinsiyet, eril iktidar, Foucault,
toplumsal esitlik

ALGORITHMIC BIAS, ARTIFICIAL INTELLIGENCE AND GENDER
INEQUALITY: THE REPRODUCTION OF INEQUALITIES IN Al AND THE
DIGITIZATION OF SOCIAL NORMS

Abstract

In the era of the Fourth Industrial Revolution, artificial intelligence has
rapidly permeated all aspects of daily life, especially since the launch of
ChatGPT on November 30,2022. Inhis article titled “The Age of Al Has Begun”
published in 2023 on his personal blog GatesNotes, Bill Gates acknowledges
that Al technologies promise significant and positive transformations in
fields such as the economy, healthcare, and education. However, he also
highlights their potential to cause serious issues related to privacy, bias, and
manipulation. One of the critical issues Gates underscores is gender inequality.
Al technologies, which are insensitive to gender equality, rely on data shaped
by statistical discrimination, algorithmic bias, and patriarchal power, possess
the potential to reproduce gender-based inequalities that have become societal
norms. Literature reviews indicate an increase in academic publications
on this subject, yet the relationship between Al and gender in the Turkish
literature remains underexplored. This study addresses this gap and aims to
contribute to the existing literature by discussing Al technologies within the
context of gender inequality. The research will explore how sexist biases are
transmitted through data sets and algorithms, and how this affects the shaping
of social norms. Additionally, it will examine global initiatives to mitigate the
perpetuation of existing discrimination by Al technologies. Theoretically, the
study will analyze Al, knowledge, and power relations through a “Foucauldian
analysis”. This approach explores the effects of power relations, knowledge
production, and disciplinary mechanisms on social structures. Foucault
posits a close relationship between knowledge and power, suggesting that
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power produces knowledge, which in turn serves to reproduce and sustain
power itself. Consequently, it is unlikely that Al technologies, which are
products of patriarchal power, can be considered independent of these power
relations. Using a qualitative research methodology, this study will conduct
a bibliometric analysis of international academic works that investigate the
effects of Al algorithms on gender equality. This approach will identify trends
in the international literature regarding the topic. Bibliometric analysis will
allow for an examination of which issues international researchers focus on,
the themes of the research, areas of concentration, existing gaps, and the
countries and scientific journals that are prominent in this field.

Keywords: Artificial intelligence, gender, patriarchal power, Foucault,
social equality
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YAPAY ZEKA VE MEDYA EKSENINDE TUKETICI DAVRANISLARI

Erkan Solmaz’

0z

Iletisim arastirmalarinda kitlelerin tiiketim aliskanliklar1 onemli bir
yer tutmaktadir. Ozellikle bilgi iletisim aglarmin gelismesi, sosyal medya
platformlarinin kullanicilart tireten tiiketici konumuna getirmesi tiiketimi
daha fazla arttirmis, buna bagli olarak yeni tiikketim aligkanliklar1 da ortaya
cikmistir. Bu baglamda, yapay zeka teknolojileriyle birlikte gelisen dijital
platformalar, sosyal medya kullanicilarinin tiikketim aligkanliklarini daha giiglii
ve sistematik bir sekilde kontrol altina almistir. Sosyal medya kullanicilar
iirettikleri icerikler ve yaptiklar1 paylasimlarla kisisellestirilmis reklam ve
algoritmalarla aktif katilimci rollerini iistlenmektedir. Bu durum kullanicilarin
tilketim davranislarini sekillendirirken, popiiler kiiltiiriin hizmet ettigi tiiketim
hizina da katki sunmaktadir. Dolayisiyla sosyal medya platformlar: tiiketici
davraniglarimi sekillendiren cesitli politikalarla kitleler tizerinde onemli
bir etki olusturmaktadir. Bu caligma giiniimiizdeki iletisim ortamlarini
temel alarak, yapay zeka uygulamalari ve cesitli algoritmalarin tiiketici
aligkanliklarina nasil yansidigini konu almaktadir. Buradan hareketle sosyal
medya platformlart tizerinden “katilime kiiltiir” kavrami irdelenecektir. Bu
baglamda calismanin amact algoritmalarin sosyal medya platformlarindan
nasil beslendigini tartigmaktir. Algoritmalarin, sosyal medya kullanicilari
tizerindeki tiketim aligkanliklarmi nasil etkiledigi sorusunu irdelemek ayni
zamanda dijital iletisimde metalasmanin yeni boyutlarin1 ortaya koyacaktir.
S6z konusu sosyal medya kullanicilarinin tiiketim mekanizmasi icine nasil
dahil edildikleri gostermek, algoritmalarin tiiketici davranislarina etkisi
konusunda yeni bir bakis agis1 ortaya kocayacaktir.

Anahtar Kelimeler: Yapay Zeka, Algoritma, Tiiketici Davranislari,
Sosyal Medya

1 Dr. Ogr. Uyesi, Bandirma Onyedi Eyliil Universitesi, Bandirma M.Y.O., Pazarlama ve Reklamcilik Béliimii, E-posta:
esolmaz@bandirma.edu.tr ORCID: 0000-0003-1218-9296
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CONSUMER BEHAVIOR AROUND ARTIFICIAL INTELLIGENCE AND
MEDIA

Abstract

The consumption habits of the masses have an important place in
communication research. In particular, the development of information
communication networks and social media platforms have increased
consumption by turning users into productive consumers, and accordingly, new
consumption habits have emerged. In this context, digital platforms developed
with artificial intelligence technologies have taken the consumption habits
of social media users under control in a more powerful and systematic way.
Social media users assume the role of active participants with personalized
advertisements and algorithms through the content they produce and the posts
they make. While this situation shapes the consumption behavior of users,
it also contributes to the speed of consumption served by popular culture.
Therefore, social media platforms have a significant impact on the masses
through various policies that shape consumer behavior. Based on today’s
communication environments, this study focuses on how artificial intelligence
applications and various algorithms are reflected on consumer habits. From this
point of view, the concept of “participatory culture” will be analyzed through
social media platforms. In this context, the aim of the study is to discuss how
algorithms are fed by social media platforms. Examining the question of how
algorithms affect the consumption habits of social media users will also reveal
new dimensions of commodification in digital communication. Showing how
these social media users are included in the consumption mechanism will
reveal a new perspective on the impact of algorithms on consumer behavior.

Keywords: Artificial Intelligence, Algorithm, Consumer Behavior, Social
Media
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MALPRAKTIS DAVALARINA YAPAY ZEKANIN ETKISI

Necati Alp Celebi’

0z

Gilinimiizde teknolojik aletler, yazilimlar ve internet kullanimimin
yayginlagmasi, yapay zeka (“YZ”) kavramini hayatimizin pek ¢ok alanma
dahil etmis bulunmaktadir. YZ’nin etkisi, cep telefonlarindaki basit
oyunlardan yiiz ve parmak izi tanima sistemlerine ve akilli saatlerden
siiriiciisiiz otonom araglara kadar genis bir yelpazede goriilmektedir. Ayrica,
internet sitelerinden toplanan verilerin YZ tarafindan analiz edilmesiyle kisiye
0zel reklam ve programlarin gosterilmesi de YZ’nin giinlik yasamimiza
entegrasyonunun bir diger 6nemli 6rnegidir. Bu ¢alismanin ana amaci, YZ’ nin
saglik alania entegrasyonunun potansiyel faydalarini ve olast zorluklarini
degerlendirmek, YZ’nin malpraktis davalarindaki roliinii incelemek ve bu
baglamda gerekli yasal ve etik diizenlemeleri tartigmaktir. YZ’nin saglik ve
tip alanindaki kullanimi, hekim ve saglik ¢alisanlarinin is yiikiinii hafifletme
ve tibbi uygulama hatalarini azaltarak malpraktis davalarinin sayisini diigiirme
potansiyeline sahiptir. Bu, YZ destekli uygulamalar sayesinde hekimlerin
daha hizli ve dogru bilgiye ulasmasini saglayarak zaman tasarrufu saglama
ve defansif tiptan uzaklasma seklinde gerceklesebilmektedir. Ornegin, YZ
tabanli tibbi goriintiileme sistemleri, doktorlarin gozden kagirabilecegi
detaylar1 yakalayarak yanlis tant ve tedavi riskini minimize etmektedir.
Arastirma kapsaminda, YZ’nin saglik sektoriindeki kullanimina yonelik
hukuki diizenlemeler heniiz yeterince gelismis olmamakla birlikte, gelecekte
bu durumun degismesi beklenmektedir. Ozellikle, YZ’nin yer aldig
“Aydinlatilmis Onam” formlarinin hazirlanmasi gibi diizenlemeler zorunlu
hale gelebilmesi miimkiindiir. Bu sekilde, YZ uygulamalarinin hukuki ve
etik boyutlar1 daha saglam temellere dayandirilabilecegi kabul edilmektedir.
Aragtirmada saglik ¢alisanlarinin YZ ile destekleyici bir arag olarak saglik
hizmetlerinde giivenligi ve verimliligi artirmasindan bahsedilmekte ve
onlarin YZ’ye olan bakis agilarindan ve bu teknolojilerle ilgili deneyimlerini
gosteren kaynaklardan yararlanilmaktadir. Bu metodoloji sayesinde, YZ nin
saglik sektoriindeki potansiyeli, mevcut durumu ve gelecekteki yonelimleri
kapsamli bir sekilde ele alinarak, literatiire ve saglik politikalarina yonelik
degerli katkilar saglamasi1 hedeflenmektedir.

1 Tezli Yiksek Lisans Ogrencisi, Maltepe Universitesi, Lisansiistii Egitim Enstitiisii, Ozel Hukuk Anabilim Dals,
Teknoloji ve Fikri Miilkiyet Hukuku Tezli Yiiksek Lisans Programi, E-posta: necatialpcelebi@gmail.com ORCID:
0009-0004-3215-8758
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Anahtar Kelimeler: Yapay Zeka, Malpraktis, Saglik Hukuku, Tibbi
Uygulama Hatasi, Yasal Diizenlemeler.

THE IMPACT OF ARTIFICIAL INTELLIGENCE ON MEDICAL
MALPRACTICE CASES

Abstract

The pervasive use of technological devices, software, and the internet has
introduced the concept of artificial intelligence (““Al””) into numerous domains
of human activity. The influence of Al is evident in numerous domains,
spanning from basic games on mobile devices to biometric recognition systems,
smartwatches, and autonomous vehicles. Furthermore, the presentation of
tailored advertisements and programmes through the analysis of data gathered
from websites by Al represents a significant illustration of the incorporation
of Al into our everyday lives. The principal objective of this study is to assess
the prospective advantages and potential challenges of integrating Al into
the healthcare sector. It also aims to examine the role of Al in malpractice
cases and to discuss the necessary legal and ethical regulations in this context.
The utilisation of Al in the field of health and medicine has the potential to
alleviate the workload of physicians and healthcare professionals, whilst
simultaneously reducing the number of malpractice lawsuits by reducing
medical malpractice. This can be achieved by saving time and moving
away from defensive medicine, enabling physicians to access faster and
more accurate information through Al-supported applications. For example,
Al-based medical imaging systems minimise the risk of misdiagnosis and
treatment by capturing details that may be overlooked by doctors. Within the
context of this research, it is acknowledged that legal regulations governing
the utilisation of Al in the healthcare sector are not yet sufficiently developed.
However, it is anticipated that this situation will evolve in the future. In
particular, it is possible that regulations such as the preparation of ‘Informed
Consent’ forms involving Al may become mandatory. This approach provides
a basis for more robust legal and ethical frameworks for Al applications.
The research indicates that healthcare professionals can enhance safety and
efficiency in healthcare services through the use of Al. Sources that present the
perspectives of healthcare professionals on Al and their experiences with these
technologies are employed in this methodology. The objective is to provide
valuable contributions to the literature and health policies by addressing the
potential, current status, and future directions of Al in the health sector in a
comprehensive manner.

Keywords: Artificial Intelligence, Malpractice, Health Law, Medical
Malpractice, Legal Regulations.
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YAPAY ZEKA ILE TASARIM SURECINDE OLANAKLAR VE
SINIRLILIKLAR

Banu Ersanl Tas'

0z

1950’lerde bilgisayarlarin ortaya ¢ikisiyla paralel donemde baslayan
yapay zeka c¢aligmalarini, 1960’11 yillarda algoritmalarla yaratici desenler
iiretme tizerine gerceklestirilen denemeler izlemis ve aynt donemde bilgisayar
destekli tasarim (CAD) sistemlerinin temelleri atilmigtir. 1990’11 yillarda ise
yapay zeka daha karmasik tasarim siireclerine entegre edilerek otomasyon ve
modelleme gibi alanlarda kullanilmaya baslanmistir. Giinlimiizde ise makine
O0grenimi ve derin 6grenme gibi teknolojilerin gelismesiyle yapay zeka;
tasarimin her disiplininde kendisine yer bulmus ve calisma prensiplerinin
degismesine sebep olmustur. Yapay zekanin gorsel tasarim stirecindeki
olanaklarimi ve sinirliliklarinin ele alindigi bu ¢alisma; yapay zeka alaninda
profesyonel olarak ¢aligmalarini siirdiiren 6 tasarimci ile gevrimi¢i ortamda
gergeklestirilen odak grup goriigmesi verilerinin klasik igerik analizi yontemi
ile degerlendirilmesi sonucunda saglanan bulgular paralelinde gergeklestirilen
literatiir taramasinin sonuglarini igermektedir. Calisma, gorsel iletisimin
tasarimi siirecinde yaratici alanlarda yapay zekanin sundugu hiz, verimlilik
artisi, kisisellestirilmis ¢oziimler sunma, tasarim siirecini otomatiklestirme
avantajlarina karsilik, estetik, duygusal baglam ve kiiltiirel farkindalik gibi
insan odakli yaraticiligin derin boyutlarini kavrayamamasina odaklanmaktadir.
Tasarimcinin daha hizli ve esnek calismasina yardimci olan yapay zeka,
Ozellikle rutin gorevleri devralarak yaratici zihinlerin daha karmagik
problemlere odaklanmasini saglamakta ancak ayni zamanda tasarimlarin
tekdiizelesmesine ve yaraticiligin sinirlanmasina sebep olmaktadir. Yapay
zekanin sundugu olanaklar arasinda; algoritmalarin genis veri kiimelerini
analiz ederek benzersiz tasarim Onerileri sunmasi, farkli estetik yaklasimlar
yaratma kapasitesi ve tekrarlayan tasarimlari otomatiklestirme yetenegi
bulunmaktadir. Ayrica yapay zekanin yeni renk paletleri olusturma, bigim
ve diizenleme segenekleri sunma veya belirli bir hedef kitleye yonelik
kisisellestirilmis tasarim Onerileri getirme gibi islevlerinin tasarimcilarin is
akigin1 hizlandirdigr bilinmektedir. Algoritmalarin yaraticilik kapasitesinin
sinirli olmasi, yaratict siireglerin mekaniklesmesi yapay zekanin sinirliliklari
icerisinde yer alirken etik sorunlarin da ayrica tartisiimasi gerekmektedir.

1 Dr. Ogr. Uyesi, Baskent Universitesi Iletisim Fakiiltesi iletisim ve Tasarimi Boliimii, E-posta: banu@baskent.edu.tr
ORCID: 0000-0002-8403-7390
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Telif haklar1 ve 6zgiinliik konularinda ortaya ¢ikan tartismalar, veriye dayali
kararlar iiretmesi, 6zglinliikkten uzak, sadece mevcut verilerle sinirli tasarim
¢cozlimleri sunmas1 yapay zekanin tasarim siireclerindeki etkisini smirlayan
unsurlar arasindadir. S6zii edilen olanak ve smirliliklar irdelemek amaciyla
gerceklestirilen arastirma, yapay zekanin tasarim siirecindeki roliiniin ancak
insan yaraticiligi ile dengelendigi takdirde etkili sonuglar verdigi sonucunu
ortaya ¢gikarmaktadir.

Anahtar kelimeler: Yapay Zeka, Tasarim, Gorsel Iletisim

POSSIBILITIES AND LIMITATIONS IN THE DESIGN PROCESS WITH
ARTIFICIAL INTELLIGENCE

Abstract

Artificial intelligence studies, which started in parallel with the emergence
of computers in the 1950s, were followed by experiments on generating
creative patterns with algorithms in the 1960s and the foundations of computer-
aided design (CAD) systems were laid in the same period. In the 1990s,
artificial intelligence was integrated into more complex design processes and
started to be used in areas such as automation and modeling. Today, with the
development of technologies such as machine learning and deep learning,
artificial intelligence has found its place in every discipline of design and
has caused the working principles to change. This study, which deals with
the possibilities and limitations of artificial intelligence in the visual design
process, includes the results of the literature review carried out in parallel with
the findings obtained as a result of the evaluation of the focus group interview
data conducted online with 6 designers who continue to work professionally
in the field of artificial intelligence with the classical content analysis method.
The study focuses on the advantages offered by artificial intelligence in
creative fields in the design process of visual communication such as speed,
increased efficiency, personalized solutions, automating the design process,
but its inability to grasp the deep dimensions of human-oriented creativity
such as aesthetics, emotional context and cultural awareness. Artificial
intelligence helps designers work faster and more flexibly, especially by
taking over routine tasks, enabling creative minds to focus on more complex
problems, but at the same time, it leads to uniformity of designs and limits
creativity. Among the possibilities offered by Al are the ability of algorithms
to analyze large data sets and offer unique design suggestions, the capacity
to create different aesthetic approaches, and the ability to automate repetitive
designs. It is also known that artificial intelligence’s functions such as creating
new color palettes, offering format and arrangement options, or providing
personalized design suggestions for a specific target audience accelerate the
workflow of designers. While the limited creativity capacity of algorithms and
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the mechanization of creative processes are among the limitations of artificial
intelligence, ethical issues should also be discussed. The debates on copyrights
and originality, making decisions based on data, offering design solutions that
are far from originality and limited to existing data are among the factors that
limit the impact of artificial intelligence in design processes. The research
conducted to examine the aforementioned possibilities and limitations reveals
that the role of artificial intelligence in the design process yields effective
results only if it is balanced with human creativity.

Keywords: Artificial Intelligence, Design, Visual Communication
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KAMUSAL YAYINCILIKTA YAPAY ZEKA HABERLERI: BBC
NEWS ORNEGI

Dilhan Apak!

0z

Yapay zeka, bir¢cok sektorde yaygin olarak kullanilmakla birlikte, iletisim
teknolojileri ile ilgili alanlarda son birkag yildir popiiler hale gelmesi
sebebiyle medya giindemini belirleyen konu basliklarindan biri olmustur.
fletisim teknolojilerinde yasanan degisim, medyadaki haber iiretimi ve haber
yazma siireclerini direkt olarak etkilemektedir. Medya tarihine bakildiginda,
haber igerikleri ile iletisim teknolojileri arasinda dikkate deger bir etkilesim
bulunmaktadir. Kullanilan iletisim teknolojilerinin haber igerigini etkiledigi
gercegi asikar bir durumdur. Bununla birlikte yapay zeka uygulamalarinin
hayatin birgok alanina sirayet etmesi ve yarattigi olumlu ve olumsuz sonuglar,
birgok tartismay1 da beraberinde getirmektedir. Ote yandan yalnizca 6zel
haber kuruluslart degil, kamusal yayincilik yapan kuruluslarin da yapay
zeka uygulamalarindan destek aldiklar1 bilinmektedir. Ingiltere’nin kamusal
yaymecilik kurulusu olan BBC (British Broadcasting Corporation) News,
yapay zeka kullammminin her zaman kamu hizmeti degerleriyle uyumlu
olacagini, yetenege ve yaraticiliga oncelik verecegini, agik ve hesap verebilir
olacagimi internet sitesinde agikca belirtmistir. Bu c¢alisma kapsaminda,
haberde yapay zeka uygulamalarina deginildikten sonra, BBC’nin 1 Nisan-1
Temmuz 2024 tarihleri arasinda yayimladig1 yapay zeka haberleri, igerik
analizi yontemi kullanilarak analiz edilecektir. Burada amag, habercilikte etik
ilkeleri benimseyen kamusal yayin kuruluglarindan BBC’nin yapay zeka ile
ilgili haberlere yaklasiminin anlasilmasidir. Ciinkii yapay zeka uygulamalari,
gazetecilikte zaman tasarrufu ve hiz kazanma gibi olumlu sonuglarin yaninda,
kisisellestirilmis algoritmalar ve arkasinda yer alan teknoloji sirketleri
sebebiyle etik acgidan tartigmali igeriklere de kaynaklik etmektedir. Bu
tartismalar, basin 6zgiirliigl, ifade 6zgiirliigi, seffaflik ve hesap verebilirlik
sorunlar1 etrafinda sekillenmektedir. Yapay zeka sebebiyle tartisilan bir
diger kayda deger sorun ise, medyada c¢ogulculugun gitgide kaybolmaya
yliz tutmasidir. Kamu yayinciligindan beklenen ise basin 6zgiirliigiiniin ve
kamu hakkiin savunulmasidir. Dolayisiyla ¢aligmanin amaci, dncii bir kamu
yayincist olan BBC’nin yapay zeka ile ilgili yaymlamis oldugu haberlerin,

1 Dr. Ogr. Uyesi, Halig Universitesi Halkla iliskiler ve Tanitim Boliimii E-posta: dilhanapak@halic.edu.tr ORCID:
0000-0002-7947-0755
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igerik olarak hangi konular ve hangi etik tartigmalar ile g¢ergevelendiginin
anlagilmasidir.

Anahtar Kelimeler: Yapay Zeka Haberleri, Kamusal Yayincilik, BBC
News, Algoritma

ARTIFICIAL INTELLIGENCE NEWS IN PUBLIC BROADCASTING: THE
CASE OF BBC NEWS

Abstract

Artificial intelligence is widely used in many sectors and has become one
of the topics that determine the media agenda due to its popularity in the fields
related to communication technologies in the last few years. The change in
communication technologies directly affects the news production and news
writing processes in the media. When we look at the history of the media,
there is a remarkable interaction between news content and communication
technologies. It is obvious that the communication technologies used affect
the news content. However, the spread of artificial intelligence applications
to many areas of life and the positive and negative results it creates bring
with it many discussions. On the other hand, it is known that not only private
news organizations but also public broadcasting organizations receive support
from artificial intelligence applications. The BBC (British Broadcasting
Corporation), the public broadcasting organization of the United Kingdom, has
clearly stated on its website that the use of artificial intelligence will always be
compatible with public service values, will prioritize talent and creativity, and
will be open and accountable. Within the scope of this study, after mentioning
artificial intelligence applications in the news, the artificial intelligence news
published by the BBC between April 1 and July 1, 2024 will be analyzed
using the content analysis method. The aim here is to understand the approach
of BBC, a public broadcasting organization that adopts ethical principles
in journalism, to news about artificial intelligence. Because, in addition to
positive results such as saving time and gaining speed in journalism, artificial
intelligence applications also cause ethically controversial content due to
personalized algorithms and the technology companies behind them. These
discussions are shaped around the issues of freedom of the press, freedom
of expression, transparency and accountability. Another notable problem
discussed due to artificial intelligence is the gradual loss of pluralism in the
media. What is expected from public broadcasting is the defense of freedom
of the press and public rights. Therefore, the aim of the study is to understand
which topics and which ethical discussions are framed in the content of the
news about artificial intelligence by BBC as a leading public broadcaster.

Keywords: Artificial Intelligence News, Public Broadcasting, BBC News,
Algorithm
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DJITAL TEKINSIZLIK VE SIMULAKRA: YAPAY ZEKA ILE INSAN
ETKILESIMLERININ GERGEKLIK ALGISINA ETKILERI

Arda Karabocek!

0z

Bu caligma, dijital tekinsizlik kavrami ¢ergevesinde yapay zeka (Al) ile
insan etkilesimlerinin toplumsal, psikolojik ve etik boyutlarmi incelemeyi
amaclamaktadir. Dijital tekinsizlik, Al ile etkilesimlerde ortaya ¢ikan ve
insanlar tizerinde duygusal ve bilissel rahatsizlik yaratan bir kavramdir. Ancak
bu rahatsizlik, sadece Al’nin insana benzerliginden degil, ayn1 zamanda bu
benzerligin, gercekligin nerede bittigini ve simiilasyonun nerede basladigini
sorgulamaya zorlamasindan kaynaklanmaktadir. Jean Baudrillard’in Simulacra
and Simulation eserinden hareketle, bu ¢alisma, Al tabanli dijital etkilesimlerin
sadece birer simulakra olduguna ve bu simulakralarin, gercekligin yerini
alarak insanlar1 yavas yavas kendi gercekliklerini sorgulayan varliklara
dondstiirdiigiine dikkat ¢eker. Al sosyal medya fenomeni Imma, Al chatbot
Sky, “Using Al to Talk to the Dead” ve Character.ai gibi 6rnekler, bu siirecin
somut gostergeleri olarak ele alinacaktir. Bu projeler, dijital simulakralarin
nasil yeni bir gerceklik yarattigimi ve insanlarin bu yeni gergeklik iginde
kendi varliklarini nasil yeniden tanimlamak zorunda kaldiklarini gézler 6niine
sermektedir. Marie-Laure Ryan’in dijital anlatilar ve varlik algisi iizerine
calismalari, buanalizin teorik temelini olustururken, Kriss Ravetto-Biagioli’nin
“The Digital Uncanny and Ghost Effects” makalesi, dijital teknolojilerin insan
psikolojisi lizerindeki etkilerini derinlemesine ele almaktadir. Bu baglamda,
calismamiz, dijital simulakralarin toplumsal, psikolojik ve etik boyutlarim
daha iyi anlamamiza katki saglamay1 hedeflemektedir. Gergeklik ve simulakra
arasindaki bu bulaniklik, gergek diye bir seyin var olup olmadigini, orijinalin
hala gegcerli bir kavram olup olmadigim sorgulatmaktadir. Al teknolojileri ile
birlikte, insanlar giderek daha fazla simulakra haline gelmekte ve bu siirecte,
gercekligin ve Ozgiinliigiin ne anlama geldigi lizerine koklii bir yeniden
degerlendirme yapilmasi gerekmektedir.

Anahtar Kelimeler: Dijital Tekinsizlik, Yapay Zeka, Simulakra

1 Dr. Opr. Uyesi, Istanbul Beykent Universitesi Iletisim Fakiiltesi Dijital Oyun Tasarimi Béliimii, E-Posta:
ardakarabocek@beykent.edu.tr ORCID: 0000-0002-3226-9309
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DIGITAL UNCANNY AND SIMULACRA: THE IMPACT OF AI-HUMAN
INTERACTIONS ON THE PERCEPTION OF REALITY

Abstract

This study aims to explore the societal, psychological, and ethical dimensions
of human interactions with artificial intelligence (AI) within the framework of
digital uncanny. Digital uncanny is defined as the emotional and cognitive
discomfort experienced by people during interactions with Al. However, this
discomfort arises not only from Al’s resemblance to humans but also from the
challenge it poses in questioning where reality ends and simulation begins.
Drawing on Jean Baudrillard’s Simulacra and Simulation, this study argues
that Al-based digital interactions are merely simulacra, replacing reality and
gradually transforming individuals into beings who question their own reality.
Al social media phenomenon Imma, Al chatbot Sky, projects like “Using
Al to Talk to the Dead,” and applications like Character.ai are examined as
concrete examples of this process. These examples demonstrate how digital
simulacra create a new reality, forcing individuals to redefine their existence
within this new reality. Marie-Laure Ryan’s work on digital narratives and
perception forms the theoretical foundation for this analysis, while Kriss
Ravetto-Biagioli’s “The Digital Uncanny and Ghost Effects” provides an
in-depth exploration of the psychological impacts of digital technologies
and Al interactions. In this context, our study aims to contribute to a better
understanding of the societal, psychological, and ethical dimensions of digital
simulacra. This blurring between reality and simulacra raises questions about
the very existence of what is considered “real” and whether the concept of
originality still holds meaning. As Al technologies continue to advance,
people increasingly become simulacra themselves, prompting a profound
reevaluation of the concepts of reality and authenticity.

Keywords: Digital Uncanny, Artificial Intelligence, Simulacra
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TOPLUMSAL CINSIYET NORMLARI VE SOSYAL MEDYA: KADIN
TEGMENLERIN DONEM BIRINCILIGINE SOSYAL MEDYANIN
CINSIVETCI TEPKILERI

Leyla Kanca'
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Insan var oldugu ilk andan itibaren onu tanimlayabilmek igin gesitli
siniflandirmalara gidilmis ve bu siniflandirmalar c¢ergevesinde yasamlarini
idame ettirilmesi beklenmistir. Kadin ve erkek cinsi arasindaki higbir fark
onlarin cinsel kimliklerinin getirileri kadar belirgin olmamistir. Ancak kadina
ve erkege yiiklenen sorumluluklar biyolojik cinsiyetin ¢ok 6tesinde kiiltiirel bir
ingay1 temsil etmis ve bu da “toplumsal cinsiyet” kavramiyla ifade edilmistir.
Bu varsayima gore kadin ve erkek yaratilislarindan dis goriiniislerine kadar
farklh 6zelliklere sahiptir ve bu farkliliklara uygun diisen roller gercevesinde
yasamlarim siirdiirmelilerdir. Bu baglamda kadinlar, toplumsal cinsiyet
esitsizliginin en belirgin magdurlar olarak tarih boyunca ekonomik, sosyal,
kiiltiirel ve politik alanlarda dezavantajli konumda yer almiglardir. Egitim,
is hayati, saglik hizmetlerine erisim ve siyasi temsil gibi temel hak ve bakis
acistyla erkeklere kiyasla daha az kaynak ve imkana sahip olan kadinlar,
cinsiyet esitsizligiyle miicadele etmeye devam etmeyi de siirdiirmektedirler.
Bu miicadelenin gosterildigi en 6nemli alanlardan biri de erkek niifusunun
yogun oldugu askeri alanlardir. Kadinlarin askeri alanda varlik géstermesi ve
basari1 elde etmesi, toplumsal cinsiyet rolleri ve geleneksel cinsiyet normlarina
meydan okuyan bir gelisme olarak dikkat ¢ekmektedir. Bu dogrultuda son
donemde mezun olan {i¢ kadin tegmen askeri egitimdeki basarilari ile 6ne
cikmig ve bu durum toplumsal cinsiyet esitli§i acgisindan biiyiik bir 6nem
tagimigtir. Ancak bu bagarilar 6zellikle rahat ulasim saglanabilen sosyal medya
platformlarinda ¢esitli cinsiyet¢i sdylemlere maruz kalmistir. Dolayisiyla bu
calisma 1 Eyliil 2024 tarihinde diizenlenen torenle Hava, Kara ve Deniz harp
okullarin1 birincilikle bitiren ve diplomalarini teslim alan {i¢ kadin tegmenin
sosyal medya platformlarinda ugradiklari cinsiyet¢i sdylemleri Twitter- Eksi
Sozliik platformlari iizerinden inceleyecektir. Calismanin amaci yeni medyada
cinsiyet¢i soyleme dikkat ¢ekmek ve basarisi golgelenen kadinlarin nasil
otekilestirildiklerini elestirel sdylem analizi yontemiyle ortaya koymaktir.

1 Doktora Ogrencisi, istanbul Universitesi Sosyal Bilimler Enstitiisii Gazetecilik Boliimii, E-posta: leylakanca34@
gmail.com ORCID: 0000-0002-7940-5144
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Anahtar Kelimeler: Yeni Medya, Toplumsal Cinsiyet, Kadin, Cinsiyetgi
Soylem.

GENDER NORMS AND SOCIAL MEDIA: THE SEXIST SOCIAL MEDIA
REACTION TO FEMALE LIEUTENANTS GRADUATING WITH TOP
HONORS

Abstract

From the moment humanity first existed, various classifications were used
to define individuals, and people were expected to maintain their lives within
these classifications. The differences between men and women have never
been as evident as the implications of their sexual identities. However, the
responsibilities assigned to men and women represent a cultural construct that
goes far beyond biological sex and has been expressed through the concept
of “gender.” According to this assumption, men and women possess different
characteristics, from their creation to their appearance, and they are expected
to live their lives within roles that suit these differences. In this context, women
have historically been the most visible victims of gender inequality and have
occupied disadvantaged positions in economic, social, cultural, and political
spheres. Women, who have fewer resources and opportunities than men in
terms of education, employment, access to healthcare services, and political
representation, continue to fight against gender inequality. One of the most
significant arenas where this struggle is displayed is the military, where male
presence is predominant. Women’s presence and success in the military field
is a development that challenges traditional gender roles and norms. Recently,
three female lieutenants who graduated with distinction from military training
have drawn attention for their achievements, representing a major milestone
in terms of gender equality. However, these accomplishments have faced
sexist remarks, particularly on accessible social media platforms. Therefore,
this study will examine the sexist discourse directed at the three women who
graduated as top of their class from the Air, Land, and Naval academies and
received their diplomas at the ceremony held on September 1, 2024. The study
will focus on social media platforms like Twitter and Eksi S6zliik. The goal of
this research is to draw attention to sexist discourse in new media and to reveal
through critical discourse analysis how the success of these women has been
overshadowed and how they have been marginalized.

Keywords: New Media, Gender, Women, Sexist Discourse
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YENI MEDYADA KADININ SESI: FEMINIST ELESTIRI
BAGLAMINDA ‘ELiM KALEM DE TUTAR KADEH DE’
PODCASTININ ANALIZI

Asli Soysal Esitti’

0z

Gliniimiizde iletisim teknolojilerinde yasanan gelismeler geleneksel
medyanin egemenligini sarsarak yeni medya alanlarinin ortaya ¢ikmasina
firsat vermisti. Bu durum izleyici ve dinleyicilerin kendi begenileri
dogrultusunda se¢im yapabilecekleri alternatif medya alanlarmin goriiniir
olmasini saglamistir. Farkli igeriklerin Uretilmesine imkan saglayan podcast
yayinciliginin, diistiik tiretim ve tiiketim maliyeti ve etkilesimli bir yapiya
sahip olmasi gibi 6zelliklerle alternatif bir medya alani oldugu sdylenebilir.
Yapilan arastirmalar podcast dinleyicilerinin geng, egitimli ve orta-iist
sosyo-ekonomik siniftan olduklarini ortaya koymaktadir. Ayrica podcast
kullanicilarinin  geleneksel medyada siklikla rastlayamadiklari toplum ve
kiiltiir, egitim, bilim, sanat gibi konular hakkindaki igerikleri takip ettikleri
yapilan aragtirmalar sonucunda ortaya konulan verilerdir. Ataerkil ideoloji
tarafindan dogallikla, sessizlikle, gelenekle, giigsiizliikle, degiskenlikle ve
bilinmezlikle iligkilendirilen kadinin ayni ideoloji dogrultusunda dil ile iliskisi
de belirlenmis, kadinlar, erkekler tarafindan insa edilen bir dil evreni i¢erisinde
dilin nesnesi olarak konumlandirilmistir. Erkek egemen dilin kirilmasinda
ve kadinlarin kendilerine 6zgii dil ile yaratim bigimini ortaya koymasinda
edebiyat olduk¢a 6nemli bir igleve sahiptir. Yiizlerce yil erkek egemenliginde
bir alan olarak konumlandirilan edebiyatta, erkekler 6zne olarak yazan tarafta;
kadinlar ise nesne olarak okuyan, etkilenen taraf olarak konumlandirilmistir.
Bu durum giiniimiizde ayn1 olmamakla birlikte, yazinin ve kalemin hala fallik
gostergeler olarak konumlandirildigi sOylenebilir. Calismada Deniz Yiice
Basarir’in kadin yazarlar1 konuk ettigi Elim Kalem de Tutar Kadeh de adl
podcast serisi incelenecektir. Erkeklige dair iki fallik gostergeye karsilik gelen
“kalem” ve “kadeh”in sadece kadin yazarlarin konuk edildigi bir programin
adinda yer almasi edebiyat alanindaki s6z konusu erillige bir karsi ¢ikistir.
Calismada Elim Kadeh de Tutar Kalem de adli podcastte 21. yiizyilin sesi
olan kadinlarm yer aldig1 on iki boliim, feminist kuramdan hareketle tematik
analizle incelenecektir. Yapilacak analizle programa katilan yazarlarin okuma,
yazma ve diisiinme pratiklerini, kadin kimligini olusturan soéylemlerini,
cinsiyet kimliginin smirlarin1 agmay1 miimkiin héle getiren dilin insa edilisini

1 Dog. Dr, Canakkale Onsekiz Mart Universitesi, Iletisim Fakiiltesi, iletisim Bilimleri Boliimii, E-posta: asli.
soysalesitti@comu.edu.tr, ORCID: 0000-0002-6762-6839
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ortaya koymak amaglanmaktadir.

Anahtar Kelimeler: Yeni Medya, iletisim, Podcast, Feminist Elestiri,
Deniz Yiice Basarir

THE VOICE OF WOMEN IN NEW MEDIA: AN ANALYSIS OF THE
‘ELIM KALEM DE TUTAR KADEH DE’ PODCAST IN THE CONTEXT OF
FEMINIST CRITIQUE

Abstract

Recent advancements in communication technologies have disrupted the
dominance of traditional media, paving the way for the emergence of new media
platforms. This shift has made alternative media spaces, where audiences can
select content according to their own preferences, more visible. Podcasting,
which facilitates the production of diverse content, can be considered an
alternative media space due to its low production and consumption costs
and its interactive structure. In the Existing literature researches indicates
that podcast listeners tend to be young, educated, and belong to the upper-
middle socioeconomic class. Furthermore, studies show that podcast users
often follow content related to topics such as society and culture, education,
science, and art, subjects that are less frequently encountered in traditional
media. Under patriarchal ideology, women who are naturally associated with
notions of nature, silence, tradition, weakness, mutability, and mystery have
had their relationship with language similarly defined, being positioned as
objects within a linguistic universe constructed by men. Literature plays a
crucial role in challenging the male-dominated language and in enabling
women to express their unique modes of creation through their own language.
For hundreds of years, literature, positioned as a male-dominated field,
placed men as the subjects—the writers—while women were positioned
as the objects—the readers and those who were influenced. Although this
situation is not the same today, it can still be argued that writing and the pen
are positioned as phallic symbols. The study will examine the podcast series
“Elim Kalem de Tutar Kadeh de”, hosted by Deniz Yiice Basarir, which
features female authors. The inclusion of “pen” and “goblet”, two phallic
symbols associated with masculinity, in the title of a program that features
only female authors serves as a challenge to the prevailing masculinity in
the field of literature. The study will analyze twelve episodes of the podcast
“Elim Kalem de Tutar Kadeh de” featuring women who represent the voice
of the 21st century, through thematic analysis grounded in feminist theory.
The analysis aims to reveal the reading, writing, and thinking practices of the
authors participating in the program, the discourses that shape their female
identities, and the construction of language that makes it possible to transcend
the boundaries of gender identity.

Keywords: New Media, Communication, Podcast, Feminist Critique,
Deniz Yiice Basarir
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PAYDASLARLA ETKILESIM KAPSAMINDA GEVRESEL
SURDURULEBILIRLIK: #TEMIZKENGUZEL ORNEGI
UZERINDEN BIR INCELEME

Sevda Orha Hazar'
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Giiniimlizde kurumlarin, mevcut kaynaklarin gelecek nesillere de
birakilmasinisaglayacak sekilde faaliyetlerinisiirdiirmesive hesap verilebilirlik
anlayisiyla toplumsal yasama katki sunmasi beklenmektedir. Kiiresellesme ve
sanayilesme gibi etkenler, iklim krizinin yasanmasina ve biyolojik ¢esitliligin
azalmasma neden olmaktadir. iklimde meydana gelen degisiklikler, kiiresel
olarak toplumsal yagami derinden etkilemekte ve topyekin hareket edilmesini
gerektirmektedir. Bireysel ve toplumsal olarak sorumluluklarin bilincinde
olunmasi, meydana gelmesi muhtemel olan felaketlerin Onlenmesini
saglamaktadir. Kurumlar, siirdiiriilebilir kalkinma amaglar1 g¢ercevesinde,
paydaglarla etkilesim icinde faaliyetlerde bulunarak, gelecek nesillerin
de faydalanabilecegi sekilde dogal kaynaklarin korunmasinda etkili rol
oynayabilmektedir. Siirdiiriilebilirlik kavrami ekonomik, ¢evresel ve sosyal
siirdiiriilebilirlik olmak tizere {i¢ boyutta ele alinmaktadir. Bu g¢alismada,
kurumlarin ¢evresel siirdiiriilebilirlik konusunda paydaslarinin da destegini
alarak ne tiir faaliyetlerde bulundugunun ortaya konulmasi amaglanmistir.
Unilevel biinyesindeki Cif markasinin “Temizken Giizel” projesi, 6rnek
olay yontemiyle incelenmistir. Temizken Gilizel projesi, stirdiiriilebilirlik
kapsaminda Uluslararas1 Halkla iliskiler Dernegi (IPRA) 2021 Altin Kiire
Odiilleri’nde “Ulke/Bélge/Sehir Odakli Kampanyalar” kategorisinde diinya
capinda odiil almistir. Calismada, projeye i¢in olusturulan web sitesi tizerinden
paylasilan veriler, betimsel analiz yontemiyle ele alinmistir. Web sitesinde,
seffaflik anlayisiyla Temizken Giizel projesi hakkinda iceriklere yer verildigi
tespit edilmistir. Cevresel siirdiirtilebilirlik ¢ercevesinde, paydas katiliminin
desteklendigi ve siirece iligkin olarak paydaslara bilgilendirmeler yapildig
sonucuna ulasilmistir.

Anahtar Kelimeler: Halkla iliskiler, Siirdiriilebilirlik, Cevresel
Siirdiiriilebilirlik, Paydas iletisimi

1 Aras. Gor. Dr., Istanbul Arel Universitesi Iletisim Fakiiltesi Halkla iliskiler ve Reklameilik Boliimii, E-Posta:
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ENVIRONMENTAL SUSTAINABILITY IN THE SCOPE OF INTERACTION
WITH STAKEHOLDERS: A REVIEW THROUGH THE #TEMIiZKENGUZEL
CASE

Abstract

Today, institutions are expected to continue their activities in a way that
ensures that existing resources are left to future generations and contribute
to social life with an understanding of accountability. Factors such as
globalization and industrialization cause the climate crisis and decrease in
biodiversity. Changes in climate deeply affect social life globally and require
collective action. Being aware of individual and social responsibilities prevents
disasters that are likely to occur. By engaging in activities in interaction
with stakeholders within the framework of sustainable development goals,
institutions can play an effective role in protecting natural resources so that
future generations can benefit from them. The concept of sustainability
is considered in three dimensions: economic, environmental and social
sustainability. This study aims to reveal what kind of activities institutions
carry out regarding environmental sustainability, with the support of their
stakeholders. The “Temizken Giizel” project of the Cif brand within Unilevel
was examined using the case study method. Temizken Giizel project received a
worldwide award in the “Country/Region/City Focused Campaigns” category
at the International Public Relations Association (IPRA) 2021 Golden Globe
Awards within the scope of sustainability. In the study, the data shared through
the website created for the project was analyzed using the descriptive analysis
method. It has been determined that the website includes content about
the Temizken Giizel project with the understanding of transparency. It has
been concluded that within the framework of environmental sustainability,
stakeholder participation is supported and stakeholders are informed about
the process.

Keywords: Public relations, Sustainability, Environmental Sustainability,
Stakeholder communication
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MEDYA VE TOPLUMSAL DONUSUM EKSENINDE HABER
DOGRULAMA PRATIKLERININ DEGISIMi: KUSAKLAR ARASI
BIR ANALIZ

irem Yeniceler Kortak!
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Medya platformlarinin  gelenekselden dijitale doniisimi siirecinde
toplumlarin haber ile kurdugu iliski farklilik gostermis ve doniismiistiir.
Ozellikle internet ortamlarinin sagladigi zamansizlik ve kullanici aktifligi
sonucunda haber, her an her yerde erisilebilen ve herkes tarafindan
iiretilebilen bir hal almistir. Haberin geldigi bu nokta, etik olarak bir¢ok
tartigmanin  kapisini  aralamig; haberin ne olduguna dair tartigmalar
kendini goOstermistir. Haberin tanimi tlizerinden gercgeklestirilen analizler,
haberin nasil dogrulanacag {izerinde de agirlik kazanmustir. Ozellikle her
kullanicinin igerik iiretebilme imkani1 géz oniline alindiginda, dogru olmayan
haber iceriklerinin de yayilimi kagmilmaz bir noktaya erismistir. Haberin
dogrulugunun kontroliinii saglamay1 ve bireylere dogru bilgi aktarimim
gergeklestirmeyi hedefleyen birgok teyit mekanizmasinin ortaya ¢ikmasinin
yani sira aynt zamanda bireylerin kendi kontrol mekanizmalarinin olugumu
da kendini gostermistir. Bu noktada ilgili ¢alisma, bireylerin haber dogrulama
yontemlerinin nasil ger¢eklestigini gostermeyi amaglamakta ve bunu kugaklar
iizerinden analiz etmesi agisindan 6nem kazanmaktadir. Calismanin amacina
yonelik arastirma yontemi olarak odak grup sec¢ilmis ve segilen odak grubun
demografik bilgilerinin alinmasimin ardindan haber dogrulama yontemlerine
dair analiz gergeklestirilmistir. Yaslar1 17-65 araliginda degisen toplamda 50
katilimeinin katilim sagladigi calismanin neticesinde; katilimeilarin tiimiiniin
yalan haberle en az bir kez karsilastigi, haber dogrulamasinin kusaklar arasinda
farkli bigimlerde gerceklestigi, X kusaginin Y ve Z kusagina kiyasla daha az
oranda haber dogrulama platformu takip ettigi ve her kusagin agirlikli olarak
bulunduklari tilke giindemine dair hazirlanan haberlere yonelik dogrulama
yontemlerine bagvurduklart gériilmiistiir.

Anahtar Kelimeler: Yeni Medya, Yalan Haber, Haber Dogrulama, Post -
Truth
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CHANGES IN NEWS VERIFICATION PRACTICES IN THE AXIS OF
MEDIA AND SOCIAL TRANSFORMATION: A CROSS-GENERATIONAL
ANALYSIS

Abstract

In the process of transformation of media platforms from traditional to
digital, the relationship of societies with news has changed and transformed.
Especially as a result of the timelessness and user activity provided by the
internet environments, news has become accessible anywhere, anytime and
can be produced by anyone. This point that the news has reached has opened
the door to many ethical discussions; discussions on what the news is have
emerged. Analyses on the definition of news have also gained weight on how
to verify the news. Especially considering the ability of every user to produce
content, the spread of inaccurate news content has reached an inevitable point.
In addition to the emergence of many verification methods aiming to control
the accuracy of the news and to transfer accurate information to individuals,
the formation of individuals’ own control methods has also emerged. At this
point, this study aims to show how individuals’ news verification methods are
realised and gains importance in terms of analysing this through generations.
A focus group was selected as the research method for the purpose of the
study, and after the demographic information of the selected focus group
was obtained, an analysis of news verification methods was carried out. As
a result of the study, in which a total of 50 participants aged between 17-65
participated; all of the participants had at least one experience with fake news.

Keywords: New Media, Fake News, News Verification, Post - Truth
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THEROLE OF DIGITAL MEDIA INMIGRANTS’ COMMUNICATION
WITH THEIR COUNTRY OF ORIGIN: FOLLOWING NEWS AND
AGENDA IN TURKIYE

Seyma Esin Erben’

Abstract

Human migration can be defined as the temporary or permanent moving of
aperson from a geographical unit to a different place. Since human migration is
described as being closely related to physical distance and spaces, itis addressed
under two main concepts: internal migration and international migration.
According to the International Organization for Migration data, the number of
international migrants estimated to be approximately 150 million in the early
1990s has reached almost 300 million in 30 years. In this dramatic increase
in migrants, transportation, information, and communication technologies are
vital. In the context of international human migration, it is crucial to consider
the various reasons behind it. Typically, migration can be categorized into
three types: forced, voluntary, and reluctant. This study evaluates how Turkish
citizens migrating to Malta, the European Union member state with the smallest
surface area and the smallest population, follow the Turkish agenda and news.
The study’s primary purpose is to comprehend why and how they follow
the agenda and news of their country of origin. This ethnographic study’s
data was collected through in-person interviews, participant observations in
public spaces, and conversations and observations in community meetings.
According to the research findings, the duration Turkish citizens spend on
the island, if there is -their plans for the following destination country, their
plans regarding their stay duration in Malta, their inclusion in the receiving
country, and their ties with their family, relatives, and friends in their home
country play an important role in following the news in Turkiye. Migrants
who follow the agenda in Turkiye intensively — almost daily — receive the
news through word of mouth, X (formerly Twitter), YouTube channels they
follow, and news websites they visit regularly. Migrants who have a wider
social circle consisting of local people and other migrants in Malta follow the
agenda in Turkiye relatively less and are informed about the agenda in Turkiye
more through social media and other Turkish citizen migrants. The research
is essential in understanding the digital communication approaches and social
ties of Turkish migrants in Malta.

Keywords: Social Media, News, Migration, Malta, Tiirkiye

1 Dr, University of Malta Faculty of Media & Knowledge Sciences Media & Communications
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SINEMA TARIHININ TEKERRURU; SINEMA OLDU
TARTISMALARINI DIJITAL SINEMA GERCEVESINDE YENIDEN
DEGERLENDIRMEK

Ferit Cagil’

0z

Sinemanin 6liimii iddiasi, sinema tarihinin belli donemlerinde iizerine
tartigmalarm yasandig1 bir konu olarak karsimiza ¢ikmaktadir. flk tartisma
sinemada sesin kullanilmasiyla baglamaktadir. Sinemay1 sanat yapan ve onu
diger sanat dallarindan ayiran temel noktanin sessizligi oldugu dolayisiyla da
bu yetisini kaybedecegi sdylemleri bu tartismanin temelini olusturmaktadir.
Bu doénem yasanan sinemanin 6liimii tartigmalari sanat olma yoniinde riistlinii
ispatlayan sinemanin bu 6zelligini kaybetmesine yonelik degerlendirmeleri
barmdirmaktadar. ikincisi, televizyon ve dijital sinemanin yayilimiyla paralel
olarak gelisen bir tartisma olarak karsimiza ¢ikmaktadir. Televizyonun hizla
yayilmasi ve istenilen igeriklere rahatlikla ulagilmasi, bir mekan olarak
sinemanin 6ldiigili savi lizerinden hareket etmektedir. Dijitallesmenin sadece
bunlarla sinirhi kalmayip, film iiretim pratikleri tizerinde meydana getirdigi
degisim bircok tartismayla beraber sinemanin Oliimii tartismalarmi da
tekrar giin yiiziine c¢ikartmaktadir. Filmlerde kullanilan CGI teknolojisinin
sinemay1 baska bir boyuta tasidig1 ve bunun sinema olup olmadig: sorulart
iizerinden tartigmalar ilerlemektedir. Hayal iiriinii imgelerin dijital teknoloji
sayesinde gerceklik kazanmasi, sinemanin mevcut durumunu sorgular hale
getirmektedir. John Belton’un (2002) yanlis bir devrim olarak adlandirdig
dijital sinema kavramini John Manovich, sinema 6ncesi doneme bir geri doniis
olarak tanimlamaktadir. Bu ¢alisma sinema tarihi i¢erisinde farkli donemlerde
yer alan sinemanin Oliimii tartismalarina, gliniimiizde dijital sinema kavrami
cercevesinden yaklagmay1 amaclamaktadir. Bu amag dogrultusunda ¢alismada
literatlir tarama yontemi kullanilarak, farkli donemlerde ileri siiriilen
tartigmalara odaklanilmaktadir. Yapilan tartigsmalar derlendiginde, sinemanin
6lumi tartigmasinin genellikle teknolojik bir gelismeyle yeniden alevlendigi
dikkat ¢cekmektedir. Ancak tiim bu tartismalarin neticesinde iddia edildigi gibi
sinemanin 0ldiigii savi gerceklesmemis, kitleleri dnemli bir sekilde etkileyen
bir sanat dali oldugu gergegi degismemistir. Bu baglamda dijital sinemayla

1 Dr. Ogr. Uyesi, Batman Universitesi, Sinema ve Televizyon Béliimii, E-Posta: fferitcagil@gmail.com ORCID: 0000-
0002-3391-869X



VIl. ULUSLARARASI YENI MEDYA KONFERANSI: DIJITAL iCERIK URETIMINDEN TUKETIMINE
MEDYA VE TOPLUMSAL DONUSUM (10-11 EKIM 2024): OZLER | 175

beraber tekrar edilen bu iddianin da gerceklesmeyecegi, sinemanin form
degistirerek yoluna devam edecegini soylemek miimkiindiir.

Anahtar Kelimeler: Dijital Sinema, Sinemanin Olimii, Sinema Tarihi,
Sinema

CINEMA HISTORY REPEATS ITSELF; CINEMA IS DEAD REEVALUATING
THE DEBATES ON DIGITAL CINEMA

Abstract

The alleged death of cinema is an issue that has been debated at certain
periods in the history of cinema. The first debate begins with the use of sound
in cinema. The main point that makes cinema an art and distinguishes it from
other branches of art is its silence, and therefore the discourse that it will
lose this ability forms the basis of this debate. The discussions on the death
of cinema in this period include evaluations about the loss of this feature
of cinema, which has proven itself to be an art. The second is a debate that
develops in parallel with the spread of television and digital cinema. The rapid
spread of television and easy access to the desired content is based on the
argument that cinema as a space has died. Digitalization is not only limited
to these, but the change it has brought about in film production practices has
also brought the debate on the death of cinema to the surface again, along
with many other debates. Discussions are progressing over the questions of
whether the CGI technology used in films takes cinema to another dimension
and whether this is cinema or not. The fact that imaginary images become
reality thanks to digital technology questions the current state of cinema. John
Manovich defines the concept of digital cinema, which John Belton (2002)
calls a false revolution, as a return to the pre-cinema era. This study aims to
approach the discussions on the death of cinema, which took place in different
periods in the history of cinema, from the framework of the concept of digital
cinema today. For this purpose, the study uses the literature review method and
focuses on the debates put forward in different periods. When the discussions
are compiled, it is noteworthy that the debate on the death of cinema is usually
reignited by a technological development. However, as a result of all these
debates, the assertion that cinema is dead has not been realized, and the fact
that it is a branch of art that affects the masses in an important way has not
changed. In this context, it is possible to say that this claim, which is repeated
with digital cinema, will not be realized and that cinema will continue on its
way by changing its form.

Keywords: Digital Cinema, Death of Cinema, History of Cinema, Cinema
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SINEMATIK SANAL GERGEKLIK (360 DERECE FILM)
MECRASININ YENI ANLATI FORMLARI VE DiLI

Olcay Holat!

0z

Sinematik sanal gerceklik, bireysel kullanicilarin sentetik bir evrende,
360 derece dogrusal bir akista ilerleyen stereoskopik bir video deneyimi ile
onceden olusturulmug goriintii ve ses Ogeleri ile etkilesim kurdugu gorece
yeni bir mecradir. Literatiirde sinematik sanal gerceklik ve 360 derece film
kavramlar1 benzer mecra ve igerikler igin kullanilan terimlerdir. Siirlikleyici
(immersive) bir deneyim icerisinde bu mecrada kullanicinin etkilesimi
mikro diizeydedir. Zira, kullanici c¢ogunlukla dogrudan bir hikdyenin
kahramani/karakteri roliine biirlinerek, bakis yoniinii belirleme agisindan
igerikle kurdugu etkilesim sinirlidir. Bu mecranin sanal gergeklikle ayrilan
yoniliniin de temelde bu 6zelligi oldugu alanyazinda irdelenmektedir. 360
derece bir goriis alaninda kullanicinin bakisinin stirdiiriilebilirligi saglamak
ve mevcut fiziksel gergeklikten kopup sanal evrende bulunma (presence)
hissini arttirmak i¢in bazi sinematik teknik ve araglarin kullanildigi dikkat
cekmektedir. Bu durum yeni ortamin kendine 6zgii bir anlati formu ve yeni bir
dil insa ettigini gostermektedir. Sinematik sanal gerceklik igerik 6rneklerinde
stirelerin 30 dakikay1r ge¢meyecek bir bigimde tasarlandigi, daha uzun
anlatilarin ise “serilestirme” yapilarak sunuldugu goriilmektedir. Kullanicinin
olay orgiisii icerisinde “gdzetleyen/tanik™ roliinde oldugu igerik ornekleri
oldugu gibi, izleyicinin kameranin yerine gectigi ve karakterlerin izleyici ile
birebir etkilesim kurdugu ornekler mevcuttur. Tiim bu teknikler kullanicinin
bir “bedenlesme” yasamasini ve bunun sonucunda da hiper 6zdeslesme etkisi
icerisinde bulunmasini saglamaktadir. Bu yeni ortamda kullanicinin goriis
noktasini ilgi noktasina ¢ekmek ya da aksiyona dogru yonlendirmek igin ise
“ses”, “motive edilmis kamera hareketleri ile gekim 6lgekleri” ve “aydinlatma”
arag/tekniklerinin stratejik bir bi¢imde kullanildigi gortilmektedir. Bu
calismanin amaci, kuramsal literatiir taramasiyla birlikte, sinematik sanal
gergeklik mecrasinda yeni gelismekte olan anlati formlar1 ve dilinin bi¢imini
irdelemektir. Sinematik sanal gerceklik icerik drnekleri icerisinde ilk canli
cekim/aksiyon (live-action) yapim teknigi ile tiretilen Help (2016) adli igerik,
arastirmada orneklem olarak secilmistir. Segilen Orneklem arastirmanin
amacina gore nitel desenli igerik analizi metodolojisiyle ¢oziimlenecektir.
1 Opr. Gor. Dr., Ege Universitesi, Rektorliik, E-Posta: olcay.holat@ege.edu.tr ORCID: 0000-0002-8242-1719
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NEW NARRATIVE FORMS AND LANGUAGE OF CINEMATIC VIRTUAL
REALITY (360-DEGREE FILM)

Abstract

Cinematic virtual reality is a relatively new medium in which individual
users interact with pre-rendered images and sound elements in a synthetic
universe, with a stereoscopic video experience progressing in a 360-degree
linear flow. In the literature, cinematic virtual reality and 360-degree movies
are terms used for similar media and content. In an immersive experience, the
user’s interaction in this medium is at the micro level. This is because the user
often directly takes on the role of the protagonist/character of a story, and the
interaction with the content is limited in determining the direction of view. It
is analyzed in the literature that this feature is basically what distinguishes this
medium from virtual reality. In a 360-degree field of view, it is noteworthy
that some cinematic techniques and tools are used to ensure the sustainability
of the user’s gaze and to increase the sense of presence in the virtual universe
by breaking away from the current physical reality. This shows that the new
environment constructs a unique narrative form and a new language. In
cinematic virtual reality content examples, it is seen that the durations are
designed not to exceed 30 minutes, while longer narratives are presented
through “serialization”. There are examples of content in which the user plays
the role of “observer/witness” in the plot, as well as examples in which the
viewer replaces the camera and characters interact with the viewer one-on-
one. All these techniques enable the user to experience an “embodiment” and
as a result, to be in a hyper-identification effect. In this new environment, it
is seen that “sound”, “motivated camera movements and shooting scales” and
“lighting” tools/techniques are strategically used to draw the user’s point of
view to the end of interest or to direct it towards the action. This study aims to
examine the emerging narrative forms and language in the cinematic virtual
reality medium through a theoretical literature review. Among the examples
of cinematic virtual reality content, Help (2016), which was produced with
the first live-action production technique, was selected as the sample in the
study. The selected sample will be analyzed with qualitative content analysis
methodology according to the purpose of the research.

Keywords: Cinematic Virtual Reality, Virtual Reality, 360 Degree Film,
Cinematography, Interactivity



7TH INTERNATIONAL NEW MEDIA CONFERENCE: MEDIAAND SOCIAL TRANSFORMATION FROM
178 ‘ DIGITAL CONTENT PRODUCTION TO CONSUMPTION (OCTOBER 10-11, 2024): ABSTRACTS

KLIM ADALETI VE EKOSINEMA: POST-APOKALIPTIK
FILMLERDE TURKULUGUN GOSTERGEBILIMSEL
YANSIMALARI

Giilseren Dinvar Peksen’

0z

Antropojenik etkiler dogrultusunda alarm seviyelere yiikselen iklim
degisikligi ve etkileri; bilimsel yeni bulgularla paralel olarak, kiiltiir-
sanat alanindaki arastirmalar nezdinde de yiiriitiilmeye devam etmektedir.
Bu kapsamda ilerleyen calismalarin hedefi; iklim eyleminin niteliklerini
artirmak ve insanmerkezci ¢evresel toksik soylemlerin, ekolojik sdylemlere
doniisiimiinii saglamaktir. Ozellikle kiiltiir anlatilar1; edebi metinler, sinema
filmleri, dramalar, televizyon showlari, dijital diinyanin tim icerikleri
stirdiiriilebilir  kazanimlar dogrultusunda yeniden degerlendirilmektedir.
Kiiltiirel alanda ytiriitiilen iklim temelli varolus miicadelesinin merkez fikrini
de iklim adaletini insan dis1 alanlar1 da kapsamina alacak bi¢imde genisletmek,
“her canli i¢in” adil sistem yapilarini tesis etmek olusturmaktadir. Bu
calismanin da amaci, kiyamet sonrasini konu edinen sinema anlatilarinda
one c¢ikan tlircii gostergeleri, gostergebilim yontemi ile desifre etmektir.
Calismanin o6rneklem alanini, kiyamet sonrasini konu edinen Hollywood
popiiler filmler olusturmaktadir. Amagli drnekleme teknigi dogrultusunda
secilen iki film {izerinden, “tiircii” gostergeler, gdstergebilim yodntemi
ile ¢ozimlenecektir. Ekosistemin ihtiyaglariyla uyumlu, biitiinciil sistem
yapilarmin insa edilmesi ve popiiler kiiltiir anlatilarinda 6ne ¢ikan tiircli anlati
kodlarinin farkindaligi, ekosistemin sorunlariyla miicadele etmede son derece
onemlidir. Bu ve benzer kapsamdaki calismalar; hatali kurgulan gorsel-isitsel
anlatt kodlarin1 isaretlemesi ve ekomerkezci perspektifle, stirdiiriilebilir
amaclar dogrultusunda, yeni kodlarin tliretilmesi bakimindan rehber olma
potansiyeline sahiptir.

Anahtar Kelimeler: iklim Adaleti, Ekosinema, iklim Degisikligi,
Tiirciiliik, Post-Apokaliptik
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CLIMATE JUSTICE AND ECOCINEMA: SEMIOTIC REFLECTIONS OF
SPECIESISM IN POST-APOCALYPTIC FILMS

Abstract

Climate change and its effects, which have risen to alarming levels in
line with anthropogenic effects, continue to be carried out in parallel with
new scientific findings in the field of culture and arts. The goal of the studies
progressing in this context is to increase the qualities of climate action and to
ensure the transformation of anthropocentric environmental toxic discourses
into ecological discourses. Especially cultural narratives; literary texts, cinema
films, dramas, television shows, all contents of the digital world are re-evaluated
in line with sustainable gains. The central idea of the climate-based struggle
for existence carried out in the cultural field is to expand climate justice to non-
human areas and to establish fair system structures ‘for every living thing’.
The aim of this study is to decipher the genreist signs that are prominent in
cinema narratives about the post-apocalypse through semiotics method. The
sampling area of the study consists of Hollywood popular films about the post-
apocalypse. Through two films selected in line with the purposive sampling
technique, ‘genreist’ signs will be analysed with the semiotics method. The
construction of holistic system structures that are compatible with the needs
of the ecosystem and the awareness of speciesist narrative codes prominent in
popular culture narratives are extremely important in combating the problems
of the ecosystem. This and similar studies have the potential to serve as a
guide in terms of marking incorrectly constructed audiovisual narrative codes
and deriving new codes with an ecocentric perspective in line with sustainable
goals.

Keywords: Climate Justice, Ecocinema, Climate Change, Speciesism,
Post-Apocalyptic
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MERHAMET HIKAYELERI (KIND OF KINDNESS) 2024
FILMININ MITOLOJIK RITUEL VE TOPLUMSAL CINSIVET
UZERINDEN ELESTIRISI

Selma Eken', Ekin Devrim Akgay?

0z

Mitolojik ritiieller, toplumlarin inang sistemleriyle 6riilii bir agdir; tanrilar ve
dogatistii varliklarla derin baglar kurarak yasamin anlamini sorgular. Sinema,
modern mitolojinin bir yansimasi olarak bu ritiiel alanina adim atar. “Merhamet
Hikayeleri” filmi, karakterlerin i¢sel catigmalarini ve toplumsal dinamiklerini
kesfederken, bu mitolojik ritiiellerin derin anlamlarini agiga ¢ikarir. Bireylerin
ve toplumun ritiielist davranislar1 iizerinden insan dogasmna dair sorular
sorarken, cinsiyetin ritliellerdeki yeri de dikkat ¢eker. Bu ritiiellerde erkek ve
kadin figiirlerinin toplumsal temsilleri i¢ ice ge¢mis durumdadir. Erkeklerin
tanrisal giigle olan iligkisi, filmdeki detaylarda belirginlesirken, Baba, Ogul,
Kutsal Ruh iiclemesinin izleri alt metinde yankilanir. Kadin temsilleri ise,
erkek egemen ideolojinin gdlgesinde sekillenir; bir nevi tanri olan bu figiirler,
mitlerin ilk diislinsel sdylemlerinden beslenir. Bu baglamda, kadinlarin rolleri
cogunlukla pasif veya fedakar olarak belirlenirken, erkeklerin giiclii ve otoriter
karakterler olarak one ¢iktig1 gozlemlenmektedir. Psikodrama ritiiellerinin
estetigi, benzer eylemleri tekrar ederek kurban etme ritliellerini yeniden
sekillendirir. Ancak filmdeki ritiiel eylemleri, cinsiyetci bir bakis agisiyla
harmanlanmis ve elestirel bir bakis acistyla resmedilmistir. Tanrisal otorite,
bakirelige doniis, ceza dinamikleri ve kurtulus arayisi gibi ritiielist unsurlar,
hikayenin derinliklerine niifuz eder. Hristiyanlikta onurlandirilan “Baba, Ogul
ve Kutsal Ruh” tiglemesi, karakterlerin Tanr1 ile olan iliskilerini sorgularken,
filmde temsil edilen kadin karakterlerin fedakarliklarini ve inanglarin baskict
dogasini da gozler Oniine serer. Bu calisma, mitolojik ritiieller ve toplumsal
elestirisi lizerine yogunlasarak, filmdeki kadin-erkek temsillerini yeniden
yorumlar. Betimsel igerik analizi yontemiyle karakterlerin davraniglari ve
ritiielleri iizerinden derinlemesine incelemeler yapilacak; klasik sinema
filmlerinin Otesinde, modern mitolojik bir film analizi olarak alandaki
literatiire katki saglanacaktir.

1 Dokuz Eylil Universitesi Giizel Sanatlar Enstitiisii, Film Tasarimi Bolimi, E posta: selmacken5@gmail.com
ORCID: 0009- 0008- 4243-8883

2 Dokuz Eyliil Universitesi Giizel Sanatlar Fakiiltesi, Film Tasarimi Boliimii, E posta: ekindevrimakcay@gmail.com
ORCID: 0009-0009-3485-8121
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THE CRITIQUE OF THE 2024 FILM ‘KIND OF KINDNESS’ THROUGH
MYTHOLOGICAL RITUAL AND SOCIAL GENDER

Abstract

Mythological rituals are woven into the fabric of societal belief systems,
establishing profound connections with gods and supernatural beings while
questioning the meaning of life. Cinema, as a reflection of modern mythology,
steps into this realm of ritual. The film “Kind of Kindness” unveils the
deep meanings of these mythological rituals while exploring the characters’
internal conflicts and social dynamics. It poses questions about human nature
through the lens of individuals’ and society’s ritualistic behaviors, drawing
attention to the role of gender within these rituals. In these rituals, the social
representations of male and female figures are intricately intertwined. The
relationship between men and divine power becomes evident in the film’s
details, while echoes of the Father, Son, and Holy Spirit trilogy resonate
in its subtext. Female representations, on the other hand, are shaped in the
shadow of patriarchal ideology; these figures, akin to deities, draw from the
earliest narrative myths. Consequently, women’s roles are often portrayed as
passive or sacrificial, while men emerge as strong, authoritative characters.
The aesthetics of psychodrama rituals reshape sacrificial rites through the
repetition of similar actions. However, the ritual actions depicted in the film
are infused with a gender-biased perspective and presented through a critical
lens. Ritualistic elements such as divine authority, the return to virginity,
dynamics of punishment, and the quest for salvation penetrate the story’s
depths. The Father, Son, and Holy Spirit trilogy, honored in Christianity, not
only interrogates the characters’ relationships with God but also highlights the
sacrifices of female characters and the oppressive nature of belief systems.
This study focuses on mythological rituals and social critique, reinterpreting
the representations of women and men within the film. Utilizing descriptive
content analysis, in-depth examinations of character behaviors and rituals will
be conducted; this modern mythological film analysis aims to contribute to the
existing literature beyond classical cinema films.

Keywords: Myth, Ritual, Cinema, Gender, Woman, Man
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SINEMA TARIHINDE YAPAY ZEKA TEMALI FILMLER VE
IGERIKLERI

Yusuf Yurdigil', Mustafa Gilsiin?

0z

Sinema, insanlarin duygularini, diisiincelerini ve hayal gii¢lerini yansitan
giiclii bir gorsel sanat bigimidir. Siiregelen macerasi ve teknolojik gelismeler
sayesinde 19. ylizyilin sonlarindan bu yana izleyicilere unutulmaz deneyimler
yasatmaktadir. Filmler, eglencenin 6tesinde toplumsal ve kiiltiirel degisimlere
de ayna tutmaktadir. Sinema eserleri Savaglar, agk hikayeleri, sosyal adalet
miicadeleleri ve yaratict yaratimlarla zenginlestirilmis anlatilar sunarak,
farkli donem ve cografyalarda insanlarin yasamlarina dair derin bir kesif
sunmaktadirlar. Yapay zeka (YZ), son yillarda teknoloji diinyasinin en
heyecan verici ve tartismali konularidan biri haline gelmistir. Insan zekasini
taklit etme kapasitesine sahip sistemler olarak tanimlanan YZ, ¢esitli alanlarda
devrim niteliginde degisiklikler yapma potansiyeline sahiptir. Saglik,
otomotiv, finans, egitim ve eglence gibi bircok sektordeki uygulamalari,
verimli kilmakta kalmayip ayni zamanda yeni is modelleri ve hizmet
anlayislar gelistirmektedir. Ancak yapay zekanin gelisimi, etik, giivenlik ve
insan-makine iligkisi gibi 6nemli sorular1 da beraberinde getirmektedir. Yapay
zeka (YZ), son yillarda bir¢ok alanda devrim yaratirken, sinema endiistrisi
de bu teknolojinin etkisi altinda sekillenmektedir. Film yapim siireglerinden
izleyici deneyimlerine kadar genis bir yelpazede, YZ’nin sundugu olanaklar
sinema diinyasinin dinamiklerini degistirmektedir. Senaryo yazimindan
gorsel efektlere, dagitim stratejilerinden izleyici analitigine kadar, yapay zeka,
yaratici siiregleri hizlandirirken ayni zamanda yenilik¢i anlatim bi¢imlerini
de miimkiin kilmaktadir. Bu doniisiim, film iiretiminde verimlilik saglarken,
izleyicilere daha kisisellestirilmis ve etkilesimli deneyimler sunma potansiyeli
tasimaktadir. Ancak, yapay zekanin sinemaya etkileri yalnizca teknik ve
ekonomik boyutlarla sinirhi degildir; ayni1 zamanda etik, estetik ve sanatsal
degerler acisindan da 6nemli sorular1 giindeme getirmektedir. Giiniimiizde
yapay zekanin, edebiyat ve sinemada tasvir edilme bi¢iminde bir degisim
yasanmaktadir. Yapay zeka, kliselesmis bir tehdit olmaktan ¢ikip insanligin
yardimcisi ve dostu haline gelmektedir Bu degisim, Y Z’nin filmlerdeki gelisen
temsillerinde agikca gortilmektedir. Daha 6nceki filmler makinelerin yarattigi
korku ve tehlikeyi vurgularken, cagdas filmler yapay zekayi iyilik i¢in bir

1 Prof. Dr., Atatiirk Universitesi iletisim Fakiiltesi Radyo Televizyon ve Sinema Béliimii ORCID:0000-0002-9903-4176
2 Ogr. Gor., Mus Alparslan Universitesi Malazgirt Meslek Yiiksek Okulu, Arastirmact ID: 241333
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giic olarak sergiliyor. Bu degisime ragmen, hala YZ’yi ¢evreleyen korkuyu
giiclendiren ve onun hakimiyetinden rahatsiz olan bir diinyay1 tasvir eden
filmlerde bulunmaktadir. Bu gelismelerle birlikte yapay zeka, sinema tarihinde
en cok tartisilan ve en etkileyici temalardan biri haline gelmistir. 20. yiizyilin
ortalarindan itibaren, sinema yazarlari ve yonetmenleri, insanlik ve makine
arasindaki iliskiyi kesfetmeye yonelik birgok farkli hikaye sunmuslardir. Bu
filmler, teknolojinin yiikselisinin yaninda, insan dogasinin derinliklerine dair
onemli sorular1 giindeme getirirken, izleyicileri diisiindliirmekte ve duygusal
olarak etkilemektedir. “Simon”dan “Blade Runner”a, “Ex Machina”dan
“I, Robot”a kadar uzanan bu eserler, yapay zekanmn insanlik {izerindeki
potansiyel etkilerini, etik meseleleri ve varolugsal kaygilar1 irdelemektedir.
Calismamizda, sinema tarihindeki yapay zeka temali filmleri inceleyerek, bu
eserlerin toplumsal ve kiiltiirel yansimalarini, tematik derinliklerini ve sinema
sanatina katkilarini kategorik analiz yontemi yardimiyla ele alacagiz.

Anahtar Kelimeler: Sinema, Yapay Zeka, Film, Sanat

ARTIFICIAL INTELLIGENCE THEMED FILMS AND CONTENT IN CINEMA
HISTORY

Abstract

Cinema is a powerful visual art form that reflects people’s emotions,
thoughts and imagination. Thanks to its ongoing adventure and technological
developments, it has been providing unforgettable experiences to audiences
since the late 19th century. Beyond entertainment, films also mirror social
and cultural changes. By presenting narratives enriched with wars, love
stories, struggles for social justice and creative creations, works of cinema
offer a deep exploration of the lives of people in different periods and
geographies. Artificial intelligence (Al) has become one of the most exciting
and controversial topics in the world of technology in recent years. Defined
as systems capable of imitating human intelligence, Al has the potential to
revolutionise various fields. Its applications in many sectors such as health,
automotive, finance, education and entertainment not only make it efficient
but also develop new business models and service concepts. However, the
development of artificial intelligence also raises important questions such as
ethics, security and human-machine relationship. While artificial intelligence
(AI) has revolutionised many fields in recent years, the cinema industry is
also being shaped under the influence of this technology. From filmmaking
processes to audience experiences, the possibilities offered by Al are changing
the dynamics of the cinema world. From script writing to visual effects, from
distribution strategies to audience analytics, artificial intelligence accelerates
creative processes while at the same time enabling innovative forms of
expression. This transformation has the potential to provide audiences with
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more personalised and interactive experiences, while creating efficiencies
in film production. However, the effects of Al on cinema are not limited to
technical and economic dimensions; it also raises important questions in
terms of ethical, aesthetic and artistic values. Today, there is a change in the
way artificial intelligence is portrayed in literature and cinema. From being
a stereotypical threat, Al is becoming a helper and friend of humanity. This
change is evident in the evolving representations of Al in films. While earlier
films emphasised the fear and danger posed by machines, contemporary
films portray Al as a force for good. Despite this shift, there are still films
that reinforce the fear surrounding Al and depict a world troubled by its
dominance. With these developments, artificial intelligence has become one
of the most discussed and fascinating themes in the history of cinema. Since
the mid-20th century, film writers and directors have presented many different
stories exploring the relationship between humanity and the machine. In
addition to the rise of technology, these films raise important questions about
the depths of human nature, making viewers think and emotionally affected.
From ‘Simon’ to ‘Blade Runner’, from ‘Ex Machina’ to ‘I, Robot’, these
works examine the potential effects of artificial intelligence on humanity,
ethical issues and existential concerns. In our study, we will examine artificial
intelligence-themed films in the history of cinema and discuss the social and
cultural reflections, thematic depths and contributions of these works to the art
of cinema with the help of categorical analysis method.

Keywords: Cinema, Artificial Intelligence, Film, Art
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SINEMADA YAPAY ZEKA TEKNOLOJILERININ KULLANIMI VE
FILM ENDUSTRISINE ETKILERI

isa Celikdénmez'’

0z

Sinema, bir asirdan fazla tarihiyle tiim diinyada hakim olan ve yedinci
sanat olarak da adlandirilan evrensel bir sanat ve bilim dalidir. ilk sinema
filmi 1895 yilinda Lumiere Kardesler tarafindan ¢ekilmistir. Sinema sanatinin
gelistigi ve sinemanin tim diinyada bilinirliginin basladig1r yer; Amerika
Birlesik Devletleri’nde bulunan Hollywood’dur. Glinlimiizde yapay zeka
teknolojilerinin gelismesi ve yagamin her alaninda kullanilmaya baglanmast,
bazi itiraz ve tepkilere ragmen sinema sektoriinde de hizla yer edinmeye
baslamistir. Giiniimiizde Amerika’dan Cin’e, Hindistan Sinemasindan Tiirk
Sinemasina yapay zeka ile liretilmeye basglanan film yapimlar1 sayesinde yeni
bir Sinema Ronesans’1 baglamistir. Klasik sinema iiretimi ve film yapimlarinin
yerini; senaryo yazimindan oyuncu sec¢imine, karakter yaratimindan,
gorsel efekt ve miizik iiretmeye kadar yapay zeka teknolojileri ile tiretilen
eserler almaya baslamistir. Bu da insan emegini, film sektorii emekgilerinin
is garantisi ve devamliligi ile yaratici mesleklerin c¢alisma siirekliligini
tehdit eden bir hal almaya baslamistir. Bununla birlikte yapay zekanin
sinema sektoriine getirdigi dnemli yenilik ve kolayliklar ile bir¢ok firsat da
bulunmaktadir. Bu ¢alismada yapay zeka teknolojilerinin Amerikan Sinemasi
ve Tiirk Sinemasinda kullanimu ile ilk tretilen film eserleri 6zelinde; yapay
zeka teknolojilerinin sinema sektoriine etkilerinin ne olacagi sorusuna cevap
aranmistir. Spesifik olarak yapay zekanin sinema sektoriindeki insan emegini
ve istthdamint ortadan kaldirip kaldirmayacagi sorusuna cevap aranmistir.
Yapay zeka teknolojilerinin sinema sektoriinde kullanilmaya baslanmasinin;
yaratici meslekler ve is kollari i¢in dezavantajlar1 oldugu kadar, film endiistrisi
ve yapim siirecleri i¢in biiyiik kolaylik ve avantajlarinin da oldugu sektdrden
orneklerle agiklanmistir. Senaryo yazimi, oyuncu sec¢imi, karakter yaratimi,
miizik ve gorsel efekt olusturma asamalarinda yapay zekanin kullanim
alanlari iiretilen film 6rnekleriyle agiklanmistir. Sinema sektorii calisanlarinin
yapay zeka hakkindaki diisiinceleri ve yapay zeka teknolojilerinin Hollywood
Sinemasina etkileri; internet medyasinda yer alan haberler 6rneklem segilerek
betimsel analiz ve igerik analizi yontemleriyle incelenmis; yapay zekanin
sinema sektoriinde yenilikler, ucuz maliyet ve isleri hizlandirmaya hizmet

1 Yiiksek Lisans Ogrencisi, Firat Universitesi iletisim Bilimleri Ana Bilim Dali, E-Posta: isacelikdonmez34@gmail.
com ORCID ID:0009-0009-4930-6688
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ettigi ama ayni1 zamanda is giiclinii ve istihdami azaltarak igsizlige yol actigi
sonucuna ulagilmistir.

Anahtar Kelimeler: Sinemada Yapay Zeka, Film Endustrisi, Hollywood

USE OF ARTIFICIAL INTELLIGENCE TECHNOLOGIES IN CINEMA AND
ITS EFFECTS ON THE FILM INDUSTRY

Abstract

Cinema is a universal branch of art and science that is dominant all over the
world with its history of more than a century and is also called the seventh art. The
first motion picture was shot by the Lumiere Brothers in 1895. The place where
the art of cinema developed and cinema became known all over the world; it is
Hollywood in the United States. Today, the development of artificial intelligence
technologies and their use in all areas of life have begun to rapidly gain a place in
the cinema industry, despite some objections and reactions. Today, a new Cinema
Renaissance has begun, thanks to the film productions started to be produced with
artificial intelligence, from America to China, from Indian Cinema to Turkish
Cinema. Classical cinema production and movie productions are replaced bys; it
has started to receive works produced with artificial intelligence technologies,
from script writing to casting, from character creation to visual effects and
music production. This has begun to threaten human labor, the job guarantee
and continuity of film industry workers, and the work continuity of creative
professions. However, there are also many opportunities with the significant
innovations and conveniences that artificial intelligence brings to the cinema
industry. In this study, specifically the first film works produced with the use of
artificial intelligence technologies in American Cinema and Turkish Cinema; The
answer to the question of what the effects of artificial intelligence technologies
will be on the cinema industry has been sought. Specifically, an answer was
sought to the question of whether artificial intelligence will eliminate human
labor and employment in the cinema industry. The use of artificial intelligence
technologies in the cinema industry; while it has disadvantages for creative
professions and business lines, it is also explained with examples from the sector
that it has great conveniences and advantages for the film industry and production
processes. The areas of use of artificial intelligence in the stages of script writing,
actor selection, character creation, music and visual effects creation are explained
with examples of produced movies. Cinema industry employees’ thoughts about
artificial intelligence and the effects of artificial intelligence technologies on
Hollywood Cinema; the news in the internet media was selected as a sample and
examined using descriptive analysis and content analysis methods; it has been
concluded that artificial intelligence serves to innovate, reduce costs and speed
up work in the cinema industry, but at the same time, it reduces the workforce and
employment, leading to unemployment.

Key Words: Artificial Intelligence In Cinema, Film Industry, Hollywood
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INTERNETTE ~ VIDEO  [ZLEME  ALISKANLIKLARININ
INCELENMESI

Oguz Han Oztay"

0z

Son yillarda iletisim teknolojilerinde ortaya cikan gelismelerin sonucu
olarak, bireylerin geleneksel medya araglarindan yeni medya araglarina
yoneldigi bilinmektedir. Yeni medya araglarmin alt yapisini da internet
olusturmaktadir. Internet teknolojisinin hizla yayginlasmasina paralel olarak,
bireylerin internet tabanli medya platformlarinda kullanim aliskanliklar1 da
artan oranda degisim gostermektedir. Bireylerin medya platformlarindaki
video izleme aligkanliklarinin incelenmesi, internette video izleme
nedenlerinin ve tercihlerinin belirlenmesi agisindan 6nemlidir. Bu ¢alisma
yeni medya araglart kullanicilarinin internette video izleme aligkanliklarini
incelemeyi amaglamaktadir. Calismanin 6rneklemini Van ilinde yasayan farkli
yas, cinsiyet, egitim seviyesi ve meslek gruplarindan bireyler olusturmaktadir.
Calismada bireylerin internet kullanim aligkanliklarina ve internette video
izleme aliskanliklarina yonelik veri toplanmustir. Veri toplamak i¢in kullanilan
sorular, alan yazindan faydalanilarak olusturulmustur. Calismanin verileri
Google Forms ile toplanmistir. Caligmanin verileri igerik analizi ile analiz
edilmistir. Calismanin bulgularia gore, katilimcilarin internete ¢ogunlukla
Akilli telefon ile baglandigi ve internete haftada 20 saatten fazla zaman
ayirdiklart bulunmustur. Ayrica katilimcilarin ¢ogunlukla interneti sosyal
aglar ve haber alma amaci ile kullandiklar1 bulunmustur. Video izleme
aligkanliklarina yonelik caligma bulgularinda ise, katilimcilarin biiyiik
bircogunun internette video izledigi ve ¢ogunlukla 5 dakikadan daha kisa
videolar1 izlemeyi tercih ettigi goriilmiistiir. Ayrica, katilimcilarin interneti
kullanma amaglar1 ile uyumlu olarak, cogunlugunun bir video paylagim
sitesinde kullanici hesabinin oldugu ve video izlemek i¢in en ¢ok YouTube
ve Instagram sosyal medya platformlarini tercih ettikleri bulunmustur. Son
olarak, katilimcilarin video izleme nedenlerinin ¢ogunlukla bilgi almak, vakit
gecirmek ve eglenmek oldugu ve ¢ogunlukla giincel kisa videolar1 izlemeyi
tercih ettikleri bulunmustur. Sonug olarak, sosyal medya platformlar1 ve video
paylasim sitelerinin hayatimiza girmesi ile birlikte haber almak ve vakit
gecirmek i¢in, televizyon ve gazete gibi gelencksel medya araglarinin yerini
yeni medya araglarmin aldigi sdylenebilir.

1 Dr. Ogr. Uyesi, Van Yiiziincii Y1l Universitesi, Van Meslek Yiiksekokulu, Gorsel Isitsel Teknikler ve Medya
Yapimeilig1 Bolimii, E-posta: o.oztay@yyu.edu.tr ORCID: 0000-0001-7323-7875
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Anahtar Kelimeler: Internet, Video izleme aliskanliklari, Iletisim
caligmalar1

ANALYZING VIDEO WATCHING HABITS ON THE INTERNET

Abstract

As a result of the developments in communication technologies in recent
years, it is known that individuals are turning from traditional media tools
to new media tools. The infrastructure of new media tools is the internet.
In parallel with the rapid spread of internet technology, the usage habits
of individuals on internet-based media platforms are also changing at an
increasing rate. Examining the video viewing habits of individuals on media
platforms is important in terms of determining the reasons and preferences
for watching videos on the internet. This study aims to examine the online
video viewing habits of new media users. The sample of the study consists
of individuals from different age, gender, education level and occupational
groups living in Van province. In the study, data were collected on individuals’
internet usage habits and their video watching habits on the internet. The
questions used to collect data were developed by utilizing the literature.
The data of the study were collected with Google Forms. The data of the
study were analyzed by content analysis. According to the findings of the
study, it was found that the participants mostly connected to the Internet via
smartphones and spent more than 20 hours a week on the Internet. It was also
found that the participants mostly used the internet for social networking and
news gathering. In the findings of the study on video watching habits, it was
found that most of the participants watched videos on the internet and mostly
preferred to watch videos shorter than 5 minutes. In addition, in line with the
participants’ purposes of using the Internet, it was found that the majority of
them had a user account on a video sharing site and that they mostly preferred
YouTube and Instagram social media platforms to watch videos. Finally, it
was found that participants’ reasons for watching videos were mostly to get
information, to spend time and to have fun, and they mostly preferred to watch
current short videos. In conclusion, it can be said that with the introduction of
social media platforms and video sharing sites into our lives, new media tools
have replaced traditional media tools such as television and newspapers to get
news and spend time.

Keywords: Internet, Video Watching Habits, Communication Studies
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VIDEO OYUNLARINDA KIYAMET SONRASI TOPLUMSAL
DEGISIMIN TASAVVURU

Oguz Han Simsek'’

0z

Bu makale, kiyamet sonrasi anlatiya sahip video oyunlarinda toplumsal
degisim nasil tasavvur edildigi analiz edilmistir. Kiyamet sonrasi anlati,
Ikinci Diinya Savasi sonrasinda niikleer tehditler, Soguk Savas ve kiiresel
krizlerin etkisiyle popiiler kiiltiirde 6nemli bir yer edinmistir. Bu baglamda
kiyamet sonrasi anlatinin insanligin korkularimi ve belirsizliklerini yansittigi
sOylenebilir. Calismayla kiyamet sonrasi anlatilarin video oyunlarina nasil
yansidigi ve bu oyunlar araciligiyla toplumsal degisim beklentilerinin nasil
temsil edildigini tespit etmek amaglanmistir. Bu ¢alismada, kiyamet sonrasi
video oyunlarinda tasvir edilen toplumsal degisimleri nitel igerik analizi
yontemiyle incelenmistir. Bu kapsamda “Days Gone”, “Fallout” ve “Left 4
Dead” adl1 video oyunlarindaki anlati analiz edilmistir. Arastirma kapsaminda,
toplumun degisime verdigi tepkiler, hiikimetin rolii, insanlarin yasam
bigimleri, dogayla iliskileri ve 1rk¢ilik gibi temalar ele alinmistir. Incelenen
video oyunlarinda farkli perspektiflerden kiyamet sonrasi toplumsal degisimi
ele alindig1 goriilmiistiir. Bu oyunlar araciligiyla toplumun cesitli tepkileri
ve adaptasyon siirecleri gozlemlenmis, hiikimetin rolii ve dogayla olan
iligkilerin nasil sekillendigi lizerine ¢esitli bulgular sunulmustur. Aragtirmayla
video oyunlarinda kiyamet sonrasi toplumsal degisimin ¢ok yonlii bir bigimde
ele alindig1 goriilmiistiir. Incelenen oyunlar, bu degisimin cesitli temalarini
ve perspektiflerini ortaya koymaktadir. Bulgular, kiyamet sonrasi toplumlarin
toplumsal degisime verdikleri farkl tepkileri gostermektedir; Fallout’ta kimi
topluluklar yeni diizenler kurarken, bazi gruplar eski diizenin kalintilarin
korumaya c¢alismaktadir. Hilkiimetlerin rolii genellikle zayiftir; Days Gone’da
hiikiimetin zayiflamas1 ve Fallout’ta hiikiimetin ¢okiisii belirgindir, Left 4
Dead’de ise merkezi bir otorite yoktur. Ayrica, topluluk dayanismasi ve bireysel
bagimsizlik temalar1, hayatta kalma stratejilerini yansitmaktadir. Dogaya
doniis ve “kendin yap” kiiltiirii de 6nemli unsurlardir; oyuncular, medeniyetin
cokiisliyle dogaya uyum saglamakta ve kendi ihtiyaglarini karsilamak igin
cesitli araglar tiretmektedirler. Video oyunlari, bu unsurlarla kiyamet sonrasi
diinyalarin zenginligini ve karmasikligint derinlemesine kesfetmektedir.
Aragtirmanin sonucunda, video oyunlart medeniyetin yol olmasiyla toplumda

1 Aragtirma Gorevlisi, Sakarya Universitesi Iletisim Fakiiltesi, Yeni Medya ve Iletisim Boliimii, E-Posta:
oguzhansimsek@sakarya.edu.tr, ORCID: 0000-0002-8471-8153
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temelden bir degisimin olmasi beklenmedigi, giinimiizdeki problemlerin
kaynaginin aslinda insanlarin igindeki vahsi duygulardan kaynaklandigi
elestirisi yaparak, oyuncular1 diislinmeye sevk etmeyi amacladigi tespit
edilmistir.

Anahtar Kelimeler: Kiyamet Sonras1 Anlati, Video Oyunlari, Toplumsal
Degisim

THE ENVISIONING OF POST-APOCALYPTIC SOCIAL CHANGE IN VIDEO
GAMES

Abstract

This article analyzes how social change is imagined in post-apocalyptic
narratives within video games. Post-apocalyptic narratives have gained
prominence in popular culture due to the impacts of nuclear threats, the Cold
War, and global crises following World War Il. In this context, it can be said
that post-apocalyptic narratives reflect humanity’s fears and uncertainties.
The study aims to identify how post-apocalyptic narratives are reflected in
video games and how social change expectations are represented through
these games. Using qualitative content analysis, the study examines the
depictions of social changes in post-apocalyptic video games, focusing on
the narratives in “Days Gone,” “Fallout,” and “Left 4 Dead.” Themes such as
societal reactions to change, the role of government, lifestyles, relationships
with nature, and racism are addressed. The research reveals that the
analyzed games’ post-apocalyptic social change is approached from different
perspectives. Observations include various societal responses and adaptation
processes, as well as the role of government and evolving relationships with
nature. The findings show that video games address post-apocalyptic social
change in multifaceted ways, highlighting different themes and perspectives.
In “Fallout,” some communities establish new orders while others strive to
preserve remnants of the old regime. The role of government is generally
weak, with notable government collapse in “Days Gone” and “Fallout,” while
“Left 4 Dead” lacks a central authority. Themes of community solidarity and
individual independence reflect survival strategies, and the return to nature
and “do-it-yourself” culture are significant elements. Players adapt to the
collapse of civilization by developing various tools to meet their needs. The
research concludes that video games explore the richness and complexity
of post-apocalyptic worlds, critiquing the notion that fundamental societal
changes are expected only from civilization’s collapse and suggesting that
contemporary problems stem from the primal emotions within humans, thus
encouraging players to reflect on these issues.

Keywords: Post-Apocalyptic Narrative, Video Games, Social Change
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TURKIYE'DE DUJITAL PLATFORMLAR KONUSUNDA FARKLI
ALANLARDA YAZILAN LISANSUSTU TEZLERIN ANALIZI

Gl Nihal Tirkmen'

0z

Dijital platformlar, kullanim smir, 6zellik ve baglamlarint her gecen
glin gelistirdigi i¢in her gegcen giin birey ve toplum yasaminin ayrilmaz
bir pargas1 haline gelmektedir. Ozellikle iletisim teknolojilerinde yasanan
gelismelerle birlikte dijital platformlarin arttigit gozlemleniyor olsa da,
giindelik hayatta bireylerin ihtiyaclarini giderebilmeleri adina hemen her
alanda dijital platformlarin kullanildigi goriilmektedir. Birbirinden farkli
araclara entegre edilerek kullanilan dijital platformlar, birey ve toplum
yasamini kolaylagtirmakla birlikte akademi alaninda da 6nemli ¢alismalarin
konusu haline gelmektedir. Bu ¢alisma da Tiirkiye’de dijital platformlar
hakkinda gerceklestirilen calismalarin ¢ok daha 6nemli hale geldigi son
ylizyilda yapilan lisansiistii tezlerde, s6z konusu konu bagligiin nasil ele
alindigma odaklanmaktadir. Bu baglam sinirlarinda ¢alisma, Yiiksek Ogrenim
Kurumu (YOK) veri tabaninda “dijital platformlar” anahtar kelimesi ile
yapilan arama sonucunda elde edilen tezlerde, alan fark etmeksizin konunun
nasil ele alindigin1 ortaya koymak adina gerceklestirilmektedir. Farkli alan,
iiniversitesi ve anabilim dallarinda yiiriitiilmiis 38 yiiksek lisans ve 8 doktora
tezinin “konu, amag, kapsam ve yontem” basliklar1 incelenerek veriler ortaya
koyulmaktadir. Bu sayede Tiirkiye’de yiiriitiilen dijital platform ¢alismalarina
iligkin baglamlarin degerlendirilmesi yapilmaktadir. Nitel ve nicel arastirma
yontemlerinin beraber kullanildigi c¢alismada, dijital platformlara iligkin
konu ve kapsamlarin farkli baglamlarda ele alindigi ve hemen her alana
dijital platformlarin entegre oldugu goriilmektedir. Yapilan inceleme
sonucunda dijital platformlar konusunun en ¢ok Isletme Anabilim Dali ve
Radyo Televizyon ve Sinema Anabilim Dalinda c¢aligildigi anlasilmaktadir.
31 galismanin nitel, 11 ¢alismanin nicel ve 4 ¢alismanin karma yontemlerle
gerceklestirildigi lisansiistii tezlerin, Istanbul Esenyurt, Bahgesehir, Istanbul
ve Marmara Universitelerinde diger iiniversiteler oranla daha fazla calisildig1
gorlilmektedir. Bu baglamda dijital platformlara iliskin konu basliklarinin
teknoloji alaninda yasanan gelismeler arttikga daha fazla giindeme gelecegi
ve hemen her alanda kendisine yer bulacagi anlagilmaktadir.

1 Ars. Gor., Malatya Turgut Ozal Universitesi Yeni Medya ve Iletisim Boliimii, E-Posta: gul.turkmen@ozal.edu.tr
ORCID: 0000-0002-4682-3219
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Anahtar Kelimeler: Teknoloji, Dijitallesme, Dijital platformlar,
Lisanstistii egitim

ANALYSIS OF POSTGRADUATE THESES WRITTEN IN DIFFERENT
FIELDS ON DIGITAL PLATFORMS IN TURKEY

Abstract

Digital platforms are becoming an inseparable part of individual and social
life day by day as their usage limits, features and contexts are developing
day by day. Although it is observed that digital platforms are increasing
especially with the developments in communication technologies, it is seen
that digital platforms are used in almost every field in order to meet the needs
of individuals in daily life. Digital platforms, which are used by integrating
with different tools, make individual and social life easier and also become the
subject of important studies in the field of academia. This study focuses on
how the subject in question was addressed in postgraduate theses conducted
in the last century, when studies on digital platforms in Turkey became much
more important. The study within this context is carried out in order to reveal
how the subject was addressed in the theses obtained as a result of the search
made with the keyword “digital platforms” in the Council of Higher Education
(YOK) database, regardless of the field. The data is presented by examining
the “subject, purpose, scope and method” titles of 38 master’s and 8 doctoral
theses conducted in different fields, universities and departments. In this
way, the contexts related to digital platform studies conducted in Turkey are
evaluated. In the study where qualitative and quantitative research methods are
used together, it is seen that the topics and scopes related to digital platforms
are addressed in different contexts and that digital platforms are integrated
into almost every field. As a result of the examination, it is understood that the
subject of digital platforms is mostly studied in the Department of Business
Administration and the Department of Radio, Television and Cinema. It is
seen that 31 studies are qualitative, 11 studies are quantitative and 4 studies
are mixed methods and that postgraduate theses are studied more in Istanbul
Esenyurt, Bahgesehir, Istanbul and Marmara Universities compared to other
universities. In this context, it is understood that the topics related to digital
platforms will come to the agenda more as the developments in the field of
technology increase and will find a place in almost every field.

Keywords: Technology, Digitalization, Digital platforms, Postgraduate
education
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DIJITAL CAGDA OYUNLASTIRMANIN GUCU VE TOPLUMSAL
DONUSUM

Taylan Maral’

0z

Oyun ve oyunlastirma uygulamalari, dijital toplumsal doniistimde onemli
bir role sahiptir. Bu kavramlar, bireylerin davranislarini sekillendiren ve ¢esitli
dijital platformlarda etkilesimlerini artiran araglar olarak kullanilmaktadir.
Oyunlastirma, oyun unsurlarinin oyun dis1 ortamlarda kullanilmasidir ve bu
sayede motivasyon, baglilik ve verimlilik gibi unsurlar desteklenir. Dijital
toplumsal doniisiim ise teknolojinin toplumsal yapiy1 ve giinliik yasami nasil
doniistirdiigiini ifade eder. Oyun ve oyunlastirma bu doniistimiin dnemli
bir pargasi olarak, dijitallesme siireglerini hizlandirir ve genis kitlelere
ulagsmay1 saglar. Oyunlastirma uygulamalari, egitimden is diinyasina kadar
bir¢ok alanda yaygin olarak kullanilmaktadir. Egitim alaninda, 6grencilerin
motivasyonunu artirmak ve 6grenme siirecini eglenceli hale getirmek amaciyla
oyun mekaniklerinden yararlanilir. Dijital platformlarda, ddiiller, puanlar ve
liderlik tablolar1 gibi oyun unsurlar1 kullanilarak, kullanicilarin platformda
daha uzun siire vakit gecirmeleri tesvik edilir. Bu uygulamalar, bireylerin
o0grenme ve etkilesim siireglerini yeniden sekillendirirken, bilgiye erisimi
kolaylastirarak dijital becerilerin gelisimine de katki saglar. Is diinyasinda
ise oyunlastirma, calisanlarin motivasyonunu artirmak ve performanslarini
iyilestirmek i¢in kullanilmaktadir. Ornegin, is siireglerinde oyun unsurlari
kullanilarak ¢aliganlarin hedeflerine ulagmalari tegvik edilebilir. Ayrica, miisteri
etkilegimlerini artirmak i¢in de oyunlastirma stratejileri uygulanmaktadir.
Markalar, dijital platformlarinda sadakat programlari, gérevler ve ddiiller
sunarak kullanicilariyla daha giiclii baglar kurmaktadir. Oyun ve oyunlastirma
uygulamalari, dijital toplumsal doniigiim siirecinde insanlarin bilgiye erigim
ve etkilesim bigimlerini degistirir. Ozellikle sosyal medya platformlari ve
mobil uygulamalarda yayginlasan oyunlastirma, bireylerin dijital ortamlarda
daha aktif olmalarmi saglar. Bu durum, toplumun dijitallesme siirecini
hizlandirir ve bireylerin dijital becerilerini gelistirmelerine olanak tanir.
Oyunlastirma ayrica topluluklarin kolektif biling gelistirmesine de katkida
bulunur. Ornegin, ¢evrimigi forumlar ve sosyal medya gruplari, oyunlastirma
yoluyla kullanicilarint daha fazla katkida bulunmaya tesvik edebilir. Bu agidan
degerlendirildiginde, oyun ve oyunlastirma uygulamalari, dijital toplumsal

1 Dog. Dr., istanbul Gelisim Universitesi, [iISBF, Yeni Medya ve iletisim Boliimii, E-posta: tmaral@gelisim.edu.tr
ORCID: 0000-0003-4508-4001
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doniisiimiin hem bireysel hem de toplumsal diizeydeki etkilerini sekillendirir.
Bu uygulamalar, dijitallesmenin getirdigi yenilikleri daha erisilebilir hale
getirerek toplumun her kesiminin bu doniisimden faydalanmasini saglar.

Anahtar Kelimeler: Dijital Doniisiim, Oyunlastirma, Dijitallesme,
Toplumsal Etkilesim

THE POWER OF GAMIFICATION IN THE DIGITAL AGE AND SOCIAL
TRANSFORMATION

Abstract

Games and gamification applications play a significant role in digital social
transformation. These concepts are tools used to shape individuals’ behaviors
and increase their engagement on various digital platforms. Gamification
refers to the application of game elements in non-game contexts, fostering
motivation, engagement, and productivity. Digital social transformation, on
the other hand, describes how technology reshapes social structures and daily
life. Games and gamification are crucial components of this transformation,
accelerating digitalization processes and facilitating widespread participation.
Gamification is widely utilized in many fields, from education to business.
In education, game mechanics are employed to enhance students’ motivation
and make learning more enjoyable. On digital platforms, elements such as
rewards, points, and leaderboards are used to encourage users to spend more
time engaging with the platform. These applications reshape how individuals
learn and interact, while also facilitating access to information and contributing
to the development of digital skills. In the business world, gamification is used
to enhance employee motivation and improve performance. For example,
game elements can be integrated into work processes to encourage employees
to meet their goals. Gamification strategies are also applied to increase
customer engagement. Brands use loyalty programs, tasks, and rewards on
digital platforms to build stronger relationships with their users. Games and
gamification applications change how people access information and interact
within the process of digital social transformation. The widespread use of
gamification on social media platforms and mobile applications encourages
individuals to be more active in digital environments. This accelerates the
digitalization of society and helps individuals develop their digital skills.
Moreover, gamification contributes to the development of collective
consciousness within communities. For example, online forums and social
media groups can use gamification to encourage users to participate more
actively. In conclusion, games and gamification applications shape the
effects of digital social transformation at both individual and societal levels.
By making the innovations brought by digitalization more accessible, these
applications enable all segments of society to benefit from this transformation.

Keywords: Digital Transformation, Gamification, Digitalization, Social
Interction
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SOSYAL MEDYADA TOPLUMSAL CINSIYET TEMSILI:
ALGORITMALARIN CINSIVET UZERINDEKI ETKISI VE
DISLAYICI PRATIKLER

Mehmet Ozdemir', Hakan Cevik2

0z

Sosyal medya platformlarinda kullanilan algoritmalarin toplumsal cinsiyet
temsillerini nasil sekillendirdigini ve bu algoritmalarin cinsiyet esitligi
tizerindeki etkilerinin incelenmesinin oldukg¢a dnemli oldugu diisiiniilmektedir.
Ozellikle, algoritmalarm kadinlar iizerindeki dislayici pratikleri nasil yeniden
iirettigi ve bu kadinlarin dijital ortamda nasil temsil edildigi analiz edilecektir.
Calismada, sosyal medya algoritmalarinin toplumsal cinsiyet temsilleri
iizerindeki dogrudan ve dolayli etkileri incelenerek, algoritmalarin cinsiyetgi
Onyargilar1 nasil giiclendirebilecegi ve toplumsal cinsiyet esitligine nasil zarar
verebilecegi ortaya konulacaktir. Ayn1 zamanda, dijital platformlarin igerik
yayilimindave goriiniirliik algoritmalarindatoplumsal cinsiyetesitligiagisindan
daha kapsayici politikalar gelistirebilmesi i¢in onerilerde bulunulacaktir. Bu
calisma, sosyal medya platformlarinda kullanilan algoritmalarin toplumsal
cinsiyet temsillerinde esitsizliklere neden oldugu hipotezine dayanmaktadir.
Bu algoritmalarin, mevcut cinsiyet¢ci Onyargilar1 pekistirerek kadinlarin
goriinlirliigiini azalttig1 ve geleneksel toplumsal cinsiyet rollerini giiglendiren
icerikleri 6ne ¢ikardigi varsayilmaktadir. Caligma kapsaminda, sosyal medya
platformlarimin algoritmalarinin nasil isledigi ve icerik dnerme sistemlerinin
nasil yapilandirildigi incelenecek; ayrica, bu platformlarda cinsiyet temsili
iizerine icerik analizleri yapilacaktir. Belirli platformlarda (Instagram, Twitter,
TikTok vb.) farkli cinsiyet kimliklerine ait bireylerin goriiniirliigli ve popiiler
icerikler analiz edilecektir. Ayrica, bu platformlardaki cinsiyet¢i dislayici
pratikler {lizerine nitel veriler toplanacaktir. Bu calismayla, sosyal medya
platformlarinda cinsiyet esitligi adina daha kapsayici ve adil algoritmalarin
gelistirilmesine katkida bulunmaktir.

Anahtar Kelimeler: Toplumsal Cinsiyet, Kadin, Sosyal Medya, Algoritma,
Temsiliyet

1 Dog. Dr, Ankara Universitesi Saglik Hizmetleri MYO, Tibbi Dokiimantasyon ve Sekreterlik, E-Posta:
mehmetozdemir@ankara.edu.tr, ORCID: 0000-0002-9213-1926
2 Yiiksek Lisans Ogrencisi, Hactbayram Veli Universitesi, Medya Tasarimi, E-Posta: hakancevik@gmail.com
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GENDER REPRESENTATION IN SOCIAL MEDIA: THE IMPACT OF
ALGORITHMS ON GENDER AND EXCLUSIONARY PRACTICES

Abstract

It is considered quite important to examine how the algorithms used on
social media platforms shape gender representations and their effects on gender
equality. In particular, the study will analyze how these algorithms reproduce
exclusionary practices towards women and how these women are represented
in the digital space. By investigating the direct and indirect effects of social
media algorithms on gender representations, the study aims to reveal how these
algorithms can reinforce sexist biases and harm gender equality. Additionally,
recommendations will be made for digital platforms to develop more
inclusive policies regarding content dissemination and visibility algorithms
from the perspective of gender equality. This study is based on the hypothesis
that algorithms used on social media platforms lead to inequalities in gender
representations. It is assumed that these algorithms reduce women'’s visibility
by reinforcing existing sexist biases and promote content that strengthens
traditional gender roles. The research will examine how the algorithms of
social media platforms operate and how content recommendation systems are
structured; content analyses will also be conducted on gender representation
on these platforms. The visibility and popular content of individuals with
different gender identities on specific platforms (such as Instagram, Twitter,
TikTok, etc.) will be analyzed. Additionally, qualitative data will be collected
on sexist exclusionary practices on these platforms. The aim of this study is to
contribute to the development of more inclusive and equitable algorithms for
gender equality on social media platforms.

Keywords: Gender, Women, Social Media, Algorithm, Representation
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DIJITAL CAGDA TOPLUMSAL CINSIYETIN DONUSUMU:
LGBTQ+ TEMSILININ YENI MEDYADAKI YERI

Sumeyye Tabanyeli'

0z

Dijital cag, toplumsal cinsiyet ve cinsiyet kimligi anlayigini doniistiirmede
onemli bir rol oynamaktadir. Ozellikle LGBTQ+ bireylerin yeni medya
platformlarinda daha fazla yer bulmasi, toplumun bu konulara olan
farkindaligin1 artirarak cinsiyet ile cinsellik konularinda daha genis bir
gorlinlirlik saglamaktadir. Bu goriintirliikk, geleneksel medya araglarina
kiyasla daha cesitli ve kapsayict bir temsili miimkiin kilarak LGBTQ+
bireylerin kimliklerini 6zgiirce ifade etmelerini saglamaktadir. Yeni medyanin
sundugu Ozgiirliik alani, cinsiyet ve cinsellik konusunda norm dis1 kabul
edilen bireylerin deneyimlerini paylasmalarin1i ve benzer bireylerle bag
kurmalarma olanak tanimaktadir. Bu sayede, bireyler hem kendilerini ifade
etme hem de topluluklarla dayanisma i¢inde olma firsati bulmaktadir. Ayrica
sosyal medya platformlari, bloglar ve video paylasim siteleri gibi dijital
araglar, LGBTQ+ bireylerinin toplumda farkindaliklarini artirmalarina
olanak saglarken ayrimcilik ve 6tekilestirilmeyi ifsa etmelerine ve dayanigma
aglar1 olugturmalarina giiclii birer ara¢ olarak da hizmet etmektedir. Sosyal
medya kampanyalar1 ve dijital aktivizm, LGBTQ+ haklarin1 savunmada etkili
bir yontem olarak 6ne ¢ikmakta, toplumsal cinsiyet rolleri ve kalip yargilar
sorgulayan yeni bakis acilar1 gelistirmeye katkida bulunmaktadir. Bu dijital
ozgiirliik alanlar1, hem bireylerin kendilerini daha rahat ifade etmelerine hem
de toplumsal diizeyde cinsiyet esitligi ve hak miicadelesinin giiclenmesine
zemin hazirlamaktadir. LGBTQ+ temsili, ana akim medyada giderek
daha fazla yer bulmakta ve diziler, filmler, reklamlarda bu bireylere yer
verilmeye baglanmistir. Ancak bu temsillerin ne kadar gergekei ve kapsayici
oldugu sorgulanmaktadir. Bu bireylerin medyada temsil edilmesi, ¢esitlilik
gosterse de zaman zaman stereotiplerin yeniden {iretilmesi ve yiizeysel
temsillerle sinirh kalmaktadir. Bu tiir yiizeysel temsiller, LGBTQ+ bireyleri
daha derinlemesine ve ¢ok boyutlu ele almak yerine, toplumsal yargilara
ve stereotiplere dayali olarak sinirlandirabilmektedir. Bu durum, LGBTQ+
toplulugunun karmagsikligint ve bireysel farkliliklarii tam anlamiyla
yansitmaktan uzak kalmakta ve onlarin toplumsal kabul gérme siirecini
olumsuz etkileyebilmektedir. Dolayisiyla dijital ¢ag, LGBTQ+ bireylerin

1 Yiiksek Lisans Ogrencisi, Selguk Universitesi, Iletisim Fakiiltesi, Halkla iliskiler ve Tamtim Boliimii, E-posta:
stabanyeli@gmail.com ORCID: 0000-0003-3175-2654
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goriiniirliigliinii artiran bir ortam sunarken, temsiliyetin niteligi ve derinligi
lizerine devam eden tartigmalar, dijital medyanin toplumsal doniisimdeki
roliinii daha dikkatle ele almay1 gerektirmektedir.

Anahtar Kelimeler: Dijital Cag, Yeni Medya, Toplumsal Cinsiyet,
LGBTQ+ Temsili

THE TRANSFORMATION OF GENDER IN THE DIGITAL AGE: THE PLACE
OF LGBTQ+ REPRESENTATION IN NEW MEDIA

Abstract

The digital age plays an important role in transforming the understanding of
gender and gender identity. In particular, the increased presence of LGBTQ+
individuals on new media platforms increases the public’s awareness of these
issues and provides a wider visibility on gender and sexuality issues. This
visibility enables a more diverse and inclusive representation compared to
traditional media tools, allowing LGBTQ+ individuals to freely express their
identities. The space of freedom offered by new media allows individuals who
are considered non-normative in terms of gender and sexuality to share their
experiences and connect with similar individuals. In this way, individuals
have the opportunity both to express themselves and to be in solidarity
with communities. In addition, digital tools such as social media platforms,
blogs and video-sharing sites allow LGBTQ+ individuals to raise awareness
in the society and serve as powerful tools to expose discrimination and
marginalization and build solidarity networks. Social media campaigns and
digital activism stand out as an effective method of defending LGBTQ+ rights
and contribute to developing new perspectives that question gender roles and
stereotypes. These digital spaces of freedom pave the way for both individuals
to express themselves more comfortably and to strengthen the struggle for
gender equality and rights at the social level. LGBTQ+ representation is
becoming more and more common in mainstream media and these individuals
have started to be featured in TV series, movies and advertisements. However,
it is questioned how realistic and inclusive these representations are. Although
the representation of these individuals in the media varies, it is sometimes
limited to the reproduction of stereotypes and superficial representations.
Such superficial representations may limit LGBTQ+ individuals based on
social judgments and stereotypes instead of addressing them in a deeper
and multidimensional way. This situation is far from fully reflecting the
complexity and individual differences of the LGBTQ+ community and may
negatively affect their social acceptance process. Therefore, while the digital
age offers an environment that increases the visibility of LGBTQ+ individuals,
the ongoing debates on the quality and depth of representation require more
careful consideration of the role of digital media in social transformation.

Keywords: Digital Age, New Media, Gender, LGBTQ+ Representation
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YENI MEDYA ARAGLARINDA BIR “OTEKI” OLARAK LGBTQ+
BIREYLERININ BIR INCELEMESI: “ZOR AMA YINE SOR”
PROGRAMI ORNEGI

Zohre Aticr’
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Yeni medya ortamlari, LGBTQ+ bireylerini hem goriiniir kilma hem de
otekilestirme mekanizmasi olarak iki uglu bir rol oynamaktadir. Sosyal medya
platformlart ve dijital igerik iiretim araglari, LGBTQ+ bireylere seslerini
duyurma, deneyimlerini paylasma ve toplumsal farkindalik yaratma firsati
sunarken ayni zamanda Otekilestirici sOylemlerin ve nefret igeriklerinin
de yayilmasimna olanak saglamaktadir. Bu durum, bireylerin gergeklik
algilar1 ile dijital ortamda olusturulan yapay kiiltiir arasinda uyumsuzluk
ve uyusmazliklarin ortaya ¢ikmasina yol agmakta; bireylerin kendilerine
ve cevrelerine yabancilagmasina neden olmaktadir. Bu yabancilagmaya
giden siire¢lerde medya; belli bir goriisiin, grup veya kiginin bakis agisini
sunmaktadir. YouTube, Instagram ve Twitter gibi platformlar, bu bireylerin
kendilerini ifade etmelerine, deneyimlerini paylagmalarina ve toplumda
farkindalik yaratmalarma olanak saglamaktadir. Ozellikle YouTube gibi
platformlar, LGBTQ+ bireylerinin seslerini duyurabilecekleri bir alan
saglayarak otekilestirmeye karsi bir ¢oziim ve bireylerin hikayelerini 6zgiirce
paylasabilecekleri bir mecra olarak one ¢ikmaktadir. Béylece, medya araglari
LGBTQ+ bireylerinin goriiniirliik kazanmasimi ve toplumda kabul gérmesini
desteklerken, ayn1 zamanda bu bireylerin karsilagtig1 6tekilestirme sorunlarina
da 1sik tutmaktadir. Dolayisiyla bu caligmada, YouTube platformunda
yaymlanan Armagan Caglayan’in “Zor Ama Yine Sor” programi 6zelinde
LGBTQ+ bireylerinin medya temsili ve toplumsal etkileri ele alinacaktir.
Program, LGBTQ+ bireylerinin yasam deneyimlerini ve miicadelelerini
topluma sunma firsat1 saglayarak, bu bireylerin otekilestirilmesine karsi bir
¢ozlim olarak degerlendirilmektedir. Programda, bu bireylerin hayatlarina
dair samimi hikayeler paylasilirken, toplumun bu bireylere dair 6nyargilarinin
sorgulanmasina katkida bulunulmaktadir. Bu baglamda, programin toplumsal
dinamikler iizerindeki etkileri ve Gtekilestirmeye karst sundugu potansiyel
¢Oziimler degerlendirilecektir.

1 Yiiksek Lisans Ogrencisi, Gaziantep Universitesi, Iletisim Fakiiltesi, iletisim ve Toplumsal Déniisiim Bolimii,
E-posta: aticizohre23@gmail.com ORCID: 0000-0001-6142-1210
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Anahtar Kelimeler: Yeni Medya, Postmodernizim, Otekilestirme ve
LGBTQ Bireyler

AN ANALYSIS OF LGBTQ+ INDIVIDUALS AS AN “OTHER” IN NEW
MEDIA TOOLS: “DIFFICULT BUT STILL ASK PROGRAM EXAMPLE

Abstract

New media environments play a double-edged role as a mechanism of
both making LGBTQ+ individuals visible and marginalizing them. While
social media platforms and digital content production tools offer LGBTQ+
individuals the opportunity to make their voices heard, share their experiences
and raise social awareness, they also enable the spread of marginalizing
discourses and hate content. This situation leads to the emergence of
incompatibilities and incompatibilities between individuals’ perceptions of
reality and the artificial culture created in the digital environment; it causes
individuals to alienate themselves and their environment. In the processes
leading to this alienation, the media presents the point of view of a certain
opinion, group or individual. Platforms such as YouTube, Instagram and
Twitter allow these individuals to express themselves, share their experiences
and raise awareness in society. Especially platforms such as YouTube stand
out as a solution against marginalization by providing a space where LGBTQ+
individuals can make their voices heard and as a medium where individuals
can freely share their stories. Thus, while media tools support LGBTQ+
individuals to gain visibility and acceptance in society, they also shed light on
the problems of marginalization faced by these individuals. Therefore, in this
study, the media representation and social effects of LGBTQ+ individuals will
be discussed in the context of Armagan Caglayan’s program “Difficult But
Ask Again” broadcast on the YouTube platform. The program is considered as
a solution against the marginalization of LGBTQ+ individuals by providing
the opportunity to present their life experiences and struggles to the society.
While sharing intimate stories about the lives of these individuals, the program
contributes to questioning society’s prejudices against these individuals. In
this context, the effects of the program on social dynamics and the potential
solutions it offers against marginalization will be evaluated.

Keywords: New Media, Postmodernism, Othering and LGBTQ Individuals
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TOPLUMSAL CINSIYET VE MEDYA ILISKiSI GERGEVESINDE
KADINA KARSI SIDDET HABERLERININ INCELENMES

Mehmet Suigmez’

0z

Tiirkiye genelinde kadina yonelik siddet olaylarinin fazlaligi dikkat
cekmektedir. Kadina siddet olaylar1 her gegen giin artmakta ve ¢oziilmesi
oldukg¢a zor bir soruna doniismektedir. Siddete maruz kalan kadinlarin bu
durumlara karst savunmasiz kaldiklar1 goriilmektedir. Kadinlara uygulanan
siddet onlarin fiziksel, cinsel ve ruhsal hallerinde ciddi zararlara neden
olmaktadir. Siddet bir¢ok kadinin calisma ve egitim yasamindan eksik
kalmasina, sakat birakilmasina hatta canindan olmasina sebebiyet vermektedir.
Haberlerdekadinasiddetin genellikle es, sevgili, baba ve erkek kardesten geldigi
ifade edilmektedir. Kadma yonelik siddet, toplumsal cinsiyet iligkilerinden
kaynaklanmaktadir. Toplumun her alaninda varolan siddet, cinsiyet
esitsizliginin uygulamalar1 olarak karsimiza g¢ikmaktadir.Diinya’nin birgok
iilkesinde oldugu gibi Tiirkiye’deki toplumsal yap1 da erkeklerin lehinedir.
Kadinlarin ise aleyhinedir. Bu ataerkil gii¢ sosyal, ekonomik ve siyasal alanda
erkek egemen anlayisi gliclendirmektedir. Ataerkil sistem toplumda esitsiz
bir gli¢ iligkisini ortaya ¢ikarmaktadir. Bu yap1 kadin1 ailesinde, is yasaminda
ve toplum igerisinde arka plana itmektedir. Toplumsal cinsiyet kaliplarinin
sekillenmesinde aile, okul ve kitle iletisim araglarinin katkisi yadsinamaz
bir gercektir. Medya kadina ve erkege cinsiyetlerine uygun davranmalari,
mesleklerini cinsiyetlerine gore se¢meleri konusunda yonlendirme
yapabilmektedir. Tiirkiye’de yazili ve gorsel medyada siklikla siddet haberleri
yer almaktadir. Haberlerde cinayet ve saldir1 detaylar1 birlikte verilmektedir.
Gorsel bir malzemeye doniistiiriilen kadinlar magdur olan, 6ldiiriilen, doviilen,
taciz edilen, tecaviize ugrayan kisiler olarak resmedilmektedir. Kadina siddet
konusunda medya farkindalik olusturarak devletin kurum ve kuruluglarini
zaman zaman harekete gecirilebilmektedir. Bunlardan yola ¢ikarak s6z konusu
calismanin amaci 1 Mart 2024-1 Agustos 2024 tarihleri arasinda Cumbhuriyet,
Yeni Safak, Sabah, Sozcii gazetelerinin kadina siddet haberlerinde haberleri
nasil ele aldiklar1 ve toplumla nasil paylastiklarini incelemektedir. Calismada
bu tarihlerin secilmesinin sebebi, kadina karsi siddet haberlerinin gilincel bir
bakis acisiyla ele alinmak istenmesidir. Haber metinleri Teun Van Dijk’in

1 Dog.Dr.,Bilecik Seyh Edebali Universitesi, Sogiit Meslek Yiiksekokulu, Gorsel-sitsel Teknikler ve Medya Yapimeiligi,
Basim ve Yayim Teknolojileri Programi, E-posta:mehmet.suicmez@bilecik.edu.tr ORCID:0000-0001-7909-0704
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elestirel sdylem analiziyle ¢6ziimlenecektir. Sonug¢ olarak kadma siddet
haberlerindeki soylem farkliliklar1 ortaya konulacaktir.

Anahtar Kelimeler: Kadin, Siddet, Toplumsal Cinsiyet, Medya

EXAMINING NEWS ON VIOLENCE AGAINST WOMEN IN THE
FRAMEWORK OF GENDER AND MEDIA RELATIONSHIP

Abstract

The high number of incidents of violence against women in Turkey draws
attention. Incidents of violence against women are increasing day by day and
turning into a very difficult problem to solve. It is seen that women exposed
to violence are defenceless against these situations. Violence against women
causes serious damage to their physical, sexual and mental states. Violence
causes many women to be deprived of work and education, to be disabled and
even to lose their lives. In the news reports, it is stated that violence against
women usually comes from husbands, lovers, fathers and brothers. Violence
against women stems from gender relations. As in many countries of the
world, the social structure in Turkey is in favour of men. It is against women.
This patriarchal power strengthens the male-dominated understanding in
social, economic and political fields. The patriarchal system reveals an
unequal power relationship in society. This structure pushes women to the
background in their family, business life and society. The contribution of
family, school and mass media in shaping gender stereotypes is an undeniable
fact. The media can direct women and men to behave in accordance with
their gender and to choose their professions according to their gender. In
Turkey, violence is frequently reported in print and visual media. In the news,
details of murder and assault are given together. Turned into a visual material,
women are portrayed as victims, killed, beaten, harassed and raped. By raising
awareness on violence against women, the media can occasionally mobilise
state institutions and organisations. Based on these, the aim of this study is
to examine how Cumbhuriyet, Yeni Safak, Sabah, S6zcii newspapers handled
the news on violence against women and how they shared it with the society
between 1 March 2024 and 1 August 2024. The reason for choosing these
dates in the study is that it is desired to address the news on violence against
women from a contemporary perspective. News texts will be analysed with
Teun Van Dijk’s critical discourse analysis. As a result, discourse differences
in the news on violence against women will be revealed.

Keywords: Woman, Violence, Gender, Media
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EKRANLARDA BEKAR ANNELERIN KADINLAR TARAFINDAN
ALIMLANMASI: TELEVIZYON DiZILERINDE TOPLUMSAL ALGI
VE TEMSIL

Esra Yiimaz'

0z

Televizyondizileri, giinlimiizde genis birizleyicikitlesine hitap eden popiiler
medya igerikleridir. Bu diziler, farkli yasam tarzlarini, toplumsal rolleri ve
bireysel deneyimleri ekranlara tagirken ayni zamanda izleyicilerin bu temalarla
nasil iligkilendigini de etkiler. Toplumsal normlar1 ve bireysel deneyimleri
yansitma giiciine sahip bu medya iiriinlerinde, bekar annelik temasi, toplumsal
cinsiyet rolleri, ekonomik zorluklar ve kisisel miicadelelerle iliskilendirilerek
farkli bigimlerde temsil edilmektedir. Bekar anneler, televizyon dizilerinde
sikca iglenen bir temadir. Bekar annelerin televizyon dizilerindeki temsili,
genellikle hem olumlu hem de olumsuz yonleri barindirir. Bazi dizilerde
bekar anneler, basarili ve bagimsiz bireyler olarak sunulurken, digerlerinde
zorluklarla basa ¢ikmaya calisan veya toplumsal baskilarla miicadele eden
karakterler olarak betimlenir. Bu temsiller, izleyicilerin bekar annelere yonelik
algisini ve onlarin toplumdaki roliinii nasil gordiigilinii etkileyebilir. Bu ¢alisma,
Tiirk televizyon dizilerindeki bekar annelik temsillerinin kadin izleyicilerin
algilan tlizerindeki etkilerini incelemeyi amaglamaktadir. Paramparca dizisi
Giilseren karakteri ve Kadin dizisi Bahar karakteri bu ¢alismaya 6rneklem
olarak sec¢ilmistir. Bu ¢aligmada oncelikle icerik analizi yontemiyle Giilseren
ve Bahar karakterinin temsil ettigi bekar anne figiirleri kodlanacaktir. Bu
caligmanin ardindan 10 bekar anne ve 10 evli anne ile goriismeler yapilarak
alimlama analizi yapilacaktir. Calismada izleyicilerin bekar anne temsilini
hangi okumalarla agimladiklari tespit edilmeye c¢alisilacaktir. Dizilerdeki
temsiller toplumsal yapidaki normlari sekillendirmede ve degistirmede 6nemli
unsurlardir. Giinlimiizde toplumda bosanma oranlarinin artmasi goz 6ntinde
bulunduruldugunda bekér anne figiirliniin dizilerde ve toplumsal yasamda
yansimalarinin ortaya konulmasi sosyolojik agcidan 6nemli olacaktir.

Anahtar kelimeler: Televizyon Dizileri, Alimlama, Bekar Annelik,
Paramparga Dizisi, Kadin Dizisi

1 Ogr. Gor., Kirsehir Ahi Evran Universitesi Mucur Meslek Yiiksekokulu Gorsel-Isitsel Teknikler ve Medya Yapimciligt
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WOMEN’S PERCEPTION OF SINGLE MOTHERS ON SCREEN: SOCIAL
PERCEPTION AND REPRESENTATION IN TELEVISION SERIES

Abstract

Television series are popular media content that appeal to a wide audience
today. While these media products bring different lifestyles, social roles and
individual experiences to the screen, they also affect how viewers relate to
these themes. In these media texts, which have the power to reflect social
norms and individual experiences, the theme of single motherhood is a
common theme. This theme is represented in different ways in television
series in relation to gender roles, economic difficulties and personal struggles.
The representation of single mothers in television series has both positive and
negative aspects. In some series, single mothers are presented as successful
and independent individuals, while in others they are portrayed as characters
struggling to cope with difficulties or social pressures. These representations
can influence viewers’ perceptions of single mothers and how they see their role
in society. This study aims to examine the effects of representations of single
motherhood in Turkish television series on the perceptions of female viewers.
The character Giilseren from the TV series Paramparca and the character
Bahar from the TV series Kadin were selected as samples for this study. In this
study, firstly, the single mother figures represented by the characters Giilseren
and Bahar will be coded by content analysis method. Following this study, a
reception analysis will be conducted by interviewing 10 single mothers and 10
married mothers. The study will try to determine the readings through which
viewers paraphrase the single mother representation. Representations in TV
series are important elements in shaping and changing the norms in the social
structure. Considering the increase in divorce rates in today’s society, it will
be sociologically important to reveal the reflections of the single mother figure
in TV series and in social life.

Keywords: Television Series, Reception, Single Motherhood, Paramparga
Series, Kadin Series
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DIJITAL MEDYADA GOCUKLARIN TOPLUMSAL CINSIYET
ALGISI: YENI MEDYA IGERIKLERININ CINSIYET ROLLERI
UZERINDEKI ETKISI

Esin Ece Ozdemir!, Mehmet Ozdemir?

0z

Bu ¢alisma dijital medyada sunulan yeni medya igeriklerinin ¢ocuklarin
toplumsal cinsiyet algis1 iizerindeki etkilerini arastirmaktir. Ozellikle, dijital
platformlarda yayimlanan igeriklerin cinsiyet rollerini nasil sekillendirdigini
ve ¢cocuklarin toplumsal cinsiyetle ilgili goriislerini nasil etkiledigini anlamay1
hedeflemektedir. Calismanin varsayimi, yeni medya igeriklerinin ¢ocuklarin
toplumsal cinsiyet algisini bi¢cimlendirmede 6nemli bir rol oynadig1 ve bu
iceriklerin cinsiyet rollerine iligskin algilari hem olumlu hem de olumsuz
yonde etkileyebilecegidir. Bu baglamda, dijital medya igeriklerinin cinsiyet
esitsizliklerini yeniden iiretebilecegi veya toplumsal cinsiyet esitligi agisindan
olumlu degisimlere yol acabilecegi Ongoriilmektedir. Arastirmada dijital
medya platformlarinda yer alan iceriklerin c¢ocuklarin toplumsal cinsiyet
algisini nasil etkiledigini analiz etmek, farkli dijital medya tiirlerinin (video
oyunlari, sosyal medya, animasyonlar vb.) cocuklarin cinsiyet rolleri
konusundaki algilart iizerindeki etkilerini kiyaslamak ve cinsiyet temsillerinin
cocuklarin toplumsal cinsiyet rollerine yonelik tutumlari ve davraniglari
iizerindeki potansiyel etkilerini belirlemek hedefindedir. Arastirma, nitel
ve nicel yoOntemlerin kombinasyonunu kullanarak karma bir yaklasim
benimseyecektir. Oncelikle, dijital medya iceriklerinin toplumsal cinsiyet
algis1 lizerindeki etkilerini ele alan mevcut literatiir taranacaktir. Ardindan,
popiiler dijital medya igerikleri (animasyonlar, sosyal medya igerikleri,
video oyunlari) cinsiyet temsilleri agisindan analiz edilecektir. Cocuklara
ve ebeveynlere yonelik anketler ve derinlemesine goriismeler yapilacak,
cocuklarin medya tiikketim aligkanliklari ve toplumsal cinsiyet algilar
hakkinda veri toplanacaktir. Toplanan veriler, igerik analizi ve anket sonuglari
cercevesinde degerlendirilecek, dijital medyanin cocuklarin toplumsal cinsiyet
algis1 lizerindeki etkileri istatistiksel ve tematik analizlerle ortaya konacaktir.
Bu galigma, dijital medya igeriklerinin ¢ocuklarin toplumsal cinsiyet algisi
iizerindeki etkilerini belirlemeyi ve bu etkilerin toplumsal cinsiyet esitligi

1 Ogr. Gor., Ankara Universitesi Hukuk Fakiiltesi Adalet MY O, Hukuk Biiro Sekreterligi, E-Posta: ecozdemir@ankara.
edu.tr

2 Dog. Dr, Ankara Universitesi Saglk Hizmetleri MYO, Tibbi Dokiimantasyon ve Sekreterlik, E-Posta:
mehmetozdemir@ankara.edu.tr, ORCID: 0000-0002-9213-1926
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acisindan ne denli 6nemli oldugunu ortaya koymayi hedeflemektedir. Elde
edilen bulgular, medya iireticilerine ve egitimcilere yonelik dneriler sunarak,
toplumsal cinsiyet esitligi bilincinin artirilmasima katkida bulunacaktir.

Anahtar Kelimeler: Djital Medya, Cocuk, Toplumsal Cinsiyet, Esitsizlik,
Algi

CHILDREN’S PERCEPTION OF GENDER IN DIGITAL MEDIA: THE
IMPACT OF NEW MEDIA CONTENT ON GENDER ROLES

Abstract

This study investigates the effects of new media content presented in
digital media on children’s perceptions of gender. It aims to understand how
the content published on digital platforms shapes gender roles and influences
children’s views on gender. The hypothesis of the study is that new media
content plays a significant role in shaping children’s perceptions of gender,
and that this content can affect perceptions of gender roles both positively
and negatively. In this context, it is anticipated that digital media content may
either reproduce gender inequalities or lead to positive changes regarding
gender equality. The research aims to analyze how digital media content
affects children’s perceptions of gender, compare the effects of different types
of digital media (such as video games, social media, animations) on children’s
perceptions of gender roles, and identify the potential effects of gender
representations on children’s attitudes and behaviors regarding gender roles.
The study will adopt a mixed-methods approach, combining qualitative and
quantitative methods. Initially, the existing literature addressing the effects of
digital media content on gender perception will be reviewed. Subsequently,
popular digital media content (animations, social media content, video
games) will be analyzed in terms of gender representations. Surveys and in-
depth interviews will be conducted with children and parents to gather data
on children’s media consumption habits and their perceptions of gender. The
collected data will be evaluated within the framework of content analysis and
survey results, revealing the effects of digital media on children’s perceptions
of gender through statistical and thematic analyses. This study aims to
determine the effects of digital media content on children’s perceptions of
gender and to highlight the significance of these effects in terms of gender
equality. The findings will provide recommendations for media producers and
educators, contributing to the awareness of gender equality.

Keywords: Digital Media, Children, Gender, Inequality, Perception
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KADIN YONETICILERIN MEDYADAKI TEMSILI VE TOPLUMSAL
CINSIVET UZERINDEKI ETKILERI

Aysegll Saylan’
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Toplumsal cinsiyet kavrami; bir bireyin kadin veya erkek olarak dogmasini
degil, toplum tarafindan bireylere dayatilarak belirlenen kadinlik ve erkeklik
rollerini, beklentilerini ve kimliklerini isaret etmektedir. Biyolojik bir olgudan
ziyade sosyal, kiiltiirel ve tarihsel faktorler cercevesinde sekillenen toplumsal
cinsiyet, kadinlar ve erkeklere, i¢inde bulunduklari toplumun normlarina
gore farkli roller, haklar ve sorumluluklar vermektedir. Toplumsal cinsiyet
rolleri igerisinde bir toplum kadin ve erkeklerden biyolojik cinsiyetlerini goz
ontinde bulundurmaksizin bazi 6zellikler, davranislar, meslekler ve gorevler
icermektedir. Toplumsal cinsiyet, ayn1 zamanda cinsiyet esitligi, cinsiyet
ayrimciligl ve cinsiyet kimligi gibi konularla da iligkilidir. Toplumsal cinsiyet
tizerindeki etkiler g6z oniinde bulunduruldugunda ise kadin liderlerin, kadin
siyasetcilerin ve iist diizey kadin yoneticilerin toplumsal cinsiyet 6nyargisiyla
kars1 karstya kaldigi goriilmektedir. Bu durum kadinlarin siyasette ve liderlik
rollerinde yeterince temsil edilmedigini gostermektedir. Bu 6n yargili temsil ise
kadin liderlerin, kadin siyaset¢ilerin ve tist diizey kadin yoneticilerin medyadaki
tasvirleri ile ortaya ¢ikmaktadir. Kadinlarin temsili baz1 stereotipleri yansitarak
toplum tizerinde farkli 6n yargilarin ortaya ¢ikmasina neden olmaktadir. Siyasi
baglam ve kiiltiirel degerlerin de goéz Oniinde bulundurulmasi sonucunda
ortaya ¢ikan bu farkliliklar, medya temsili ve toplumsal cinsiyet algilarini da
etkilemektedir. Kadin liderlerin tasviri, politikalari ve degerlendirilmelerindeki
esitsizlikler, medyada nasil algilandiklarin1 da ortaya koymaktadir. Bu
calismanin amaci, kadin yoneticilerin ve siyaset¢ilerin medyada nasil temsil
edildigini, bu temsillerin toplumsal cinsiyet rollerine dayali kliselerle nasil
sekillendigini incelemektir. Ayrica, kadin siyasi liderlerin cinsiyete dayali
liderlik kimligini nasil insa ettiklerini ve bu temsillerin toplum tizerindeki
etkilerini arasgtirmaktir. Calismada, toplumsal cinsiyet, kadin liderlik ve
medya temsili konularinda mevcut literatiir incelenerek, medya haberlerinde
kadin liderlerin tasvirleri igerik analizi yontemi ile degerlendirilecektir.
Calismada 6rneklem olarak Tiirkiye’de faaliyet gdsteren kamu kurumlarinin
liderleri iizerine odaklanilacaktir. Bu kadinlar medya temsillerinin yani sira,
kamuoyundaki algilarini yansitacak sekilde secilecektir.

1 Ogr. Gor, Ankara Universitesi, Ayas Meslek Yiiksekokulu, Sosyal Giivenlik Programi, E-posta: asaylan@ankara.edu.
tr ORCID: 0000-0003-3186-6336
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Anahtar Kelimeler: Toplumsal Cinsiyet, Kadin, Yonetici, Medya

REPRESENTATION OF WOMEN EXECUTIVES IN THE MEDIA AND
THEIR IMPACT ON GENDER

Abstract

The concept of gender refers not to the biological fact of being born as a
woman or a man, but to the roles, expectations, and identities of femininity
and masculinity imposed on individuals by society. Gender, shaped by social,
cultural, and historical factors rather than biological ones, assigns different
roles, rights, and responsibilities to women and men according to the norms
of the society in which they live. Within gender roles, society expects certain
characteristics, behaviors, professions, and duties from men and women,
regardless of their biological sex. Gender is also related to issues such as gender
equality, gender discrimination, and gender identity. When examining the
effects of gender, it becomes clear that women leaders, politicians, and senior
executives face gender bias. This indicates that women are underrepresented
in politics and leadership roles. This biased representation is evident in the
portrayal of women leaders, politicians, and senior executives in the media.
The representation of women often reflects stereotypes, which contribute to the
emergence of various prejudices within society. These differences, influenced
by political contexts and cultural values, also affect media representations and
perceptions of gender. Inequalities in the portrayal, policies, and evaluations of
women leaders further reveal how they are perceived in the media. The aim of
this study is to examine how women executives and politicians are represented
in the media and how these representations are shaped by stereotypes based
on gender roles. It also aims to explore how female political leaders construct
gendered leadership identities and the impact of these representations on
society. In this study, the existing literature on gender, women’s leadership,
and media representation will be analyzed, and the portrayal of women leaders
in media reports will be evaluated using content analysis. The study will focus
on the leaders of public organizations in Turkiye as the sample. These women
will be selected not only for their media representation but also for how they
are perceived by the public.

Keywords: Gender, Woman, Manager, Media



